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Research is a core activity at WHU – Otto Beisheim School 
of Management. This institution was founded with the strong 
conviction that excellence in research builds the basis for 
sustained excellence as an academic business school. And 
the school’s mission emphasizes our commitment to knowl-
edge creation aiming to produce high-quality research out-
put.

While research at WHU is done independently by all its fac-
ulty members, this report is intended to provide you with an 
overview of WHU’s current research output, that is, articles 
and books, focusing on the time span between 2005 and 
2010. The report includes selected (rather than all) research 
output published (in print) by May 1st, 2010, and it includes 
all researchers serving on the WHU faculty at this point.

As you will see, WHU research has been published in a wide 
range of leading international and national academic journals. 
These include, among many others, Abacus, Academy of 
Management Journal, Journal of Business Venturing, Journal 
of International Business Studies, Journal of Management, 
Journal of Management Studies, Journal of Marketing, 
Journal of Operations Management, Journal of Product 
Innovation Management, MIT Sloan Management Review, 
Organization Studies, and Research Policy. Publishing in 
such top international outlets demonstrates our strong com-
mitment to conducting research on relevant current business 
issues while significantly contributing to theory building.

Organized into WHU’s seven academic groups, this research 
report also introduces WHU faculty members, featuring their 
individual backgrounds and research interests. Additionally, 
it provides an overview of WHU’s centers, which chan-
nel and support research activities in selected areas, from 
‘Management in Asia’ to ‘Private Banking’.

We hope this report finds your interest and contrib-
utes to academic debates in various areas of Business 
Administration and Economics.

Vallendar, June 2010

Prof. Dr. Martin Högl
Speaker of the WHU Research Committee

Prof. Dr. Michael Frenkel
Rector

Prof. Dr. Michael Frenkel
Rector

Prof. Dr. Martin Högl
Speaker of the WHU Research Committee

Research at WHU: 2005 to 2010
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WHU meets this challenge by initiating topic-related col-
laboration between chairs, research centers and individual 
researchers at WHU in the form of so-called “Groups.”  

Groups have been established around the following topics:  
n Accounting and Control 
n Economics 
n Finance 
n Innovation and Entrepreneurship 
n Marketing 
n Strategy and Organization 
n Supply Chain Management

Groups
WHU	–	Otto	Beisheim	School	
of	Management	aims	to	achieve	
research	and	teaching	excellence	
on	an	international	level.	In	view	
of	the	ever	increasing	degree	of	
specialization	in	research	and	
teaching,	providing	organizational	
support	in	this	mission	poses	a	
particular	challenge.

Groups
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Accounting and 
Control Group 

8 Groups

The Accounting and Control Group brings together the chairs 
of Management Accounting and Control, Accounting and 
Taxation and Accounting and aims to leverage synergies 
across related fields. Our target groups are students of all 
WHU programs, the scientific community and our business  
partners. 

The Group comprises the following academic members:  

Professors:
n Prof. Dr. Deborah Schanz 
n Prof. Dr. Utz Schäffer 
n Prof. Dr. Thorsten Sellhorn
n Prof. Dr. Dr. h.c. Jürgen Weber 

Assistant Professors:
n Dr. Matthias Mahlendorf 
n Dr. Pascal Nevries 

All chairs are supported by academic staff. The Center for 
Controlling and Management is affiliated to the Accounting 
and Control Group. 
 
Professor Utz Schäffer is the speaker of the Accounting and 
Control Group.
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Dr. Matthias Mahlendorf

Assistant Professor of Controlling and Internal Accounting

Contact details
Tel.: +49 261 6509-482
Fax: +49 261 6509-479
E-mail: matthias.mahlendorf@whu.edu 
Web: www.whu.edu/controlling

Short Biography
 
Matthias D. Mahlendorf is Assistant Professor of 
Management Accounting and Control. 

He studied industrial engineering and management at the 
Technical University of Dresden and at the London School 
of Economics and Queen Mary, University of London. 
After graduating, he did his PhD at the chair of Prof. Dr. 
Dr. h.c. Jürgen Weber at WHU – Otto Beisheim School of 
Management. In his thesis, which has been awarded with the 
“Hórvath-Controlling-Prize-2009” and the “Austrian Controller 
Award 2009,” Dr. Mahlendorf dealt with the topic “Escalation 
of Commitment in Failing Projects.” 

His research activities are integrated with the Institute for 
Management Accounting and Control (IMC). He has pub-
lished in national and international journals. In 2010, he 
spent three month as a visiting researcher at Michigan State 
University.

 

Research Focus

Management Accounting

Organizational Behavior

Health Care Management



11Accounting	and	Control	Group	

Dr. Pascal Nevries

Assistant Professor of Accounting and Control

Contact details
Tel.: +49 261 6509-481
Fax: +49 261 6509-479
E-mail: pascal.nevries@whu.edu 
Web: www.whu.edu/controlling

Short Biography
 
Dr. Nevries began his university education in economics and 
business administration at BUGH Wuppertal in 1995, before 
continuing at Nottingham University (1997/98). He received 
both the Diplom (2001) and his doctoral degree (2005) from 
WWU Münster University, where his master’s thesis was 
awarded. During his PhD studies he carried out two consult-
ing projects on strategic controlling and cost accounting, 
respectively, and worked as a lecturer at numerous institu-
tions (e.g., DGFP, VWA). Since joining WHU in 2006, he 
has been working as managing director at the Center for 
Controlling & Management (CCM), which carries out bench-
marking studies for its twelve member companies, of which 
nine are listed in the DAX30 index. Topics have included stra-
tegic controlling, budgeting, and organizational aspects of 
the management accounting department.

Research Focus

Strategic Controlling

Finance and Controlling



12 Accounting	and	Control	Group	

Prof. Dr. Deborah Schanz

Chair of Taxation and Accounting

Contact details
Tel.: +49 261 6509-350
Fax: +49 261 6509-359
E-mail: deborah.schanz@whu.edu 
Web: www.whu.edu/steuer

Short Biography
 
Professor Schanz has held the chair of Taxation and 
Accounting at WHU – Otto Beisheim School of Management 
since August 2007.

Professor Schanz completed her business studies in 
Hamburg, Newcastle (England), and Tübingen, focusing 
on Taxation, Management Accounting and Control, and 
International Accounting. In 2004 she finished her doctorate 
at the University of Tübingen. She completed her Habilitation 
in 2007 at the University of Graz (Austria) on the topic 
“Auswirkungen der Besteuerung auf Investitionsentschei-
dungen.” In 2007, she declined a chair at the Technical 
University of Chemnitz. Prior to her studies, she gained prac-
tical experience as management consultant with Deloitte in 
Stuttgart.

Professor Schanz regularly publishes articles in different 
well-known refereed journals (European Accounting Review, 
Accounting in Europe, Zeitschrift für betriebswirtschaftli-
che Forschung, Zeitschrift für Betriebswirtschaft, Review of 
Managerial Science) as well as in practical journals. She has 
received several awards for her publications, including the 
Monograph Prize from the German Academic Association for 
Business Research (VHB) in 2006. In 2009, she won the Best 
Teacher Award of the MBA Program at WHU.

For the research project “The influence of different taxa-
tion systems on the distribution policy of corporations – An 
empirical analysis for the countries Germany, Switzerland 
and the U.S.” Professor Schanz received a research grant of 
more than €100,000 from the DFG (German National Science 
Foundation).

 

Research Focus

The Influence of Taxation on Investment and Financing 
Decision-Making

Tax Accounting

International Taxation
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Short Biography
 
Professor Schäffer studied business administration at  
WHU – Otto Beisheim School of Management in Vallendar,  
as well as at the EM Lyon and the Kellogg Graduate School 
of Management in Chicago. In 1996, he received his doctor-
ate at the Chair of Controlling and Telecommunications under
Professor Jürgen Weber. In 2001, he qualified as a university 
professor at WHU and was the first executive director of the 
Center for Controlling & Management (CCM). In 2002, he 
accepted the Chair for Business Administration, particularly 
Management Accounting and Control, at the European
Business School in Oestrich-Winkel. In addition to his pro-
fessorship, Utz Schäffer also held the academic position 
of associate dean for research as well as the chairman-
ship of the doctoral committee from 2003 to 2007. In the 
same year, he declined a chair at the Technische Universität 
Braunschweig (Controlling and Financial Accounting) and 
accepted the Chair of Business Administration, specifically 
Management Accounting and Control, at WHU. Besides 
holding the Chair, his academic responsibilities include acting 
as co-director of the Institute of Management and Control. 
He is also the group speaker for the Accounting and Control 
Group of WHU.

Utz Schäffer is the author of numerous contributions to 
scientific and practice-oriented journals, acts as reviewer 
for many of these journals, and is co-author of the leading 
German textbook Einführung in das Controlling (12th edi-
tion). He is co-editor of the Zeitschrift für Controlling und 
Management (ZfCM). In addition to his academic career, 
Utz Schäffer gained practical experience while working with 
CTcon GmbH, Vallendar and Düsseldorf, as well as with 
McKinsey & Company, Munich.

Research Focus

Implementation and Use of Management Accounting 
Systems

Accounting History

CFO and Finance Function

Management Accounting Innovation and Change

Prof. Dr. Utz Schäffer

Chair of Management Accounting & Control

Contact details
Tel.: +49 261 6509-700
Fax: +49 261 6509-709
E-mail: utz.schaeffer@whu.edu 
Web: www.whu.edu/controlling
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Short Biography
 
Prof. Dr. Thorsten Sellhorn was appointed to the Chair of 
Accounting at WHU – Otto Beisheim School of Management 
in September 2008. He holds a Dr. rer. oec. (equivalent to 
PhD) degree in economics and business administration from 
Ruhr-Universität Bochum. As a scholar of the Fulbright pro-
gram and of the German National Academic Foundation, he 
obtained an MBA degree from the University of Wisconsin-
Madison (USA). He completed his post-doctorate degree 
(Habilitation) as an assistant professor at the Department of 
Economics and Business Administration at Ruhr-Universität 
Bochum. Prof. Sellhorn’s visiting scholar appointments at the 
University of Wisconsin and at the Harvard Business School 
were funded by individual research grants from the German 
Research Foundation (DFG). 

His research has been published in international and national 
refereed journals including the European Accounting Review 
(EAR), Abacus, the European Company and Financial Law 
Review, and Schmalenbach’s Zeitschrift für betriebswirt-
schaftliche Forschung (ZfbF). His work has won multiple 
awards. Professor Sellhorn serves as a member of two of 
the German Accounting Standards Board’s (GASB) working 
groups, as a member of the editorial board of IJMFA and 
as a ad-hoc reviewer for several international and national 
journals. He is involved in consulting and teaching for several 
international and national companies and organizations.

Research Focus

International Financial Reporting Standards (IFRS)

Earnings Quality and Earnings Management

Empirical Accounting and Disclosure Research

Fair Value Accounting

M&A Accounting

Accounting for Post-Retirement Benefits

Accounting Conservatism

Prof. Dr. Thorsten Sellhorn

Chair of Accounting

Contact details
Tel.: +49 261 6509-230
Fax: +49 261 6509-239
E-mail: thorsten.sellhorn@whu.edu
Web: www.whu.edu/accounting



15Accounting	and	Control	Group	

Short Biography
 
Professor Weber studied Business Administration at the
University of Göttingen and graduated there in 1978.
Subsequently, he gained a doctorate in 1981 under Wolfgang
Männel at the University of Dortmund. In 1982 he moved with
his PhD supervisor to the University of Erlangen-Nuremberg,
where he became a professor in mid-1986.

In the same year he took over the chair as University
Professor for Business Administration, specifically Financial
Accounting and Management Accounting at WHU – Otto
Beisheim School of Management. Besides holding the
Chair of Management Accounting & Control his academic
responsibilities comprise leading the Center for
Controlling and Management and co-leading the Institute for
Management and Control.

Professor Weber accepted positions as visiting professor at
the University of Vienna (summer semester 1990) and the
Vienna University of Economics and Business Administration
(winter semester 1999/2000). He belongs to the German
Academic Association for Business Research (Verband der
Hochschullehrer für Betriebswirtschaft e.V.) as well as various
academic commissions of the Association, and is acting
director and co-editor of the Journal for Management
and Management Accounting (Zeitschrift für Controlling
und Management, ZfCM). He has declined positions at
the University of Mainz (Logistics), the Vienna University
of Economics and Business Administration (Management
Accounting and Corporate Governance) and the Technical
University in Darmstadt (Accounting and Controlling).

Research Focus

Controllership

Prof. Dr. Dr. h. c. Jürgen Weber

Chair of Management Accounting & Control

Contact details
Tel.: +49 261 6509-470
Fax: +49 261 6509-479
E-mail: jweber@whu.edu
Web: www.whu.edu/controlling
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Kauer, D., Zu Waldeck, T., & Schäffer, 
U. 2007. Effects of Top Management 
Team Characteristics on Strategic Deci-
sion Making. Management Decision, 
45: 942–967.

Knirsch, D. 2007. Measuring Tax Distor-
tions with Neutrality-based Effective 
Tax Rates. Review of Managerial  
Science, 1(2): 151–165. 

Lueg, R., & Schäffer, U. 2010. 
Assessing Empirical Research on Value 
Based Management: Guidelines for 
Improved Hypotheses Testing. Journal 
für Betriebswirtschaft, 60 (1): 1–47. 
  
Messner, M., Becker, A., Schäffer, U., & 
Binder, C. 2008. Legitimacy and Identity 
in Germanic Management Accounting 
Research. The European Accounting 
Review, 16 (2): 129–160.    
 
Pellens, B., & Sellhorn, T. 2006. 
Improving Creditor Protection Through 
IFRS Reporting and Solvency Tests. 
European Company and Financial 
Law Review, (Special Issue 1): 365–393.
  
Schäffer, U., & Binder, C. 2008. “Con-
trolling” as an Academic Discipline 
– The Development of Management 
Accounting and Management Con-
trol Research in German-Speaking 
Countries between 1970 and 2003. 
Accounting History, 13(1): 33–74. 

Fülbier, R. U., Hitz, J. M., & Sellhorn, T. 
2009. Relevance of Academic Research 
and Researchers’ Role in the Context 
of the IASB’s Financial Reporting 
Standard Setting. Abacus: A Journal 
of Accounting, Finance and Business 
Studies, 45(4): 455–492.

Gassen, J., Fülbier, R. U., & Sellhorn, 
T. 2006. International Differences in 
Conditional Conservatism – The Role 
of Unconditional Conservatism and 
Income Smoothing. The European 
Accounting Review, 15(4): 527–564.

Gassen, J., & Sellhorn, T. 2006. 
Applying IFRS in Germany 
– Determinants and Consequences. 
Betriebswirtschaftliche Forschung 
und Praxis, 58(4): 365–386.  

Heidmann, M., Schäffer, U., Stahringer, 
S. 2008. Exploring the Role of 
Management Accounting Systems in 
Strategic Sensemaking. Information 
Systems Management, 25: 244–257.   
 
Jeschonowski, D., Schmitz, J., 
Wallenburg, C. M., & Weber, J. 
2009. Management Control Systems 
in Logistics and Supply Chain 
Management: A Literature Review. 
Logistics Research, 1: 113–127.  
 

Selected	International	Refereed	
Journal	Articles

Selected Publications 

Sellhorn, T., & Gornik-Tomaszewski, 
S. 2006. Implications of the ‘IAS 
Regulation’ for Research Into the 
International Differences in Accounting 
Systems. The European Accounting 
Review, 15(3): 187–217. 

Wagner, S., Lukassen, P., & Mahlendorf, 
M. D. 2010. Misused and Missed Use 
– Grounded Theory and Objective 
Hermeneutics as Methods for Research 
in Industrial Marketing. Industrial 
Marketing Management, 39(1): 5–15.
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Hoffjan, A., & Nevries, P. 2005. Entsen-
dungsunterstützung durch das interna-
tionale Personalcontrolling. [Preparing 
and Supporting Expatriats by Manage-
ment Accounting]. Betriebswirtschaft-
liche Forschung und Praxis, 25: 74–87.
 
Hoffjan, A., & Nevries, P. 2006. Mar-
ketingwirkungen von Börsengängen. 
[Using IPOs as Marketing Tools]. Be-
triebswirtschaftliche Forschung und 
Praxis, 26: 429–441.

Knirsch, D. 2007. Lohnt sich eine 
detaillierte Steuerplanung für Unterneh-
men? [Is a Detailed Tax Planning for 
Investment Decisions Worthwhile? Evi-
dence from Germany]. Zeitschrift für 
betriebswirtschaftliche Forschung, 
59(4): 487–507. 

Knirsch, D. 2006. Reform der steu-
erlichen Gewinnermittlung durch 
Übergang zur Einnahmen-Überschuss-
Rechnung – Wer gewinnt, wer verliert? 
[Economic Effects of Changing the 
German Tax Accounting Rules to the 
Income Surplus Calculation]. Zeit-
schrift für Betriebswirtschaft, 76(3): 
231–251. 

Knirsch, D., & Niemann, R. 2006. Die 
Abschaffung der österreichischen 
Gewerbesteuer als Vorbild für eine 
Reform der kommunalen Steuern in 
Deutschland? [Can the Abolishment of 
the Austrian Local Business Tax Serve 
as a Model for Reforming the German 
Municipal Taxes?]. Steuer und Wirt-
schaft, 83(3): 278–287. 

Bauer, A., Knirsch, D., & Schanz, S. 
2007. Für wen lohnt sich die schweize-
rische Besteuerung nach dem Aufwand? 
[Is the Swiss Flat-Rate Taxation Advan-
tageous?]. Finanz Betrieb, 9(1): 55–61. 

Bauer, A., Knirsch, D., & Schanz, S. 
2006. Vermögensverlagerung nach 
Österreich oder in die Schweiz als 
Möglichkeit zur Steueroptimierung? 
[Tax Optimization by Shifting German 
Wealth to Austria or Switzerland?]. 
Finanz Betrieb, 8(10): 642–648. 

Binder, C., & Schäffer, U. 2006. The 
Development of Controlling from 1970 
till 2003 in the Mirrow of Publications 
in German-speaking Journals. [Die Ent-
wicklung des Controllings von 1970 bis 
2003 im Spiegel von Publikationen in 
deutschsprachigen Zeitschriften]. Die 
Betriebswirtschaft, 65: 603–626.

Eckey, M., & Schäffer, U. 2006. The 
Control of Majority-interests in Public 
Listed Management Holdings. [Zur 
Kontrolle von Mehrheitsbeteiligungen in 
börsennotierten Management-Holdings]. 
Zeitschrift für Planung und Unterneh-
menssteuerung, 17: 251–280.

Fülbier, R. U., Gassen, J., & Sellhorn, 
T. 2008. Vorsichtige Rechnungslegung. 
[Accounting Conservatism]. Zeitschrift 
für Betriebswirtschaft, 78(12): 1317–
1342.

Selected	German-language	Refereed	
Journal	Articles

Knollmann, R., Hirsch, B., & Weber, J. 
2007. Strategisches Controlling durch 
Kooperation von Controllerbereich 
und Strategieabteilung? [Strategic 
Management Accounting Through 
Cooperation between Management 
Accounting and Strategy 
Departments?]. Zeitschrift für 
Management, 2: 296–334.

Künkele, J., & Schäffer, U. 2007. The 
Successful Arrangement of the Budget 
Control. [Zur erfolgreichen Gestaltung 
der Budgetkontrolle]. Die Betriebswirt-
schaft, 67: 75–92.

Meyer, M., Schäffer, U., & Gmür, M. 
2008. Transfer und Austausch von 
Wissen in der Accounting-Forschung: 
eine Zitations- und Kozitationsanalyse 
englischsprachiger Accounting-Jour-
nals 1990-2004. [Knowledge Transfer 
and Exchange in Accounting Research: 
A Citation and Co-citation Analysis 
of Anglo-Saxon Accounting Journals 
1990-2004]. Zeitschrift für betriebs-
wirtschaftliche Forschung, 60(2): 
153–181. 

Pellens, B., Crasselt, N., & Sellhorn, T. 
2007. Solvenztest zur Ausschüttungs- 
bemessung – Berücksichtigung 
unsicherer Zukunftserwartungen. 
[Solvency Tests as Payout Restrictions 
– Accounting for Uncertainty]. 
Zeitschrift für betriebswirtschaftliche 
Forschung, 59(3): 264–282.
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Schäffer, U., & Pelster, C. 2007. The 
Relevance of Controllability for the 
Corporate Practice. [Die Relevanz des 
Controllability-Prinzips für die Unter-
nehmenspraxis]. Zeitschrift für Con-
trolling & Management, 51: 422–436.

Schäffer, U., & Zyder, M. 2007. An 
Analysis of the Moderating Influences 
of the Degree of Competition, Market 
Dynamic and Local Autonomy on the 
Successful Design of Budgeting. [Eine 
Analyse des moderierenden Einflusses 
der Faktoren Wettbewerbsintensität, 
Marktdynamik und dezentrale Autono-
mie auf die erfolgreiche Gestaltung der 
Budgetierung]. Zeitschrift für Planung 
und Unternehmenssteuerung,  
18: 7–33.

Schäffer, U., Binder, C., & Gmür, M. 
2006. Structure and Development of  
the Controlling Research – A Citation 
and Co-Citation Analysis of the Ger-
man-speaking Controlling literature 
1970–2003. [Struktur und Entwick-
lung der Controllingforschung –  eine 
Zitations- und Kozitationsanalyse 
deutschsprachiger Controllingbeiträge 
1970–2003]. Zeitschrift für Betriebs-
wirtschaft, 76: 395–440.

Schäffer, U., & Steiners, D. 2005. 
ZP-header: Controlling Instruments. 
[ZP-Stichwort: Controllinginstrument]. 
Zeitschrift für Planung und Unter-
nehmenssteuerung, 16: 115–120.

Sellhorn, T., Hahn, S., & Müller, 
M. 2010. Die neue Ordnung der 
US-GAAP. [The New Order of US-
GAAP]. Zeitschrift für internatio-
nale und kapitalmarktorientierte 
Rechnungslegung, 10: 154–163.

Sieber, C., Hirsch, B., & Weber, J. 2009. 
Kooperation von Zentralcontrolling 
und Bereichscontrolling – Eine empi-
rische Analyse [Cooperation between 
Central Controlling and Area Controlling 
— An Emperical Analysis]. Die 
Unternehmung, 63 (3): 346–374.   

Wallenburg, C. M., & Weber, J. 2006. 
Ursache-Wirkungsbeziehungen der 
Balanced Scorecard – Empirische 
Erkenntnisse zu ihrer Existenz. 
[Cause and Effect Relationships in 
the Balanced Scorecard – Empirical 
Evidence]. Zeitschrift für Controlling 
und Management, 50: 245–256.

Zander, K., Büttner, V., Hadem, M., 
Richter, A., & Schäffer, U. 2009. 
Unternehmenserfolg, Wechsel im 
Vorstandssitz und Disziplinierung 
von Finanzvorständen [Corporate 
Success, Change in the Boardroom 
and Discipline of Financial Officers]. 
Zeitschrift für Betriebswirtschaft, 79 
(12): 1343–1386.

Pellens, B., Crasselt, N., & Sellhorn, 
T. 2006. Bilanzierung leistungsorien-
tierter Pensionszusagen nach IFRS: 
Auswirkungen auf die intertemporale 
Ergebnisvolatilität. [Accounting for 
Defined Benefit Pension Plans Under 
IFRS – Effects on Earnings Volatility]. 
Zeitschrift für Betriebswirtschaft, 
76(6): 111–138.

Pellens, B., Crasselt, N., & Sellhorn, 
T. 2009. Corporate Governance 
und Rechnungslegung. [Corporate 
Governance and Accounting]. 
Zeitschrift für betriebswirtschaftliche 
Forschung, 61(1): 102–113. 

Pellens, B., & Sellhorn, T. 2006. Zukunft 
des bilanziellen Kapitalschutzes. 
[On the Future of Accounting-
based Capital Maintenance].  
Zeitschrift für Unternehmens- und 
Gesellschaftsrecht, (Special Issue 17): 
451–487. 

Schanz, D., & Schanz, S. 2009. 
Maßgeblichkeit der Handelsbilanz 
für die Steuerbilanz in Europa und in 
den USA [Relevance of Commercial 
Accounting for Tax Accounting in 
Europe and the USA]. Steuer und 
Wirtschaft, (3): 311–322.

Schäffer, U., & Matlachowsky, 
P. 2008. Warum die Balanced 
Scorecard nur selten als strategisches 
Managementinstrument genutzt wird. 
[Why the Balanced Scorecard is Seldom 
Used as a Strategic Management 
Instrument]. Zeitschrift für Planung 
und Unternehmenssteuerung, 19(3): 
207–232. 
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Blaufus, K., Hundsdoerfer, J., Kiesewet-
ter, D., Knirsch, D., König, R., Maiterth, 
R., Müller, H., Niemann, R., Sureth, C., 
Treisch, C. 2006. Arqus-Stellungnahme 
zur faktischen Abschaffung der Erb-
schaftsteuer für Unternehmer. [Arqus 
Opinion on the Current German Inheri-
tance Tax Reform]. Der Betrieb, 59(50): 
2700–2702.

Goeldel, H., & Weber, J. 2005. Die 
Stunde der Zahlmeister. [The Day of 
the Paymasters]. Harvard Business 
Manager, 3: 8–10.

Hoffjan, A., Nevries, P., & Wömpener, 
A. 2005. Kulturelle Einflüsse auf das 
internationale Controlling [Cultural 
Influences on International Controlling]. 
Zeitschrift für Controlling und 
Management, 49(4): 290–295.

Knirsch, D., & Schanz, S. 2007. Flat-
Rate Taxation Based on Cost-of-Living 
Expenditure – A Profitable Option for 
Rich Foreigners Resident in Switzer-
land? Intertax, 35(6/7): 407–413. 

Knirsch, D. 2006. Zinseffekte einer 
Reform der Steuerbemessungsgrund-
lage. [Timing Effects of Reforming Tax 
Bases]. Steuern und Bilanzen, 8(12): 
465–469. 

Selected	Practice-oriented	
Journal	Articles

Knirsch, D., & Niemann, R. 2006. Aktu-
elle Vorschläge zur Gewerbesteuerre-
form – Erfüllen die Reformmodelle die 
ökonomischen Anforderungen? [The 
German Local Business Tax Reform 
– Current Proposals]. Steuern und 
Bilanzen, 8(22): 879–882. 

Nevries, P. 2007. Der Einfluss des 
Controllings auf Erfolgsfaktoren des 
Strategieprozesses [The Influence of 
Controlling on the Success Factors of 
Strategic Processes]. Zeitschrift für 
Controlling und Management, 51(0): 
16–23.

Nevries, P., Christoph, I., & Strauß, E. 
2008. Herausforderungen der operativ-
en Planung [Challenges in Operational 
Planning]. Controlling, 20(2): 73–79.

Ruhwedel, F., Sellhorn, T., & Lerchen-
müller, J. 2009. Prognoseberichterstat-
tung in Aufschwung und Krise – Eine 
empirische Untersuchung der DAX-
Unternehmen. [Management Forecasts 
in Times of Boom and Bust – Empirical 
Evidence from DAX Companies]. Der 
Betrieb, 62: 1305–1313. 

Weber, T., & Nevries, P. 2006. Der Ein-
fluss von Private Equity-Gesellschaften 
auf die Portfoliounternehmen und die 
deutsche Wirtschaft. [The Impact of 
Private Equity on Companies and the 
Economy]. Finanz Betrieb, 28: 75–83.

Weber, J. 2006. Zum Zusammenspiel 
von zentralem und dezentralem 
Controlling. [On the Interplay Between 
Corporate and Business Unit 
Controlling Departments]. Zeitschrift 
für Controlling und Management,  
50: 211–217.

Weber, J. 2009. Erfahrungen mit wer-
torientierter Steuerung [Experiences 
with Values-oriented Management]. Der 
Betrieb, 62 (7): 297–303.

Zubler, S., Nevries, P. 2009. Finanz- und 
Wirtschaftskrise in Deutschland und 
Frankreich. [Financial and Economic 
Crises in Germany and France.] 
Zeitschrift für Controlling und 
Management, 53(3): 170–175.
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Weber, J., Bender, M., Eitelwein, O., & 
Nevries, P. 2009. Von Private Equity 
Controllern lernen: Wie Controller 
und Manager mit Finanzinvestoren 
erfolgreich zusammen arbeiten 
[Learning from Private Equity 
Controllers: How Controllers and 
Managers Successfully Work 
Together with Financial Investors]. 
Weinheim: Wiley-VCH.

Weber, J., Nevries, P., Christoph, I., 
Pfennig, C., Rambusch, R., & Spatz, A. 
2006. Controller im Strategieprozess: 
Ergebnisse einer empirischen 
Studie. Advanced Controlling Reihe 
[The Controller in the Strategy 
Process: Results of an Empirical 
Study. Advanced Controlling Series]. 
Weinheim: Wiley-VCH.
 
Weber, J., & Schäffer, U. 2006. Ein-
führung in das Controlling [Intro-
duction to Controlling] (12th German 
ed./1st English ed.). Stuttgart.

Weber, J., & Weißenberger, B. E. 2010. 
Einführung in das Rechnungswesen: 
Bilanzierung udn Kostenrechnung 
[Introduction to Accounting] (8th ed.). 
Stuttgart.

Knirsch, D. 2005. Die antizipierte 
und realisierte Steuerbelastung von 
Unternehmen. Auswirkungen einer 
Investitionsrechnung mit vereinfach-
ter Steuerbemessungsgrundlage. 
[Anticipated and Realized Tax Bur-
den of Companies], Wiesbaden: DUV.

Nevries, P. 2006. Die Marketingwir-
kungen von Börsengängen – Eine 
konzeptionelle Analyse [Using IPOs 
as Marketing Tools – A Conceptional 
Analysis], Frankfurt a.M.: Peter Lang 
Verlag.

Pellens, B., Fülbier, R. U., Gassen, J., 
& Sellhorn, T. 2008. Internationale 
Rechnungslegung. [International 
Accounting]. (7th ed.). Stuttgart: 
Schäffer-Poeschel.

Schäffer, U. 2007. Management 
Accounting and Control Scales 
Handbook, Wiesbaden: Gabler. 

Sellhorn, T. 2007. Pensionsver- 
pflichtungen in der Rechnungs-
legung – Abbildung der betrieblichen 
Altersvorsorge nach IFRS, HGB und 
US-GAAP. [Accounting for Pensions 
Under Reformed German GAAP – A 
Simulation of Expected Effects]. (1st 
ed.). Düsseldorf: Hans-Böckler-Stiftung.

Weber, J. 2008. Von Top-Controllern 
lernen. Controlling in den DAX 30–
Unternehmen [Learning from Top-
Controllers. Controlling in the DAX 
30–Companies], Weinheim.

Selected	BooksSelected	Case	
Studies	and	Other	
Publications

Schäffer, U. 2006. Fordern und för-
dern [Giving Support and Making 
Demands]. Wissenschaftsmanagement 
– Zeitschrift für Innovation: 12 (5): 30–35. 

Schäffer, U., Jais, S.-D., & Heinemann,  
P. 2005. Fallstudie Beteiligungscon-
trolling der Blue Energy AG, Teil 2:  
Lösungsvorschlag [Case Study Subsi-
diary Controlling at Blue Energy AG, 
Part 2: Proposed Solution]. Wirtschafts-
wissenschaftliches Studium, 34 (11): 
655–659.

Schäffer, U., Jais, S.-D., & Heine- 
mann, P. 2005. Fallstudie Beteiligungs-
controlling der Blue Energy AG, 
Teil 1: Aufgabenstellung [Case Study 
Subsidiary Controlling at Blue Energy 
AG, Part 1: Task Definition]. Wirtschafts-
wissenschaftliches Studium, 34 (10): 
597–598.
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Pellens, B., Strzyz, A., & Sellhorn, T. 
2008. The Role of Conservatism in 
Decision-useful Financial Reporting. 
In H.-G. Bruns, R. H. Herz, H.-J. 
Neubürger & D. Tweedie (Eds.), Global 
Financial Reporting – Development, 
Application, and Enforcement of 
IFRS (1st ed.): 167–193.

Schäffer, U. 2009. Rationalitätssiche-
rung durch strategische Kontrolle 
[Assuring Rationality Through 
Strategic Controlling]. In M. Reimer, 
S. Fliege (Eds.), Perspektiven 
des Strategischen Controllings. 
[Perspectives on Strategic 
Controlling], Wiesbaden: Gabler.

Schäffer, U., & Eckey, M. 2009. 
Strategien zur besseren Kontrolle 
von Beteiligungen [Strategies 
for Improved Investment 
Controlling]. In J. Littkemann (Ed.), 
Beteiligungscontrolling – Ein 
Handbuch für die Unternehmens- 
und Beratungspraxis [Investment 
Controlling — A Handbook for 
Business and Consulting Practice], 
Band 2: 289–314. Herne: Neue 
Wirtschaftsbriefe. 

Berens, W., Brauner, H.-U., & Nevries, 
P. 2005. Denken und Handeln von Fi-
nanzinvestoren – Ein Überblick [Under-
standing Private Equity Funds]. In W. 
Berens, H.-U. Brauner, & J. Frodermann 
(Eds.), Unternehmensentwicklung mit 
Finanz-Investoren – Eigenkapital-
stärkung – Wertsteigerung – Unter-
nehmensverkauf: 115–120. Stuttgart: 
Schäffer-Poeschel Verlag.

Knirsch, D. 2005. Reform der steuer- 
lichen Gewinnermittlung durch Über-
gang zur Einnahmen-Überschuss-
Rechnung – Wer gewinnt, wer verliert? 
[Economic Effects of Changing the 
German Tax Accounting Rules to the 
Income Surplus Calculation]. arqus 
Diskussionsbeitrag, (5), www.arqus.
info. 

Knirsch, D. 2005. Lohnt sich eine 
detaillierte Steuerplanung für Unter-
nehmen? Zur Ressourcenallokation bei 
der Investitionsplanung [Is a Detailed 
Tax Planning for Investment Decisions 
Worthwhile? Evidence from Germany]. 
arqus Diskussionsbeitrag, (8), www.
arqus.info. 

Knirsch, D., & Niemann, R. 2007. Allo-
wance for Shareholder Equity – Imple-
menting a Neutral Corporate Income 
Tax in the European Union. arqus Dis-
kussionsbeitrag, (34), www.arqus.info. 

Selected	Book	Chapters/Refereed	
Proceedings/Contributions	to	Handbooks

Schäffer, U., & Matlachowski, P. 2008. 
Die Balanced Scorecard als strate-
gisches Steuerungsinstrument im insti-
tutionellen Asset Management  
[The Balanced Scorecard as a Strategic 
Policy Instrument for Institutional 
Asset Management]. In M. Herzog, 
L. Johanning & M. Rodenwald (Eds.), 
Handbuch Vertriebs-Excellenz im 
Asset Management – Institutionelle 
Anleger gewinnen und binden 
[Handbook of Sales Excellence in 
Asset Management — Acquiring and 
Retaining Institutional Investors]: 
257–290. Bad Soden: Uhlenbruch.   

Weber, J. 2008. Überlegungen zu 
einer theoretischen Fundierung der 
Logistik in der Betriebswirtschaftslehre 
[Reflections on a Theoretical 
Foundation of Logistics in Business 
Studies]. In P. Nyhuis (Ed.), Beiträge 
zu einer Theorie der Logistik 
[Contributions to a Theory of 
Logistics]: 43–65. Berlin.

Weber, J. 2009. Rationalitätssicherung 
als zentrale Aufgabe des Strategischen 
Controllings [Assurance of 
Rationality as the Central Task of 
Strategic Controlling]. In M. Reimer 
& S. Fliege (Eds.), Perspektiven 
des Strategischen Controllings 
[Perspectives on Strategic 
Controlling], Festschrift für Prof. Dr. 
Ulrich Krystek: 3–18. Wiesbaden: 
Gabler.
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Groups

The Economics Group links the independent chairs of Macro-
economics and International Economics, of Microeconomics 
and Industrial Economics, of Regulatory Economics, and of 
Monetary Economics. 
 
The following academic members belong to the Economics 
Group:  

Professors:
n Prof. Dr. Ralf Fendel
n Prof. Dr. Michael Frenkel  
n Prof. Dr. Felix Höffler
n Prof. Dr. Jürgen Weigand

Assistant Professors:
n Dr. Achim I. Czerny 
n Dr. Kai Hüschelrath
n Dr. Jan-Christoph Rülke

Affiliated Researchers:
n Prof. Dr. David Audretsch (Indiana University, Bloomington)

All chairs are supported by academic staff. There is also a 
Center for European Studies which is affiliated to the Economics 
Group. 
 
The Economics Group organizes a research seminar (FORSEM) 
where academics from other universities and international insti-
tutes regularly present research papers during the semester. 
 
The group speaker of the Economics Group is Professor Jürgen 
Weigand.
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Short Biography
 
Dr. Czerny has been an Assistant Professor of Regulatory 
Economics at WHU – Otto Beisheim School of Management 
since June 2008.

He studied economics at TU Berlin. After graduating, he 
remained at TU Berlin and was employed as a research asso-
ciate for the Workgroup for Infrastructure Policy (WIP) until 
2008. During this time he was also a visiting research fellow 
at the Centre for Transportation Studies (University of British 
Columbia, Vancouver, Canada), at Kyoto University (Kyoto, 
Japan), and at Monash University (Melbourne, Australia). He 
completed his PhD in 2007 with a thesis entitled “Regulating 
air transport markets.”

Dr. Czerny has published in the Journal of Regulatory 
Economics, the Journal of Transport Economics, and Policy 
and Transportation Research Part B. Moreover, he co-edited 
a book on airport slots and was also involved in consul-
tancy work for the European Commission and the Federal 
Government of Germany. Since 2009, Dr. Czerny has been 
a board member of the German Aviation Research Society 
(GARS), which is an international association of researchers 
and practitioners in the area of air transport.

Research Focus

Transport and Network Economics

Monopoly Regulation

Competition Policy

Game Theory

Dr. Achim I. Czerny

Assistant Professor of Regulatory Economics

Contact details
Tel.: +49 261 6509-223
Fax: +49 261 6509-229
E-mail: achim.czerny@whu.edu
Web: www.whu.edu
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Short Biography
 
Professor Fendel studied economics at the University of 
Mainz (Germany) from 1989 to 1994. In 1998 he received  
his PhD in economics from WHU – Otto Beisheim School of 
Management (Vallendar, Germany). During his PhD studies he 
was also a scholar at the London School of Economics (UK) 
and Georgetown University in Washington, D.C. (USA). After 
finishing his PhD, he joined the Deutsche Bundesbank in 
Frankfurt (Germany) from 1998 to 2000. From 2001 to 2007, 
Professor Fendel was Assistant Professor of Economics at 
WHU. Within that period he also served as an interim profes-
sor (“Lehrstuhlvertretung”) at the European Business School 
(EBS) in Oestrich-Winkel and the University of Erfurt. He also 
taught at the University of Applied Sciences in Frankfurt  
and the University of Konstanz. In 2006, Professor Fendel 
finished his Habilitation. He held a professorship at the 
European Business School (EBS) during 2007 and 2008 and 
was jointly appointed as a professor of Economics to WHU 
in summer 2007. Since 2009 he has been a full Professor of 
Economics at WHU.
 
Professor Fendel is specialized in monetary economics and 
international macroeconomics. He has written numerous  
articles in international academic journals. He was also 
visiting researcher at the University of Michigan in Ann 
Arbor (USA) and the research department of the Deutsche 
Bundesbank. His international teaching record extends to  
the USA, Poland, Vietnam, China and India.

Research Focus

Open Economy Macroeconomics 

Monetary Theory and Policy 

International Finance

Prof. Dr. Ralf Fendel

Professor of Monetary Economics

Contact details
Tel.: +49 261 6509-284
Fax: +49 261 6509-289
E-mail: ralf.fendel@whu.edu
Web: www.whu.edu
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Prof. Dr. Michael Frenkel

Chair of Macroeconomics and International Economics

Contact details
Tel.: +49 261 6509-280
Fax: +49 261 6509-289
E-mail: michael.frenkel@whu.edu 
Web: www.whu.edu/vwl

Short Biography
 
Professor Frenkel is Professor of Macroeconomics and 
International Economics and has been a faculty member with 
WHU – Otto Beisheim School of Management since 1993. 

He studied economics at the University of Mainz, Germany, 
from where he also received his doctoral degree and his 
post-doctoral degree (Habilitation). His extensive international 
experience stems from working for several years with the 
International Monetary Fund and from visiting positions he 
held with, for example, Harvard University Summer School, 
the University of Michigan Business School, Georgetown 
University, Carnegie Mellon University, Emory University, and 
Brandeis University. 

Professor Frenkel has been published more than 100 times, 
mainly in the fields of macroeconomics and international 
finance. He is the co-author of two standard German text-
books on growth theory and on national income account-
ing. He serves on the editorial board of the Global Finance 
Journal, the Journal of Economics and Statistics, and the 
International Journal of Business. He also worked as a con-
sultant to the International Monetary Fund, the World Bank, 
and the European Commission. 

Research Focus

International Finance

International Financial Markets

Open Economy Macroeconomics

Monetary Policy

European Integration
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Short Biography
 
Professor Höffler has held the Deutsche Post Foundation 
Endowed Chair for Regulatory Economics at WHU since 
2007. His work specializes in industrial organization, com-
petition policy, and regulation of network industries, e.g., 
telecommunications or energy. His research has been pub-
lished in journals such as the European Economic Review, 
the International Journal of Industrial Organization, and the 
Journal of Economic Behavior and Organization.

Professor Höffler studied modern history, political science, 
and economics at the University of Tübingen. For his doc-
toral studies in economics he went to the University of Bonn, 
the London School of Economics and the University of Basel. 
After his PhD, he worked for six years outside academia, with 
positions at the German Monopolies Commission, Arthur D. 
Little International, Inc., and Deutsche Telekom AG. Before 
joining WHU, he spent 3 years as a postdoc at the Max-
Planck-Institute for Collective Goods, Bonn (with Professor 
Martin Hellwig).

Research Focus

Regulatory Economics 

Competition Policy

Industrial Organization

Law and Economics

Evolutionary Economics 

Prof. Dr. Felix Höffler

Deutsche Post Foundation Endowed Chair  
of Regulatory Economics

Contact details
Tel.: +49 261 6509-220
Fax: +49 261 6509-229
E-mail: felix.hoeffler@whu.edu
Web: www.whu.edu/regoek
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Dr. Kai Hüschelrath

Assistant Professor of Industrial Organization
and Competitive Strategy

Contact details
Tel.: +49 621 1235-384
Fax: +49 621 1235-170
E-mail: kai.hueschelrath@whu.edu 
Web: www.whu.edu/mikro

Short Biography
 
Dr. Kai Hüschelrath is Assistant Professor of Industrial 
Organization and Competitive Strategy at WHU – Otto 
Beisheim School of Management and Senior Researcher 
at the Centre for European Economic Research (ZEW) in 
Mannheim. 

He studied economics and management at the University 
of Würzburg and received his doctoral degree from WHU. 
After working for an economic consultancy in London 
for two years, he joined the ZEW in October 2006 and is 
now responsible for the research area Competition and 
Regulation. 

Dr. Hüschelrath has published in leading competition 
policy journals such as the Antitrust Bulletin, the Journal of 
Competition Law & Economics, the European Competition 
Journal, the European Competition Law Review, and the 
World Competition Law and Economics Review. He has held 
visiting positions with the University of British Columbia, 
the University of California at Berkeley, the Massachusetts 
Institute of Technology, New York University, and Stanford 
University.

Research Focus

Competition Policy

Competitive Strategy

Law and Economics

Regulatory Economics
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Short Biography
 
Dr. Jan-Christoph Rülke received his PhD from WHU – Otto 
Beisheim School of Management, where he is currently 
Assistant Professor for International Economics. Previously, 
he studied economics at the University of Frankfurt and 
Giessen. In 2007 and 2008 he worked with the European 
Central Bank (ECB) in the Fiscal Policies and Statistics and 
Coordination Division. During his PhD studies he visited 
the London School of Economics (LSE) and the University 
Pompeu Fabra (UPF), Barcelona. Dr. Rülke has published 
mainly in the fields of international economics, monetary 
economics, and forecasting in the Journal of Forecasting, 
Applied Economics, and Journal of International Markets, 
Institutions and Money, among others. In 2008, he received 
a research grant from the Center for Economic Policy 
Research.

Research Focus

Expectations in Financial Markets

Exchange Rate and Oil Price Forecasts

Central Bank Interventions

Applied Economics

Dr. Jan-Christoph Rülke

Assistant Professor of International Economics

Contact details
Tel.: +49 261 6509-286
Fax: +49 261 6509-289
E-mail: jan-c.ruelke@whu.edu
Web: www.whu.edu
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Short Biography
 
Jürgen Weigand is Professor of Economics, Chair in 
Microeconomics and Industrial Organization at WHU – Otto 
Beisheim School of Management in Vallendar, Germany, and 
Director of the Institute for Industrial Organization. 

Professor Weigand received his masters, doctoral, and 
post-doctoral degrees in economics from the University of 
Erlangen-Nürnberg. Before joining WHU in 2000, he held 
post-doctoral scholar positions at the Andrew Young School 
of Policy Studies, Georgia State University, Atlanta, and at 
the Institute for Development Strategies in the School of 
Public and Environmental Affairs (SPEA) at Indiana University, 
Bloomington. Professor Weigand also worked as a full-time 
senior advisor for the CPB Netherlands Bureau for Economic 
Policy Analysis, the Dutch government’s economic think tank 
in The Hague.

Professor Weigand is the Founding Dean and Academic 
Director of the residential WHU MBA program. Since the 
beginning of 2010, Professor Weigand has also taken on the 
role of Academic Director of the Kellogg-WHU EMBA pro-
gram. He has extensive teaching experience in post-experi-
ence programs, among them the respected Kellogg-WHU 
EMBA program. 

Since 2004 he has also served as a member of the Academic 
Council of the CEIBS, Shanghai.

Research Focus

Industrial Organization 

Competitive Strategy

Competition Policy and Regulation

Corporate Governance

 

Prof. Dr. Jürgen Weigand

Chair of Microeconomics and Industrial  
Organization

Contact details
Tel.: +49 261 6509-270
Fax: +49 261 6509-279
E-mail: juergen.weigand@whu.edu
Web: www.whu.edu/mikro
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Short Biography
 
Prof. David B. Audretsch is the Ameritech Chair of Economic 
Development and Director of the Institute for Development 
Strategies at Indiana University, Bloomington. From 2003 
until 2009 he was Director of the Entrepreneurship, Growth 
and Public Policy Group at Max Plank Institute for Research 
into Economic Systems in Jena, Germany. From 1984 to 
1997 he worked as a research professor and as acting direc-
tor at the WZB in Berlin. Prof. Audretsch studied Economics 
at Drew University New Jersey and at the University of 
Wisconsin. 

Prof. Audretsch has been published more than 100 times, 
mainly in the fields of industrial organization and innovation. 
His contributions have been published in journals such as the 
American Economic Review, the European Economic Review, 
the Review of Economics and Statistics, the Schmalenbach 
Business Review and the International Journal of Industrial 
Organization.

He also works as a consultant to the United Nations, the 
World Bank, the OECD, the EU Commission and the U.S. 
State Department. His comments have been published in the 
Wall Street Journal and in the NY Times.

Publications

Acs, Z., Audretsch, D. B., & Strom, R. 2009. 
Entrepreneurship, Growth, and Public Policy. Cambridge: 
Cambridge University Press.

Audretsch, D. B. 2008. Knowledge Spillover Entrepreneurship 
and Innovation in Large and Small Firms. In S. Shane (Ed.), 
Handbook of Technology and Innovation Management: 
389-408. John Wiley & Sons, Ltd.

Audretsch, D. B. 2007. The Entrepreneurial Society. 
Oxford: Oxford University Press.

Audretsch, D. B., Gilbert, B. A., & McDougall, P. 2006. 
New Venture Growth: A Review and Extension. Journal of 
Management, 32 (6): 926–950.

Audretsch, D. B., Grimm, H., & Wessner, C. 2005. Local 
Heroes in the Global Village: Globalization and New 
Entrepreneurship Policies. New York: Springer Publishers.

Prof. Dr. David B. Audretsch

Indiana University, Bloomington
Honorary Professor at WHU – Otto Beisheim School  
of Management

Affiliated Researchers

Economics	Group
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Fendel, R., & Frenkel, M. 2005. Mon-
etary Policy Rules and the Information 
Content of the Term Structure of Inter-
est Rates. Applied Economics Letters, 
12: 933–936.

Fendel, R., & Frenkel, M. 2009. Inflation 
Differentials in the Euro Area: Did the 
ECB Care? Applied Economics, 41: 
1293–1302.

Fendel, R., Frenkel, M., & Swonke, C. 
R. 2008. Local Currency Pricing ver-
sus Producer Currency Pricing: Direct 
Evidence from German Exporters. 
German Economic Review, 9 (2): 
160–179. 

Fendel, R., Lis, E., & Ruelke, J. C. 2009. 
Expectations On the NAIRU-Evidence 
from the G7 Countries. Empirical 
Economic Letters, 8 (6): 543–553. 

Fendel, R., Lis, E., & Ruelke, J. C. 2010. 
Do Professional Forecasters Believe 
in the Philipps Curve? – Evidence 
from the G7 Countries. Journal of 
Forecasting.   
 
Frenkel, M., Pierdzioch, C., & Stadt-
mann, G. 2006. The Transparency of 
the ECB Policy: What Can We Learn 
from Its Foreign Exchange Market Inter-
ventions. Journal of Policy Modeling,  
28: 141–156.

Czerny, A. I. 2006. Price-cap Regulation 
of Airports: Single-till Versus Dual-till. 
Journal of Regulatory Economics, 30: 
85–97.

Czerny, A. I. 2009. Code-sharing, Price 
Discrimination and Welfare Losses. 
Journal of Transport Economics and 
Policy, 43 (2): 193–212.

Czerny, A. I. 2010. Airport Congestion 
Management Under Uncertainty. 
Transportation Research Part B: 
Methodological, 44 (3): 371–380.

Fendel, R. 2005. An Affine Three-Factor 
Model of the German Term Structure 
of Interest Rates with Macroeconomic 
Content. Applied Financial Economics 
Letters, 1: 151–156.

Fendel, R. 2009. A Note on Taylor 
Rules and the Term Structure. Applied 
Economic Letters, 16 (11): 1–5.

Fendel, R. 2008. A Joint 
Characterization of German Monetary 
Policy and the Dynamics of the German 
Term Structure of Interest Rates. 
Review of Applied Economics, 4: 
45–63.

Fendel, R., & Frenkel, M. 2006. Five 
Years of Single Monetary Policy in 
Practice: Is the ECB Rule-based?  
Contemporary Economic Policy,  
24: 106–115.

Selected	International	Refereed	
Journal	Articles

Selected Publications 

Frenkel, M., Pierdzioch, C., & Stadt-
mann, G. 2005. Japanese and U.S. 
Interventions in the Yen/U.S. Dollar  
Market: Estimating the Monetary 
Authorities’ Reaction Functions Estimat-
ing the Central Banks’ Reaction Func-
tion. The Quarterly Review of Eco-
nomics and Finance, 45: 680–698. 

Frenkel, M., Bartram, S., & Dufey, G. 
2005. A Primer on the Exposure of 
Non-financial Corporations to Foreign 
Exchange Rate Risk. Journal of Multi-
national Financial Management,  
15: 394–413.

Frenkel, M., & Nickel, C. 2005. New 
European Union Member on Their Way 
to Adopting the Euro: An Analysis of 
Macroeconomic Disturbances. Global 
Finance Journal, 15: 303–320.

Frenkel, M., & Nickel, C. 2005. How 
Symmetric Are the Shocks and the 
Shock Adjustment Dynamics Between 
the Euro Area and Central and Eastern 
European Countries? Journal of Com-
mon Market Studies, 43: 53–74. 

Frenkel, M., Ruelke, J. C., & Stadt-
mann, G. 2009. Two Currencies, 
One Model? Evidence from the Wall 
Street Journal Forecast Poll. Journal 
of International Financial Markets, 
Institutions and Money, 19 (4): 588–
596.
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Höffler, F. 2005. Monopoly Prices Ver-
sus Ramsey-Boiteux Prices: Are They 
“Similar,” and: Does it Matter? Journal 
of Industry, Competition and Trade, 
6(1): 27–43. 

Höffler, F. 2007. Cost and Benefits from 
Infrastructure Competition. Estimating 
Welfare Effects from Broadband Access 
Competition. Telecommunications 
Policy, 31: 401–418.

Höffler, F. 2008. On the Consistent 
Use of Linear Demand System if Not 
All Varieties Are Available. Economics 
Bulletin, 4 (14): 1–5.

Höffler, F. 2009. Mobile Termination 
and Collusion. Journal of Regulatory 
Economics, 35 (35): 246–274.    
            
Höffler, F., & Schmidt, K. M. 2008. Two 
Tales on Resale. International Journal 
of Industrial Organization, 26.6: 
1148–1460.  

Höffler, F., & Kübler, M. 2007. Demand 
for Storage of Natural Gas in North-
western Europe – Trends 2005–2030. 
Energy Policy, 35(10): 5206–5219. 

Höffler, F., & Wittmann, T. 2007. Netting 
of Capacity in Interconnector Auctions. 
Energy Journal, 28(1): 113–114.

Hüschelrath, K. 2009. Detection of 
Anticompetitive Horizontal Mergers. 
Journal of Competition Law & 
Economics, 5 (4): 683–721.

Hüschelrath, K. 2009. Critical 
Loss Analysis in Market Definition 
and Merger Control. European 
Competition Journal, 5 (3): 757–794.

Hüschelrath, K. 2008. Punishing 
Predators with Pecuniary Fines. 
European Competition Law Review, 
29 (7): 383–391.

Stadtmann, G., Pierdzioch, C., & Fren-
kel, M. 2005. The Effects of Foreign 
Exchange Market Interventions of 
the Bank of Japan on the US $/Yen 
Exchange Rate Volatility. International 
Review of Economics and Finance, 
14: 27–39. 

Weigand, J., & Audretsch, D. 2005.  
Do Knowledge Conditions Make a Dif-
ference? Investment, Finance and Cor-
porate Governance in German Indus-
tries. Research Policy, 34: 595–613.
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Hüschelrath, K. 2005. Die Positive 
Theorie der (De-) Regulierung und 
die Liberalisierung des Luftverkehrs 
in den Vereinigten Staaten von 
Amerika [The Positive Theory of the 
(De)Regulation and the Liberalization 
of the U.S. Airline Industry]. Zeitschrift 
für Verkehrswissenschaft, 76 (3): 
191–229.  

Fendel, R., & Frenkel, M. 2005. Taking 
the ECB to the Data. Zeitschrift für 
Wirtschaftspolitik, 54: 101–114.

Frenkel, M., Rülke, J. C., & Stadtmann, 
G. 2006. Erwartungsbildung im Dol-
lar/Euro Devisenmarkt [Exchange Rate 
Expectation in the Euro/Dollar Market]. 
Aussenwirtschaft, 61, 277–298.

Höffler, F. 2009. Versteigerung von 
Marktzutrittschancen in Netzindustrien 
am Beispiel der 800–MHz-
Mobilfunkauktion [The Public Sale 
of Market Entry Opportunities in the 
Networking Industry Using the Example 
of the Auction of the 800 MHz Wireless 
Band]. Netzwirtschaften und Recht, 6 
(4): 230–235.   
             

Selected	German-language	Refereed	
Journal	Articles

Economics	Group



35Economics	Group

Czerny, A. I., & Mitusch, K. 2005. Coo-
peration and Competition in the Cargo 
Liner Shipping Industry. Internationa-
les Verkehrswesen, 12: 553–557.

Fendel, R., 2008. Die deutsche Preis-
entwicklung vor dem Hintergrund der 
Entwicklungen in der Europäischen 
Währungsunion [The Price 
Development in Germany Against 
the Background of Developments 
in the European Monetary Union]. 
Wirtschaftsdienst, 88, 5–9.

Fendel, R., & Frenkel, M. 2005. The 
International Competitiveness of Ger-
many and Other European Economies: 
The Assessment of the Global Com-
petitiveness Report. Intereconomics, 
40: 29–35.

Fendel, R., & Frenkel, M. 2005. Wozu 
Studien zur Internationalen Wettbe-
werbsfähigkeit von Volkswirtschaften? 
[Why Do We Need Studies on the 
International Competitiveness of Coun-
tries?]. Wirtschaftsdienst, 85: 26–32.

Fendel, R., & Frenkel, M. 2009. Die 
Subprime-Krise 2007/08: Ursachen, 
Auswirkungen und Lehren [The 
Subprime Crisis 2007/08: Causes, 
Impact and Lessons]. Wirtschafts- 
wissenschaftliches Studium, 38: 
78–85.

Selected	Practice-oriented	
Journal	Articles

Czerny, A. I., Forsyth, P., Gillen, D., & 
Niemeier H.-J. (Eds.) 2008. Airport 
Slots: International Experiences and 
Options for Reform, Ashgate Studies 
in Aviation Economics and Manage-
ment.

Fendel, R. 2007. Monetary Policy, 
Interest Rate Rules, and the Term 
Structure of Interest Rates – Theo-
retical Considerations and Empirical 
Implications. Frankfurt am Main: Peter 
Lang Publisher.

Frenkel, M., & John, K. D. 2006.  
Volkswirtschaftliche Gesamtrech-
nung [National Income Accounting] 
(6th ed.). München: Vahlen. 

Höffler, F. 2009. Engpassmanagement 
und Anreize zum Netzausbau im 
leitungsgebundenen Energiesektor 
[Congestion Management and 
Incentives for Network Expansion 
in the Grid Energy Sector] (20th ed.). 
Bonn: Nomos.  
    
Hüschelrath, K. 2009. Competition 
Policy Analysis — An Integrated 
Approach. (1st ed.). Heidelberg: 
Physica.      

Selected	Books
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Selected	Book	Chapters/Refereed	
Proceedings/Contributions	to	Handbooks

Czerny, A. I. 2008. Managing 
Congested Airports Under Uncertainty. 
In A. I. Czerny, P. Forsyth, D. Gillen 
& H.-M. Niemeier (Eds.), Airport 
Slots: International Experiences 
and Options for Reform. Ashgate 
Studies in Aviation Economics and 
Management: 111–126.

Fendel, R., & Frenkel, M. 2006. Global 
Competitiveness – Deutschland im 
Ranking des World Economic Forum 
[Global Competitiveness – Germany 
in the Ranking of the World Economic 
Forum]. In S. Empter & R. B. Vehrkamp  
(Eds.), Wirtschaftsstandort Deutsch-
land: 79-98.

Frenkel, M. 2006. Finanz- und 
Währungskrisen: Ist die Liberalisierung 
der Finanzmärkte zu weit gegangen? 
[Financial Market and Foreign Exchange 
Market Crisis: Has the Liberalization of 
Financial Markets Gone Too Far?]  In 
J. Ziekow (Ed.), Herausforderungen 
der Globalisierung für die nationa-
le und supranationale [Challenges 
of Globalisation for National and 
Supranational Policies]: 31–50. 

Frenkel, M., Pierdzioch, C., & 
Stadtmann, G. 2005. The Intervention 
Activity of the Bank of Japan and 
Federal Reserve in the Yen/U.S. Dollar 
Market. In C. Dreger & H. P. Galler 
(Eds.), Schriften des Instituts für 
Wirtschaftsforschung Halle: 253–273.

Frenkel, M., & Trauth, T. 2005. On 
Additional Conditions for Factor 
Price Equalization in Intertemporal 
Heckscher-Ohlin Models. In M. El-
Shagi & G. Rübel (Eds.), Aspects of 
International Economics: 139–147.

Höffler, F. 2008. Kommentar zu 
§§ 29, 32–35 (Entgeltregulierung) 
Telekommunikationsgesetz 
[Commentary  to § 29, 32–35 
(Regulation of Price Regulation) in 
the German Telecommunications 
Act]. In H.-W. Arndt, T. Fetzer & J. 
Scherer (Eds.), Kommentar zum 
TKG [Commentary on the German 
Telecommunications Act]: 551–566, 
634–674. Berlin: Erich Schmidt Verlag. 

Höffler, F. 2008. Welche Regulierung 
brauchen die Netzwirtschaften? 
[Economic Reasons for the Regulation 
of Network Industries]. In J. Lüdemann 
(Ed.), Telekommunikation, Energie, 
Eisenbahn [Telecommunication, 
Energy, Railway]: 3–36. Mohr Siebeck.

Hüschelrath, K. 2010. Methodologische 
Grundlagen einer Evaluation von 
Wettbewerbspolitik [Methodological 
Foundations of an Evaluation of 
Competition Law]. In W. Möschel (Ed.), 
50 Jahre Wettbewerbsgesetz in 
Deutschland und in Europa [50 Years 
of Competition Policy in Germany 
and Europe]: 165–229. 
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Hüschelrath, K. 2005. Strategic 
Behavior of Incumbents — Rationality, 
Welfare and Antitrust Policy. In P. 
Forsyth (Ed.), Competition versus 
Predation in Aviation Markets:  
3–36. Aldershot: Ashgate Publications. 

Kreutter, P., Savelberg, H., & Weigand, 
J. 2007. Spin-offs und die Evolution 
von Industrien – Entwicklungsmuster 
am Beispiel der IT-Outsourcing 
Industrie in Deutschland [Spin-offs and 
the Evolution of Industries — Patterns 
of Development Using the Example 
of the IT Outsourcing Industry in 
Germany]. In E. M. Hammann (Ed.), 
Unternehmertum und Ausgründung 
[Entrepreneurship and Spin-off]: 
165–196. Wiesbaden: DUV Gabler 
Edition.

Neumann, M., Reichel, R., & Weigand, 
J. 2008. Competition between Profit 
Seekers and Non Profit Firms: The 
Case of German Banking. In B. 
Yurtoglu (Ed.), The Economics of 
Corporate Governance and Mergers:  
146–164. Cheltenham: Edward Elgar.  
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Czerny, A. I. 2008. Congestion 
Management at Airports Under 
Uncertainty. In: Achim I. Czerny, Peter 
Forsyth, David Gillen, Hans-Martin Nie-
meier (eds.) Airport Slots: International 
Experiences and Options for Reform, 
Ashgate Studies in Aviation Economics 
and Management.

Frenkel, M. 2006. Europe – A Market 
Too Large to Overlook. The Melbourne 
Review, 2: 46–54.

Selected	Case	Studies	
and	Other	Publications
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Finance Group  

The Finance Group brings together the independent chairs of 
Corporate Finance, Empirical Capital Market Research and the 
Dresdner Bank Chair of Finance to leverage research synergies 
across related fields. 

The Group comprises the following academic members: 

Professors:
n Prof. Dr. Lutz Johanning
n Prof. Dr. Markus Rudolf

Assistant Professors:
n Dr. Katrin Baedorf  
n Dr. Marisa Nöldeke 
n Dr. Denis Schweizer

All chairs are supported by academic staff. The Group main-
tains the Center of Private Banking. The Group’s primary pur-
pose is to coordinate teaching across the chairs involved. 
 
Professor Markus Rudolf is speaker of the Finance Group. 
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Short Biography
 
Dr. Baedorf fills the Commerzbank assistant professorship 
for Private Banking at WHU – Otto Beisheim School and has 
been a faculty member with WHU since March 2009. 

She studied at Rheinische Friedrich-Wilhelms-Universität and 
received a degree in mathematics and economics in 2002. 
After her studies, she worked 4½ years as consultant with 
a focus on the banking sector for McKinsey & Company, 
Inc. In 2006 she joined the Center of Private Banking at 
WHU – Otto Beisheim School of Management as a research 
assistant. She completed her PhD at the Center of Private 
Banking in 2009 with the thesis “Performance Measurement 
of Customer Portfolios in Private Banking.” 

Dr. Baedorf gives lectures in Foundations of Finance, Private 
Banking, and Behavioral Finance and has contributed to 
several book chapters about topics in private banking. She 
will continue her research with a focus on asset manage-
ment with alternative and illiquid assets as well as measure-
ment of service quality in private banking. Another focus of 
Dr. Baedorf’s will also be defined by aspects of behavioral 
finance theory.

Research Focus

Private Banking

Performance Measurement

Service Quality

Behavioral Finance

Dr. Katrin Baedorf

Commerzbank Assistant Professor of Private Banking

Contact details
Tel.: +49 261 6509-392
Fax: +49 261 6509-399
E-mail: katrin.baedorf@whu.edu
Web: www.whu.edu/cpb

Finance	Group
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Prof. Dr. Lutz Johanning

Chair of Empirical Capital Market Research

Contact details
Tel.: +49 261 6509-720
Fax: +49 261 6509-729
E-mail: lutz.johanning@whu.edu
Web: www.whu.edu/ekf

Finance	Group

Short Biography
 
Professor Johanning holds the Chair of Empirical Capital 
Market Research and the position of Academic Director of 
the Bachelor of Science and Master of Science programs at 
WHU – Otto Beisheim School of Management. He joined the 
faculty in September 2007.

After his studies in business administration at the Johann 
Wolfgang Goethe-University in Frankfurt/Main he worked as 
postgraduate research assistant at the Ludwig-Maximilians-
University in Munich, where he received his PhD in 1998. 
He held the position of assistant professor at the Institute 
for Capital Market Research and Finance at this university 
and was promoted to professor in 2002. Until 2007 he was 
professor of the Endowed Chair of Asset Management at the 
European Business School, International University, Schloss 
Reichartshausen. In 2006 and 2007, he spent one semester 
as visiting professor at the University of Michigan, Ann Arbor, 
USA, where he taught a graduate course in financial risk 
management.

He has published numerous articles in journals and books, 
working papers, and studies and is the editor of three hand-
books on excellence in sales and customer retention as well 
as risk management. 
 
Professor Johanning is a member of the Board of Directors 
of EDG AG, Frankfurt, Germany, which focuses on the rating, 
price validation, and risk classification of structured products. 
Since January 2008, he has been a member of the Exchange 
Council of Eurex Deutschland. 

Research Focus

Empirical Capital Market Research and Best Execution

Financial Risk Management

Emotional Finance
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Dr. Marisa Nöldeke

Assistant Professor of Finance

Contact details
Tel.: +49 4030706-227
Fax: +49 4030706-169
E-mail: marisa.noeldeke@whu.edu 
Web: www.whu.edu

Short Biography
 
Dr. Nöldeke studied economics and business administration  
(with the major subject of finance) at the Humboldt-Universität 
zu Berlin, Germany, the University of Zurich, Switzerland, and 
the Fisher College of Business, Ohio, USA. Upon graduat-
ing with a master’s degree in finance (summa cum laude) in 
November 2003, she progressed on an academic path as 
a PhD student and research assistant at the Swiss Banking 
Institute, University of Zurich. She spent parts of her PhD 
studies as a Visiting Scholar at the Leonard N. Stern School 
of Business, New York University. Dr. Nöldeke attained her 
doctorate degree (summa cum laude) in November 2006.

 
The main focus of Dr. Nöldeke’s research is the areas cor-
porate finance and corporate governance. In her current 
projects, for example, she scrutinizes how investment funds 
deal with voting rights on the shares held in portfolios. In 
an advanced working paper to be submitted she examines 
the relevance of regulating interim reporting on firms which 
are listed on the stock exchange. She shows, together with 
her coauthor, that obligatory interim reports only marginally 
reduce information asymmetry. If the aim of regulation is to 
reduce market uncertainty, then it does not seem to have ful-
filled its aim from an economic point of view. 

Research Focus

Corporate Finance

Corporate Governance

Financial Disclosure
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Prof. Dr. Markus Rudolf

Dresdner Bank Chair of Finance

Contact details
Tel.: +49 261 6509-421
Fax: +49 261 6509-409
E-mail: markus.rudolf@whu.edu 
Web: www.whu.edu/finance

Finance	Group

Short Biography
 
Prof. Rudolf is Associate Dean and full professor of the 
Dresdner Bank Chair of Finance at WHU – Otto Beisheim 
School of Management. He also heads WHU’s Center of 
Private Banking. He has been appointed visiting professor 
at the Wirtschaftsuniversität Wien. He earned his PhD in 
fall 1994 and his post-doctoral degree (Habilitation) in May 
1999, both at the University of St. Gallen, Switzerland. He 
has worked as a visiting scholar at the University of California 
in Los Angeles (UCLA), the University of British Columbia 
(UBC) in Vancouver, and at the Kellogg Business School 
in Evanston, Illinois, among others. His recent publications 
focus on private banking, on asset management, and on 
risk management. He is academic director of the “Campus 
for Finance New Year’s Conference” and chairman of the 
Campus for Finance Association.

Furthermore, he is co-editor of the journal Financial Markets 
and Portfolio Management. He also is the research director of 
the German Financial Analysts Association (DVFA – Deutsche 
Vereinigung für Finanzanalyse und Asset Management). 
He holds supervisory board positions at Black Rock Asset 
Management Deutschland AG and at Brain Capital GmbH.
 

Research Focus

Asset Management

Risk Management

Private Banking
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Short Biography
 
Dr. Schweizer studied business administration at the Johann-
Wolfgang-Goethe University in Frankfurt am Main, Germany. 
After graduating, Dr. Schweizer began his dissertation at 
the Endowed Chair for Asset Management at the European 
Business School (EBS) in Oestrich-Winkel, Germany. He 
successfully completed his PhD in April 2008 with the thesis 
“Selected Essays on Alternative Investments.” At the same 
time, Dr. Schweizer worked as an academic assistant in the 
design and structuring of executive educational programmes 
in alternative investments and finance at the PFI Private 
Finance Institute/EBS Finanzakademie in Oestrich-Winkel.  
Dr. Schweizer also lectured in those programs.

The main research focus of his assistant professorship is 
twofold: 1) to compare the profitability of alternative invest-
ments for institutional investors, and 2) to evaluate the 
approaches and investment strategies of hedge fund and 
private equity managers. During this process, the assist-
ant professor for alternative investments will also analyze 
whether those managers are capable of increasing investor 
wealth, and whether the appreciation is significant and sus-
tainable. Further areas of particular interest for this assist-
ant professorship are: detecting and analyzing the success 
determinants of investment strategies and the influencing 
factors for target companies and their rivals, and studying 
new investment vehicles such as Special Purpose Acquisition 
Companies (SPACs), a subgroup of private equity that utilizes 
new incentive structures.

Research Focus

Alternative Investments

Corporate Governance

Institutional Activism

Sovereign Wealth Funds

Special Purpose Acquisition Company

Dr. Denis Schweizer

Assistant Professor of Alternative Investment

Contact details
Tel.: +49 261 6509-724
Fax: +49 261 6509-729
E-mail: Denis.Schweizer@whu.edu
Web: www.whu.edu
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Johanning, L., & Hanke, M. 2006. 
Credit Risk, Capital Structure, and the 
Pricing of Equity Options, Wien, New 
York, Book Review, Schmalenbach 
Business Review, 58(April): 209.

Rudolf, M., & Eisenberg, A. 2007. 
Exchange Rates and the Conversion  
of Currency-Specific Risk Premia.  
European Financial Management,  
13: 672 – 701.

Rudolf, M., Krafft, M., & Rudolf-Sipötz, 
E. 2005. Valuation of Customers in New 
Technology Start-up Companies – A 
Scenario Based Model. Schmalenbach 
Business Review, 57(2): 103–127.

Rudolf, M., & Muck, M. 2005. Improving 
Discrete Implementation of the Hull and 
White Two-Factor Model. Journal of 
Fixed Income, 14: 67–75.

Selected	International	Refereed	
Journal	Articles

Selected Publications 

Haß, L. H., Johanning, L., Rudolph, 
B., & Schweizer, D. 2009. Downside- 
und Liquiditätsrisiken von offenen 
Immobilienfonds [Downside and 
Liquidity Risks of Open-ended Property 
Funds].  Immobilien und Finanzierung 
– Der langfristige Kredit, 16: 521–525.

Kaiser, D. G., Lauterbach, R., & Sch-
weizer, D. 2006. Systematische Unter-
schiede hinsichtlich der Risikoneigung 
zwischen europäischen und US-ameri-
kanischen Wagniskapitalfinanzierungs-
gesellschaften [Systematic Differences 
in the Risk Attitude of European and 
Anglo-Saxon Venture Capital Compa-
nies]. Finanz Betrieb, 12: 790–798.

Noeldeke, M. 2007. Aspekte der 
Berichterstattung – Anreize des 
Gewinn- und Erwartungs-Managements 
[Aspects of Disclosure – Incentives for 
Earnings and Expectations Manage-
ment]. Die Unternehmung.

Rudolf, M. 2008. Schiefe in der Port-
folioselektion [Portfolio Selection with 
Skewness]. Kredit und Kapital, 42 (2): 
197–216. 

Selected	German-	
language	Refereed	
Journal	Articles
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Herzog, M., Johanning, L., & Rodewald, 
M. 2008. Handbuch Vertriebs-
Exzellenz im Asset Management 
[Handbook Sales Excellence in 
Asset Management]. Bad Soden/Ts.: 
Uhlenbruch Verlag.

Schäfer, K., Burghof, H.-P., Johanning, 
L., Wagner, H. F., & Rodt, S. 2009. 
Risikomanagement und kapital-
marktorientierte Finanzierung [Risk 
Management and Capital Market-
oriented Finance]. Frankfurt am Main: 
Fritz Knapp Verlag.

Rudolf, M. 2008. Private Banking. 
Frankfurt: Frankfurt School Verlag.

Selected	Books

Finance	Group

Benk, K., Haß, L. H., Johanning, 
L., Rudolph, B., & Schweizer, 
D. 2009. Portfoliooptimierung: 
Korrelationen von Immobilien mit 
anderen Märkten und Assetklassen: 
Effiziente Portfoliodiversifikation unter 
Berücksichtigung von Downside-
Risiken [Portfolio Optimization: 
Correlations of Properties and 
Other Markets and Asset Classes: 
Efficient Portfolio Diversification in 
Consideration of Downside Risks]. 
In P. Junius (Ed.), Praxishandbuch 
Immobilienmarktrisiken: 171–187.

Benk, K., & Johanning, L. 2008. 
Risiko- und Produktpräferenzen institu-
tioneller Investoren [Risk and Product 
Preferences of Institutional Investors]. 
In M. Herzog, L. Johanning, M. 
Rodewald (Eds.), Handbuch Vertriebs-
Exzellenz im Asset Management 
– institutionelle Anleger gewinnen 
und binden: 67–86.

Benk, K., & Johanning, L. 2008. 
Anlagerestriktionen institutionel-
ler Anleger [Asset Restrictions of 
Instiutional Investors]. In M. Herzog, 
L. Johanning, M. Rodewald (Eds.), 
Handbuch Vertriebs-Exzellenz im 
Asset Management – insitutionelle 
Anleger gewinnen und binden: 
87–130.

Adams, M., & Rudolf, M. 2009. 
Unternehmensbewertung auf Basis 
von Realoptionen [Valuation with 
Real Options]. In U. Schacht & M. 
Fackler (Eds.), Praxishandbuch 
Unternehmensbewertung. 359–382. 
Wiesbaden: Gabler.

Baedorf, K. 2008. Grundlagen 
des Private Banking: Akteure und 
Geschäftsmodelle [The Basics of 
Private Banking: Actors and Business 
Models]. In M. Rudolf (Ed.), Private 
Banking: 21–62. 

Baedorf, K. 2008. Illiquidität als 
Besonderheit im Private Banking 
[Illiquidity as a Feature of Private 
Banking]. In M. Rudolf (Ed.), Private 
Banking: 231–260.

Baedorf, K. 2008. Performance 
Messung von Kundenportfolios 
im Private Banking [Performance 
Measurement of Customer Portfolios 
in Private Banking]. In M. Rudolf (Ed.), 
Private Banking: 321–376.

Selected	Book	Chapters/Refereed	
Proceedings/Contributions	to	Handbooks
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Haß, L. H., & Schweizer, D. 
2009. Das Diversifikations- und 
Downside Protection-Potenzial von 
Rohstoffportfolios in Multi-Asset 
Portfolios [The Diversification and 
Downside Protection Potential 
of Commodity Portfolios in Multi 
Asset Portfolios]. In R. Eller 
(Ed.), Risikomanagement in 
Rohstoffmärkten: 407–424.
 
Johanning, L. 2009. Strategisches 
Risikomanagement [Strategic Risk 
Management]. In K. Schäfer, H.-P. 
Burghof, L. Johanning, H. F. Wagner, S. 
Rodt (Eds.), Risikomanagement und 
kapitalmarktorientierte Finanzierung: 
459–471.
 
Johanning, L., & Michel, G. 2010. 
Real Estate Risk in Equity Returns. In 
Proceedings of Campus for Finance 
2010, Vallendar, Germany.
 
Johanning, L., Proelss, J., Rosenbusch, 
A. P., & Schweizer, D. 2006. Strategy 
Selection for Hedge Fund and Man-
aged Futures Portfolios Using Higher 
Moments. In G. N. Gregoriou & D. G. 
Kaiser (Eds.), Hedge Funds and Man-
aged Futures – A Handbook for Insti-
tutional Investors: 301–322. London: 
Risk Books.

Finance	Group

Kaiser, D. G., Lauterbach, R., & 
Schweizer, D. 2007. Total Loss Risk in 
European Versus U.S.-based Venture 
Capital Investments. In G. N. Grego-
riou, M. Kooli & R. Kraeussl (Eds.), 
Venture Capital in Europe: 371-387. 
Oxford: Elsevier Finance.

Lauterbach, R., & Schweizer, D. 2006. 
Risikoanalyse von Totalausfällen bei 
Venture Capital Firmen [Total Losses 
Risk Analysis of Venture Capital Port-
folio Companies]. In M. Busack & D. G. 
Kaiser (Eds.), Handbuch alternative 
Investments (2nd ed.): 89–108. Wies-
baden: Gabler.

Muck, M., & Rudolf, M. 2008. Valua-
tion of Electricity Forwards in: Fabozzi, 
Frank J./Füss, Roland/Kaiser, Dieter 
G. (Hrsg.): Handbook of Commodity 
Investments, Hoboken, New Jersey: 
John Wiley & Sons, S. 596–613

Noeldeke, M., Chesney, M., Gibson, 
R., Murawski, C., Seidler, A., & Hirszo-
wicz, C. 2005. Earnings Management 
– Myths and Realities, Conference 
Booklet, Ethical Finance Research 
Series 3, NCCR Finrisk.

Proelss, J., & Schweizer, D. 2008. Effi-
cient Frontier of Commodity Portfolios. 
In F. Fabozzi, R. Füss & D. G. Kaiser 
(Eds.), The Handbook of Commodity 
Investing: 454–478. New Jersey: John 
Wiley and Sons.
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Back, J., Prokopczuk, M., & Rudolf, M.  
2010. Seasonality and the Valuation 
of Commodity Options. Working 
Paper. WHU – Otto Beisheim School of 
Management and University Mannheim.

Benk K., Haß, L. H., Johanning, L., 
Rudolph, B., & Schweizer, D. 2008. 
Offene Immobilienfonds als wesent-
licher Baustein einer erfolgreichen 
Asset Allocation [Open-ended Pro-
perty Funds as an Essential Building 
Block in a Successful Asset Alloca-
tion]. WHU – Otto Beisheim School 
of Management and Institut für Kapi-
telmarktforschung und Finanzierung 
der Ludwig-Maximilians-Universität 
München.

Selected	Case	Studies	
and	Other	Publications

Finance	Group

Funke, C.,  Johanning, L., & Rudolph, 
B. 2007. Risiko- und Anlagepräferen-
zen institutioneller Investoren [Risk 
and Investment Preferences of Insti-
tutional Investors]. In Edition Risiko-
management 1.4 (Eds.), Union Invest-
ment Institutional GmbH. Frankfurt.

Funke, C., Johanning, L., & Schwei- 
zer, D. 2007. Geringe Anlagequoten  
in Alternative Investments: Das 
implizite Risikoempfinden instituti-
oneller Investoren in Deutschland 
[Low Investment Rate in Alternative 
Investments: The Implicit Risk Per-
ception of Institutional Investors in 
Germany]. In Edition Risikomanage-
ment 1.3 (Eds.), Union Investment Insti-
tutional GmbH. Frankfurt.

Funke, C., Johanning, L., & Rudolph, 
B. 2006. Verlust- und Risikopräfer-
enzen institutioneller Anleger [Loss 
and Risk Preferences of Institutional 
Investors]. Published Study in cooper-
ation with Union Investment, Frankfurt 
am Main.

Horn, C., & Rudolf, M. 2009. Service 
Quality in the Private Banking 
Business. Working Paper: WHU – Otto 
Beisheim School of Management.

Noeldeke, M., & Jorns, C. 2008. 
Should Firms Really Be Obliged to 
Provide Financial Interim Reports? 
Working paper.

Noeldeke, M., & Jorns, C. 2008. Ana-
lysts’ and Stock Market’s Expec-
tations Around the World. Working 
paper.

Noeldeke, M. 2007. Expectations 
Guidance in Public Companies – An 
Examination of Management Fore-
cast Disclosure in Germany and 
Switzerland. Dissertation, Versus, 
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R. 2006. Value Reporting und aktive 
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der Transparenzsteigerung [Value 
Reporting and Active Investor Rela-
tions]. Schweizer Treuhänder.
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Banking Institute, University of Zurich.
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Innovation and 
Entrepreneurship Group 

The Innovation and Entrepreneurship Group unites the 
four independent chairs of Technology and Innovation 
Management, Entrepreneurship, Innovation and Organization, 
and Business Information Science and Information 
Management. 
 
The following academic members belong to the Innovation and 
Entrepreneurship Group: 

Professors:
n Prof. Dr. Holger Ernst
n Prof. Dr. Thomas Fischer  
n Prof. Dr. Dietmar Grichnik
n Prof. Dr. Ulrich Lichtenthaler  

Assistant Professors:
n Dr. Sven-Volker Rehm

Affiliated Researchers:
n Prof. Dr. Dr. h. c. Klaus Brockhoff

The Innovation and Entrepreneurship Group is supported by 
academic staff. The Biopharma Management Center (BMC) is 
affiliated to the Innovation and Entrepreneurship Group. 
 
The Innovation and Entrepreneurship Group participates 
in a strategic partnership with the Center for Research 
in Innovation & Technology at the Kellogg School of 
Management, Northwestern University, Evanston, IL, USA. 
 
The Innovation and Entrepreneurship Group conducts numer-
ous research projects financed by third parties, including com-
panies such as AstraZeneca, Siemens and Novo Nordisk. 
 
Professor Holger Ernst is speaker of the Innovation and 
Entrepreneurship Group.
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Short Biography
 
Holger Ernst is full professor of business administration, esp. 
technology and innovation management at WHU. He is a reg-
ular visiting professor at the Kellogg School of Management, 
Northwestern University, USA. He studied business adminis-
tration at the University of Kiel, Germany and the University 
of Illinois at Urbana-Champaign, USA. He received a degree 
in business administration (1992), his Ph.D. (1996) and the 
Habilitation (2001) from the University of Kiel, Germany. 

At present, he is the chairman of the technology and innova-
tion management division of the association of professors of 
business administration in Germany, Austria and Switzerland.
His main research interests lie in the fields of technology and 
innovation management, new product development and intel-
lectual property management. He has published in leading 
international journals such as Journal of Marketing, Journal of 
the Academy of Marketing Science, Journal of Management 
Studies, MIT Sloan Management Review, Organization 
Science, Organization Studies, Research Policy, Strategic 
Organization, and others. He has received multiple best dis-
sertation and best paper awards. The Handelsblatt research 
ranking 2009 places him in the group of the 25 most research 
productive professors in the field of business administration 
in Germany, Austria and Switzerland.

He teaches regularly in multiple executive programs, e.g. 
the Kellogg-WHU Executive MBA Program, the Melbourne 
Business School Executive MBA Program and in various 
WHU and Kellogg Executive Customized Programs. In 2006, 
he received the Best Teacher Award for the core course 
Innovation Management in the WHU Fulltime MBA Program. 
In 2008, he received the Best Teacher Award for the course 
Strategic Intellectual Property Management in the Buccerius-
WHU Master of Law and Business Program. Prof. Ernst 
advises and speaks to corporations worldwide in the area of 
technology, patent and innovation management. 

Research Focus

Technology and Innovation Management

New Product Development

Entrepreneurship

Intellectual Property Management

Prof. Dr. Holger Ernst

Endowed Chair of Technology and  
Innovation Managment (TIM)

Contact details
Tel.: +49 261 6509-241
Fax: +49 261 6509-249
E-mail: hernst@whu.edu
Web: www.whu.edu/tim

Innovation	and	Entrepreneurship	Group



53Innovation	and	Entrepreneurship	Group

Prof. Dr. Thomas Fischer

Chair of Business Information Science  
and Information Management

Contact details
Tel.: +49 261 6509-360
Fax: +49 261 6509-369
E-mail: thomas.fischer@whu.edu 
Web: www.whu.edu/wi

Short Biography
 
Professor Fischer studied mathematics at the University  
of Stuttgart (Diplom-Mathematiker). He received his PhD  
(Dr. rer. pol.) from the University of Frankfurt, followed 
by research and teaching activities for the University of 
Technology Darmstadt, the University of Münster and the 
University of Stuttgart, where he received his venia leg-
endi (Dr. rer. pol., Habil. Ing.). Since 1997 he has been an 
Honorary Professor at University of Stuttgart.

Research Focus

Computer Aided Innovation/CSCW Research, especially 
Collaborative Innovation Management

Design and Coordination of Enterprise Networks (Virtually 
Extended and Dynamically Networked Enterprises 
Conceptions) 

Information Management and Knowledge Management in 
Enterprises and Networks 

Supply Chain Management/E-Business
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Short Biography
 
Prof. Dr. Grichnik is professor of Business Administration and 
holds the chair in Entrepreneurship at WHU – Otto Beisheim 
School of Management, Vallendar, Germany. He earned a 
degree in business administration (Dipl.-Kfm.), a degree in 
business education (Dipl.-Hdl.) and his PhD (Dr. rer. pol.) from 
the University of Cologne. In 2005, he completed his post-
graduate degree (Habilitation) on international entrepreneur-
ship at the University of Düsseldorf, for which he received the 
Wolfgang Ritter Award for outstanding achievements in busi-
ness administration research in 2007.

His current research focuses on strategic entrepreneur-
ship, entrepreneurial decision-making, entrepreneurial 
behavior, and entrepreneurial finance. Since 2005 he has 
held visiting positions at Babson College, Case Western 
Reserve University, Thunderbird University, and University of 
Melboune, and in the EU at University of Bologna, ESADE, 
Donau-Krems University, and SIMT Stuttgart. In 2007, he was 
a guest professor at Harvard Business School.

Professor Grichnik publishes his work in leading journals 
including the Journal of Business Venturing, the Journal 
of Economic Behavior and Organization, the Zeitschrift für 
Betriebswirtschaft, the Zeitschrift für betriebswirtschaftliche 
Forschung and presents his research at major international 
conferences such as the Academy of Management. He 
serves as review board member and ad-hoc reviewer for 
leading conferences, research institutions such as DFG and 
international journals in the management and entrepreneur-
ship area. He is a member of the steering committee of the 
FGF, which is the leading scientific community for entrepre-
neurship research, education, and policies in the German-
speaking world. He is leading member of the Koblenz 
Network for Open Entrepreneurship Engineering (KOpEE), an 
initiative for fostering business foundations among students 
and scientist in the Koblenz area, which received funding 
from the EXIST program of the Federal Ministry of Economics 
and Technology (BMWi).

Research Focus

Strategic Entrepreneurship

Entrepreneurial Decision-Making

Entrepreneurial Behavior

Entrepreneurial Finance  

Prof. Dr. Dietmar Grichnik

Otto Beisheim Chair of Entrepreneurship

Contact details
Tel.: +49 261 6509-261
Fax: +49 261 6509-269
E-mail: grichnik@whu.edu
Web: www.whu.edu/unex

Innovation	and	Entrepreneurship	Group



55Innovation	and	Entrepreneurship	Group

Short Biography
 
Prof. Dr. Ulrich Lichtenthaler holds the Chair of Innovation 
and Organization. He received BSc and MSc degrees in 
international business administration from the University of 
Bamberg, Germany, an EMBSc degree from the University of 
Granada, Spain, and his PhD and post-doctoral (Habilitation) 
degree from WHU – Otto Beisheim School of Management. 
Before joining WHU as a full professor, he was a visiting pro-
fessor at the Berlin Institute of Technology. In previous years, 
he was also a visiting researcher at the Kellogg School of 
Management, USA, and at the Technical University of Luleå, 
Sweden. 

Prof. Lichtenthaler’s main research interests are at the inter-
section of organizational theory, innovation management, and 
strategic management. He has conducted research projects 
funded by different institutions with leading European 
firms. He has published two books and multiple double-
blind reviewed articles in international journals, such as the 
Academy of Management Journal, Organization Science, 
Organization Studies, Journal of Management Studies, and 
California Management Review, and in German journals, 
such as Zeitschrift für Betriebswirtschaft and Zeitschrift für 
betriebswirtschaftliche Forschung. 

In 2007, Prof. Lichtenthaler won the German Best Paper 
Award Innovation Management, and in 2009, he won 
the Young Researcher Award by the German Academic 
Association for Business Research (VHB). He further serves 
as an ad-hoc reviewer for multiple international and German 
journals and research institutions.

Research Focus

Organization Theory

Strategic Organization

Technology and Innovation Management

Prof. Dr. Ulrich Lichtenthaler

Chair of Innovation and Organization

Contact details
Tel.: +49 261 6509-411
Fax: +49 261 6509-419
E-mail: lichtenthaler@whu.edu
Web: www.whu.edu/io
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Short Biography
 
Dr. Sven-Volker Rehm has been Assistant Professor of 
Business Information Science and Information Management 
at WHU – Otto Beisheim School of Management since 2007. 
His professorship is co-funded by the Irmgard and Erich 
Schneider Foundation. His research involves information 
and knowledge management for networked enterprises. He 
applies approaches from information systems research, man-
agement cybernetics and systems sciences to the design 
of business information systems and networked organiza-
tions. For more than ten years he was involved with applied 
management research within various European Community 
research projects at the German Institutes for Textile and 
Fiber Research. He was co-author and scientific-technical 
coordinator of the AVALON project (FP6 NMP SME-IP), which 
created various cross-sectoral innovation networks, enabling 
enterprises from traditional industry sectors to enhance their 
value creation through new forms of cooperation with other 
industry sectors and by adoption of new materials, proc-
esses, and technologies. 

He assisted the European Commission as an independent 
expert in the evaluation of research project proposals on the 
issue of integration of technologies for industrial applications 
(NMP theme). He holds a diploma in cybernetic engineering 
and a doctorate in engineering in the area of management 
cybernetics from the University of Stuttgart.

Research Focus

Information and Knowledge Management for Networked 
Enterprises: Extended Enterprise, Governance of Value 
Nets, Dynamic Networking, Virtual and Smart Organization, 
Enterprise Interoperability

Innovation Management for Cross-sectoral Enterprise 
Networks

Service-orientation for Computer-Supported Cooperative 
Work (CSCW) and Data-oriented Workflow Management

Design Science and Qualitative Research Methods in 
Management Science and Information Systems Research

Management Cybernetics, Applied Systems Sciences and 
Trans-disciplinary Research

Dr. Sven-Volker Rehm

Assistant Professor of Business Information Science and 
Information Management

Contact details
Tel.: +49 261 6509-364
Fax: +49 261 6509-369
E-mail: sven-volker.rehm@whu.edu
Web: www.whu.edu/wi

Innovation	and	Entrepreneurship	Group
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Short Biography
 
Klaus Brockhoff serves today as the vice-chairman of the 
WHU Foundation as well as honorary professor of busi-
ness administration at WHU – Otto Beisheim School of 
Management. He was the dean of the School from 1999 to 
2004, after 28 years of being a full professor of business 
administration and marketing and technology management 
at the University of Kiel. He has served and continues to 
serve on the boards of companies and foundations. He has 
contributed about 270 articles and 20 books to academia. 
He has also served on the boards of academic associa-
tions. An honorary doctoral degree was conferred upon him 
by the University of Berne (Switzerland). He was elected 
to the German National Academy of Technology and the 
Berlin-Brandenburg Academy of Sciences. He has received 
prestigious awards such as the Max Planck Research 
Award. Recently, he was named “Leader in Technology 
Management” by PICMET.

Selected Publications

Brockhoff, K. 2009. Betriebswirtschaftslehre in 
Wissenschaft und Geschichte. [Business Studies in 
Science and History]. Wiesbaden: Gabler.

Brockhoff, K., & Medcof, J. 2007. Performance in 
Internationally Dispersed Research and Development Units. 
Journal of High Technology Management Research,  
Vol. 18: 99–110.

Brockhoff, K. 2006. On the Novelty Dimension in Project 
Management. Project Management Journal, Vol. 37(3): 
26–36. 

Brockhoff, K. 2005. Konflikte bei der Einbeziehung von 
Kunden in die Produktentwicklung. [Conflicts from Involving 
of Customers in Product Development] Zeitschrift für 
Betriebswirtschaft, 75. Jg: 859–878.

Brockhoff, K. 2008. Bedeutung und Bekanntheit von 
Universitätsmarken. [Importance and Name-recogni-
tion of University Brands]. In M. Bruhn & B. Stauss (Eds.), 
Dienstleistungsmarken: 423–445. Wiesbaden: Gabler.

Prof. Dr. Dr. h. c. Klaus Brockhoff

Honorary Professor of business administration  
at WHU – Otto Beisheim School of Management

Affiliated Researchers
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Grichnik, D. 2008. Risky Choices in 
New Venture Decisions – Experimental 
Evidence from Germany and the United 
States. Journal of International 
Entrepreneurship, 6 (1): 22–47.   

Grichnik, D., & Harms, R. 2008. Avenir 
de la recherche scientific en entrepre-
neuriat en Allemagne – Stratégies et 
principaux points thématiques. Revue 
International, 21: 3–4.   

Hoegl, M., Ernst, H., & Proserpio, L. 
2007. How Teamwork Matters as Team 
Member Dispersion Increases. Journal 
of Product Innovation Management, 
24: 156–165.

Lichtenthaler, U. 2005. External Com-
mercialization of Knowledge: Review  
and Research Agenda. International 
Journal of Management Reviews,  
7(4): 231–255.

Lichtenthaler, U. 2007. Hierarchi-
cal Strategies and Strategic Fit in the 
Keep-or-sell Decision. Management 
Decision, 45(3): 340–359.

Lichtenthaler, U. 2007. Corporate 
Technology Out-licensing: Motives and 
Scope. World Patent Information, 
29(2): 117–121.

Lichtenthaler, U. 2008. Externally 
Commercializing Technology Assets: 
An Examination of Different Process 
Stages. Journal of Business 
Venturing, 23 (4): 445–464.

Anokhin, S., Grichnik, D., Hisrich, R. 
D. 2008. The Journey from Novice to 
Serial Entrepreneurship in China and 
Germany: Are the Drivers the Same? 
Managing Global Transitions. An 
International Research Journal, 6 (2): 
117–142.   

Brinckmann, J., Grichnik, D., & Kapsa, 
D. 2010. Should Entrepreneurs Plan or 
Just Storm the Castle? A Meta-analy-
sis on Contextual Factors Impacting 
the Business Planning-Performance 
Relationship in Small Firms. Journal of 
Business Venturing, 25 (1): 24–40.   

Coulon, M., Ernst, H., Lichtenthaler, 
U., & Vollmoeller, J. 2009. An Overview 
of Tools for Managing the Corporate, 
Innovation Portfolio. International 
Journal of Technology Intelligence 
and Planning, 5 (2): 221–239.

Ernst, H., Legler, S., & Lichtenthaler, 
U. 2010. Determinants of Patent Value: 
Insights From a Simulation Analysis. 
Technoloigical Forecasting & Social 
Change, 77(1): 1–19.

Ernst, H., & Lichtenthaler, U. 2009. 
Innovation Portfolio Management: 
An Understudied Driver of Innovation 
Success? International Journal 
of Technology Intelligence and 
Planning, 5 (2): 111–117.

Selected	International	Refereed	
Journal	Articles

Selected Publications 

Lichtenthaler, U. 2008. Open Innovation 
in Practice: An Analysis of Strategic 
Approaches to Technology Transactions. 
IEEE Transactions on Engineering 
Management, 55 (1): 148–157.

Lichtenthaler, U. 2009. Absorptive 
Capacity, Environmental Turbulence, 
and the Complementarity of 
Organizational Learning Processes. 
Academy of Management Journal, 52 
(4): 822–846.

Lichtenthaler, U. 2009. The Role of 
Corporate Technology Strategy and 
Patent Portfolios in Low-, Medium- 
and High-technology Firms. Research 
Policy (Special Issue ‘Technological 
Change in Low- and Medium-technol-
ogy Industries’), 38 (3): 559–569.

Lichtenthaler, U. 2010. Determinants 
of Proactive and Reactive Technology 
Licensing: A Contingency Perspective. 
Research Policy, 39 (1): 55–66.

Lichtenthaler, U., & Ernst, H. 2007. 
Developing Reputation to Overcome the 
Imperfections in the Markets for Knowl-
edge. Research Policy, 36(1): 37–55.

Lichtenthaler, U., & Ernst, H. 2007. 
External Technology Commercialization 
in Large Firms: Results of a Quantitative 
Benchmarking Study. R&D Manage-
ment, 37(5): 383–397.
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Lichtenthaler, U., & Ernst, H. 2006. Atti-
tudes to Externally Organising Knowl-
edge Management Tasks: A Review, 
Reconsideration and Extension of the 
NIH Syndrome. R&D Management, 
36(4): 367–386.

Lichtenthaler, U., & Ernst, H. 2008. 
Innovation Intermediaries: Why Internet 
Market Places for Technology Have Not 
Yet Met the Expectations. Creativity 
and Innovation Management, 17 (1): 
14–25.

Lichtenthaler, U., & Ernst, H. 2008. 
Intermediary Services in the Markets for 
Technology: Organizational Antecedents 
and Performance Consequences. 
Organization Studies, 29 (7): 1003–
1035.

Lichtenthaler, U., & Ernst, H. 2009. 
The Role of Champions in the External 
Commercialization of Knowledge. 
Journal of Product Innovation 
Management, 26: 371–387.

Lichtenthaler, U., & Ernst, H. 2009. 
Technology Licensing Strategies: 
The Interaction of Process and 
Content Characteristics. Strategic 
Organization, 7 (2): 183–221.

Lichtenthaler, U., & Lichtenthaler, E. 
2009. A Capability-based Framework 
for Open Innovation: Complementing 
Absorptive Capacity. Journal of 
Management Studies, 46 (8): 1315–
1338.

Serrano, V., & Fischer, T. 2007. Col-
laborative Innovation in Ubiquitous 
Systems. Journal of Intelligent Manu-
facturing, 18(5): 599–615.

Spann, M., Ernst, H., Skiera, B., & Soll, 
H. 2009. Indentification of Lead Users 
for Consumer Products via Virtual 
Stock Markets. Journal of Product 
Innovation Management, 26 (3): 
322–335.
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Lichtenthaler, U. 2006. Projekte der 
externen Technologieverwertung: 
Ziele, Prozesse und Typen [Projects of 
External Technology Deployment]. Die 
Unternehmung, 60(5), 351–372.
 
Lichtenthaler, U. 2007. Open for Inno-
vation: Understanding the Determinants 
of External Technology Commerciali-
zation. Zeitschrift für Betriebswirt-
schaft, 77(Special Issue 4): 21–45.

Lichtenthaler, U., & Ernst, H. 2008. Die 
Bedeutung von Promotoren im interor-
ganisationalen Technologietransfer [The 
Role of Promotors in Inter-organization-
al Technology Transfers]. Zeitschrift für 
Betriebswirtschaft, 7: 779–811.
 
Lichtenthaler, U., Ernst, H., & Lich-
tenthaler, E. 2007. Fähigkeit der exter-
nen Technologieverwertung: theore-
tisches Konzept und empirische Analy-
se [Competence of External Technology 
Deployment]. Zeitschrift für betriebs-
wirtschaftliche Forschung, 59(3): 
221–249 (German Best-Paper-Award 
Innovation Management 2007).

Rehm, S.-V. 2010. Governance von 
Wertschöpfungsgemeinschaften 
[Governance of Value Ecosystems]. 
Zeitschrift Führung + Organisation, 
79 (2): 98–104.    

Börner, C. J., Grichnik, D., & Reize,  
F. 2010. Finanzierungsentscheidungen  
mittelständischer Unternehmer – 
Einflussfaktoren der Fremdfinanzierung 
deutscher KMU [Investment Decisions 
of Medium-sized Companies 
– Influencing Factors of Foreign 
Investment in German SMEs]. 
Zeitschrift für betriebswirtschaftliche 
Forschung, 62 (3): 227–250.   
 
Ernst, H., & Kohn, S. 2007. Organi-
sational Culture and Fuzzy Front End 
Performance in New Product Develop-
ment. Zeitschrift für Betriebswirt-
schaft, Special Issue 2: 123–140.

Fischer, T., & Rehm, S.-V. 2005. Model-
lierung von Wertschöpfungsprozessen 
in Netzwerken der Textilwirtschaft 
[Modeling of Value Added Processes in 
Enterprise Networks of Textile Indus-
tries]. Industrie-Management,  
21(1): 29–32.

Grichnik, D., Schiereck, D., & Wenzel, 
A. 2009. Venture Capital Financing 
and Capital Structure Choice: A Panel 
Study of German Growth Companies. 
Zeitschrift für Betriebswirtschaft, 5: 
1–23.   

Selected	German-language	Refereed	
Journal	Articles
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Brettel, M., Grichnik, D., Koropp, C., 
& Mauer, R. 2010. Entrepreneurship. 
Unternehmerisches Denken, 
Entscheiden und Handeln in inno-
vativen und technologieorientieren 
Unternehmungen [Entrepreneurship. 
Entrepreneurial Thinking, Decisions, 
and Actions in Innovative and 
Technology-oriented Business 
Ventures]. Stuttgart: Schäffer-
Poeschel-Verlag.   

Ernst, H., Fischer, M., & Dubiel, A. 
T. 2009. Industrielle Forschung 
und Entwicklung in Emerging 
Markets. Motive, Erfolgsfaktoren, 
Best-Practice-Beispiele [Industrial 
Research and Devlopment in 
Emerging Markets. Motives, Success 
Factors, and Examples of Best 
Practices]. (1st ed.). Wiesbaden: 
Gabler.
 
Lichtenthaler, U. 2006. Leveraging 
Knowledge Assets: Success Factors 
of External Technology Commerciali-
zation. Wiesbaden: DUV.

Rehm, S.-V. 2007. Architektur ver-
netzter Wertschöpfungsgemein-
schaften der Textilwirtschaft. [Archi-
tecture of Networked Value Added 
Communities of Textile Industries]. 
Dissertation, Universität Stuttgart, Online 
Publication/URL: http://elib.uni-stuttgart.
de/opus/volltexte/2007/3197/.

Selected	Books

Baierl, R., & Grichnik, D. 2008. Intre- 
preneurship – Inflationäre Erweiterung  
der Entrepreneurshipforschung oder  
wertorientierte Managementkonzeption?  
[Inflationary Expansion Entrepreneur-
ship Research or Value-oriented 
Management Approach?]. Finanz 
Betrieb, 9 (6): 453–456.   

Ernst, H., Dubiel, A. T., & Fischer, 
M. 2009. F&E-Standorte in 
Schwellenländern erfolgreich aufbauen 
[Successfully Building R&D Facilities 
in Emerging Markets]. io new manag-
ment, 10: 34–28.

Fischer, T., & Rehm, S.-V. 2005. Model-
lierung von Wertschöpfungsprozessen in 
Netzwerken der Textilwirtschaft [Modeling 
of Value Added Processes in Enterprise 
Networks of Textile Industries]. Industrie 
Management. Zeitschrift für Industriel-
le Geschäftsprozesse, 1(2005): 29–32.

Lichtenthaler, U. 2007. The Drivers 
of Technology Licensing: An Industry 
Comparison. California Management 
Review, 49(4): 67–89.

Lichtenthaler, U., & Ernst, H. 2007. 
Think Strategically About Technology 
Licensing. Business Insight – The 
Journal Report by Wall Street Jour-
nal and MIT Sloan Management 
Review, 1(6, 2007–11–30): R6.

Siebdrat, F., Högl, M., & Ernst, H. 2009. 
How to Manage Virtual Teams. MIT 
Sloan Management Review, 50 (4): 
63–68.

Selected	Practice-oriented		
Journal	Articles
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Rehm, S.-V., & Fischer, T. 2006. Ausprä-
gung, Rolle und Bewahrung von Indi-
vidualität in Kulturen der Kooperation 
[Characteristics, Role and Perpetuation 
of Individuality in Cooperation Cultures]. 
In R. B. Bouncken (Ed.), Interkulturelle 
Kooperation. Wissenschaftliche Jah-
restagung der Gesellschaft für Wirt-
schafts- und Sozialkybernetik vom 
06. und 07. Oktober 2005 in Greifs-
wald: 89–100.

Rehm, S.-V., & Fischer, T. 2005. Aus-
prägung, Rolle und Bewahrung von 
Individualität in Kulturen der Kooperation 
[Characteristics, Role and Perpetuation 
of Individuality in Cooperation Cultures]. 
In R. B. Bouncken (Ed.), Interkulturelle 
Kooperation: 89–100. Berlin: Duncker & 
Humblot.

Rehm, S.-V. 2005. The Role of Know-
ledge-based Modeling and Navigation for 
Interoperability in Enterprise Networks. 
In M. Sobolewski (Ed.), Next Genera-
tion Concurrent Engineering: Smart 
and Concurrent Integration of Product 
Data, Services, and Control Strategies: 
83–88. New York: International Society for 
Productivity Enhancement.

Rehm, S.-V., & Fischer, T. 2005. Navigati-
on als Schlüsselaufgabe bei der Gestal-
tung von Wertschöpfungsprozessen in 
Netzwerken [Navigation as Key Task in 
Analysis and Design of Value Added  
Processes in Enterprise Networks]. In  
E. Kahle, & F. E. P. Wilms (Eds.), Effek-
tivität und Effizienz durch Netzwerke: 
121–139. Berlin: Duncker & Humblot.

Grichnik, D. 2009. Policy Issues 
in Financing Entrepreneurship. 
OECD Report Strengthening 
Entrepreneurship and Economic 
Development in East Germany: 
Lessons from Local Approaches: 
109–132.
 
Grichnik, D., & Koropp, C. 2010. 
Business Angels and Energy Investing: 
Insights from a German Panel Study. 
In Wüstenhagen, Wuebker (Eds.), 
Handbook of Research on Energy 
Entrepreneurship. Cheltenham: 
Edward Elgar Publications.
 
Koropp, C., & Grichnik, D. 2009. Sedo.
com - The Founder’s Dilemma: When 
Is The Right Time for Exiting? In Hisrich 
(Ed.), International Entrepreneurship: 
Starting, Developing, and Managing 
a Global Venture. London: Sage 
Publications: 416–426.  
 
Lau, A., Fischer, T., Rehm, S.-V., 
& Hirsch, M. 2009. Collaborative 
Innovation in Smart Networks – A 
Methods Perspective. In K. Thoben, K. 
Pawar, B. Katzy & R. Bierwolf (Eds.), 
Collaborative Innovation: Emerging 
Technologies, Environments and 
Communities (15th ed.). Leiden, The 
Netherlands: International Conference 
on Concurrent Enterprising (ICE2009). 
 
Lichtenthaler, U. 2005. Technologien 
extern vermarkten [How to Externally 
Deploy Technology]. In H. Barske, A. 
Gerybadze, L. Hünninghausen, & T. 
Sommerlatte (Eds.), Innovationsma-
nagement: 1–27. Düsseldorf: Symposi-
on Publishing.

Selected	Book	Chapters/Refereed	
Proceedings/Contributions	to	Handbooks

Rehm, S.-V. 2010. Network Topography 
and Coordination Synthesis for 
Dynamic Networking of Manufacturing 
Enterprises. In R. Trappel (Ed.), 
Cybernetics and Systems 2010 
(20th ed.): 395–400. Vienna, Austria: 
European Meeting on Cybernetics and 
Systems Research. 

Rehm, S.-V., Hirsch, M., & Lau, A. 
2009. Design Constructs for Integration 
of Collaborative ICT Applications in 
Innovation Management. In E. Yu, 
J. Eder & C. Rolland (Eds.), CEUR 
Workshop Proceedings: 453. 
Amsterdam, The Netherlands: Forum at 
the CAiSE 2009. 
 
Serrano, V., & Fischer, T. 2007. Product 
Lifecycle Management in the Ubiq-
uitous World. In Proceedings of 4th 
International Conference on Product 
Lifecycle Management (PLM’07). 
Milan, Italy.

Serrano, V., & Fischer, T. 2006. Contri-
bution of Pervasive Intelligence to Col-
laborative Innovation Processes. In L. 
Caramarinha-Maltos, H. Afsarmanesh & 
M. Ollus (Eds.), IFIP International Fed-
eration for Information Processing, 
Volume 224, Network-Centric Col-
laboration and Supporting Fireworks: 
93–100. Boston: Springer.
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Grichnik, D., et al. 2009. A Well-Planned 
Workshop on “Unplanned Behavior”. 
Academy of Management Meeting, 
Chicago/Illinois.
 
Grichnik, D., Brinckmann, J., & 
Kapsa, D. 2009. First-time Strategy 
Formation of Nascent Entrepreneurs. 
Academy of Management Meeting, 
Chicago/Illinois.

Grichnik, D., Smeja, A., & Welpe, I. 
M. 2009. The Importance of Being 
Emotional: How Do Positive and 
Negative Emotions Affect the 
Entrepreneurial Process. In Reimann, 
Schilke (Eds.), NeuroPsychoEconomics 
Conference Proceedings: 17.  

Hirsch, M., Lau, A., & Rehm, S.-V. 2009. 
Implementing Collaborative Quality 
Function Deployment in Innovation 
Networks. 6th International Product 
Lifecycle Management Conference 
(PLM09), Bath, United Kingdom.

Krueger, N., Grichnik, D., & Welpe, I. 
2009. Anticipated Outcome Emotions 
and Cognitive Appraisal: Assessing 
Social & Economic Dimensions of 
Social Entrepreneurial Opportunities. 
Babson College Entrepreneurship 
Conference, Boston/Mass.

Rehm, S.-V. 2009. Community 
Governance – Management Concept 
for Value Networks of Textile 
Industry. 4th International Conference 
on Economics and Management of 
Networks (EMNet 2009). Sarajevo, 
Bosnia-Hercegovina.

Rehm, S.-V. 2009. Architectural 
Design for Service-Supported 
Collaborative Work in Extended 
Enterprises. 15th Americas Conference 
on Information Systems (AMCIS 2009), 
San Francisco, USA.

Selected	Case	Studies		
and	Other	Publications
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Marketing Group  

The WHU Marketing Group conducts research with a par-
ticular emphasis on managerial relevance. Methodologically, 
this implies a strong empirical orientation for most research 
projects. Substantively, it implies a selection of research topics 
that are crucial to customer behavior and/or a firm’s profit-
ability. The group is currently composed of three academic 
chairs and two centers covering a specific set of actors and 
institutions in the marketing system as well as their particular 
marketing challenges.
 
The Marketing Group comprises the following academic  
members: 
 
Professors:
n Prof. Dr. Martin Fassnacht 
n Prof. Dr. Ove Jensen

Assistant Professors:
n Dr. Tim Oliver Brexendorf
n Dr. Walter Herzog (Acting Chair)

All chairs are supported by academic staff. The Center for 
Market-Oriented Corporate Management (ZMM) and the 
Henkel Center for Consumer Goods (HCCG) are affiliated to 
the Marketing Group.

Professor Martin Fassnacht is speaker of the Marketing Group.
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Short Biography
 
Dr. Tim Oliver Brexendorf is Assistant Professor of Consumer 
Goods Marketing at WHU – Otto Beisheim School of 
Management, Vallendar, and Head of the Henkel Center for 
Consumer Goods (HCCG).

Before joining WHU, he worked as a project manager in a 
marketing consultancy spin-off of the University of St. Gallen, 
Switzerland, and as a research assistant at the Competence 
Center of Brand Management at the Institute of Marketing 
and Retailing of the University St. Gallen (now Center for 
Customer Insight). He obtained his doctoral degree from the 
University St. Gallen. In his doctoral thesis, he examined the 
impact of interpersonal communication in salesperson-cus-
tomer interactions on brand loyalty in collaboration with the 
BMW Group. In research programs and consultancy projects 
he worked among others for the following companies, among 
others: BMW Group, Nestlé, Rewe Group, Hotelplan, KPMG, 
Migros, and Swisscom.

Prior to his academic career, he worked as a Dialog 
Marketing Manager E-Commerce for a joint venture of the 
retailers Otto Group and OBI, as well as a Junior Category 
Manager ECR for OBI. Before that, he studied economics 
at the Carl von Ossietzky University of Oldenburg, Germany 
where he received his diploma degree.

Dr. Brexendorf’s main research and teaching activities focus 
on brand management and consumer goods marketing. He 
is the editor of a brand management book, has published 
several articles in practitioner-oriented journals as well as 
double-blind reviewed articles in academic journals such 
as Journal of Business Research and Journal of Brand 
Management.

Research Focus

Consumer Goods Marketing

Brand Management

Corporate Identity

Personal Selling

Manufacturer-Retailer Relationships

Dr. Tim Oliver Brexendorf

Assistant Professor of Consumer Goods Marketing
Center for Consumer Goods (HCCG)

Contact details
Tel.: +49 261 6509-760
Fax: +49 261 6509-769
E-mail: tim.brexendorf@whu.edu
Web: www.whu.edu/hccg

Marketing	Group
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Short Biography
 
Dr. Fassnacht is professor and holder of the Otto Beisheim 
Endowed Chair of Marketing and Commerce, the Speaker of 
the Marketing Group, and the Scientific Director of the Center 
for Market-oriented Corporate Management (CMM) at WHU 
– Otto Beisheim School of Management. Furthermore, he is 
the Chairman of the Advisory Board of the Henkel Center for 
Consumer Goods (HCCG) and the Academic Director of the 
METRO Business Program and METRO Business Program 
Advanced, two executive education programs for METRO 
Group. 

He has published in leading national and international jour-
nals, e. g., Zeitschrift für Betriebswirtschaft, Schmalenbachs 
Zeitschrift für betriebswirtschaftliche Forschung, Marketing – 
Zeitschrift für Forschung und Praxis, the Journal of Marketing, 
Journal of Service Research, and the Journal of Business-
to-Business Marketing, the last of which having voted one 
of his articles (“The Role of Soft Factors in Implementing 
a Service-Oriented Strategy in Industrial Marketing 
Companies”) the Outstanding Article of the Year for 2003. 
The article “Quality of Electronic Services: Conceptualization 
and Testing a Hierarchical Model” won the best paper 
award in the field of services marketing at the 2005 Summer 
Marketing Educators’ Conference of the American Marketing 
Association (AMA). Furthermore, he has contributed both as 
author and co-author to several books and working papers. 
The third completely revised and extended edition of the 
textbook Price Management was published in September 
2008 together with Prof. Dr. Dr. h.c. Hermann Simon.

From 2007 to 2009, Dr. Fassnacht was Associate Dean of 
WHU – Otto Beisheim School of Management. Furthermore, 
he was academic Director of Marketing and Communications 
from 2006 to 2009 and academic Director of the Master of 
Science Program at WHU from 2006 to 2007. 

Research Focus

Price Management

Retail Marketing

Market-Oriented Corporate Management

Prof. Dr. Martin Fassnacht

Otto Beisheim Endowed Chair of Marketing  
and Commerce

Contact details
Tel.: +49 261 6509-440
Fax: +49 261 6509-449
E-mail: martin.fassnacht@whu.edu
Web: www.whu.edu/market
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Short Biography
 
Dr. Walter Herzog is holder of the Chair of Market Research. 
He studied at the University of Mannheim (Germany) 
from 1999 to 2004. In 2008, he received his PhD from the 
University of St. Gallen (Switzerland), and he was a visiting 
scholar at the University of Michigan from 2007 to 2008.

His research focuses on customer relationship and sales 
management. Furthermore, Dr. Herzog conducts methodo-
logical research on measurement theory (e.g., covariance 
structure models) and causal inference (e.g., Rubin’s Causal 
Model). His research has been published in the Journal of 
Marketing, Structural Equation Modeling, and the Journal of 
Advertising Research. Furthermore, his research was pre-
sented at international marketing and methods conferences 
(e.g., American Marketing Association Winter Educator’s 
Conference, International Meeting of the Psychometric 
Society). In 2007, one of his research projects won the best 
paper award in the sales and relationship marketing track 
at the American Marketing Association Winter Educator’s 
Conference. He has received two grants from the Swiss 
National Science Foundation and two grants from the 
Research Fund at the University of St. Gallen (Switzerland). 

Dr. Herzog teaches methods courses such as “Market 
Research Methods” (bachelor’s level), “Advanced Methods 
of Market and Management Research” (master’s level), and 
“Latent Variable Modeling” (doctoral level).

Research Focus

Effectiveness of Customer Relationship Instruments

Sales Force Management

Measurement Theory and Latent Variable Modeling

Causal Inference and Rubin’s Causal Model

Dr. Walter Herzog

Chair of Market Research

Contact details
Tel.: +49 261 6509-770
Fax: +49 261 6509-779
E-mail: walter.herzog@whu.edu
Web: www.whu.edu/market-research
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Short Biography
 
Prof. Ove Jensen is the first former WHU student to have 
returned to WHU as an academic chair. He also studied 
business administration at Emory University (Goizueta 
Business School) in Atlanta and at EDHEC in Nice, France. 
He obtained his PhD and his habilitation degree from the 
University of Mannheim, Germany (supervisor: Professor 
Christian Homburg). Before his academic career, he gath-
ered several years of practical experience as a consultant in 
the chemical industry, machinery industry, and construction 
materials industry.

Prof. Jensen’s research revolves around marketing & sales 
implementation. Specifically, his research interests encom-
pass topics such as price management, key account man-
agement, organization and interfaces of marketing and 
sales, leadership and control in sales, and industrial service 
management. Methodologically, his research uses discovery-
oriented approaches (such as qualitative field studies), clas-
sificatory approaches, and hypothesis-testing approaches 
(based on surveys and meta-analyses).

He has published in such journals as the Journal of Marketing 
and the Journal of the Academy of Marketing Science. He 
also provides service to the academic community as a 
member of the editorial board of the Journal of Business-
to-Business Marketing and as an ad-hoc reviewer for such 
journals as the Journal of Marketing and the Journal of 
International Business Studies.

His research has won several awards, including the Jagdish 
N. Sheth Award for the Best Paper of the Year 2000 in the 
Journal of the Academy of Marketing Science and the best 
paper award in the marketing strategy track of the 2006 
American Marketing Association’s Summer Educators’ 
Conference. Prof. Jensen has received the WHU student’s 
overall best teacher award in 2008.

Research Focus

Price Management

Key Account Management 

Organization and Interfaces of Marketing and Sales

Leadership and Control in Sales

Industrial Service Management

Prof. Dr. Ove Jensen

Chair of Business-to-Business Marketing

Contact details
Tel.: +49 261 6509-340
Fax: +49 261 6509-349
E-mail: ove.jensen@whu.edu
Web: www.whu.edu/b2b

Marketing	Group
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Homburg, C., & Jensen, O., & Krohmer, 
H. 2008, Configurations of Marketing 
and Sales: A Taxonomy. Journal of 
Marketing, 72 (2): 133–154.

Homburg, C., & Jensen, O. 2007. The 
Thought Worlds of Marketing and 
Sales: Which Differences Make a  
Difference? Journal of Marketing,  
71 (3): 124–142.

Kernstock, J., & Brexendorf, T. O. 2009. 
Implications of Habermas’s “Theory of 
Communicative Action” for Corporate 
Brand Management. Corporate 
Communications: An International 
Journal, 14 (4): 389–403.

Morhart, F. M., Henkel, S., & 
Herzog, W. 2008. Collecting Hidden 
Consumer Data Online: Research on 
Homosexuals. Journal of Advertising 
Research, 48 (2): 247–254.

Morhart, F. M., Herzog, W., & Tomczak, 
T. 2009. Brand-specific Leadership: 
Turning Employees Into Brand 
Champions. Journal of Marketing, 73 
(5): 122–142.

Möller, S., Fassnacht, M., & Klose, S. 
2006. A Framework for Supplier Rela-
tionship Management. Journal of  
Business-to-Business Marketing,  
13 (4): 69–94. 
 

Brexendorf, T. O., & Kernstock, J. 
2007. Corporate Behaviour vs Brand 
Behaviour: Towards an Integrated 
View? Journal of Brand Management, 
15 (1): 32–40.

Brexendorf, T. O., Mühlmeier, S., 
Tomczak, T., & Eisend, M. 2010. 
The Impact of Sales Encounters on 
Brand Loyalty. Journal of Business 
Research, 63.

Fassnacht M., & Köse, I. 2007. Conse-
quences of Web-Based Service Quality: 
Uncovering a Multi-Faceted Chain of 
Effects. Journal of Interactive Marke-
ting, 21(3): 35–54.
 
Fassnacht, M., & Köse, I. 2006. Quality 
of Electronic Services: Conceptualizing 
and Testing a Hierarchical Model. Jour-
nal of Service Research, 9 (1): 19–37. 

Herzog, W., Boomsma, A., & Reinecke, 
S. 2007. The Model-size Effect on 
Traditional and Modified Tests of 
Covariance Structures. Structural 
Equation Modeling, 14 (3): 361–390.

Herzog, W., & Boomsma, A. 2009. 
Small-sample Robust Estimatiors of 
Noncentrality-based and Incremental 
Model Fit. Structural Equation 
Modeling, 16 (1): 1–27.

Selected	International	Refereed	
Journal	Articles

Selected Publications 

Möller, S., Fassnacht, M., & Klose, 
S. 2008. Defensive Relationship 
Marketing: Avoiding Decreasing Sales 
from Customers in Consumer Goods 
Mass Markets. Journal of Relationship 
Marketing, 7 (2): 197–215.

Möller, S., Fassnacht, M., & Ettinger, 
A. 2010. Retaining Customers with 
Shopping Convenience. Journal of 
Relationship Marketing, 8 (4): 313–
329.
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Fassnacht, M., & Müller, C. 2009. 
Möglichkeiten der Differenzierung 
von Handelsunternehmen: eine 
empirische Studie im Textileinzelhandel 
[Differentation from Other Retail 
Companies: An Empirical Study in 
the Retail Fashion Industry]. Die 
Unternehmung, 63 (2): 130–157.
 
Homburg, C., Jensen, O., & Richter, 
M. 2006. Die Kaufverhaltensrelevanz 
von Marken im Industriegüterbereich 
[The Relevance of Brands for Industrial 
Buying Behavior]. Die Unternehmung, 
60: 281–296.

Selected	German-language		
Refereed	Journal	Articles

Brexendorf, T. O., & Feige, S. 2009. 
Markenmanagement von M&A [Brand 
Management of M&A]. Anwaltsrevue 
(3).

Brexendorf, T. O., & Feige, S. 2008. 
Aus Mitarbeitenden Botschafter der 
eigenen Marke machen [Making Brand 
Ambassadors Out of Employees]. IO 
New Management: 12–15.

Brexendorf, T. O., Mühlmeier, S., & 
Tomczak, T. 2008. Markenführung 
– das Verkaufsgespräch prägt die 
Markeneinstellung des Kunden [Brand 
Management — The Sales Encounter 
Shapes Customers’ Brand Attitudes]. 
Marketing Review St. Gallen, 25 (3): 
44–47.

Fassnacht, M. 2009. Preismanagement: 
eine prozessorientierte Perspektive 
[Price Management: A Process-oriented 
Perspective]. Marketing Review St. 
Gallen, 26 (5): 8–13.

Tomczak, T., Herrmann, A., Brexendorf, 
T. O., & Kernstock, J. 2005. Behavioral 
Branding – Markenprofilierung durch 
persönliche Kommunikation [Behavioral 
Branding — Brand Differentation 
Through Personal Communication]. 
Thexis (heute: Marketing Review St. 
Gallen), 22 (1): 28–31.

Selected		
Practice-oriented	
Journal	Articles
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Brexendorf, T. O. 2010. Marken-
loyalität durch persönliche 
Kommunikation – Eine dyadische 
Analyse von Verkäufer-Kunden-
Interaktionen am Beispiel der Marke 
BMW [The Impact of Interpersonal 
Communication on Brand Loyalty 
– A Dyadic Analysis of Salesperson-
Customer Interaction]. Göttingen: 
Cuvillier Verlag. 

Simon, H., & Fassnacht, M. 
2009. Preismanagement [Price 
Management]. Wiesbaden: Gabler. 

Tomczak, T., & Brexendorf, T. O. 2005. 
Markenaufbau und -pflege [Brand 
Building and Maintenance]. Zürich: 
Bilanz Verlag. Also published in French 
and Italian.  

Selected	Books

Fassnacht, M., & Mahadevan, J. 
2010. The Impact of Favoring New 
Customers Over Loyal Customers on 
Loyal Customers’ Perceptions of Price 
Fairness. In Proceedings of the AMA 
Winter Educators’ Conference. New 
Orleans, USA.

Fassnacht, M., Möller, S., & Ettinger, 
A. 2009. Service Convenience and 
Customer Satisfaction: Investigating 
the Moderating Effect of Customer 
Characteristics. In Proceedings of the 
AMA Summer Marketing Educators’ 
Conference. Chicago, IL, USA.

Fassnacht, M., Stallkamp, 
Ch., & Winkelmann, R. 2007. 
Preismanagement im Rahmen des 
Multi-Channel-Marketings [Price 
Management in Multi-Channel 
Marketing]. In: Wirtz, B.W. (Hrsg.), 
Handbuch Multi-Channel-Marketing 
[Handbook Multi-Channel 
Marketing]. Wiesbaden: Gabler,  
S. 473–492.

Homburg, C., & Jensen, O. 2007. 
Internationale marktorientierte Unter-
nehmensführung [International Market-
oriented Management]. In M. Bruhn, M. 
Kirchgeorg & J. Meier (Eds.), Marktori-
entierte Führung im wirtschaftlichen 
und gesellschaftlichen Wandel [Mar-
ket-oriented Management Within 
the Context of Economic and Social 
Change]: 63–82. Wiesbaden: Gabler-
Verlag.

Belz, C., Schmitz, C., & Brexendorf, 
T. O. 2005. Internationales internes 
Marketing – Konsequenz einer inter-
nationalen kundenorientierten Unter-
nehmensführung [International Internal 
Marketing – The Consequences of an 
International, Customer-oriented  
Management]. In Bruhn (Ed.) Forum 
Dienstleistungsmanagement 
2005: Internationalisierung von 
Dienstleistungen: 273–294. 
Wiesbaden: Gabler.

Brexendorf, T. O., Tomczak, T., 
Kernstock, J., Henkel, S., & Wentzel, 
D. 2008. Der Einsatz von Instrumenten 
zur Förderung von Brand Behavior 
[The Use of Instruments to Promote 
Brand Behavior]. In T. Tomczak 
(Ed.) Behavioral Branding: Wie 
Mitarbeiterverhalten die Marke stärkt 
[Behavioral Branding: How Employee 
Behavior Strengthens the Brand]: 
315–350. Wiesbaden: Gabler.

Esch, F.-R., Geus, P., Kernstock, J., 
& Brexendorf, T. O. 2006. Controlling 
des Corporate Brand Management 
[Evaluation of Corporate Brand 
Management]. In F.-R. Esch (Ed.) 
Corporate Brand Management 
– Marken als Anker strategischer 
Führung von Unternehmen 
[Corporate Brand Management: 
Brands as a Ancor of Strategic 
Management of Corporations]:  
313–346. Wiesbaden: Gabler.

Selected	Book	Chapters/Refereed	
Proceedings/Contributions	to	Handbooks
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Homburg, C., & Jensen, O. 2007. Qua-
litative Untersuchung von Organisati-
onsstrukturen [Qualitative Analysis of 
Organizational Structure]. In R. Buber 
& H. Holzmüller (Eds.), Qualitative 
Marktforschung: Konzepte, Metho-
den, Analysen [Qualitative Market 
Research: Concepts, Methods, Ana-
lyses]: 1063–1080. Wiesbaden: Gabler-
Verlag.

Jensen, O. 2007. Clusteranalyse 
[Cluster Analysis]. In A. Herrmann, C. 
Homburg & M. Klarmann (Eds.), Hand-
buch Marktforschung [Handbook of 
Market Research] (3rd ed.): 335–372. 
Wiesbaden: Gabler-Verlag.

Jensen, O. 2007. Key-Account-Man-
agement als Implementationsform des 
Kundenbindungsmanagements [Key 
Account Management as an Instrument 
of Customer Retention Management]. 
In M. Bruhn & C. Homburg (Eds.), 
Handbuch Kundenbindungsmanage-
ment [Handbook of Customer Reten-
tion Management] (6th ed.): 579–604. 
Wiesbaden: Gabler-Verlag.

Jensen, O. 2006. Kundenorientierte 
Vergütungssysteme als Schlüssel zur 
Kundenzufriedenheit [Customer-ori-
ented Incentive Systems as a Key to 
Customer Satisfaction]. In C. Homburg 
(Ed.), Kundenzufriedenheit [Customer 
Satisfaction] (6th ed.): 391–408. Wies-
baden: Gabler-Verlag.

Kernstock, J., & Brexendorf, 
T. O. 2006. Corporate Brand 
Management gegenüber Mitarbeitern 
gestalten [Using Corporate Brand 
Management towards Employees]. 
In F.-R. Esch (Ed.) Corporate 
Brand Management – Marken als 
Anker strategischer Führung von 
Unternehmen [Corporate Brand 
Management – Brands as a Ancor 
of Strategic Management of 
Corporations] (2nd ed.): 251–271. 
Wiesbaden: Gabler.

Möller, S., Fassnacht, M., & Ettinger, 
A. 2008. Retaining Customers 
with Shopping Convenience. In 
Proceedings of the 17th Annual 
Frontiers in Service Conference. 
Maryland, USA.

Simon, H., & Fassnacht, M. 2005. 
Preismanagement – eine umfassende 
Perspektive [Price Management – A 
Comprehensive Perspective]. Haas, 
A./Ivens, B.S. (Hrsg.): Innovatives 
Marketing. Entscheidungsfelder 
– Management – Instrumente 
[Innovative Marketing. Decision 
Fields – Management – 
Instruments], Festschrift für Prof. Dr. 
Hermann Diller, Wiesbaden: Gabler, 
S. 277–292. 
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Strategy and Organization 
Group 

The Strategy and Organization Group unites seven independent 
chairs. In the field of strategy, these are the chairs of Corporate 
Strategy and Electronic Media Management, of International 
Business and Supply Management, and of Microeconomics and 
Industrial Organization. In the field of organization, are the chair 
of Organization Theory and the chair of Leadership and Human 
Resource Management. In the field of Family Businesses are the 
INTES Endowed Chair of Family Businesses and the Chair of 
Business Administration, in particular Family Businesses. 
 
The group comprises the following academic members:

Professors: 
n Prof. Dr. Martin Högl 
n Prof. Dr. Thomas Hutzschenreuter 
n Prof. Dr. Peter-J. Jost
n Prof. Dr. Lutz Kaufmann 
n Prof. Dr. Sabine Klein 
n Prof. Dr. Jürgen Weigand 
 
Assistant Professors 
n Dr. Matthias Ehrgott 
n Dr. Andreas Hack (Acting Chair)
n Dr. Ingo Kleindienst 
n Dr. Frauke Lammers 
n Dr. Miriam Müthel 
n Dr. Felix Reimann 
 
Affiliated Researchers: 
n Prof. Dr. Franz W. Kellermanns (University of Tennessee)

All chairs are supported by academic staff. The WHU Asia Center is 
affiliated to the Strategy and Organization Group.  
 
The research activities of the Strategy & Organization Group are 
further supported by the associate member Prof. Dr. Dr. h. c. Klaus 
Brockhoff. 
 
Professor Thomas Hutzschenreuter is Speaker of the Strategy and 
Organization Group. 
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Short Biography
 
Dr. Ehrgott is Assistant Professor of International Business & 
Supply Management and has been a faculty member of WHU 
– Otto Beisheim School of Management since January 2010.

He studied Business Administration at WHU – Otto Beisheim 
School of Management, Reims Management School (France), 
and Stockholm School of Economics (Sweden). Dr. Ehrgott 
earned his doctoral degree with highest distinction (summa 
cum laude) at the chair of Professor Lutz Kaufmann at WHU 
– Otto Beisheim School of Management, where he also 
worked as a research associate between 2006 and 2008. His 
thesis was entitled “Social and Environmental Sustainability 
in Supplier Management — A Stakeholder Theory 
Perspective on Antecedents and Outcomes.” Dr. Ehrgott’s 
work also impressed the jury of the Outstanding Doctoral 
Dissertation Award of Emerald and the efmd, who elected 
his thesis as the global winner in the category of Logistics & 
Supply Chain Management. Dr. Ehrgott serves as an ad-hoc 
reviewer for the Journal of Supply Chain Management.

Outside his academic career, Dr. Ehrgott worked for three 
years as a management consultant for Bain & Company 
Germany, Inc. There he was primarily engaged in internation-
al strategy projects in the areas of purchasing and restructur-
ing, with a regional focus on Western Europe and Asia.

Research Focus

International Business

Global Sourcing

Behavioral Supply Management

Sustainability

Strategy Execution

Dr. Matthias Ehrgott

Assistant Professor of International Business & Supply 
Management

Contact details
Tel.: +49 261 6509-323
Fax: +49 261 6509-329
E-mail: matthias.ehrgott@whu.edu
Web: www.whu.edu

Strategy	and	Organization	Group
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Short Biography
 
Andreas Hack is Professor of Family Businesses and has 
been a faculty member with WHU – Otto Beisheim School of 
Management since 2008.

After an apprenticeship with Deutsche Bank AG, he studied 
business administration at the University of Regensburg, 
Germany and the Copenhangen Business School, Denmark. 
In 2005 he received his PhD at WHU – Otto Beisheim 
School of Management and in 2010 his post-doctoral 
degree (Habilitation) at the Technical University of Dortmund, 
Germany. Andreas Hack researches and publishes in the field 
of family businesses, entrepreneurship, organization, and 
behavioral economics.

In addition to his research career he works as a consultant 
to small and medium sized companies, is a member of the 
commission “Governance Code for Family Businesses,” and 
a jury member of the annual competition “Family Business 
Owner of the Year.”

Research Focus

Family Business Management

Family Business Governance

Entrepreneurship

Behavioral Economics

Dr. Andreas Hack

Chair of Familiy Businesses

Contact details
Tel.: +49 261 6509-330
Fax: +49 261 6509-339
E-mail: andreas.hack@whu.edu
Web: www.whu.edu/fb

Strategy	and	Organization	Group
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Short Biography
 
Professor Högl holds a PhD degree from the University of 
Karlsruhe and a post-doctorate degree (Habilitation) from the 
Technical University of Berlin. Before joining WHU, Professor 
Högl served on the faculties of Washington State University 
(USA) and Bocconi University (Milan, Italy). Moreover, Martin 
Högl held visiting professorships at the Kellogg School of 
Management (Northwestern University, USA) and at the 
National Sun Yat-Sen University (Taiwan), and has given 
guest lectures at various international universities. He has 
conducted research projects with major firms in the US and 
Europe.

Prof. Högl has published in leading international journals 
including the Academy of Management Journal, Decision 
Sciences, Human Resource Management, Journal of 
Business Ethics, Journal of International Business Studies, 
Journal of Management, Journal of Management Studies, 
Journal of Product Innovation Management, MIT Sloan 
Management Review, Organization Science, Research Policy, 
and others. Professor Högl provides service to the aca-
demic community as an active reviewer for various leading 
international and national journals and as an editorial board 
member of the Journal of World Business and the Journal of 
Engineering and Technology Management. He is co-guest 
editor of the Journal of Product Innovation Management, 
special issue on “Is less more? Resource constraints and 
innovation.”

Prof. Högl has received multiple awards for teaching 
and research, including the Students’ Choice Award for 
Excellence in Teaching (from Washington State University 
students) as well as Best Paper Awards at the Annual 
Meetings of the Academy of Management, the Western 
Academy of Management, and the International Research 
Conference of the Product Development and Management 
Association. 

Research Focus

Leadership and Collaboration in Organizations

Management of R&D Personnel

Knowledge Creation in Innovation Processes

Resource-Constrained Innovation

The Management of Geographically Dispersed and Inter-
organizational Collaboration

The Influence of Cross-Cultural Differences on Individual and
Team Behaviors in Organizations

Prof. Dr. Martin Högl

Chair of Leadership and Human Resource Management

Contact details
Tel.: +49 261 6509-310
Fax: +49 261 6509-319
E-mail: hoegl@whu.edu
Web: www.whu.edu/leadership
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Short Biography
 
Professor Hutzschenreuter studied business administration at 
Giessen University. He received his first and second doctoral 
degrees (Habilitation) from the Leipzig Graduate School of 
Management (HHL). He was visiting scholar at the University 
of Illinois at Urbana-Champaign, Assistant Professor of 
Strategy and Entrepreneurship at HHL, Assistant Professor 
of International Management at Boston University, Guest 
Professor at Duke University, Fuqua School of Business, and 
is Guest Professor at Bucerius Law School, Hamburg.

Among other activities, he is Academic Director of Doctoral 
Studies as well as Chairman of the PhD Committee at WHU. 
He serves as Speaker of the Strategy and Organization 
Group at WHU. Furthermore, he is board member of the 
Offshoring Research Network (an initiative of Duke University, 
Rotterdam Business School, Copenhagen Business School, 
Manchester Business School, IESE, and WHU). Professor 
Hutzschenreuter is a member of the editorial boards of the 
Global Strategy Journal  and of the Management International 
Review.

He has published eight books, and his research has 
appeared in journals such as Journal of International 
Business Studies, Journal of Management Studies, and 
Journal of Management.

Research Focus

(International) Growth Strategies and Portfolio Changes

Strategy Processes, Strategic Change, and Top Management 
Change

Global Configuration Strategies

Timing of Strategy

Prof. Dr. Thomas Hutzschenreuter

Dietmar Hopp Endowed Chair of Corporate Strategy  
and Electronic Media Management

Contact details
Tel.: +49 261 6509-200
Fax: +49 261 6509-209
E-mail: th@whu.edu
Web: www.whu.edu/ue
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Short Biography
 

Professor Jost studied mathematics and computer science 
at the University of Bonn. After his diploma he joined the 
European Doctoral Programme in Economics at the London 
School of Economics and the University of Bonn, where he 
obtained his PhD (Dr. rer. pol.) in 1988. Between 1989 and 
1992, Professor Jost worked as a management consultant 
in Düsseldorf. In 1995 he earned his Habilitation degree at 
the University of Basel. Since then he has been Professor for 
Organization Theory at WHU. Since 2001 he has also been a 
visiting Professor at the University of Bolzano, Italy.

Professor Jost is a member of the American Economic 
Association, the European Economic Association, the 
Schmalenbach Gesellschaft für Betriebswirtschaft, the Erich-
Gutenberg Working Group, the Association of University 
Professors and the Verein für Sozialpolitik (Ausschuß 
Unternehmenstheorie und -politik, Bildungsökonomischer 
Ausschuß, Industrieökonomischer Ausschuß [chairman]). 
Professor Jost is the founder and chairman of the German 
Economic Association of Business Administration, GEABA 
e.V.

Research Focus

Managerial Economics

Theory of the Firm

Labour Economics

Industrial Organization

Law & Economics
 

Prof. Dr. Peter-J. Jost

Chair of Organization Theory

Contact details
Tel.: +49 261 6509-300
Fax: +49 261 6509-309
E-mail: pjjost@whu.edu
Web: www.whu.edu/orga
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Short Biography
 
Professor Kaufmann is the Academic Director of the WHU 
Executive Development Programs and of the WHU Asia 
Center. He was a visiting professor at WHU’s partner univer-
sity, CEIBS (China Europe International Business School), in 
Shanghai, China. Prof. Kaufmann is an Associate Fellow of 
Said Business School of Oxford University, U.K. 

He is European Editor of the Journal of Supply Chain 
Management. He also frequently serves as a reviewer 
for various international journals. His work has appeared 
in, for example, the Journal of Operations Management, 
Management International Review, Journal of World Business, 
Journal of International Marketing, Journal of Supply Chain 
Management, Journal of Business Logistics, and the Journal 
of Purchasing & Supply Management.

He has also published more than a dozen management 
books on strategy and on supply management. The first edi-
tion of the China Champions climbed to no. 7 on the book list 
of Financial Times Germany in early 2006.

He holds an MBA from Kansas State University, Manhattan, 
Kansas, as a Fulbright scholar (1990), and studied business 
administration at the University of Giessen in Germany (Dipl.-
Kfm. 1989), where he also later received his PhD (1993) and 
tenure (2001).

Research Focus

International Business

Strategy Execution

Global Sourcing

Behavioral Supply Management

Sustainability

Prof. Dr. Lutz Kaufmann

Chair of International Business & Supply Management

Contact details
Tel.: +49 261 6509-320
Fax: +49 261 6509-329
E-mail: kaufmann@whu.edu
Web: www.whu.edu/intman



82

Short Biography
 
Prof. Dr. Sabine Klein is Professor of Strategy and Family 
Business and joined WHU in 2010. She studied management 
and psychology at the Universities of Münster and Munich. 
She received her doctoral degree from the University of 
Bayreuth in 1990. She founded her own business before join-
ing her family’s business, and then restarted her academic 
career as a Research Fellow at INSEAD in 2001. In 2003, 
Professor Klein took over the presidency of the international 
family business researchers, ifera (www.ifera.org) which she 
led until 2007. 

Professor Klein has published in various journals such as 
Family Business Review; Journal of Business Research, 
Entrepreneurship, Theory & Practice; Small Business 
Economics; Entrepreneurship and Regional Development; 
and others. She wrote one of the first textbooks on fam-
ily business, which is now in its 3rd edition. She serves 
on the board of several academic journals and of the 
Entrepreneurship Division of the Academy International 
Member Committee. 

Research Focus

Governance of Family Firms

Family Dynamics and its Influence onto Family Firms
Succession

Family Influence and Competitive Advantage

Strategy	and	Organization	Group

Prof. Dr. Sabine Klein

INTES Endowed Chair of Family Businesses  
(INTES Institute)

Contact details
Tel.: +49 261 6509-780
Fax: +49 261 6509-339
E-mail: sabine.klein@whu.edu
Web: www.whu.edu
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Short Biography
 
Assistant Professor Kleindienst studied industrial engineer-
ing and management (electrical engineering) at the Technical 
University of Kaiserslautern. After graduating in industrial 
engineering and management, he worked as a manage-
ment consultant for CTcon GmbH from 2002 to 2004. 
Dr. Kleindienst returned to university on January 1, 2005 
– this time to WHU. There he worked at the Dietmar Hopp 
Endowed Chair of Corporate Strategy and Electronic Media 
Management under the supervision of Prof. Dr. Thomas 
Hutzschenreuter. He successfully completed his PhD in  
2007 with a thesis on the early stages of strategy processes 
entitled “The Dynamics of Managerial Discretion.” 

Since January 1, 2008, Dr.  Kleindienst is Assistant Professor 
of Strategy Processes at WHU – Otto Beisheim School 
of Management. In 2009 he and his co-authors Prof. Dr. 
Thomas Hutzschenreuter and Boris von Bieberstein were 
awarded the Haynes Prize for the Most Promising Scholars 
by the Academy of International Business and the Eldridge 
Haynes Memorial Trust. Apart from his research on the early 
stages of strategy processes, his research interests include, 
amongst others, internationalization, mergers and acquisi-
tions, CEO succession, and strategic change. 

Research Focus

Strategy Process

Internationalization

M&A

CEO succession

Strategic change

Dr. Ingo Kleindienst

Assistant Professor of Strategy Processes

Contact details
Tel.: +49 261 6509-204
Fax: +49 261 6509-209
E-mail: ingo.kleindienst@whu.edu
Web: www.whu.edu/ue
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Short Biography
 
Dr. Lammers earned the undergraduate degree in economics 
at the University of Konstanz. She then studied economics 
at the University of Bonn and obtained the title “Diplom-
Volkswirtin.” She wrote a thesis on “Foundations of incom-
plete contracts.” 

She worked as a consultant from 1999 to 2004 at McKinsey 
& Company in Cologne. Between 2002 and 2004, she took 
up external doctoral studies at WHU – Otto Beisheim School 
of Management, Chair of Organisation Theory and wrote a 
doctoral thesis on “Management of operational risk in bank-
ing.” She has been an Assistant Professor at WHU since 
2004.  

Dr. Lammers has been a Shumpeter Fellow of the Volks-
wagen Foundation (5–year research grant) since 2008 and 
is working on “The dynamics of reference dependent prefer-
ences.”

Research Focus

Management and Economics

Organisational Economics

Behavioral Economics

Personnel Economics

Dr. Frauke Lammers

Assistant Professor of Organisation Theory

Contact details
Tel.: +49 261 6509-307
Fax: +49 261 6509-309
E-mail: frauke.lammers@whu.edu
Web: www.whu.edu/orga
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Short Biography
 
Dr. Miriam Muethel is Assistant Professor at the Chair of 
Leadership and Human Resource Management at WHU 
– Otto Beisheim School of Management. She received her 
undergraduate degree in Information Management from the 
Leibniz-Akademie Hannover, Germany. She went on to earn 
both her master’s in Business Administration and her PhD at 
the University of Lueneburg, Germany. Before joining WHU, 
Dr. Muethel worked for over two years as a business consult-
ant at Volkswagen in the area of international project man-
agement. 

She has published in the Journal of International Business 
Studies (in press), in the Journal of International Management 
(in press), and in the Academy of Management Proceedings 
in 2007 and 2009. Furthermore, she was nominated final-
ist at the 2009 Academy of Management Best Paper Award 
(Technology and Innovation Management Division). Dr. 
Muethel contributed to several edited volumes - among oth-
ers a methodological article on mixed methods application to 
the “Handbook of Research Methodology on Trust” (in press, 
Eds. F. Lyon et al.).

For her current work on shared leadership in dispersed inno-
vation teams (together with Martin Hoegl), she received sub-
stantial project funding by the European Union. In course of 
the research project, she was a visiting researcher at Bocconi 
University. Furthermore, in 2009, she organized the Sino-
German symposium on “Organization, Management, and 
Innovation”, which was funded by the Sino-German Center 
for Research Promotion.

Research Focus

Shared Leadership in Dispersed Innovation Teams

Trust Repair and Distrust in Sino-German Collaboration

Corporate Ethics and Corporate Social Responsibility in 
Global Business 

Dr. Miriam Müthel

Assistant Professor of Leadership  
and Human Resource Management

Contact details
Tel.: +49 261 6509-313
Fax: +49 261 6509-319
E-mail: miriam.muethel@whu.edu
Web: www.whu.edu/leadership
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Short Biography
 
Dr. Reimann is Assistant Professor of International Business 
and has been a faculty member with WHU – Otto Beisheim 
School of Management since January 2010.

He studied Business Administration at WHU – Otto Beisheim 
School of Management, University of Washington (USA), 
and Reims Management School (France). Dr. Reimann 
earned his doctoral degree summa cum laude at the Chair 
of International Business and Supply Management at WHU – 
Otto Beisheim School of Management, where he also worked 
as a research associate from 2007 to 2008. His dissertation 
thesis was entitled “Sustainable Management in Emerging 
Economy Contexts – An Investigation of Motivations and 
Payoffs.”

Both before and after his doctoral studies, Dr. Reimann 
worked for a total of three years as a consultant at McKinsey 
& Company, mainly in the high-tech and telecommunica-
tions sectors. The regional focus of his work was in Asia and 
Europe.

Research Focus

International Business

Strategy Execution

Sustainability

Global Sourcing

Behavioral Supply Management

Dr. Felix Reimann

Assistant Professor of International Business

Contact details
Tel.: +49 261 6509-322
Fax: +49 261 6509-329
E-mail: felix.reimann@whu.edu
Web: www.whu.edu
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Short Biography
 
Dr. Stefanie Schubert studied economics at Heidelberg 
University. After graduating in economics, she was lecturer 
for economics at the University of Cooperative Education 
in Mannheim (2003). From 2003 to 2008, she worked as 
a research and teaching assistant at the University of 
Duisburg-Essen and as a visiting researcher at the research 
department “Labour Markets, Human Resources and Social 
Policy” of the Centre of European Economic Research in 
Mannheim. She completed her PhD in April 2009 with a 
thesis titled “Analysis of the German Social Security System 
Using Applied General Equilibrium Models.” From May 2008 
to July 2009, she was a research assistant at the Chair of 
Organization Theory at WHU in Vallendar. Since August 2009, 
she has been Assistant Professor of Organization Theory and 
Management at WHU. Her research focus is in the area of 
organization theory, particularly the application of game theo-
retic models for analyzing the strategic behavior of firms. 

Research Focus

Organization Theory

Game Theory Models
 

Dr. Stefanie Schubert

Assistant Professor for Organization Theory and 
Management

Contact details
Tel.: +49 261 6509-303
Fax: +49 261 6509-209
E-mail: stefanie-schubert@whu.edu
Web: www.whu.edu
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Short Biography
 
Franz W. Kellermanns is Associate Professor of Management 
in the College of Business at the University of Tennessee. He 
holds a joint appointment with the INTES Institute of Family 
Business at WHU – Otto Beisheim School of Management 
(Germany). He received his PhD from the University of 
Connecticut. His research interests include strategy proc-
ess and entrepreneurship with a focus on family business 
research. He is an Associate Editor of Family Business 
Review and has published in journals such as the Journal 
of Management, Journal of Management Studies, Journal 
of Organizational Behavior, Journal of Business Venturing, 
Entrepreneurship Theory and Practice, Family Business 
Review, etc. 

Selected Publications

Walter, J., Kellermanns, F. W., & Lechner, C. 2010. Decision 
Making Within and Between Organizations: Rationality, 
Politics and Alliance Performance. Journal of Management.

Kellermanns, F. W., Walter, J., Shaw, J., Lechner, C., & Floyd, 
S. W. 2010. To Agree or Not to Agree? A Meta-analytical 
Review of the Relationship Between Strategic Consensus 
and Organizational Performance. Journal of Business 
Research.

Chua, J. H., Chrisman, J. J., Kellermanns F.W. & Wu, Z. 2010. 
Agency problems of borrowed social and financial capital: 
Resolution in New Ventures Through Family Involvement. 
Journal of Business Venturing.

Ling, Y. & Kellermanns, F. W. 2010. The Effects of Family 
Firm Specific Diversity: The Moderating Role of Information 
Exchange Frequency. Journal of Management Studies 
47(2): 332–344.

Chrisman, J. J., Chua, J. H. & Kellermanns F. W. 2009. 
Priorities, Resource Stocks, and Performance in Family and 
Non-family Firms. Entrepreneurship Theory and Practice. 
33(3): 739–760.

Prof. Dr. Franz Kellermanns

University of Tennessee

Affiliated Researchers
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Hoegl, M., & Parboteeah, K. P. 2007. 
Creativity in Innovative Projects: How 
Teamwork Matters. Journal of Engi-
neering and Technology Manage-
ment, 24: 148–166.

Hoegl, M., & Wagner, S. 2005. Beyond 
Supplier Involvement: Buyer-supplier-
Collaboration in Product Development 
Projects. Journal of Management, 
31(4): 530–548.

Hoegl, M., & Weinkauf, K. 2005. Man-
aging Task Interdependence in Multi-
team Projects: A Longitudinal Study. 
Journal of Management Studies, 
42(6): 1287–1308.

Hutzschenreuter, T., & Gröne, F. 
2009. Changing Vertical Integration 
Strategies under Foreign Competition 
Pressure: The Case of US and 
German Multinationals. Journal of 
Management Studies, 46 (2): 269–307.

Hutzschenreuter, T., & Gröne, F. 2009. 
Product and Geographic Scope 
Changes of Multinational Enterprises in 
Response to International Competition. 
Journal of International Business 
Studies, 40 (7): 1149–1170.

Hutzschenreuter, T., Guenther, F., & 
Oehring, B. 2005. Internationalisation 
of Young, Fast-growing Companies: An 
Exploratory Study of the Organisational 
Design of the Headquarters-subsidiary 
Relationship. Journal of Small Busi-
ness & Entrepreneurship,  
18(1): 75–100. 

Arntz, M., Boeters, S., Gürtzgen, N., & 
Schubert, S. 2008. Analysing Welfare 
Reform in a Microsimulation-AGE 
Model: The Value of Disaggregation. 
Economic Modeling, 25 (3): 422–439.  

Chlosta, S., Patzelt, H., Klein, S. B., 
& Dormann, C. 2010. Parental Role 
Models and the Decision to Become 
Self-employed: The Moderating 
Effect of Personality. Small Business 
Economics.   
 
Hack, A., & Lammers, F. 2008. When 
Social Accounts Work: Evidence from 
Ultimatum Games. Current Research 
in Social Psychology, 13 (14): 161–
174.  

Hack, A., & Lammers, F. 2009. Gender 
as a Moderator of the Fair Process 
Effect. Social Psychology, 40 (4): 
202–211.

Hoegl, M., Gibbert, M., & Mazurski, 
D. 2008. Financial Constraints in 
Innovation Projects: When is Less 
More? Research Policy, 37 (8): 1382–
1391.

Hoegl, M., Ernst, H., & Proserpio, L. 
2007. How Teamwork Matters More as 
Team Member Dispersion Increases. 
Journal of Product Innovation Man-
agement, 24: 156–165.

Hoegl, M., & Parboteeah, K. P. 2006. 
Autonomy and Teamwork in Innovative 
Projects. Human Resource Manage-
ment, 45(1): 67–79.

Selected	International	Refereed	
Journal	Articles

Selected Publications 

Hutzschenreuter, T., & Guenther, F. 
2008. Performance Effects of Firms’ 
Expansion Paths within and Across 
Industries and Nations. Strategic 
Organization, 6(1): pp. 47–81.

Hutzschenreuter, T., & Günther, F. 2009. 
Complexity as a Constraint on Firm 
Expansion Within and Across Industries. 
Managerial and Decision Economics, 
30 (6): 373–392.

Hutzschenreuter, T., & Israel, S. 2009. 
A Review of Empirical Research 
on Dynamic Competitive Strategy. 
International Journal of Management 
Reviews, 11 (4): 421–461.

Hutzschenreuter, T., & Kleindienst, I. 
2006. Strategy-Process Research: What 
Have We Learned and What Is Still to 
Be Explored. Journal of Management, 
32: 673–720. 

Hutzschenreuter, T., & Listner, F. 2007. 
A Contingency View on Knowledge 
Transfer: Empirical Evidence from the 
Software Industry. Knowledge Man-
agement Research and Practice,  
5(2): 136–150.

Hutzschenreuter, T., Pedersen, T., & 
Volberda, H. 2007. The Role of Path 
Dependency and Managerial Intention-
ality: A Perspective on International 
Business Research. Journal of Inter-
national Business Studies,  
38(7): 1055–1068.
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Hutzschenreuter, T., & Voll, J. 2008, 
Performance Effects of “Added Cultural 
Distance” in the Path of International 
Expansion: The Case of German Mulit-
national Enterprises. Journal of Inter-
national Business Studies,  
39(1): 53–70.

Hutzschenreuter, T., Voll, J., & D’Aveni, 
R. 2009. Temporal and Geographical 
Patterns of Internationalization – an 
Exploratory Analysis. Multinational 
Business Review, 17 (4): 45–75.

Jaskiewicz, P., & Klein, S. B. 2007. The 
Impact of Goal Alignment on Beard 
Composition and Board Size in Family 
Businesses. Journal of Business 
Research, 60: 1080–1087. 

Jost, P.-J., & Kräkel, M. 2008. Human 
Capital Investments in Asymmetric Job-
Promotion Tournaments. Journal of 
Economics and Business,  
60: 312–331. 

Jost, P.-J., & van der Velden, C. 2008. 
Organizational Design of R&D after 
Mergers and the Role of Budget 
Responsibility. Journal of Economics 
and Business, 60(5): 469–484.

Jost, P.-J., & Kräkel, M. 2006. 
Simultaneous- and Sequential-Move 
Tournaments with Heterogeneous 
Agents. Schmalenbach Business 
Review, Vol 58(10): 306–331.

Jost, P.-J., & van der Velden, C. 
2006. Mergers in Patent Contest 
Models with Synergies and Spillovers. 
Schmalenbach Business Review, 
58(4): 157–179.

Jost, P.-J., & Kräkel, M. 2005. 
Preemptive Behavior in Sequential-
Move Tournaments with Heterogeneous 
Agents. Economics of Governance, 
6(3): 245–252.

Jost, P.-J., & Lammers, F.  2009. The 
Organization of Project Evaluation 
Under Competition. Review of 
Managerial Science, 3: 141–155.

Jost, P.-J., & Lammers, F. 2010. 
Organization of Project Evaluation 
and Implementation under Moral 
Hazard. Journal of Institutional and 
Theoretical Economics, 166 (2): 
212–238.

Kaufmann, L., & Carter, C. R. 2006. 
International Supply Relationships and 
Non-financial Performance – A Com-
parison of U.S. and German Practices. 
Journal of Operations Management, 
24(5): 653–675. 

Kaufmann, L., Carter, C. R., & Michel, 
A. 2007. Behavioral Supply Manage-
ment: A Taxonomy of Judgement and 
Decision-Making Biases. International 
Journal of Physical Distribution & 
Logistics Management, 
37(8): 631–669.

Kaufmann, L., & Jentzsch, A. 2006. 
Internationalization Processes: The 
Case of Automotive Suppliers in China. 
Journal of International Marketing, 
14(2): 52–84.

Kaufmann, L., & Carter, C.R. 2007. The 
Impact of Electronic Reverse Auctions 
on Supplier Performance: The Media-
ting Role of Relationship Variables.  
The Journal of Supply Chain Man-
agement, 43(1): 16–26. 

Kaufmann, L., & Körte, P. 2010. 
Responses of Advanced Country 
MNEs to Low-cost Country Imports in 
Their Home Markets. Management 
International Review, 50 (2): 241–262.

Kaufmann, L., Michel, A., & Carter, C. 
R. 2009. Debiasing Strategies in Supply 
Management Decision-Making. Journal 
of Business Logistics, 30 (1): 85–106.

Kaufmann, L., & Rössing, S. 2005. 
Managing Conflict of Interests Between 
Headquarters and Their Subsidiaries 
Regarding Technology Transfer  
to Emerging Markets – a Framework. 
Journal of World Business,  
40: 235–253. 

Klein, S. B. 2007. Family Influence on 
Value Creation: A Resource-based 
Analysis of the Value Creation Process 
in Family Firms. International Journal 
for Entrepreneurship and Small 
Business, 4 (2): 110–121.
 

Strategy	and	Organization	Group



91Strategy	and	Organization	Group

Klein, S. B. 2008. Commentary and 
Extension: Moderating the Outcome of 
Identity Confirmation in Family Firms. 
Entrepreneurship Theory & Practice, 
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Governance in Familienunternehmen 
[Corporate Governance in Family 
Firms]. Zeitschrift für KMU und 
Entrepreneurship, 56: 18–35. 

Klein, S. B. 2009. Komplexitätstheorem 
der Corporate Governance in 
Familienunternehmen [Complexity 
Theorem of Corporate Governance 
in Family Firms]. Zeitschrift für 
Betriebswirtschaft – Special Issue, 2: 
63–82.

Hack, A. 2009. Sind Familienunter-
nehmen anders? Eine kritische 
Bestandsaufnahme des aktuel-
len Forschungsstands [Are Family 
Businesses Different? A Critical 
Survey of the Actual Research State]. 
Zeitschrift für Betriebswirtschaft, 2: 
1–29.  

Hack, A., Rettberg, J. F., & Witt, P. 
2008. Gründungsausbildung und 
Gründungsabsicht: eine empirische 
Untersuchung an der TU Dortmund 
[Entrepreneurial Education and 
Entrepreneurial Intent: An Empirical 
Study at TU Dortmund]. Zeitschrift für 
KMU und Entrepreneurship, 56 (3): 
148–171. 
 
Hack, A., & Schiller, J. 2009. Vertikale 
Integration und Unternehmenserfolg: 
eine empirische Untersuchung in der 
Formel 1 [Vertical Integration and 
Company’s Success: An Empiric 
Research on Formula 1]. Zeitschrift für 
Betriebswirtschaft, 79 (2): 161–186.  

Hutzschenreuter, T. 2005. Zur Wahl 
der Realisierungsformen für Qualifizie-
rungsmaßnahmen [On the Choice of 
Implementation Types of Qualification 
Measures]. Zeitschrift für Betriebs-
wirtschaft, 75(6): 573–593.

Selected	German-language	Refereed	
Journal	Articles

Muethel, M., & Hoegl, M. 2007. Initial 
Distrust – On the Role of Perceived 
Dishonesty in International Innovation 
Teams. Zeitschrift für Betriebwirt-
schaft, Special 4: 103–124.
Muethel, M., & Hoegl, M. 2008. Tackling 
the Leadership Challenges in Dispersed 
Teams. Projektmanagement, 19 (5): 
32-39.

Muethel, M., & Hoegl, M. 
2008. Intellektuelles Kapital 
– Konzeptualisierung und Messung 
von Wissen als Produktionsfaktor 
[Intellectual Capital- Conceptualization 
and Measurement of Knowledge as 
Factor of Production]. Zeitschrift für 
Controlling Management, 52 (3): 
02–04.

Witt, P., & Hack, A. 2008. Staatliche 
Gründungsfinanzierung: Stand 
der Forschung und offene Fragen 
[National Start-up Financing: State of 
the Research and Open Questions]. 
Journal für Betriebswirtschaft, 58 (2): 
55–79.
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Gibbert, M., Hoegl, M., & Valikangas, 
L. 2007. In Praise of Resource Con-
straints. MIT Sloan Management 
Review, 48(3): 15–17.

Hack, A., & Lammers, F. 2007. Fair-
ness im Unternehmen [Fairness Inside 
Firms]. Das Wirtschaftsstudium,  
8(9): 1078–1082.

Hutzschenreuter, T. 2005. Wachstum ist 
kein Allheilmittel [Growth Is No Pana-
cea]. Harvard Business Manager,  
1: 104–111. 

Hutzschenreuter, T. 2007. Verlassen Sie 
die Komfortzone [Leave the Comfort 
Zone]. Harvard Business Manager,  
5: 108–109. 

Kaufmann, L. 2009. Einkauf süß-sauer 
[Supply Management Sweet-and-
Sour]. Harvard Business Manager, 7: 
100–101. 

Kaufmann, L., Ehrgott, M., & Reimann, 
F. 2008. Profit und Verantwortung – Wie 
sich sozial und ökologisch nachhaltiges 
Wirtschaften in Schwellenländern 
auszahlt [Profit and Responsibility 
— How Socially and Environmentally 
Sustainable Businesses in Emerging 
Markets Pay Off]. CFO aktuell – 
Zeitschrift für Finance & Controlling, 
2 (2): 68–70.

Selected	Practice-oriented	
Journal	Articles

Kaufmann, L., Ehrgott, M., & Reimann, 
F. 2008. Der Nutzen anständigen 
Wirtschaftens [The Benefits of Fair 
Economic Activity]. Havard Business 
Manager, Jan.08: 6–11.

Kaufmann, L., Koch, M., & Panhans, D. 
2006. Sieben Wege zum Erfolg in Indien 
[Seven Ways to Success in India]. Har-
vard Business Manager, 28: 22–30.

Kaufmann, L., & Scherer, J. 2006. 
Schlüsselkunden managen mit der 
Balanced Scorecard [Managing Key 
Accounts with Balanced Scorecard]. 
Harvard Business Manager,  
28: 54–59.

Kaufmann, L., Reimann, F., Ehrgott, M., 
& Rauer, J. 2009. Sustainable Success. 
The Wall Street Journal, June 22: R6.

Hack, A. 2006. Risikokapitalgeber und 
ihr Nutzen für Unternehmensgründer 
[Venture Capitalists and Their 
Advantage for Company’s Founders]. 
wisu – das Wirtschaftsstudium, 7: 
922–926.  

Selected	Case	Studies	
and	Other	Publications
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Hutzschenreuter, T., Dresel, S., & 
Ressler, W. 2007. Offshoring von Zen-
tralbereichen – Von deutschen und 
amerikanischen Unternehmen lernen 
[Offshoring of Central Functions –  
Learning from German and American 
Companies]. Heidelberg: Springer. 

Jost, P.-J. 2008. Organisation 
und Motivation. Eine ökono-
misch-psychologische Einführung 
[Organization and Motivation: 
An Economic-Psychological 
Introduction], (2nd ed.), Wiesbaden: 
Gabler.

Jost, P.-J. 2009. Organisation 
und Koordination. Eine ökono-
mische Einführung [Organization 
and Motivation: An Economic 
Introduction], (2nd ed.), Wiesbaden: 
Gabler.

Jost, P.-J., &  Weitzel , U. 2007. 
Strategic Conflict Management. 
Edward Elgar, Cheltenham.

Kaufmann, L. et al. 2005. China 
Champions – How German Com-
panies Can Successfully Integrate 
China Into Their Global Strategies. 
Frankfurt: European Management 
Publications.

Kaufmann, L. et al. 2006. American 
Allstars – Success Strategies of 
German Companies in the United 
States. Frankfurt: European Manage-
ment Publications.

Kaufmann, L. et al. 2006. Brazilian 
Brilliance – Success Strategies of 
German Companies in Brazil. Frank-
furt: European Management Publica-
tions.

Lammers, F. 2005. Management  
operationeller Risiken in Banken 
[Management of Operational Risks 
in Banking]. Wiesbaden: DUV-Gabler.

Muethel, M. 2006. Erfolgreiche 
Zusammenarbeit in deutsch-chine-
sischen Projektteams [Successful 
Collaboration in German-Chinese 
Project Teams]. Wiesbaden: Deut-
scher Universitätsverlag.

Reimann, F. 2009. Sustainable 
Management in Emerging Economy 
Contexts – An Investigation of 
Motivations and Payoffs. (1st ed.), 
European Management Publications.
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Ehrgott, M. 2009. Social and 
Environmental Sustainability in 
Supplier Management, (1st ed.), 
European Management Publications.

Hack, A. 2005. Startuperfolg und 
die Wahl von Risikokapitalgebern: 
ökonomisch Analyse mit empirischer 
Validierung für den deutschen Markt 
[Startup Success and the Choice 
of Venture Capitalists: Economic 
Analysis with Empiric Validation 
for the German Market], (1st ed.), 
Wiesbaden: Gabler Verlag.

Hoegl, M., & Gemuenden, H. G. (Eds.). 
2005. Management von Teams: Theo-
retische Konzepte und empirische 
Befunde [Management of Teams].  
3. vollständig überarbeitete und  
ergänzte Auflage. Wiesbaden: DUV/
Gabler.

Hutzschenreuter, T. 2006. Wachs-
tumsstrategien – Einsatz von 
Managementkapazitäten zur Wert-
steigerung  [Growth Strategies – Uti-
lization of Management Capacities 
for Value Creation] (2nd ed.). Wiesba-
den: DUV.

Hutzschenreuter, T. 2007. Allgemeine 
Betriebswirtschaftslehre – Grundla-
gen mit zahlreichen Praxisbeispielen 
[General Management – Fundamen-
tals with Numerous Examples from 
Practice]. (2nd ed.). Wiesbaden:  
Gabler. 

Selected	Books
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Claus, M., & Schubert, S. 2009. 
Microsimulation Meets General 
Equilibrium – A New Tool for Applied 
Policy Analysis. In A. Zaidi, A. Harding 
& P. Williamson (Eds.), New Frontiers 
in Microsimulation Modelling:  
557–580. Surrey: Ashgate. 

Franz, W., Gürtzgen, N., Schubert, 
S., & Claus, M. 2007. Reformen im 
Niedriglohnsektor – eine integri-
erte CGE-Mikrosimulationsstudie 
der Arbeitsangebots- und 
Beschäftigungseffekte [Employment 
Effects of the German Welfare Reform 
– An Integrated CGE-Microsimulation 
Approach]. In W. Franz, H. J. Ramser 
& M. Stadler (Eds.), Arbeitsverträge 
[Employment Contracts]:  73–102. 
Tübingen: Mohr.

Hack, A., & Lehmann, E. 2006. Venture 
Capitalists and IPO Performance: 
Evidence from German IPO Data. 
In G. Gregoriou (Ed.), Initial Public 
Offerings: An International 
Perspective: 311–322. 
 
Hoegl, M., & Muethel, M. 2007. Shared 
Leadership in Dispersed Innovation 
Teams: Mutual Influence and Proactive 
Followership. In Academy of Manage-
ment Proceedings: 1–6.

Selected	Book	Chapters/	
Refereed	Proceedings/	
Contributions	to	Handbooks

Jost, P.-J. 2005. Strategisches Manage-
ment [Strategic Management]. In M. 
Bitz et al. (Eds.), Vahlens Kompendi-
um der Betriebswirtschaftslehre (5th 
ed.), vol. 2: 185–246. München: Vahlen.

Jost, P.-J. 2007. Institutionenökonomik 
[Institutional Economics]. In R. Köhler, 
H.-U. Küpper & A. Pfingsten (Eds.), 
Handwörterbuch der Betriebswirt-
schaft (6. ed.): 781–790. Stuttgart: 
Schäffer-Poeschel.

Jost, P.-J. 2008. Generierung und 
Transfer staatlichen Wissens im System 
des Verwaltungsrechts – Eine ökono-
mische Diskussion [Generating and 
Transfering Governmental Knowledge 
in the System of Administrative Law 
– An Economic Discussion]. In I. 
Spiecker gen. Döhmann & P. Collin 
(Eds.), Generierung und Transfer 
staatlichen Wissens im System des 
Verwaltungsrechts [Generating 
and Transfering of Governmental 
Knowledge in the System of 
Administrative Law]: 331–346. 

Jost, P.-J. 2008. Eine ökonomische 
Theorie der Mitarbeiterführung [An 
Economic Theory of Leadership]. In 
W. Franz, H.J. Ramser & M. Stadler 
(Eds.), Arbeitsverträge  [Employment 
Contracts]: 73–102.

Muethel, M., & Hoegl, M. 2009. 
Führung [Leadership]. In  M. 
Gessler (Ed.), Kompetenzbasiertes 
Projektmanagement (PM3): 
Handbuch für die Projektarbeit, 
Qualifizierung und Zertifizierung 
auf Basis der IPMA Competence 
Baseline Version 3.0.: 1455–1503.

Muethel, M. 2008. Interpersonales 
Vertrauen – Integration normativer 
und situativer Einflüsse auf Basis der 
Theorie des geplanten Verhaltens 
[Using the Theory of Planned Behavior 
to Integrate Normative and Situative 
Influences on Interpersonal Trust]. In 
R. Bouncken et al. (Eds.), Steuerung 
versus Emergenz: Entwicklung 
und Wachstum von Unternehmen: 
523–550.

Poutziuouris, P., Smyrnios, K. X., & 
Klein, S. B. 2006. Introduction: The 
Business of Researching Family 
Business. In P. Poutziuouris, K. X. 
Smyrnios & S. B. Klein (Eds.), Family 
Business Research Handbook: 1–8. 

Zahra, S., Klein, S. B., & Astrachan, 
J. H. 2006. Theory Building and the 
Survival of Family Firms – Three 
Promising Research Directions. In 
P. Poutziuouris, K. X. Smyrnios. & 
S. B. Klein (Eds.), Family Business 
Research Handbook: 614–620. 
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Supply Chain Management 
Group  

The Supply Chain Management Group unites two chairs, 
Production Management and Logistics Management.  
The chair of International Management and Supply 
Management has the status of an affiliated faculty member.
 
The Supply Chain Management Group comprises the following 
academic members: 

Professors:
n Prof. Dr. Arnd Huchzermeier 
n Prof. Dr. Stefan Spinler

Post Doc:
n Dr. John Khawam

All chairs are supported by academic staff. The Center for 
Collaborative Commerce is affiliated to the Supply Chain 
Management Group. 
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Short Biography
 
Professor Huchzermeier holds the chair of Production 
Management and directs the Center for Collaborative 
Commerce supporting the fast moving consumer goods 
industry. He received his PhD from the Wharton School, 
and has frequently taught at the University of Chicago 
and the Wharton School. His research interests include 
production and service operations management with a 
strong focus on management quality for industrial excel-
lence, global supply chain and risk management and the 
evaluation of real options. Since 1997, he has organized 
the annual industry competition and management sympo-
sium “Industrial Excellence Award” jointly with INSEAD and 
Wirtschaftswoche. Presently, he is board member of the 
International Commerce Institute of ECR Europe.

He has published in leading international academic journals, 
e.g., European Journal of Operational Research, European 
Management Journal, Interfaces, Management Science, 
Manufacturing & Service Operations Management, Marketing 
Science, Operations Research, and OR Spectrum. His 
research on the euro introduction was featured on the front 
pages of Financial Times and the Wall Street Journal Europe. 
He is co-author of three books on management-quality and 
industrial excellence. Among other positions he serves as 
Associate Editor of Management Science and Production 
and Operations Management, and as Executive Editor of the 
International Commerce Review.

Professor Huchzermeier has won the 2003 ISMS Practice 
Prize from the Marketing Science Institute, the 2003 
Management Science Strategic Innovation Prize from EURO 
and the 2002 Franz Edelman Finalist Award from INFORMS.

Former students teach at, among others, Erasmus, Kellogg,  
Leipzig, INSEAD, MIT, Wharton and WHU. 

Research Focus

Management-Quality and Industrial Excellence

Future Supply Chains in the Consumer Goods Industry

Global Supply Chain and Risk Management

Real Options

Sustainability

Prof. Dr. Arnd Huchzermeier

Chair of Production Management

Contact details
Tel.: +49 261 6509-380
Fax: +49 261 6509-389
E-mail: ah@whu.edu
Web: www.whu.edu/prod

Supply	Chain	Management	Group
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Short Biography
 
Dr. John Khawam received his PhD from the Department of 
Management Science & Engineering at Stanford University. 
His thesis, titled “Warranty Inventory Management and 
Supplier Decision Models,” focuses on warranty inven-
tory management in the presence of a reverse supply chain 
and on factory location with learning curves. He received 
his Master’s of Engineering Degree and BSc from Cornell 
University’s Operations Research and Industrial Engineering 
Department. After graduation, he worked at Lord & Taylor for 
three years as an internal consultant, where he received Six 
Sigma training, before joining the PhD program at Stanford.

Research Focus

Inventory Optimization

Supply Chain Management

Sustainability

Closed-Loop Supply Chains

Warranty Management

Value of Information

Production & Operations Management

Radio Frequency Identification (RFID)

Dr. John Khawam

Post Doc at the Chair of Production Management



100 Supply	Chain	Management	Group

Short Biography
 
Prof. Spinler received a master’s degree in electrical engi-
neering from Friedrich-Alexander University in Erlangen, with 
research stays at University College London and Bell Labs 
(USA). In 1997, he was awarded the diploma in electrical 
engineering. Subsequently, he joined Infineon Technologies 
with responsibilities in process integration, quality, and supply 
chain management. 
 
From October 1999 to August 2002, Prof. Spinler was a doc-
toral student in the department of Production Management 
and taught at WHU and Leipzig Graduate School of 
Management (HHL). His research on options on capacity 
has been presented at international conferences and leading 
US business schools. Moreover, his research was awarded 
a number of prizes, most notably the Management Science 
Strategic Innovation Award (from EURO) as well as the GOR 
dissertation award. 
 
Upon the completion of his doctoral studies, Prof. Spinler 
spent a year as a lecturer at the Wharton School, where he 
taught classes in the MBA and PhD programs and developed 
a real options class for executives. He continues teaching 
as a guest professor this latter class in Wharton’s Executive 
Masters of Technology Management. He has been invited to 
teach the real options class at MIT as a guest professor in 
their Leaders for Manufacturing Program. He was awarded 
the best guest lecturer award twice at HHL. His post-doctoral 
degree (Habilitation) covered aspects of market-based supply 
chain coordination and was completed in September 2008. 
In January 2009, Prof. Spinler was appointed to the Chair of 
Logistics Management at WHU, which is sponsored by the 
Kuehne Foundation.

Professor Spinler has published in leading international jour-
nals such as European Journal of Operational Research, OR 
Spectrum, and ZfB. 

Research Focus

Supply Chain Risk Management

Contract Logistics Platforms

Contracting in Capital Intensive Industries

Sustainable Transport and Logistics

Prof. Stefan Spinler

Kuehne Foundation Endowed Chair of Logistics 
Management

Contact details
Tel.: +49 261 6509-430
Fax: +49 261 6509-439
E-mail: stefan.spinler@whu.edu
Web: www.whu.edu
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Huchzermeier, A., & Van der Heyden, 
L. 2007. What Are Visa and Mastercard 
for and Who Are They Really Serving? 
International Commerce Review, 
ECR Journal: 54–59.

Jones, D. T., Huchzermeier, A., & 
Mitchell, A. 2008. An Opportunity 
for Fresh Thinking. International 
Commerce Review: ECR Journal, 8 
(1): 2–3.

Jones, D. T., Huchzermeier, A., & 
Mitchell, A. 2010. Information Enhanced 
Customer Relationship. International 
Commerce Review: ECR Journal, 8 
(2–4): 88–89.

Khawam, J., Hausman, W. H., & 
Cheng, D. W. 2007. Warranty Inventory 
Optimization for Hitachi Global Storage 
Technologies. Inc. Interfaces, 37 (5): 
455–471.

Loch, C., Chick, S., & Huchzermeier, 
A. 2007. Can European Manufacturing 
Companies Compete? Industrial Com-
petitiveness, Employment and Growth 
in Europe. European Management 
Journal, 8: 251–265.

Spinler, S., & Huchzermeier, A. 2006. 
The Valuation of Options on Capacity 
with Cost and Demand Uncertainty. 
European Journal of Operational 
Research, 171(3): 915–934.

Sting, F., & Huchzermeier, A. 2010. 
Ensuring Responsive Capacity: How 
to Contract with Backup Suppliers, 
European Journal of Operational 
Research.

Selected	International	Refereed	
Journal	Articles

Selected Publications 
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Huchzermeier, A. 2010. Management-
Qualität und Wettbewerbsfähigkeit – 
Erfahrungen aus dem Wettbewerb “Die 
Beste Fabrik / Industrial Excellence 
Award” [Management Quality and 
Competitiveness – Experiences from 
the Competition “Industrial Excellence 
Award”]. Controller Magazin.

Spinler, S. 2010. Die Auswirkungen der 
gegenwärtigen Krise auf die Logistik 
[The Effects of the Present Crisis on 
Logistics]. Zeitschrift für Controlling 
und Management, 01/2010: 39–40.

Selected	
Practice-oriented	
Journal	Articles
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Loch, C. H., Chick, S., & Huchzermeier, 
A. 2008. Management Quality and 
Competitiveness: Lessons from 
the Industrial Excellence Award. 
Heidelberg: Springer.

Loch, C. H., Chick, S., & Huchzermeier, 
A. 2009. Management-Qualität und 
Wettbewerbsfähigkeit: Was Manager 
vom Industrial Excellence Award 
lernen können [Management Quality 
and Competitiveness: Lessons from 
the Industrial Excellence Award]. 
Heidelberg: Springer.

Selected	Books

Supply	Chain	Management	Group

Breiter, A., Hegemanns, T., Hellingrath, 
B., & Spinler, S. 2009. Coordination 
in Supply Chain Management 
– Review and Identification of 
Directions for Future Research. In 
Voss, Pahl, Schwarze (Eds.), Logistik 
Management: 1–35.

Huchzermeier, A., & Iyer, A. V. 2010. 
Supply Chain Management in a 
Promotional Environment. In M. Krafft 
& M. K. Mantrala (Eds.), Retailing in 
the 21st Century: Current and Future 
Trends, (2nd edition): 373–392.

Sting, F., Braun, M., & Huchzermeier, 
A. 2010. Simulationsstudie: 
Exogene Risiken in der Beschaffung 
– Diversifikation und Flexibilität 
[Simulations Study: Exogenous Risks 
in Procurement – Diversification and 
Flexibility]. In R. Bogaschewsky, M. 
Eßig, R. Lasch, & W. Stölzle (Eds.), 
Supply Management Research: 
Aktuelle Forschungsergebnisse 2009: 
147–171.

Spinler, S., & Huchzermeier, A. 2007. 
The Supply Chain of the Future in the 
Consumer Goods Industry [Die Supply 
Chain der Zukunft in der Konsumgüter-
industrie]. In H. Corsten & H. Missbauer 
(Eds.), Produktions- und Logistikma-
nagement, 505–516. München: Vahlen.

Selected	Book	Chapters/Refereed		
Proceedings/Contributions	to	Handbooks
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Jones, D. T., Huchzermeier, A., & 
Mitchell, A. (Eds.) 2008. International 
Commerce Review: ECR Journal, 8 
(1). Heidelberg: Springer.

Jones, D. T., Huchzermeier, A., & 
Mitchell, A. (Eds.) 2010. International 
Commerce Review: ECR Journal, 8 
(2–4). Heidelberg: Springer.

Selected	Case	Studies	
and	Other	Publications
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Centers 

Centers are a key component of practical research activities 
at WHU – Otto Beisheim School of Management. They serve 
in particular to facilitate greater depth of research in specific 
areas and enable close integration of theory and practice. This 
integration is multifaceted: 

The Centers generally include advisory boards incorporating 
both established companies and business personalities. 
 
The research conducted by the Centers has a strong empirical 
focus. This includes intensive case studies as well as numer-
ous survey-backed analyses. 

The Centers organize various practice-oriented conferences 
and conventions. 

The findings from such research and practical cooperation 
ventures are reported in scientific journals, in the form of dis-
sertations, and via comprehensive promotional activities in 
practice-oriented publications.

The Centers are financed for the most part by external funds. 
The ability to secure such funds ensures the efficacy and effi-
ciency of the Centers’ work and is another reflection of the 
successful union of theory and practice. 

The following Centers are currently in place at  
WHU – Otto Beisheim School of Management: 
n Asia Center 
n Biopharma Management Center 
n Center for Collaborative Commerce 
n Center for Controlling and Management 
n Center for European Studies 
n Center for Market-Oriented Corporate Management 
n Center for Private Banking
n Henkel Center for Consumer Goods
n Institute of Management Accounting and Control
n INTES Institute for Family Businesses 
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Mission
To identify the basis for business success in Asia and to 
stimulate intellectual curiosity of students, researchers, and 
managers for Asian markets. 

Objectives
Become one of the leading institutions and a focal point in 
Western Europe for research management activities in Asia. 

Promote teaching issues of high relevance for practitioners 
responsible for managing business affairs in Asia and select-
ed academic institutions. 

The Center’s rigorous and qualified teaching is based on 
solid conceptual and empirical research. 

Assist top and middle management in strategic planning, 
change management and development of executive teams 
dealing with Asian business issues. 

Implementation
The team of the center dedicates its efforts to carrying out 
research and teaching for companies in diverse industries. 
The WHU Asia Center team assures that practitioners remain 
updated about the latest managerial techniques. 

The Center draws on this experience to create a particularly 
effective learning environment that is highly conducive to 
tackling critical issues facing businesses today in a global 
environment.

Asia Center 

Contact
Prof. Dr. Lutz Kaufmann
Tel.: +49 261 6509-320
E-mail: kaufmann@whu.edu
Web: www.whu.edu

Centers
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Biopharma Management 
Center

Contact
Prof. Dr. Holger Ernst
Tel.: +49 261 6509-241
E-mail: hernst@whu.edu
Web: www.whu.edu

Centers

Mission: A Think-Tank for the Industry 
BMC has set out to provide the latest scholarly insights to 
support the critical decision making processes of European 
biotechnology, pharmaceutical and medtech leaders in indus-
try and politics. BMC conducts conceptual and/or empirical 
research which has the potential to get published in interna-
tionally-leading journals and has relevant managerial implica-
tions.

Research Areas of BMC
Alliance Management 

Success Factors of Alliances 

Intellectual Property Management 

Valuation and Reporting of Pharmaceutical Companies

Venture Capital Challenges in Biotechnology

R&D Project Management and Evaluation

Value Chain Reconfiguration in the Pharmaceutical Industry 

Completed Research Projects
Licensing strategies in the biotechnology industry (Holger 
Kollmer, BCG / Prof. Dr. Michael Dowling, University of 
Regensburg / Prof. Dr. Holger Ernst, WHU)

Patent fencing as a strategy to capture value in a decon-
structing industry (Holger Kollmer, BCG / Prof. Dr. Michael 
Dowling, University of Regensburg / Prof. Dr. Holger Ernst, 
WHU)

Co-operations in the biotechnology industry (Markus Solf, 
WHU / Prof. Dr. Klaus Brockhoff, WHU / Prof. Dr. Holger 
Ernst, WHU)

Venture capital financing in the biotechnology industry (Oliver 
Heneric, WHU / Prof. Dr. Peter Witt, WHU)

IP management and company performance in the biotech 
industry (Nils Omland, WHU / Prof. Dr. Holger Ernst, WHU)

Biotechnology in Germany – Status quo and development 
perspectives of the industry (Philipp Bubenzer, WHU / Prof. 
Dr. Klaus Brockhoff, WHU / Prof. Dr. Ferdinand Hucho, 
Academy of Science Berlin)

Game theoretical provisions to handle opportunism - 
Theoretical design and empirical testing in the pharmaceuti-
cal industry (Daniel Schmidt, WHU / Prof. Dr. Lutz Kaufmann, 
WHU)

Success of R&D alliances in the biopharmaceutical industry 
(Carsten Vogt, WHU / Prof. Dr. Ranjay Gulati, Kellogg / Prof. 
Dr. Holger Ernst, WHU)

Investor-segment oriented reporting in the pharmaceutical 
industry (Christopher Ridder, WHU / Prof. Dr. Lutz Kaufmann, 
WHU)
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Center for Collaborative Commerce
The Center for Collaborative Commerce (CCC) supports the 
various academic activities of ECR Europe’s International 
Commerce Institute (ICI). ECR Europe (and ICI) are not-for-
profit organizations in the global retailing and consumer 
goods industry. Both organizations are based in Brussels, 
Belgium. Founding members of the ICI are AIM, CIES, ERRT 
and GS1 Europe: the branded goods manufacturer associa-
tion, two retailer associations and a global standards organi-
zation.

The main activities of the Center include:  

Development and management of ICI’s Progressive 
Management Programme for senior executives; the pro-
gramme is conducted at London Business School in the UK, 
The Wharton School of the University of Pennsylvania in
the USA, WHU – Otto Beisheim School of Management and 
INSEAD in France.

Management of the International Commerce Review: ECR 
Journal published by Springer (Editor-in-Chief: Prof. Daniel T. 
Jones, Chairman, Lean Enterprise Academy)

Content management of the portal www.ecr-institute.org

Organization of ICI’s annual Research Symposium

Management of the Unilever-ICI Research Grant

Management of ICI’s annual Student Paper Award 
Competition

Center for Collaborative
Commerce

Contact
Prof. Dr. Arnd Huchzermeier
Tel.: +49 261 6509-380
E-mail: ah@whu.edu
Web: www.whu.edu

Centers
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Despite the acceptance of management accounting/con-
trolling today, shortcomings can be observed in theory and 
practice in equal measures. For controllers within businesses, 
competition is building from, among others, internal con-
sultants, or – as accounting is increasingly unified – from 
accountants. This development often hits those responsible 
for management accounting unprepared: they rarely have the 
knowledge of internal competitive strategy, or transparency 
of their own core competencies, or simply a precise knowl-
edge of their clients. In turn, at universities the most widely 
developed theoretical deliberations on controlling are becom-
ing increasingly distant from reality. This hinders opportunities 
to falsify theoretical hypotheses, and likewise the incorpora-
tion of practical knowledge into theory building.

Center for Controlling and 
Management

Contact
Prof. Dr. Dr. h. c. Jürgen Weber
Tel.: +49 261 6509-470
E-mail: jweber@whu.edu
Web: www.whu.edu/controlling

Centers

Faced with this, it is necessary to find a new basis for the 
conjunction of theory and practice. The Center for Controlling 
and Management (CCM) at WHU – Otto Beisheim School of 
Management – was founded for this purpose.

Here, under the leadership of Prof. Jürgen Weber, holder of 
the Chair of Management Accounting and Control, a limited 
number of businesses cooperate closely for a pre-defined 
time period with the following objectives: to accelerate the 
implementation process of new knowledge, exchange exten-
sive and systematic operating experience, gain new scientific 
insights, and integrate the controlling community.
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The Center for EUropean Studies (CEUS) at WHU was found-
ed in 2004 by the initiative of Professor Michael Frenkel, 
Head of the Chair of Macroeconomics and International 
Economics. It was established with the aim to expand the 
academic activity in the field of European integration. 

The Center for EUropean Studies (CEUS) at WHU – Otto 
Beisheim School of Management organizes one academic 
workshop per year. Over the past few years, the following 
conferences were held:

2005: Challenges and Implications of EMU Enlargement

2006: Exchange Rate Dynamics in Europe 

2007: Financial Market Integration in Europe

2008: Crisis in Europe – What Crisis?

CEUS also organizes several summer courses for MBA and 
for Bachelor students from overseas on the changing busi-
ness environment in Europe.

Center for European Studies 

Contact
Prof. Dr. Michael Frenkel
Tel.: +49 261 6509-280
E-mail: michael.frenkel@whu.edu
Web: www.whu.edu

Centers
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Center for Market-Oriented
Corporate Management

Contact
Prof. Dr. Martin Fassnacht
Tel.: +49 261 6509-441
E-mail: martin.fassnacht@whu.edu
Web: www.whu.edu

Over the past several years, both the growing intensity of 
competition and marginal market growth rates have made it 
increasingly necessary to structure and manage companies 
in a market-oriented way. Meeting these demands, CMM, the 
Center for Market-oriented Corporate Management at WHU 
– Otto Beisheim School of Management, was founded on 
January 1, 1997. As an academic institution, WHU provides 
the perfect environment for a center of this kind.

The founding of CMM has consequently enhanced the further 
development of WHU. CMM is committed to what WHU has 
set out to be, especially to its empirical focus and its interna-
tional approach.

CMM perceives itself as an exchange platform between 
academic research and business management on market-
oriented topics. Through this mutual exchange, substantial 
contributions to the research field of market-oriented corpo-
rate management are made possible. Hence, this particular 

research area as well as the respective methods and instru-
ments for market-oriented corporate management within 
companies are being enhanced.

CMM is headed by an academic director, Prof. Dr. Martin 
Fassnacht, Holder of the Otto Beisheim Endowed Chair of 
Marketing and Commerce and Speaker of the Marketing 
Group. Managing Director of the CMM is Dipl.-Oec. Yorck 
Nelius, research assistant at the Otto Beisheim Endowed 
Chair of Marketing and Commerce at WHU.

An advisory board consisting of well-known scholars and 
top corporate representatives consults with the academic 
director. Chairman of the advisory board is Prof. Dr. Dr. 
h.c. Hermann Simon, chairman of SIMON - KUCHER & 
PARTNERS Strategy & Marketing Consultants. In 2005 he 
was voted the second most influential management thinker in 
Germany after the late Peter Drucker.
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With the growing wealth of private households, private 
banking has gained further importance. Companies fight 
for market, and innovation and quality of the products and 
the advisory are essential to win and sustain market share. 
Up to now Germany has lacked an independent scientific 
view of private banking. WHU – Otto Beisheim School of 
Management has closed this gap by founding the Center of 
Private Banking with the support of the industry. The center 
aims at backing this special bank service with the help of sci-
entific research.

WHU and the sponsors of the Center for Private Banking 
jointly define research projects that allow profound problems 
to be solved, problems which cannot be dealt with by practi-

Center for Private Banking 

Contact
Prof. Dr. Markus Rudolf
Tel.: +49 261 6509-421
E-mail: markus.rudolf@whu.edu
Web: www.whu.edu/cpb

Dr. Katrin Baedorf 
Tel.: +49 261 6509-392
E-mail: katrin.baedorf@whu.edu
Web: www.whu.edu/cpb

tioners during the course of their everyday work due to their 
limited time resources. The concept of scientific backing sup-
ports the decision to transfer these tasks to WHU.

The partners of the Center of Private Banking expect to bet-
ter understand the clients, to come across new products and 
unbiased criteria for evaluation and as a consequence to find 
new inspirations for their scope of business.

Centers
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Henkel Center of
Consumer Goods

Contact
Dr. Tim Oliver Brexendorf 
Tel.: +49 261 6509-760 
E-mail: tim.brexendorf@whu.edu 
Web: www.whu.edu/hccg

Demand in FMCG markets is likely to be constrained for 
several years to come. In addition, consumers are becom-
ing more selective about where they spend their money, and 
will continue to seek out better products and greater con-
venience at an ever more attractive price. Satisfying these 
expectations will be a huge challenge for consumer goods 
companies. Furthermore, these companies are under intense 
pressure to achieve operational excellence in order to ensure 
competitiveness and profitable growth.

Meeting these demands, the Henkel Center for Consumer 
Goods (HCCG) was founded in February 2010 at WHU – Otto 
Beisheim School of Management. The HCCG is the first 
cross-functional research center for the study of consumer 
goods. The objective of the center is to contribute to the 
research of consumer goods in different areas, especially 

marketing, management accouting & control, an purchasing, 
and to encourage an intensive collaboration with business.

The HCCG is headed by Dr. Tim Oliver Brexendorf, Assistant 
Professor of Consumer Goods Marketing. 

The HCCG is supported by an Advisory Board which is com-
posed of leading representatives of the donor Henkel AG & 
Co. KGaA, Dusseldorf and professors of WHU. Chairman 
of the Advisory Board is Prof. Dr. Martin Fassnacht, Holder 
of the Otto Beisheim Endowed Chair of Marketing and 
Commerce. During the Advisory Board meetings, current and 
future research projects are presented and discussed. This 
ensures that the research projects conducted at the HCCG 
are of relevance for management and science.
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Institute of Management 
Accounting and Control
Contact
Prof. Dr. Utz Schäffer
Tel.: +49 261 6509-700
E-mail: utz.schaeffer@whu.edu
Web: www.whu.edu/controlling

Prof. Dr. Dr. h. c. Jürgen Weber
Tel.: +49 261 6509-470
E-mail: jweber@whu.edu
Web: www.whu.edu/controlling

The Institute of Management Accounting and Control at WHU 
is one of Europe’s leading research institutes in the areas of 
management accounting and control. Under the joint direc-
torship of Prof. Utz Schäffer and Prof. Jürgen Weber, the 
Institute bundles the numerous teaching and research activi-
ties of the associated professors and PhD students. The IMC 
also stands for close collaboration with well-known partners 
in science and practice.

Within the field of management accounting and control, our 
research is based on a dynamic model of economic agents 
and a specific understanding of management control. As a 
consequence, we focus on learning and influencing proc-
esses as well as the interaction of relevant actors in manage-
ment accounting and control. 

Rooted in the academic tradition of German “Controlling,” 
our research is oriented towards the national and internation-
al scientific community and is concentrated on the following 
areas:

Accounting History
CFO and Finance Function
Controllership
Implementation and Use of Management Accounting 
Systems
Management Accounting Innovation and Change

We believe that conceptual and empirical research (surveys, 
case studies, and experiments) complement each other pro-
ductively.

Centers
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Family business is the dominant organizational form world-
wide, with unique challenges and rewards. Knowing this, 
WHU – Otto Beisheim School of Management founded the 
INTES Institute for Family Businesses in 2010. The Institute 
comprises two endowed Chairs (Prof. Dr. Sabine Klein and 
Dr. Andreas Hack), one honorary professor (Prof. Dr. Peter 
May), one associated member (Prof. Dr. Franz Kellermans) 
and more than a dozen PhD students.

The goal of the INTES Institute for Family Businesses is 
threefold. We strive:

n To discover knowledge on the specifics of family busi-
nesses and become one of the leading research centers of 
this field in Europe.

n To create a greater awareness of the field of family busi-
ness research among students and academics.

n To connect research and the business community to dis-
seminate knowledge relative to the management and gov-
ernance of family enterprises.

To do so, we conduct qualitative as well as quantitative 
research, arrange an annual family business conference, and 
provide specialized courses and lectures at various educa-
tional levels (BSc, MSc, Executive Education), to name just a 
few of our activities.

Current research projects:

n Turnaround Management in family businesses

n Innovation Management in family businesses

n Governance specifics of family businesses

n Consulting in family businesses

n Succession and longevity

n Leveraging family-specific capabilities

n Paradox of the schizophrenic organization

INTES Institute for
Family Businesses

Contact
Prof. Dr. Sabine Klein
Dr. Andreas Hack
Tel.: +49 261 6509-331
E-mail: jutta.walendy@whu.edu
Web: www.whu.edu/fb
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WHU	at	a	glance
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WHU at a glance 
Research	and	Education	with	a	Vision

WHU – Otto Beisheim School of Management in Vallendar is 
one of the leading internationally-oriented private business 
schools which continually tops both national and interna-
tional rankings. The Chamber of Commerce and Industry in 
Koblenz launched the “Wissenschaftliche Hochschule für 
Unternehmensführung” in 1984. In 1993 WHU added the 
name Otto Beisheim, one of its most important supporters 
and also the founder of the METRO-Group.

Today WHU is one of the most renowned educational estab-
lishments for management in Germany. WHU is the only 
private business school nationwide which is a member of the 
German Research Association (DFG). WHU has also been 
accredited by the European Quality Improvement System 
(EQUIS) and the Foundation for International Business 
Administration Accreditation (FIBAA). These awards are only 
made to business schools which offer outstanding conditions 
for teaching and research, and are also testament to the high 
level of internationality of all the courses at WHU. WHU’s 
membership in AACSB (Association to Advance Collegiate 
Schools of Business), one of the most renowned accredita-
tion institutes in the world, further documents the high quality 
of its programs.

Alongside the Bachelor of Science Program and the con-
secutive Master of Science Program, WHU also offers the 
Master of Law and Business – Joachim Herz Program (MLB, 
together with the Bucerius Law School in Hamburg), a full-
time Master of Business Administration (MBA) and the part-
time Kellogg-WHU Executive MBA in cooperation with the 
renowned Kellogg School of Management. WHU also offers 
non-degree programs such as customized professional train-
ing programs for enterprises and educational modules for 
international universities. In addition, suitably qualified gradu-
ates may work towards their doctoral qualification (Dr. rer. 
pol.) or Habilitation (Dr. rer. pol. habil.) at WHU.

WHU pursues a determined policy of growth with the aim of 
establishing itself among the top business schools in Europe. 
The campus is to be considerably expanded in the future. 
The number of students is to rise from 500 to 800 and there 
will be a targeted expansion of research activities. Thus, the 
number of professorships will increase accordingly.

WHU’s success is reflected in the excellent student evalu-
ations which it receives in numerous rankings. Moreover, 
executives of large enterprises regularly give WHU top marks.  
This is primarily a result of the strict selection procedure, one 
which students will continue to face in the future. In addition, 
WHU places a great deal of emphasis on the comprehensive 
development of individual personalities, and almost all pro-
grams there are mandatory courses in conflict and human 
resources management. Last but not least, the optional 
“Studium Generale,” which is open to all subject specializa-
tions, broadens students’ horizons with seminars in philoso-
phy, ethics, history, oratory and music.

WHU provides ideal conditions for study. Small class sizes 
facilitate more intensive interaction between lecturers and 
learners. Close contacts to leading enterprises ensure that  
all the programs have a high degree of practical relevance.  
A further advantage is that WHU students gain valuable 
experience abroad. The stay abroad at one of the over 150 
partner universities in every continent is an inherent part of 
the bachelor and master programs. After having prepared 
themselves for their stay abroad in intensive courses in lan-
guages and cultural awareness, our students then study at 
one of the aforementioned universities. In addition to their 
studies, they also complete internships and visit enterprises 
abroad.

WHU	at	a	glance
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Our Mission Statement:
WHU – Otto Beisheim School of Management is committed to 
excellence in management education concerning both learning 
and knowledge creation. Our commitment to learning involves 
the development of first-rate graduates and the provision of a 
life-long learning environment for managers. Our commitment to 
knowledge creation aims to produce high-quality research out-
put and other intellectual contributions. We pursue our mission 
in particular by:

n emphasizing the global dimension of business;  

n combining academic rigor with practical relevance;  

n encouraging responsible leadership and teamwork;  

n creating a stimulating intellectual and international environ-
ment;  

n attracting and developing high-quality researchers;  

n supporting an entrepreneurial culture; 

n providing service to the community. 

The dual commitment of our mission to learning and knowledge 
creation fosters career development and benefits companies 
and the society at large.
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