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Research at WHU: 2007 to 2012

Prof. Dr. Thomas Hutzschenreuter

WHU - Otto Beisheim School of Management was founded
with the strong conviction that excellence in research builds
the basis for sustained excellence as an academic business
school. Thus, research is a core activity at WHU and the
long-term preservation of our research quality is of particular
importance to us.

While research at WHU is done independently by all its fac-
ulty members, this report is intended to provide you with an
overview of WHU'’s current research output, i.e. articles and
books, focusing primarily on the time span between 2007 and
2012. The report includes selected research output published
or in press by July 1st, 2012, and it includes all researchers
serving on the WHU faculty at this point.

As you will see, WHU research has been published in a wide
range of leading international and national academic journals.
These include, among many others, Journal of Business
Venturing, Journal of Business Ethics, Journal of Marketing,
Journal of International Business Studies, Journal of Product
Innovation Management, Management Science, Organization
Science, Strategic Management Journal. Publishing in such
top international outlets demonstrates our strong commitment
to conducting research on relevant current business issues
while significantly contributing to theory building.

In addition to providing you with information about our
research output, this report introduces WHU faculty members,
featuring their individual backgrounds and research inter-
ests. This report also gives you an overview of the awards,
achieved by WHU faculty members as well as their editorial
board memberships. Additionally, it provides an overview of
WHU'’s centers which channel and support research activities
in selected areas.

Prof. Dr. Michael Frenkel

Director Research Dean

At present, 29 full professors are conducting research at
WHU, all of whom have made a name for themselves in the
academic world through numerous research projects here
and abroad. We also place great emphasis on the promotion
of young academics: there are 19 assistant professors, 196
external and 84 internal doctoral students who also work as
research associates at our chairs.

As excellent research can essentially only be achieved in an
international context, WHU upholds intensive contact with
internationally recognized educational and research institu-
tions. The ongoing academic exchange with our more than
185 partner universities is maintained through research
exchanges of individual faculty members as well as the pres-
entation of new theoretical discoveries at international aca-
demic conferences.

We hope this report finds your interest and contributes to
academic debates in various areas of Business Administration

and Economics.

Vallendar, July 2012

i
Prof. Dr. Michael Frenkel
Dean

T btk

Prof. Dr. Thomas Hutzschenreuter
Director Research



6 Awards and Editorial Services

Awards and Editorial Services
WHU — Otto Beisheim School of
Management pursues excellence
in everything it does. We achieve
our goal of excellence through
the motivation and dedication

of all WHU members, their call
for social responsibility and the
faithfulness to the principle that
results count.

Our commitment to knowledge
creation aims to produce high-
quality research output and
other intellectual contributions.
We combine academic rigor
with practical relevance and we
attract and develop high-quality
researchers.

The following pages give you
an overview of the awards,
achieved by WHU faculty mem-
bers as well as their editorial
board memberships.
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8 Awards and Editorial Services

Awards

Accounting &
Control Group

Prof. Dr. Igor Goncharov, Chair of
Financial Accounting

Best Paper Award of Journal of
International Accounting Research,
2011.

Dr. Matthias Mahlendorf, Assistant
Professor of Management Accounting
and Control

Hérvath Management Accounting Award
2009.

Austrian Controller Award 2009.

Best Young Scholar Paper Award
Innovating Management & Accounting
Practices Workshop, Milano, Italy, 2009.

Prof. Dr. Utz Schaffer, Institute of
Management Accounting and Control
Best Paper Award of Journal fiir
Betriebswirtschaft, 2011.

Best Paper Award Innovating
Management & Accounting Practices
Workshop, Milano, Italy, 2009.

Prof. Dr. Thorsten Sellhorn, Chair of
Accounting

Best Paper Award for the Case Study
“Tomsel Corp.”, 4th Annual Financial
Services Symposium, 2009.

Economics Group

Dr. Christina Giinther, Assistant
Professor of Industrial Organization and
Economics

Best Junior Paper Award of
International Schumpeter Society
Conference, DK, 2010.

Best Paper Award of Winter conference
Danish Research Unit for Industrial
Dynamics (DRUID), DK, 2007.

Best Junior Paper Award of European
Meeting on Applied Evolutionary
Economics (EMAEE), UK, 2007.

Prof. Dr. Markus Reisinger, Chair

of Microeconomics and Industrial
Economics I

Walther-Rathenau-Award of the German
Economic Association of Business
Administration (GEABA), 2010.



Finance Group

Prof. Dr. Lutz Johanning, Chair of
Empirical Capital Market Research
3rd Best Paper Award Campus for
Finance, Vallendar, 2010.

Dr. Denis Schweizer, Assistant Professor
of Alternative Investments

2nd Best Paper Award Campus for
Finance, Vallendar, 2009.

1st Best Paper Award “Academy of
Economics and Finance”, Pensacola
Beach, USA, 2009.

Prof. Dr. Mei Wang, Chair of Behavioral
Finance

Emerald Outstanding Paper Award
2009.

Innovation &
Entrepreneurship
Group

Prof. Dr. Malte Brettel, Chair of
Entrepreneurship Il

Best Conference Paper "Academy of
Marketing Science Annual Conference",
2011.

Best Paper Award EURAM (E-Business
Track), 2009.

Dr. Anna Dubiel, Roechling Assistant
Professor of International Innovation
Management

2nd Prize of 2nd AESE Case Writing
Competition, P, 2011.

2nd Prize of 1st AESE Case Writing
Competition, P, 2010.

Prof. Dr. Holger Ernst, Chair of
Technology and Innovation Management
Best Paper Award MIT Sloan
Management Review 2010.

Best Paper Award Innovation
Management 2007.

Awards and Editorial Services

Marketing Group

Prof. Dr. Martin Fassnacht, Chair of
Marketing and Commerce
Georg-Bergler-Prize for Marketing for
the textbook Price Management, 2010.

Prof. Dr. Walter Herzog, Chair of Market
Research

Best Paper Award American Marketing
Association's Winter Educators'
Conference, 2007.

Prof. Dr. Tillmann Wagner, Chair of Ser-
vices Marketing

Best Published Paper Award 2009,
Oxford University Centre of Corporate
Reputation, Said Business School, Uni-
versity of Oxford.

Best Paper Award (Track: Products and
Services) 2007, American Marketing
Association’s Winter Educators’ Confe-
rence.

Best Paper Award (Track: Global
Marketing) 2007, American Marketing
Association’s Winter Educators’ Confe-
rence.
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Strategy &
Organization Group

Dr. Carolin Decker, Assistant Professor
of Family Offices

Reviewer of the Year 2011, Zeitschrift
fiir Betriebswirtschaft, 2011.

Prof. Dr. Thomas Hutzschenreuter, Chair
of Corporate Strategy and Governance
Best Annual Paper 2009 Award Journal
of Management Studies, 2010.

Annual Best Reviewer Award Journal of
International Business Studies, 2010.

Best Paper Award German Academic
Association for Business Research
(VHB), 2010.

Haynes Prize for the Most Promising
Scholar in International Business, Aca-
demy of International Business, 2009.

Best Reviewer Award, Academy of Inter-
national Business, 2009.

Dr. Ingo Kleindienst, Assistant Professor
of Strategy Processes

International Management Division Best
Reviewer Award, Academy of Manage-
ment, International Management Divisi-
on, 2011.

Business Policy & Strategy Division Best
Reviewer Award, Academy of Manage-
ment, Business Policy & Strategy Divisi-
on, 2010.

Haynes Prize for the Most Promising
Scholar in International Business, Aca-
demy of International Business, 2009.

Dr. Matthias Ehrgott, Assistant Profes-
sor of International Business & Supply
Management

Journal of Operations Management,
Best Reviewer Award, 2012.

Journal of Supply Chain Management
(JSCM) Best Reviewer Award, 2011.

Council of Supply Chain Management
Professionals (CSCMP) Doctoral Disser-
tation Award, 2010.

Emerald / EFMD Outstanding Doctoral
Research Award, 2008.

Prof. Franz Kellermanns, PhD, INTES
Institute of Family Businesses

Best published paper Award 2010 of
“Family Firm Institute”.

“Laird Norton Tyee Best Poster Runner
Up” at the Family enterprise Research
Conference, 2009.

Best unpublished paper award 2008 of
“Family Firm Institute”.

Supply Chain
Management Group

Prof. Dr. Arnd Huchzermeier, Chair of
Production Management

European Case Clearing House (ECCH)
Award 2009; category ,Production and
Operations Management®.

Prof. Dr. Carl Marcus Wallenburg, Chair
of Logistics and Services Management
Emerald Outstanding Paper Award of
the International Journal of Logistics
Management 2011.

Emerald Outstanding Paper Award of
the International Journal of Physical
Distribution and Logistics Management
2011.

Best Reviewer Award of Journal of
Supply Chain Management 2008.



Editorial Services

Accounting &
Control Group

Prof. Dr. Utz Schaffer, Institute of
Management Accounting and Control
Co-Editor of the Journal of Management
Control (former Zeitschrift fiir Planung
und Unternehmenssteuerung).

Prof. Dr. Thorsten Sellhorn, Chair of
Accounting

Editorial Board Member of the
European Accounting Review (EAR).

Editorial Board Member of the Journal
of International Accounting Research
(JIAR).

Editorial Board Member of the
International Journal of Managerial and
Financial Accounting (IJMFA).

Editorial Board Member of the journal
Advances in Accounting.

Economics Group

Prof. Dr. Michael Frenkel, Chair of
Macroeconomics and International
Economics

Editorial Board Member of the Global
Finance Journal.

Editorial Board Member of the
International Journal of Business.

Academic Advisory Board Member of
the Journal of Economics and Statistics.

Awards and Editorial Services 11

Finance Group

Dr. Denis Schweizer, Assistant Professor
of Alternative Investments

Editorial Board Member of the Banking
and Finance Review.

Prof. Dr. B. Burcin Yurtoglu, Chair of
Corporate Finance

Member of the Journal of Social
Research Editorial Board.

Editorial Board Member of the
Corporate Board: Role, Duties and
Composition.
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Innovation &
Entrepreneurship
Group

Prof. Dr. Holger Ernst, Chair of
Technology and Innovation Management
Editorial Board Member of the Creativity
and Innovation Management (CIM).

Marketing Group

Dr. Tim Oliver Brexendorf, Assistant Pro-
fessor of Consumer Goods Marketing
Editorship of the Journal of Brand
Management.

Prof. Dr. Martin Fassnacht, Chair of
Marketing and Commerce

Editorial Board Member of the Marke-
ting ZFP — Journal of Research and
Management (ZFP/JRM).

Prof. Dr. Ove Jensen, Chair of Sales
Management and B2B Marketing
Editorial Board Member of the Journal
of Personal Selling & Sales Manage-
ment.

Editorial Board Member of the Journal
of Business-to-Business Marketing.

Prof. Dr. Tillmann Wagner, Chair of Ser-
vices Marketing

Editorial Review Board Member of the
British Journal of Management.

Strategy &
Organization Group

Prof. Dr. Thomas Hutzschenreuter, Chair
of Corporate Strategy and Governance
Editorial Board Member of the Manage-
ment International Review.

Editorial Board Member of the Global
Strategy Journal.

Editorial Board Member of the European
Management Journal.

Department Editor Management of the
Business Research.

Prof. Dr. Peter-J. Jost, Chair of Organi-
zation Theory
Editorial Board Member of the Manage-
ment Revue.

Editorial Board Member of the Review of
Managerial Science.

Prof. Dr. Miriam Muthel, Chair of Organi-
zational Behavior

Editorial Board Member of the Journal of
World Business.



Prof. Dr. Lutz Kaufmann, Chair of Inter-
national Business and Supply Manage-
ment

European Editor of the Journal of Supp-
ly Chain Management.

Editorial Review Board Member of the
International Journal of Physical Distri-
bution & Logistics Management.

Dr. Matthias Ehrgott, Assistant Profes-
sor of International Business & Supply
Management

Editorial Review Board Member of the
Journal of Supply Chain Management.

Editorial Review Board Member of the
Journal of Operations Management.

Prof. Dr. Sabine Rau, INTES Institute of
Family Businesses

Editorial Board Member of the Family
Business Review.

Prof. Franz Kellermanns, PhD, INTES
Institute of Family Businesses

Associate Editor for the Family Business
Review.

Editorial Board Member of the Journal of
Business Venturing.

Founding Editorial Board Member of the
Journal of Family Business Strategy

Editorial Board Member of the Journal of
Management Studies.

Editorial Board Member of the Journal of
Management.

Editorial Board Member of the Strategic
Entrepreneurship Journal.

Editorial Board Member of the Entrepre-
neurship Theory and Practice.

Editorial Board Member of the Family

Editorial Board Member of the Journal of Business Review.

Family Business Strategy.

Dr. Felix Reimann, Assistant Professor
of International Business

Editorial Review Board Member of the
Journal of Supply Chain Management.

Awards and Editorial Services 13

Supply Chain
Management Group

Prof. Dr. Arnd Huchzermeier, Chair of
Production Management

Senior Editor of the Production and
Operations Management.

Editorial Board Member of the Review of
Managerial Science Editorial Board

Executive Editor of the International
Commerce Review: ECR Journal.

Prof. Dr. Carl Marcus Wallenburg, Chair
of Logistics and Services Management

European Editor of the Journal of Busi-

ness Logistics.

Editorial Review Board Member of the
Journal of Supply Chain Management.
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Groups

WHU — Otto Beisheim School
of Management aims to achieve
research and teaching excel-
lence on an international level.
In view of the ever increas-

ing degree of specialization in
research and teaching, provid-
ing organizational support in this
mission poses a particular chal-
lenge.

WHU meets this challenge by initiating topic-related collabora-
tion between chairs, research centers and individual research-
ers at WHU in the form of so-called “Groups.”

Groups have been established around the following topics:
= Accounting and Control

= Economics

Finance

Innovation and Entrepreneurship

Marketing

Strategy and Organization

Supply Chain Management
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16 Groups

Accounting and
Control Group

The Accounting and Control Group brings together the

Institute of Management Accounting and Control, and the
Chairs of Accounting, Taxation and Accounting, and Financial
Accounting. It aims to leverage synergies across related fields.
Our target groups are students of all WHU programs, the scien-
tific community, and our business partners.

The Group comprises the following academic members:

Professors:

= Prof. Dr. Igor Goncharov

Prof. Dr. Utz Schaffer

Prof. Dr. Thorsten Sellhorn
Prof. Dr. Dr. h.c. Jirgen Weber

Assistant Professors:

Dr. Martin Jacob

Dr. Matthias Mahlendorf
Dr. Maximilian Mller
Dr. Erik Straul®

All chairs are supported by academic staff. The Center for
Controlling and Management is affiliated to the Accounting and
Control Group.

Professor Utz Schaffer is speaker of the Accounting and
Control Group.
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Accounting and Control Group

Back row from left to right: Prof. Dr. Utz Schaffer, Dr. Martin Jacob, Dr. Lukas Goretzki (Post Doc), Dr. Matthias Mahlendorf, Dr.
Erik Strauly, Prof. Dr. Thorsten Sellhorn

Front row from left to right: Prof. Dr. Igor Goncharov, Prof. Dr. Dr. h.c. Jirgen Weber, Dr. Marko Reimer (Post Doc)
Absent: Dr. Maximilian Maller
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Contact details
Tel.: +49 261 6509-730
Fax: +49 261 6509-739

Short Biography

Professor Igor Goncharov holds the Chair of Financial
Accounting at WHU - Otto Beisheim School of Management.
He was born in St. Petersburg, Russia, and obtained his PhD
from the University of Bremen, Germany. From 2006 to 2010
he was Assistant Professor of Accounting at the University of
Amsterdam Business School in the Netherlands.

Igor Goncharov has held visiting positions at Sydney
University and the Graduate School of Management, St.
Petersburg State University. His research focuses on eco-
nomic determinants and consequences of financial reporting,
use of accounting information in dividend policy and taxation,
international issues in accounting and the role of accounting
information in corporate governance.

Igor Goncharov’s work has been published in various interna-
tional journals, including Accounting and Business Research,
Journal of International Accounting Research and Corporate
Governance: An International Review. He won the Best
Manuscript Award for the best paper published in the Journal
of International Accounting Research. He serves as an ad-hoc
reviewer for various international journals and is a member

of the EAA Scientific Committee. His teaching interests are

in the broad area of financial accounting, including business
analysis and valuation.

Chair of Financial Accounting

Prof. Dr. Igor Goncharov

E-mail: igor.goncharov@whu.edu
Web: www.whu.edu/financial-accounting

Research Focus

Economic Determinants and Consequences of Financial
Reporting

Use of Accounting Information in Dividend Policy and Taxation
International Issues in Accounting

Role of Accounting Information and Disclosure in Corporate
Governance



Accounting and Control Group

Dr. Martin Jacob

Assistant Professor of Business Taxation

Contact details

Tel.: +49 261 6509-352

Fax: +49 261 6509-359
E-mail: martin.jacob@whu.edu
Web: www.whu.edu/steuer

Short Biography Research Focus

Dr. Martin Jacob is Assistant Professor of Business Taxation Dividend and Capital Gains Taxes
at WHU — Otto Beisheim School of Management since

September 2010. He studied business administration at Taxes and Investment Decisions
the University of Tubingen and the University of Uppsala,

Sweden. In 2010, he finished his PhD thesis on “Theoretical Empirical Tax Research

and Empirical Aspects of Capital Gains Taxation.” Martin

Jacob has been visiting scholar at the Uppsala Center for Tax Avoidance and Income Shifting

Fiscal Studies in 2010 and at the University of North Carolina
at Chapel Hill in 2012.

His research focus is on empirical tax research in the area
of finance and accounting with an emphasis on corporate
payout and investment decisions, household finance deci-
sions, tax awareness, tax avoidance and income shifting. His
work has been published in international journals such as the
Journal of Financial Economics and the Journal of Financial
and Quantitative Analysis, as well as national journals such
as Zeitschrift fiir Betriebswirtschaft (zfb) and Perspektiven
der Wirtschaftspolitik. He has also worked on a policy

report for the Expert Group for Public Economics (ESO —
Expertgruppen for Studier | Offentlig ekonomi) in Sweden.

19



20 Accounting and Control Group

Dr. Matthias Mahlendorf

Assistant Professor of Management Accounting and Control

Contact details

Tel.: +49 261 6509-482

Fax: +49 261 6509-479

E-mail: matthias.mahlendorf@whu.edu
Web: www.whu.edu/controlling

Short Biography Research Focus

Dr. Matthias D. Mahlendorf is Assistant Professor of Management Accounting
Management Accounting and Control at WHU - Otto Beisheim

School of Management. Organizational Behavior

He studied industrial engineering and management at the
Technical University of Dresden and at the London School

of Economics and Queen Mary, University of London. After
graduating, he did his PhD at the chair of Prof. Dr. Dr. h.c.
Jiurgen Weber at WHU. In his thesis, which has been award-
ed with the “Hérvath-Controlling-Prize-2009” and the “Austrian
Controller Award 2009,” Dr. Mahlendorf dealt with the topic
“Escalation of Commitment in Failing Projects.”

His research activities are integrated with the Institute for
Management Accounting and Control (IMC). He has pub-
lished in national and international journals such as Journal
of Applied Psychology, Management Decision, and Industrial
Marketing Management. In 2010, he spent three months as a
visiting researcher at Michigan State University.



Contact details
Tel.: +49 261 6509-233
Fax: +49 261 6509-239

Web: www.whu.edu

Short Biography

Dr. Maximilian André Mdiller is Assistant Professor of Financial
Reporting at WHU — Otto Beisheim School of Management.
He received his doctoral degree from WHU at the end of
2011. His thesis, titled “Empirical Studies on the Economic
Consequences of Financial Reporting Flexibility,” focuses on
three unique settings of financial reporting flexibility that the
mandatory IFRS adoption within the European Union yielded.
Two papers investigate flexibility regarding R&D investments:
While one paper investigates how international differences in
the accounting treatment of R&D investments adversely affect
R&D investment, a second paper studies how the differential
treatment of research and development investments highlights
the monitoring and expropriating role of large shareholders in
the pricing of these investments. The last paper, investigating
the European real estate industry, documents higher earnings
informativeness for recognized versus disclosed investment
property fair values, which is attenuated if external appraisers
are used.

During his doctoral studies, he received financial contribu-
tion from the European Commission Research Training
Network INTACCT and visited the University of Tilburg as
a Marie Curie Fellow. He received his Diploma of Business
Administration from the University of Mannheim.

Accounting and Control Group

Dr. Maximilian Muller

Assistant Professor of Financial Reporting

E-mail: maximilian.mueller@whu.edu

Research Focus

International Financial Reporting Standards (IFRS)
Accounting for R&D Investments

Economics of Innovation

Corporate Governance

Fair Value Accounting

Corporate Fraud

21



22 Accounting and Control Group

Contact details
Tel.: +49 261 6509-700
Fax: +49 261 6509-709

Short Biography

Professor Utz Schéffer is a full professor of Management
Accounting and Control and Director of the Institute of
Management Accounting and Control (IMC) at WHU - Otto
Beisheim School of Management. He also acts as speaker of
the Accounting & Control Group.

Prof. Schaffer studied business administration at WHU as
well as at the EM Lyon and the Kellogg Graduate School of
Management in Chicago. In 1996, he received his doctorate
at the Chair of Controlling and Telecommunications at WHU
under Professor Jirgen Weber and qualified as a university
professor there in 2001. A year later, he accepted the Chair of
Business Administration, particularly Management Accounting
and Control, at the EBS Business School in Oestrich-Winkel
where he also held the academic position of Associate Dean
for Research and served as Chair of the Doctoral Committee
from 2003 to 2007.

His research focuses on the development, implementation
and use of management accounting systems, as well as the
influence of top management team members on these sys-
tems. Professor Schaffer’s research has been published in
many international journals such as Management Accounting
Research, European Accounting Review and others. He also
serves as reviewer for various scholarly accounting journals
and is co-editor of Journal of Management Control, as well as
Zeitschrift fiir Controlling und Management. He is co-author
of the leading German-language textbook Einfiihrung in das
Controlling (13th edition) which has since been translated into
Chinese, English and Polish.

Prof. Dr. Utz Schaffer

Institute of Management Accounting and Control (IMC)
Chair of Management Accounting & Control

E-mail: utz.schaeffer@whu.edu
Web: www.whu.edu/controlling

Research Focus

Implementation and Use of Management Accounting
Systems/Controlling

Influence of Top Management Members on Management
Accounting Systems/Controlling



Contact details
Tel.: +49 261 6509-230
Fax: +49 261 6509-239

Short Biography

Professor Thorsten Sellhorn was appointed to the Chair of
Accounting at WHU - Otto Beisheim School of Management
in September 2008. As a scholar of the Fulbright program and
of the German National Academic Foundation, he obtained
an MBA degree from the University of Wisconsin-Madison.
He holds a doctorate degree in economics and business
administration from Ruhr-University Bochum, where he also
worked as an assistant professor. Prof. Sellhorn held visiting
scholar appointments at the University of Wisconsin and at
Harvard Business School, funded by the German Research
Foundation (DFG), and at the University of Arizona.

His research appears in international and national refer-

eed journals including Management Science, European
Accounting Review (EAR), Abacus, and Journal of
International Accounting Research (JIAR) and has won multi-
ple awards. Professor Sellhorn serves as German representa-
tive as well as Scientific Committee Member at the European
Accounting Association, as a member of two of the German
Accounting Standards Committee’s (GASC) working groups,
as an editorial board member of EAR, JIAR, and Advances in
Accounting, and as an ad-hoc reviewer for a number of inter-
national and national journals. At WHU, he has received multi-
ple Best Teacher Awards and serves as Academic Director of
the General Studies program as well as Head of the Code of
Conduct Committee. He is involved in consulting and teaching
for several international and national companies and organi-
zations.

Accounting and Control Group

Prof. Dr. Thorsten Sellhorn

Otto Beisheim Endowed Chair of Accounting

E-mail: thorsten.sellhorn@whu.edu
Web: www.whu.edu/accounting

Research Focus

Empirical Accounting and Disclosure Research
International Financial Reporting Standards (IFRS)
Fair Value Accounting

M&A Accounting

Accounting for Intangible Assets, Impairment, and Post-
Retirement Benefits

23



24 Accounting and Control Group

Dr. Erik Strauf}

Assistant Professor of Management Accounting and Control

Contact details

Tel.: +49 261 6509-461

Fax: +49 261 6509-479
E-mail: erik.strauss@whu.edu
Web: www.whu.edu/controlling

Short Biography Research Focus

Dr. Erik Strauf} is Assistant Professor of Management Institutional Theory
Accounting and Control at WHU - Otto Beisheim School of

Management. Organizational Routines

He studied economics and management at the Catholic Management Control Systems
University of Eichstatt-Ingolstadt and the Universidad San-

Pablo CEU, Madrid. From 2007 to 2011 he was a doc- Management Accounting

toral student at the Institute of Management Accounting

and Control (IMC). In his dissertation he investigated

the “Emergence of Management Control Systems — A
Governance Perspective”. During his doctoral studies he was
a member of the Center for Controlling and Management
(CCM).

His research activities are integrated with the IMC and focus
on the institutionalization of management control systems.
Specifically, he is interested in institutional theory and organi-
zational routines. In 2012, he spent three months as a visiting
researcher at the IESE — Business School in Barcelona.
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Prof. Dr. Dr. h.c. Jurgen Weber

Institute of Management Accouting and Control (IMC)
Chair of Management Accounting & Control

Contact details

Tel.: +49 261 6509-470

Fax: +49 261 6509-479
E-mail: jweber@whu.edu
Web: www.whu.edu/controlling

Short Biography Research Focus

Professor Weber holds the Chair of Management Accounting Controllership
and Control and is Director of the Institute of Management

Accounting and Control (IMC) at WHU-Otto Beisheim School

of Management.

Prof. Weber studied Business Administration at the University
of Gottingen and graduated there in 1978. He earned his
doctorate at the University of Dortmund in 1981. The following
year, he accompanied his doctoral supervisor to the University
of Erlangen-Nuremberg where he was appointed professor in
mid-1986. In the same year, he took up a chair as university
professor of Business Administration, specifically Financial
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In his research, he takes the perspective of institutional theory
and aims to advance research on the institutionalization of
Management Control Systems in organizations. Prof. Weber
has made a major contribution to research and teaching,
having supervised a large number of dissertations and nine
successful habilitations. He is author of the leading textbook
“Einfiihrung in das Controlling”, which he now co-authors
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Economics Group

The Economics Group links the independent chairs of Macro-
economics and International Economics, of Microeconomics and
Industrial Economics | and Il, of Regulatory Economics, and of
Monetary Economics.

The following academic members belong to the Economics
Group:

Professors:

Prof. Dr. Ralf Fendel

Prof. Dr. Michael Frenkel
Prof. Dr. Markus Reisinger
Prof. Dr. Jirgen Weigand

Assistant Professors:

m Dr. Achim |. Czerny

= Dr. Christina Glnther

= Dr. Kai Huschelrath

= Dr. Jan-Christoph Riilke

Affiliated Researchers:
= Prof. Dr. David Audretsch (Indiana University, Bloomington)

All chairs are supported by academic staff. There is also a
Center for EUropean Studies (CEUS) which is affiliated to the
Economics Group.

The Economics Group organizes a research seminar (FORSEM)
where academics from other universities and international insti-

tutes regularly present research papers during the semester.

Professor Ralf Fendel is speaker of the Economics Group.




Economics Group
From left to right: Dr. Achim Czerny, Prof. Dr. Ralf Fendel, Dr. Jan-Christoph Rilke, Prof. Dr. Markus Reisinger, Dr. Christina

Gunther, Prof. Dr. Jirgen Weigand, Prof. Dr. Michael Frenkel
Absent: Dr. Kai Huschelrath
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Contact details
Tel.: +49 261 6509-223
Fax: +49 261 6509-229

Web: www.whu.edu

Short Biography
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Regulatory Economics at WHU — Otto Beisheim School of

Management since June 2008.
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remained at TU Berlin and was employed as a research asso-

ciate for the Workgroup for Infrastructure Policy (WIP) until
2008. During this time he was also a visiting research fellow
at the Centre for Transportation Studies (University of British
Columbia, Vancouver, Canada), at Kyoto University (Kyoto,
Japan), and at Monash University (Melbourne, Australia). He
completed his PhD in 2007 with a thesis entitled “Regulating
air transport markets.”

Dr. Czerny has published in the Journal of Regulatory
Economics, the Journal of Transport Economics, and Policy
and Transportation Research Part B. Moreover, he co-edited
a book on airport slots and was also involved in consultancy
work for the European Commission and the Federal
Government of Germany. Since 2009, Dr. Czerny has been
a board member of the German Aviation Research Society
(GARS), which is an international association of researchers
and practitioners in the area of air transport.

Dr. Achim I. Czerny

Assistant Professor of Regulatory Economics

E-mail: achim.czerny@whu.edu

Research Focus

Transport and Network Economics
Monopoly Regulation

Competition Policy

Game Theory



Contact details

Tel.: +49 261 6509-284
Fax: +49 261 6509-289
E-mail: ralf.fendel@whu.edu
Web: www.whu.edu

Short Biography

Professor Ralf Fendel holds the Chair of Monetary Economics
at WHU — Otto Beisheim School of Management. He studied
economics at the University of Mainz (Germany) from 1989 to
1994. In 1998 he received his PhD in economics from WHU.
During his PhD studies he was also a scholar at the London
School of Economics (UK) and Georgetown University in
Washington, D.C. (USA). After finishing his PhD, he joined
the Deutsche Bundesbank in Frankfurt (Germany) from 1998
to 2000. From 2001 to 2007, Professor Fendel was Assistant
Professor of Economics at WHU. Within that period he also
served as an interim professor (“Lehrstuhlvertretung”) at the
European Business School (EBS) in Oestrich-Winkel and

the University of Erfurt. He also taught at the University of
Applied Sciences in Frankfurt and the University of Konstanz.
In 2006, Professor Fendel finished his habilitation. He held a
professorship at the European Business School (EBS) during
2007 and 2008 and was jointly appointed as a professor of
Economics to WHU in summer 2007. Since 2009 he has been
a full Professor of Economics at WHU.

Professor Fendel is specialized in monetary economics and
international macroeconomics. He has written numerous
articles in international academic journals. He was also
visiting researcher at the University of Michigan in Ann
Arbor (USA) and the research department of the Deutsche
Bundesbank. His international teaching record extends to
the USA, Poland, Vietnam, China and India.

Chair of Monetary Economics

Prof. Dr. Ralf Fendel

Research Focus
Open Economy Macroeconomics
Monetary Theory and Policy

International Finance

Economics Group
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Contact details
Tel.: +49 261 6509-280
Fax: +49 261 6509-289

Web: www.whu.edu/vwli

Short Biography

Professor Michael Frenkel holds the Chair of Macroeconomics
and International Economics and has been a faculty member
with WHU — Otto Beisheim School of Management since
1993. He has been Dean of WHU since 2005.

He studied economics at the University of Mainz, Germany,
from where he also received his doctoral degree and his
postdoctoral degree (Habilitation). His extensive international
experience stems from working for several years with the
International Monetary Fund and from visiting positions he
held with, for example, Harvard University Summer School,
the University of Michigan Business School, Georgetown
University, Carnegie Mellon University, Emory University, and
Brandeis University.

Professor Frenkel has more than 100 publications, mainly in
the fields of macroeconomics and international finance. He is
the co-author of two standard German textbooks on growth
theory and on national income accounting. He serves on the
editorial board of the Global Finance Journal, the Journal of
Economics and Statistics, and the International Journal of
Business. He also worked as a consultant to the International
Monetary Fund, the World Bank, and the European
Commission.

Prof. Dr. Michael Frenkel

Chair of Macroeconomics and International Economics

E-mail: michael.frenkel@whu.edu

Research Focus

International Finance
International Financial Markets
Open Economy Macroeconomics
Monetary Policy

European Integration



Innovation Economics

Contact details
Tel.: +49 261 6509-227
Fax: +49 261 6509-229

Web: www.whu.edu

Short Biography

Dr. Christina Gunther is Assistant Professor of Industrial
Organization and Innovation Economics at WHU — Otto
Beisheim School of Management and Research Associate at
the Max Planck Institute of Economics (MPI) in Jena.

Dr. Giinther studied international economics at the University
of Maastricht before she joined the Max Planck Institute in
2005, and completed her doctoral degree at the Friedrich
Schiller University in Jena in 2009. She was a visiting
research fellow at the Instituto Tecnoldgico De Estudios
Superiores de Monterrey (ITESM), the University Pompeu
Fabra Barcelona (UPF), and the University of California,
Berkeley.

For her work Dr. Glinther received several young scholar
prizes awarded by the International Schumpeter Society
(ISS) and the Danish Research Unit for Industrial Dynamics

(DRUID). She has published in journals such as Industrial and
Corporate Change and the Journal of Economic Behavior and

Organization.

Economics Group

Dr. Christina Gunther

Assistant Professor of Industrial Organization and

E-mail: christina.guenther@whu.edu

Research Focus
Industrial Evolution
Economics of Innovation

Corporate Strategy & Development
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and Competitive Strategy

Contact details
Tel.: +49 621 1235-384
Fax: +49 621 1235-170

Web: www.whu.edu/mikro

Short Biography

Dr. Kai Huschelrath is Assistant Professor of Industrial
Organization and Competitive Strategy at WHU — Otto
Beisheim School of Management and Senior Researcher
at the Centre for European Economic Research (ZEW) in
Mannheim.

He studied economics and management at the University of
Wirzburg and received his doctoral degree from WHU. After
working for an economic consultancy in London for two years,
he joined the ZEW in October 2006 and is now responsible
for the research area Competition and Regulation.

Dr. Huschelrath has published in leading competition

policy journals such as the Antitrust Bulletin, the Journal of
Competition Law & Economics, the European Competition
Journal, the European Competition Law Review, and the
World Competition Law and Economics Review. He has
held visiting positions with the University of British Columbia,
the University of California at Berkeley, the Massachusetts
Institute of Technology, New York University, and Stanford
University.

Dr. Kai Huschelrath

Assistant Professor of Industrial Organization

E-mail: kai.hueschelrath@whu.edu

Research Focus
Competition Policy
Competitive Strategy
Law and Economics

Regulatory Economics



Contact details
Tel.: +49 261 6509-290
Fax: +49 261 6509-279

Web: www.whu.edu

Short Biography

Professor Markus Reisinger was appointed to the Chair of
Microeconomics and Industrial Economics Il at WHU — Otto
Beisheim School of Management in April 2011. He holds a
PhD from the University of Munich. After his PhD he was an
Assistant Professor at the University of Munich and spent
some time as a visiting scholar at the University of Chicago,
Graduate School of Business, and at the IDEI (Institute for
Industrial Economics) at the University of Toulouse. Prior to
joining WHU he spent a semester as substitute professor at
the Chair of Economic Theory at the Free University of Berlin.

His research has been published in journals such as
Management Science, the Journal of Industrial Economics,
the Journal of Economics and Management Strategy, and

the International Journal of Industrial Organization. His work
won several awards, e.g., the Walther-Rathenau Award of the
German Economic Association of Business Administration
(GEABA), the Young Economists’ Essay Award of the
European Association for Research in Industrial Economics
(E.A.R.L.LE.), and the Alumni Dissertation award of the
Economics Department at the University of Munich. Professor
Reisinger’s visiting scholar appointments were funded by
research grants of the German Academic Exchange Service
(DAAD) and the Enable Program of the European Union.

Economics Group

Prof. Dr. Markus Reisinger

Chair of Microeconomics and Industrial Economics Il

E-mail: markus.reisinger@whu.edu

Research Focus
Industrial Organization
Competition Policy
Two-Sided Markets

Vertical Market Relationships
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Dr. Jan-Christoph Rulke

Assistant Professor of International Economics

Contact details

Tel.: +49 261 6509-286

Fax: +49 261 6509-289
E-mail: jan-c.ruelke@whu.edu
Web: www.whu.edu

Short Biography Research Focus

Dr. Jan-Christoph Rilke received his PhD from WHU — Otto Expectations in Financial Markets
Beisheim School of Management, where he is currently

Assistant Professor of International Economics. Previously, he = Exchange Rate and Qil Price Forecasts
studied economics at the University of Frankfurt and Giessen.

In 2007 and 2008 he worked with the European Central Bank  Central Bank Interventions

(ECB) in the Fiscal Policies and Statistics and Coordination

Division. During his PhD studies he visited the London School  Applied Economics

of Economics (LSE) and the University Pompeu Fabra (UPF),

Barcelona.

Dr. Rulke has published mainly in the fields of international
economics, monetary economics, and forecasting in the
Journal of Forecasting, Applied Economics, and Journal of
International Markets, Institutions and Money, among others.
In 2008, he received a research grant from the Center for
Economic Policy Research.



Contact details
Tel.: +49 261 6509-270
Fax: +49 261 6509-279

Web: www.whu.edu/mikro

Short Biography

Professor Jirgen Weigand holds the Chair of Microeconomics
and Industrial Organization at WHU — Otto Beisheim School
of Management, and is Director of the Institute for Industrial
Organization.

Professor Weigand received his master, doctoral, and
postdoctoral degrees in economics from the University of
Erlangen-Nuremberg. Before joining WHU in 2000, he held
postdoctoral scholar positions at the Andrew Young School of
Policy Studies, Georgia State University, Atlanta, and at the
Institute for Development Strategies in the School of Public
and Environmental Affairs (SPEA) at Indiana University,
Bloomington. Professor Weigand also worked as a full-time
senior advisor for the CPB Netherlands Bureau for Economic
Policy Analysis, the Dutch government’s economic think tank
in The Hague.

Professor Weigand is the Founding Dean and Academic
Director of WHU's Full-time MBA and Part-time MBA pro-
grams. Since the beginning of 2010, Professor Weigand has
also been the Academic Director of the Kellogg-WHU EMBA
program. He has extensive teaching experience in post-expe-
rience programs, among them the respected Kellogg-WHU
EMBA program.

Since 2004 he has also served as a member of the Academic
Council of the CEIBS, Shanghai.

Economics Group

Prof. Dr. Jurgen Weigand

Chair of Microeconomics and Industrial Economics |

E-mail: juergen.weigand@whu.edu

Research Focus

Industrial Organization
Competitive Strategy

Competition Policy and Regulation

Corporate Governance
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Affiliated Researchers

of Management

Short Biography

David Audretsch is a Distinguished Professor and Ameritech
Chair of Economic Development at Indiana University, where
he also serves as Director of the Institute for Development
Strategies. In addition, he serves as a Visiting Professor at
the King Saud University in Saudi Arabia and as an External
Director of Research at the Kiel Institute for the World
Economics, Honorary Professor at the Friedrich Schiller
University of Jena in Germany, and is a Research Fellow of
the Centre for Economic Policy Research in London.

Audretsch's research has focused on the links between entre-
preneurship, government policy, innovation, economic devel-
opment and global competitiveness. His research has been
published in over one hundred scholarly articles in the lead-
ing academic journals. His books include Entrepreneurship
and Economic Growth, with Oxford University Press in

2006 and The Entrepreneurial Society, also with Oxford
University Press in 2007. He is co-founder and co-editor of
Small Business Economics: An Entrepreneurship Journal. He
was awarded the 2001 Global Award for Entrepreneurship
Research by the Swedish Foundation for Small Business
Research. In 2008, he received an honorary doctorate degree
from the University of Augsburg, and in September, 2010

he received an honorary doctorate degree from Jénk&ping
University.

He is a member of the Advisory Board to a number of interna-
tional research and policy institutes, including the Deutsches
Institut fur Wirtschaftsforschung (German Institute for
Economic Analysis), the Basque Institute for Competitiveness,
and the Swedish Entrepreneurship Forum.

Prof. Dr. David B. Audretsch

Indiana University, Bloomington
Honorary Professor at WHU — Otto Beisheim School

Publications

Aldridge, T. T., & Audretsch, D. 2011. The Bayh-Dole Act and
Scientist Entrepreneurship. Research Policy, 40(8).

Grichnik, D., Michl, T., Sprrle, M., Welpe, |. M., & Audretsch,
D. 2011. | Think It's Good but I'm Also Afraid: The Interplay
of Opportunity Evaluation and Emotions as Antecedent of
Entrepreneurial Exploitation. Entrepreneurship Theory and
Practice, 36(9).

Wiklund, J., Davidsson, P., Audretsch, D., & Karlsson,
C. 2011. The Future of Entrepreneurship Research.
Entrepreneurship Theory and Practice, 35(1): 1-9.

Agarwal, R., Audretsch, D., & and Sarkar, M. 2010.
Knowledge Spillovers and Strategic Entrepreneurship.
Strategic Entrepreneurship Journal, 4(4): 271-283.

Audretsch, D., & Elston, J. 2010. Risk Attitudes, Wealth and
Sources of Entrepreneurial Start-up Capital. Journal of
Economic Behavior and Organization, 76(1): 82-89.

Audretsch, D., Acs, Z., Desai, S., & Welpe, I. 2010. On
Experiments in Entrepreneurship Research. Journal of
Economic Behavior and Organization, 76(1): 1-2.



Selected Publications

Selected International Refereed

Journal Articles

Bleich, D., Fendel, R., & Riilke, J. C.
2012. Monetary Policy and Qil Price
Expectations. Applied Economic
Letters, 19(10): 969-973.

Blnstorf, G., & Giinther, C. 2011.

No Place Like Home? Relocation,
Capabilities, and Firm Survival in the
German Machine Tool Industry After
World War Il. Industrial and Corporate
Change, 20(1), 1-28.

Czerny, A. ., & Zhang, A. 2011. Airport
Congestion Pricing and Passenger
Types. Transportation Research Part
B: Methodological, 45(3): 595-604.

Czerny, A. 1. 2010. Airport Congestion
Management Under Uncertainty.
Transportation Research Part B:
Methodological, 44 (3): 371-380.

Czerny, A. I. 2009. Code-sharing, Price
Discrimination and Welfare Losses.
Journal of Transport Economics and
Policy, 43 (2): 193-212.

Fendel, R., & Bleich, D. 2012. Monetary
Policy Conditions in Spain Before and
After the Changeover to the Euro: A
Taylor Rule Based Assessment. Review
of Applied Economics, 8(1/2).

Fendel, R., & Rilke, J. C. 2012. Some
International Evidence on the Lucas
Supply Function. Economic Letters,
114: 157-160.

Fendel, R., & Rulke, J. C. 2012. Are
Heterogeneous FOMC Forecasts
Consistent With the Fed's Monetary
Policy? Economic Letters, 116: 5-7.

Fendel, R., Bleich, D., & Riilke, J. C.
2012. Inflation Targeting Makes the
Difference: Novel Evidence on Inflation
Stabilization. Journal of Interantional
Money and Finance, forthcoming.

Fendel, R., Frenkel, M., & Rulke,
J. C. 2011. Ex-ante Taylor Rules -
Newly Discovered Evidence From
the G7 Countries. Journal of
Macroeconomics, 33(2): 224-232.

Fendel, R., Frenkel, M., & Rulke, J.
C. 2011. Ex-ante Taylor Rules and
Expectation Forming in Emerging
Markets. Journal of Comparative
Economics, 39: 230-244.

Fendel, R., Lis, E., & Riilke, J. C. 2011.
Do Professional Forecasters Believe in
the Phillips Curve? Evidence From the
G7 Countries. Journal of Forecasting,
30(2): 268-287.
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Fendel, R., Frenkel, M., & Rulke, J.

C. 2010. Real-time Data Does Not
Make a Difference! Evidence From the
Expectation Formation Process. The
Empirical Economics Letters, 9(7):
723-729.

Fendel, R. 2009. A Note on Taylor
Rules and the Term Structure. Applied
Economic Letters, 16 (11): 1-5.

Fendel, R. 2008. A Joint
Characterization of German Monetary
Policy and the Dynamics of the German
Term Structure of Interest Rates.
Review of Applied Economics, 4:
45-63.

Fendel, R., & Frenkel, M. 2009. Inflation
Differentials in the Euro Area: Did the
ECB Care? Applied Economics, 41:
1293-1302.

Fendel, R., Frenkel, M., & Swonke, C.
R. 2008. Local Currency Pricing ver-
sus Producer Currency Pricing: Direct
Evidence from German Exporters.
German Economic Review, 9 (2):
160-179.
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Fendel, R., Lis, E., & Ruelke, J. C.
2009. Expectations On the NAIRU-
Evidence from the G7 Countries.
Empirical Economic Letters, 8(6):
543-553.

Fendel, R, Lis, E., & Ruelke, J. C.
2010. Do Professional Forecasters
Believe in the Philipps Curve? —
Evidence from the G7 Countries.
Journal of Forecasting, 30(2): 267-
286.

Fornahl, D., & Glinther, C. 2010.
Persistence and Change of Regional
Industrial Activities. The Impact of
Diversification in the German Machine
Tool Industry. European Planning
Studies, 18(12): 1911-1936.

Frenkel, M., Rilke, J. C., & Stadtmann,
G. 2012. Twisting the Dollar? - On the

Consistency of Short-run and Long-run
Exchange Rate Expectations. Journal
of Forecasting, in press.

Frenkel, M., Rulke, J. C., &
Zimmermann, L. 2012. Do Current
Account Forecasters Herd? Evidence
from the G7 Countries and the Euro
Area. Review of International
Economics, in press.

Frenkel, M., Lis, E., & Riilke, J. C. 2011.
Has the Economic Crisis of 2007-2009
Changed the Expectation Formation
Process in the Euro Area? Economic
Modelling, 28(4): 1808-1814.

Frenkel, M., Fendel, R., & Riilke, J. C.
2011. Do Professional Forecasters Trust
in Taylor-Type Rules? - Evidence from
the Wall Street Journal Poll. Applied
Economics, 45(7): 829-838.

Frenkel, M., Ruelke, J. C., & Stadt-
mann, G. 2009. Expectations on the
Yen/Dollar Rate. Evidence from the Wall
Street Journal Forecast Poll. Journal
of the Japanese and International
Economics, 24(3): 355-368.

Frenkel, M., Ruelke, J. C., & Stadt-
mann, G. 2009. Two Currencies,

One Model? Evidence from the Wall
Street Journal Forecast Poll. Journal
of International Financial Markets,
Institutions and Money, 19 (4): 588—
596.

Gunther, C., Arslan Ekinci, N., Schwi-
eren, C., & Strobel, M. 2010. Women
Can't Jump? An Experiment on Com-
petitive Attitudes and Stereotype Threat.
Journal of Economic Behavior &
Organization, 75(3): 395-401.

Huschelrath, K., Steiner, C., & Weigand,
J. 2011. Merger Remedies Involving
Restructuring Costs in a Cournot
Framework. Empirica — Journal of
European Economics, 38(3): 417-434.

Huschelrath, K., & Leheyda, N. 2010.
A Methodology for the Evaluation
of Competition Policy. European
Competition Journal, 6(2):397-425.

Huschelrath, K., Leheyda, N., &
Beschorner, P. 2010. Assessing the
Effects of a Road-surfacing Cartel in
Switzerland. Journal of Copetition
Law & Economics, 6(2): 335-374.

Huschelrath, K., & Weigand, J. 2010.
A Framework to Enforce Anti-predation
Rules. World Competition: Law and
Economics Review, 33(2): 209-240.

Huschelrath, K. 2009. Detection of
Anticompetitive Horizontal Mergers.
Journal of Competition Law &
Economics, 5(4): 683-721.

Huschelrath, K. 2009. Critical

Loss Analysis in Market Definition
and Merger Control. European
Competition Journal, 5(3): 757-794.



Hischelrath, K. 2008. Punishing
Predators with Pecuniary Fines.
European Competition Law Review,
29(7): 383-391.

Leheyda, N., Beschorner, P., &
Huschelrath, K. 2011. The Effects of the
Block Exemption Regulation Reform

on the Swiss Car Market. European
Competition Law Review, 32(10): 521-
528.

Piccolo, S., & Reisinger, M. 2011.
Exclusive Territories and Manufactur-
ers' Collusion. Management Science,
57(7): 1250-1266.

Pierdzioch, C., Rulke, J. C., & Stadt-

mann, G. 2012. On the Loss Function
of the Bank of Canada: a Note. Eco-

nomics Letters, in press.

Pierdzioch, C., Rulke, J. C., & Stadt-
mann, G. 2009. Do Professional Econo-
mists' Forecasts Reflect Okun's Law?
Some Evidence for the G7 Countries.
Applied Economics, 41: 1466-1483.

Reisinger, M. 2012. Platform Competi-
tion for Advertisers and Users in Media
Markets. International Journal of

Industrial Organization, forthcoming.

Reisinger, M., & Schnitzer, M. 2012.
Successive Oligopolies with Differenti-
ated Firms and Endogeneous Entry.
The Journal of Industrial Economics,
forthcoming.

Reisinger, M., & Ressner, L. 2009.
The Choice of Prices Versus Quanti-
ties Under Uncertainty. Journal of
Economics & Management Strategy,
18(4): 1155-1177.

Reisinger, M., Ressner, L., &
Schmidtke, R. 2009. Two-sided Mar-
kets with Pecuniary and Participation
Externalities. The Journal of Industrial
Economics, 57(1): 32-57.

Reitz, S., Rulke, J. C., & Stadtmann,

G. 2012. Non-linearities in Qil Price
Expectations. Evidence from the Survey
of Professional Forecasters. Journal of
Economic Dynamics and Control, in
press.

Rilke, J. C., & Tillmann, P. 2011. Do
FOMC Members Herd? Economic Let-
ters, 113: 176-179.

Economics Group

Selected German
Refereed
Journal Articles

Hutzschenreuter, T., Metten, M., &
Weigand, J. 2011. In wessen Interesse
ist eine Aktiengesellschaft zu leiten?
Oder warum Pinocchio eine lange Nase
wachsen muss! [In Whose Interest
Should a Stock Company be Managed?
The Growth of Pinocchio’s Nose!].
Zeitschrift fiir Controlling & Mange-
ment, 55(5): 300-305.
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Selected Book Chapters/Refereed
Proceedings/Contributions to Handbooks

Beschorner, P., & Hischelrath, K.
2010. Okonomische Aspekte der pri-
vaten Durchsetzung des Kartellrechts.
[Economic Aspects of Private Antitrust
Enforcement]. In W. Méschel & F. Bien
(Eds.), Kartellrechtsdurchsetzung
durch private Schadenersatzklagen?
Baden-Baden: Nomos.

Czerny, A. |. 2008. Managing
Congested Airports Under Uncertainty.
In A. I. Czerny, P. Forsyth, D. Gillen

& H.-M. Niemeier (Eds.), Airport
Slots: International Experiences
and Options for Reform. Ashgate
Studies in Aviation Economics and
Management: 111-126.

Huschelrath, K. 2010. Methodologische
Grundlagen einer Evaluation von
Wettbewerbspolitik [Methodological
Foundations of an Evaluation of
Competition Law]. In W. Méschel (Ed.),
50 Jahre Wettbewerbsgesetz in
Deutschland und in Europa [50 Years
of Competition Policy in Germany
and Europe]. 165-229.

Kreutter, P., Savelberg, H., & Weigand,
J. 2007. Spin-offs und die Evolution von
Industrien — Entwicklungsmuster am
Beispiel der IT-Outsourcing Industrie
in Deutschland [Spin-offs and the
Evolution of Industries — Patterns

of Development Using the Example

of the IT Outsourcing Industry in
Germany]. In E. M. Hammann (Ed.),
Unternehmertum und Ausgriindung
[Entrepreneurship and Spin-off]:
165-196. Wiesbaden: DUV Gabler
Edition.

Neumann, M., Reichel, R., & Weigand,
J. 2008. Competition between Profit
Seekers and Non Profit Firms: The
Case of German Banking. In B.
Yurtoglu (Ed.), The Economics of
Corporate Governance and Mergers:
146-164. Cheltenham: Edward Elgar.

Selected Books

Czerny, A. |, Forsyth, P., Gillen, D., &
Niemeier H.-J. (Eds.) 2008. Airport
Slots: International Experiences and
Options for Reform, Ashgate Studies
in Aviation Economics and Manage-
ment. Ashgate.

Frenkel, M., & John, K. D.

2011. Volkswirtschaftliche
Gesamtrechnung. [National Income
Accounting]. (7th ed.). Minchen:
Vahlen.

Hischelrath, K. 2009. Competition
Policy Analysis — An Integrated
Approach. (1st ed.). Heidelberg:
Physica.



Selected Case Studies
and Other Publications

Czerny, A. |. 2008. Congestion Manage-
ment at Airports Under Uncertainty. In:
Achim |. Czerny, Peter Forsyth, David
Gillen, Hans-Martin Niemeier (eds.)
Airport Slots: International Experiences
and Options for Reform, Ashgate
Studies in Aviation Economics and
Management.

Economics Group
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Finance Group

The Finance Group brings together the independent chairs of
Corporate Finance, Empirical Capital Market Research,
Empirical Corporate Finance, Behavioral Finance and the Chair

of Finance to leverage research synergies across related fields. R .ﬁ <
- _L -
g A

The Group comprises the following academic members: s 3

‘.
P

Professors:

= Prof. Dr. Christian Andres
Prof. Dr. Lutz Johanning
Prof. Dr. Markus Rudolf
Prof. Dr. Mei Wang

Prof. Dr. B. Burcin Yurtoglu

Assistant Professors:
= Dr. Katrin Baedorf
= Dr. Denis Schweizer

All chairs are supported by academic staff. The Group main-
tains the Center of Private Banking. The Group’s primary pur-
pose is to coordinate teaching across the chairs involved.

Professor Lutz Johanning is speaker of the Finance Group.




Finance Group
From left to right: Dr. Katrin Baedorf, Prof. Dr. Lutz Johanning, Prof. Dr. Christian Andres, Prof. Dr. Markus Rudolf, Prof. Dr. Mei

Wang, Prof. Dr. Burcin Yurtoglu
Absent: Dr. Denis Schweizer
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Contact details
Tel.: +49 261 6509-225

Prof. Dr. Christian Andres

Chair of Empirical Corporate Finance

- . | Fax: +49 261 6509-229
E-mail: christian.andres@whu.edu
.\ Web: www.whu.edu

Short Biography

Professor Christian Andres holds the Chair of Empirical
Corporate Finance at WHU — Otto Beisheim School of
Management. Before joining WHU he has held appointments
at the universities of Bonn and Mannheim, Germany. He
holds a master’s degree in economics and a PhD in finance
from the University of Bonn. During his academic career, he
spent several months as a visiting scholar at the University of
Sheffield, U.K., and at the University of Florida, Gainesuville,
U.S.A.

His primary research interests are in the areas of empirical
corporate finance and corporate governance, with an empha-
sis on payout policy, private equity, and family ownership

and control. He has published in academic journals such as
the Journal of Corporate Finance, the Journal of Empirical
Finance, and the European Journal of Finance, and contrib-
uted book chapters to a number of international books.

Research Focus
Empirical Corporate Finance

Corporate Governance



Contact details
Tel.: +49 261 6509-392
Fax: +49 261 6509-399

Web: www.whu.edu/cpb

Short Biography

Dr. Katrin Baedorf fills the Commerzbank assistant professor-
ship for Private Banking at WHU — Otto Beisheim School and
has been a faculty member with WHU since March 2009.

She studied at Rheinische Friedrich-Wilhelms-Universitat and
received a degree in mathematics and economics in 2002.
After her studies, she worked 42 years as consultant with a
focus on the banking sector for McKinsey & Company, Inc. In
2006 she joined the Center of Private Banking at WHU — Otto
Beisheim School of Management as a research assistant.
She completed her PhD at the Center of Private Banking in
2009 with the thesis “Performance Measurement of Customer
Portfolios in Private Banking.”

Dr. Baedorf gives lectures in Foundations of Finance, Private
Banking, and Behavioral Finance and has contributed to sev-
eral book chapters about topics in private banking. She will
continue her research with a focus on asset management with
alternative and illiquid assets as well as measurement of ser-
vice quality in private banking. Another focus of Dr. Baedorf’s
will also be defined by aspects of behavioral finance theory.

Finance Group

Dr. Katrin Baedorf

Commerzbank Assistant Professor of Private Banking

E-mail: katrin.baedorf@whu.edu

Research Focus

Private Banking
Performance Measurement
Service Quality

Behavioral Finance
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Contact details
Tel.: +49 261 6509-720
Fax: +49 261 6509-729

Web: www.whu.edu/ekf

Short Biography

Professor Lutz Johanning holds the Chair of Empirical Capital
Market Research and is the speaker of the Finance Group at
WHU - Otto Beisheim School of Management. He joined the
faculty in September 2007.

After his studies in business administration at the Johann
Wolfgang Goethe-University in Frankfurt/Main he worked as
postgraduate research assistant at the Ludwig-Maximilians-
University in Munich, where he received his PhD in 1998.
He held the position of assistant professor at the Institute

for Capital Market Research and Finance at this university
and was promoted to professor in 2002. Until 2007 he was
professor of the Endowed Chair of Asset Management at the
European Business School, International University, Schloss
Reichartshausen. In 2006 and 2007, he spent one semester
as visiting professor at the University of Michigan, Ann Arbor,
USA, where he taught a graduate course in financial risk
management.

He has published numerous articles in journals and books,
working papers, and studies and is the editor of three hand-
books on excellence in sales and customer retention as well
as risk management.

Professor Johanning is a member of the Board of Directors
of EDG AG, Frankfurt, Germany, which focuses on the rating,
price validation, and risk classification of structured products.
Since January 2008, he has been a member of the Exchange
Council of Eurex Deutschland.

Prof. Dr. Lutz Johanning

Chair of Empirical Capital Market Research

E-mail: lutz.johanning@whu.edu

Research Focus
Empirical Capital Market Research and Best Execution
Financial Risk Management

Emotional Finance



Endowed Chair of Finance

Contact details
Tel.: +49 261 6509-421
Fax: +49 261 6509-409

Short Biography

Professor Markus Rudolf is Associate Dean and holds

the Chair of Finance at WHU — Otto Beisheim School of
Management. He also heads WHU'’s Center of Private
Banking. He earned his PhD in fall 1994 and his postdoctoral
degree (Habilitation) in May 1999, both at the University of St.
Gallen, Switzerland.

His recent publications focus on Banking and Private Banking,
on asset and risk management, and on derivatives pricing.

He is chairman of the “Campus for Finance Association”

and co-editor of the journal Financial Markets and Portfolio
Management. He acts as academic director at the German
Financial Analysts Association (DVFA — Deutsche Vereinigung
fur Finanzanalyse und Asset Management). He holds super-
visory board positions at Black Rock Asset Management
Deutschland AG and at Brain Capital GmbH.

Prof. Dr. Markus Rudolf

E-mail: markus.rudolf@whu.edu
Web: www.whu.edu/finance

Research Focus
Asset Management
Risk Management
Derivatives Pricing
Banking

Private Banking

Finance Group
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Dr. Denis Schweizer

Assistant Professor of Alternative Investment

Contact details

Tel.: +49 261 6509-724

Fax: +49 261 6509-729

E-mail: Denis.Schweizer@whu.edu
Web: www.whu.edu

Short Biography Research Focus

Dr. Denis Schweizer is Assistant Professor of Alternative Alternative Investments
Investment at WHU - Otto Beisheim School of Management.

He studied business administration at the Johann-Wolfgang- Corporate Governance

Goethe University in Frankfurt am Main, Germany. After grad-
uating, Dr. Schweizer began his dissertation at the Endowed Corporate Fraud
Chair for Asset Management at the European Business

School (EBS) in Oestrich-Winkel, Germany. He successfully Institutional Activism
completed his PhD in April 2008 with the thesis “Selected
Essays on Alternative Investments.” At the same time, Dr. Special Purpose Acquisition Company

Schweizer worked as an academic assistant in the design
and structuring of executive educational programs in alter-
native investments and finance at the PFI Private Finance
Institute/EBS Finanzakademie in Oestrich-Winkel.

Dr. Schweizer also lectured in those programs.

The main research focus of his assistant professorship is two-
fold: 1) to compare the profitability of alternative investments
for institutional investors, and 2) to evaluate the approaches
and investment strategies of hedge fund and private equity
managers. During this process, the assistant professor for
alternative investments will also analyze whether those man-
agers are capable of increasing investor wealth, and whether
the appreciation is significant and sustainable. Further areas
of particular interest for this assistant professorship are:
detecting and analyzing the success determinants of invest-
ment strategies and the influencing factors for target compa-
nies and their rivals, and studying new investment vehicles
such as Special Purpose Acquisition Companies (SPACs), a
subgroup of private equity that utilizes new incentive struc-
tures.



Chair of Behavioral Finance

Contact details

Tel.: +49 261 6509-220
Fax: +49 261 6509-229
E-mail: mei.wang@whu.edu
Web: www.whu.edu

Short Biography

Professor Mei Wang holds the Chair of Behavioral Finance
at WHU - Otto Beisheim School of Management. She
received her PhD in decision science at the Carnegie Mellon
University, U.S. in 2003. Before joining WHU, she was
assistant professor of finance and financial markets at the
University of Zurich, Switzerland, and head of the Behavioral
Finance group of the University Research Priority Program.
She has also worked as a researcher at the University of
Mannheim, Germany, and the ETH Zurich, Switzerland.

Her main research interests are in the area of financial mar-
ket, banking and decision theory with a focus on behavioral
finance perspective and cross-cultural differences. Over
years, she has been collaborating intensively with research-
ers from economics, finance, mathematics, and psychology.
She has published in renowned academic journals such

as Economic Theory, Journal of Risk and Uncertainty, Risk
Analysis, International Journal of Bank Marketing, and oth-
ers. She also contributed to a number of books in the fields of
banking and derivatives.

Prof. Dr. Mei Wang

Research Focus
Behavioral Finance
Financial Markets

Experimental Finance

Finance Group
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Prof. Dr. B. Burcin Yurtoglu

Chair of Corporate Finance

Contact details

Tel.: +49 261 6509-710

Fax: +49 261 6509-729

E-mail: burcin.yurtoglu@whu.edu
Web: www.whu.edu

Short Biography Research Focus
Professor B. Burcin Yurtoglu holds the Chair of Corporate Corporate Governance
Finance at WHU - Otto Beisheim School of Management.

He holds a doctoral degree from the University of Vienna. Corporate Finance

He received his venia legendi (Habilitation) from the same

institution in 2004. Before joining WHU in 2010, Professor Competition Policy

Yurtoglu served on the faculty of the economics department
of the University of Vienna. He also acted as the Vice Dean
of Studies from 2006 to 2010. Burcin Yurtoglu held visiting
positions at the Judge Institute of Management Studies of
Cambridge University, Science Center Berlin (WZB), Central
European University (Budapest), Sabanci University (Istanbul)
and Fudan University (Shanghai). He also gave guest lec-
tures at several international universities. Professor Yurtoglu
acts as an advisor to the Emerging Markets Corporate
Governance Research Network (EMCGN) at the IFC / The
World Bank Group.

Professor Yurtoglu has published in leading international jour-
nals including The Economic Journal, European Economic
Review, Journal of Law and Economics, Journal of Corporate
Finance, International Journal of Industrial Organization and
many others. He provides service to the academic community
as an active reviewer for various leading international and
national journals and as an editorial board member of the
Journal of Social Research.

Professor Yurtoglu has received multiple awards for teach-
ing and research, including two Best Teacher Awards at
the Faculty of Business, Economics, and Statistics of the
University of Vienna in 2008 and 2009.



Selected Publications

Selected International Refereed

Journal Articles

Achleitner, A.-K., Andres, C., Betzer, A.,
& Weir, C. 2011. Wealth Effects of Pri-
vate Equity Investments on the German
Stock Market. European Journal of
Finance, 17(3): 217-239.

Andres, C. 2011. Family Ownership,
Financing Constraints and Investment
Decisions. Applied Financial Econo-
mists, 21: 1641-1659.

Andres, C., Betzer, A., Goergen, M., &
Renneboog, L. 2009. Dividend Policy of
German Firms - A Panel Data Analysis
of Partial Adjustment Models. Journal
of Empirical Finance, 16(2): 175-187.

Andres, C. 2008. Large Shareholders
and Firm Performance - An Empirical
Examination of Founding-Family Owner-
ship. Journal of Corporate Finance,
14(4): 431-445.

Andres, C., & Theissen, E. 2008. Set-
ting a Fox to Keep the Geese - Does
the Comply-or-Explain Principle Work?
Journal of Corporate Finance, 14(3):
289-301.

Cumming, D., HaB, L., & Schweizer, D.
2012. Strategic Asset Allocation and the
Role of Alternative Investments. Euro-

pean Financial Management, in press.

Dethleffsen, M., & Rudolf, M. 2012.
ETFs: Finding your Way Around Active
Risk. Problems and Perspectives in
Management. Finanzwirtschaft, in
press.

Ernst, S., Koziol, C., & Schweizer, D.
2012. Are Private Equity Investors Boon
or Bane for an Economy? — A Theo-
retical Analysis. European Financial
Management, in press.

Finfgeld, B., & Wang, M. 2009. Attitu-
des and Behaviour in Everyday Finance
— Evidence from Switzerland. Interna-
tional Journal of Bank Marketing,
27(2), 108-128.

Fiss, R., & Schweizer, D. 2012. Short
and Long-Term Interactions between
Venture Capital Returns and the
Macroeconomy: Evidence for the Uni-
ted States. Review of Quantitative
Finance and Accounting, in press.

Gort, C., Wang, M., & Siegrist, M. 2008
Are Pension Fund Managers Overconfi-
dent? Journal of Behavioral Finance,
9(3), 163-170.
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HaR, L., Koziol, C., & Schweizer, D.
2012. What Drives Contagion in Finan-
cial Markets? Liquidity Effects versus
Impending Impairment of Fundamental
Value. European Financial Manage-
ment, in press.

Haf, L., Johanning, L., Rudolph, B., &
Schweizer, D. 2012. Open-ended Pro-
perty Funds: Risk and Return Profile

- Diversification Benefits and Liquidity
Risk. International Review of Financi-
al Analysis, 21: 90-107.

Haf, L., Johanning, L., Rudolph, B.,

& Schweizer, D. 2012. Do Alternative
Real Estate Vehicles Add Value to
REITs? Evidence from German Open-
ended Property Funds. Journal of Real
Estate Finance and Economics, in
press.

Horn, C., & Rudolf, M. 2012. Outcomes
of Service Quality in Private Banking
Business. Uncovering a Chain of
Effects. International Journal of Busi-
ness and Management, 7(2): 44-56.

Horn, C., & Rudolf, M. 2011. Service
Quality in the Private Banking Business.
Financial Markets and Portfolio
Management, 25(2): 173-195.
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Koziol, C., Proelss, J., & Schweizer, D.
2011. Do Institutional Investors Care
About the Ambiguity of their Assets?
Evidence from Portfolio Holdings in
Alternative Investments. International
Journal of Theoretical and Applied
Finance, 14(4): 465-484.

Kruse, F., & Rudolf, M. 2012. The Eco-
nomic Value of Nonlinear Predictions
in Asset Allocation. Problems and Per-
spectives in Management. Finanzwirt-
schaft, 10(4): 66-81.

Mietzner, M., & Schweizer, D. 2012.
Hedge Funds versus Private Equity
Funds as Shareholder Activists — Dif-
ferences in Value Creation. Journal of
Economics and Finance, in press.

Mietzner, M. Schweizer, D., & Tyrell, M.
2011. Intra-industry Effects of Share-
holder Activism in Germany. Is There

a Difference Between Hedge Fund

and Private Equity Investments? Sch-
malenbach Business Review, 63(2):
151-185.

Proelss, J., & Schweizer, D. 2012. Are
Portfolio Holdings Affected by Parame-
ter Uncertainty and Ambiguity? Interna-
tional Journal of Finance, in press.

Rieger, M. O., & Wang, M. 2012. Can
Ambiguity Aversion Solve the Equity
Premium Puzzle? Survey Evidence
from International Data. Finance
Research Letters, forthcoming.

Rieger, M. O., & Wang, M. 2008. Pro-
spect Theory for Continuous Distribu-
tions. Journal of Risk and Uncertain-
ty, 36(1), 83-102.

Rieger, M. O., & Wang, M. 2008. What
is behind Priority Heuristic? A Mathema-
tical Analysis. Psychological Review,
115(1), 274-280.

Rudolf, M., & Eisenberg, A. 2007.
Exchange Rates and the Conversion
of Currency-Specific Risk Premia.
European Financial Management,
13: 672-701.

Wang, M., Keller, C., & Siegrist, M.
2011. The Less You Know, The More
you are Afraid of — A Survey on Risk
Perceptions of Investment Products.
Journal of Behavioral Finance, 12(1),
9-19.

Wang, M., & Fischbeck, P. S. 2008.
Evaluating Lotteries, Risks, and Risk-
mitigation Programs. Journal of Risk
Research, 11(6), 775-795.

Xie, X., Wang, M., Zhang, R., Li, J., &
Yu, Q. 2011. The Role of Emotions in
Risk Communication. Risk Analysis,
31(3), 450-465.

Yurtoglu, B. B., Gugler, K., Miller, D.
C., & Weichselbaumer, M. 2012. Market
Optimism and Merger Waves. Manage-
rial and Decision Economics, forth-
coming.

Yurtoglu, B. B., & Claessens, S. Corpo-
rate Governance in Emerging Markets.
Emerging Markets Review, forthcom-

ing.

Yurtoglu, B. B., Duso, T., & Gugler,

K. 2011. How Effective is European
Merger Control? European Economic
Review, 55(7): 980-1006.

Yurtoglu, B. B., Duso, T., & Gugler, K.
2010. Is the Event Study Methodology
Useful for Merger Analysis? A Compari-
son of Stock Market and Accounting
Data. International Review of Law
and Economics, 30(2): 186-192.

Yurtoglu, B. B., Cardona, M., Schwarz,
A., & Zulehner, C. 2009. Demand Esti-
mation and Market Definition for Broad-
band Internet Services. Journal of
Regulatory Economics, 35(4): 70-95.

Yurtoglu, B. B., & Peey, E. 2008. Cor-
porate Financing in the New Member
States: Firm-Level Evidence for Conver-
gence and Divergence Trends. Euro-
pean Business Organization Law
Review, 9(3): 337-381.



Yurtoglu, B. B., Gugler, K., & Mdller, D.
C. 2008. Insider Ownership, Ownership
Concentration and Investment Perfor-
mance: An International Comparison.
Journal of Corporate Finance, 14(5):
688-705.

Yurtoglu, B. B., Gugler, K., & Mller, D.
C. 2007. Corporate Governance and
Determinants of Investment. Journal
of Institutional and Theoretical Eco-
nomics, 163(4): 598-626.

Yurtoglu, B. B., & Mdiller, D. C. 2007.
Corporate Governance and the Returns
to Acquiring Firms’ Shareholders.
Managerial and Decision Economics,
28(8): 879-896.

Selected German-
language Refereed
Journal Articles

Andres, C., Betzer, A., & van den
Bongard, I. 2011. Das Ende der
Deutschland AG. [The Demise of
Germany Inc.]. Kredit und Kapital,
44(2): 185-216.

Andres, C., & Theissen, E. 2007.
Eine empirische Untersuchung der
individualisierten Veroffentlichung der
Vorstandsvergutung. [An Empirical
Analysis of the Publication of

Board Member Remuneration]. Die
Betriebswirtschaft, 67(2): 167-179.

Johanning, L., & Déhrer, B. 2010.
Produktrating im Anlagemarkt fir
Privatkunden: Konzeption, Backtesting
und Akzeptanz eines Zertifikateratings.
[Product Rating in Investment Market
for Private Investors: Conception,
Backtesting and Acceptance of a
Certificate Rating]. Schmalenbachs
Zeitschrift fiir betriebswirtschaftliche
Forschung, 61(10): 166-184.
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Koziol, C., Noel, P., & Schweizer,

D. 2011. Creeping-In als neues
Instrument des Erwerbs von
Unternehmenskontrollrechten. Taktische
Meisterleistung oder unkalkulierbares
Risiko? [Creeping-in as a new instru-
ment of acquiring control rights. tacti-
cal masterpiece or incalculable risk?].
Zeitschrift fiir Betriebswirtschaft, 81:
833-854.

Rudolf, M. 2008. Schiefe in der Port-
folioselektion [Portfolio Selection with
Skewness]. Kredit und Kapital, 42(2):
197-216.

Yurtoglu, B. B., & Mahlich, J. Insti-
tutionelle Determinanten von F&E-
Investitionen. Zeitschrift fiir Betrieb-
swirtschaft, 81(10): 1079-1107.
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Selected Books

Baedorf, K. 2010. Performance
Messung von Kundenportfolios im
Private Banking. [Measuring the
Performance of Customer Portfolios
in Private Banking]. (1st ed.) Lohmar:
Josef Eul Verlag.

Herzog, M., Johanning, L., & Rodewald,
M. 2008. Handbuch Vertriebs-
Exzellenz im Asset Management
[Handbook Sales Excellence in
Asset Management]. Bad Soden/Ts.:
Uhlenbruch Verlag.

Schéfer, K., Burghof, H.-P., Johanning,
L., Wagner, H. F., & Rodt, S. 2009.
Risikomanagement und kapital-
marktorientierte Finanzierung [Risk
Management and Capital Market-
oriented Finance]. Frankfurt am Main:
Fritz Knapp Verlag.

Rudolf, M., & Baedorf, K. 2011. Private
Banking. (2nd ed.) Frankfurt/Main:
Frankfurt School Verlag.

Selected Practice-oriented
Journal Articles

Achleitner, A.-K., Andres, C., & Betzer,
A. 2008. Private-Equity-Investitionen
in bérsennotierten Unternehmen

in Deutschland. [Private Equity
Investments on the German Stock
Market]. BAI-Newsletter, 1(3): 35-38.

Hal, L., Johanning, L., Rudolph,

B., & Schweizer, D. 2009. Offene
Immobilienfonds im Kontext von
Downside-Risiken und Liquiditatsrisiken.
[Open-ended Property Funds in
Conjunction with Downside Risks

and Liquidity Risks]. Immobilien

und Finanzierung - Der langfristige
Kredit, 16: 521-525.

Andres, C., Betzer, A., & Limbach, P.
2011. The Impact of Intermediaries'
Reputation on the Pricing and
Performance of U.S. High-yield
Corporate Bonds. Newsletter/
Bundesverband Alternative
Investments, 2011(1): 25-29.

Andres, C., Betzer, A., & Weir, C.

2007. Shareholder Wealth Gains
Through Better Corporate Governance

- The Case of the European LBO-
Transactions. Financial Markets and
Portfolio Management, 21(4): 403-424.



Selected Book Chapters/Refereed
Proceedings/Contributions to Handbooks

Adams, M., & Rudolf, M. 2009.
Unternehmensbewertung auf Basis
von Realoptionen [Valuation with
Real Options]. In U. Schacht & M.
Fackler (Eds.), Praxishandbuch
Unternehmensbewertung. 359-382.
Wiesbaden: Gabler.

Andres, C., Betzer, A., & Gider, J. 2012.
Buyouts Around the World. In D.
Cumming (Ed.), The Oxford Handbook
of Private Equity. New York: Oxford
University Press.

Andres, C., Betzer, A., Goergen,

M., & Metzger, D. 2010. Corporate
Governance Systems. In H. K. Baker,
& R. C. Anderson (Eds.), Corporate
Governance: 37-56. Hoboken, NJ:
Wiley.

Andres, C., Betzer, A., Correia da

Silva, L., & Goergen, M. 2009. Trends
in Dividends. In H. K. Baker (Ed.),
Dividends and Dividend Policy, Kolb
Series in Finance. Hoboken, NJ: Wiley.

Baedorf, K. 2011. Fallstudie - Akteure
und Geschaftsmodelle. [Case Study

- Market Participants and Business
Models]. In M. Rudolf, & K. Baedorf
(Eds.), Private Banking (2nd ed.):
57-86. Frankfurt/Main: Frankfurt School
Verlag.

Baedorf, K., Meiers, B., & Schilling, C.
2011. Grundlagen des Private Banking:
Akteure und Geschaftsmodelle [The
Basics of Private Banking: Actors and
Business Models]. In M. Rudolf, & K.
Baedorf (Eds.), Private Banking (2nd
ed.): 19-56. Frankfurt/Main: Frankfurt
School Verlag.

Baedorf, K., & Rudolf, M. 2011.
Illiquiditat als Besonderheit im Private
Banking [llliquidity as a Feature of
Private Banking]. In M. Rudolf, & K.
Baedorf (Eds.), Private Banking (2nd
ed.): 237-266. Frankfurt/Main: Frankfurt
School Verlag.

Baedorf, K., & Rudolf, M. 2011. Asset
Management und Behavioral Finance.
[Asset Management and Behavioral
Finance]. In M. Rudolf, & K. Baedorf
(Eds.), Private Banking (2nd ed.): 341-
374. Frankfurt/Main: Frankfurt School
Verlag.

Baedorf, K., & Rudolf, M. 2011.

Rating der Private Banking
Dienstleistungsqualitat. [Rating of
Service Quality in Private Banking]. In
M. Rudolf, & K. Baedorf (Eds.), Private
Banking (2nd ed.): 477-490. Frankfurt/
Main: Frankfurt School Verlag.
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Baedorf, K. 2008. Performance
Messung von Kundenportfolios

im Private Banking [Performance
Measurement of Customer Portfolios
in Private Banking]. In M. Rudolf (Ed.),
Private Banking: 321-376.

Becker, M., Henrich, P., & Johanning, L.
2011. Quantitatives ETF-Rating - Ansatz
und Einsatzgebiete. [Quantitative ETF
Rating - Approach and Application
Fields]. In O. Everling, & G. J. Kirchhoff
(Eds.), Exchange Traded Funds: 199-
216. Kdéln: Bank Verlag Medien GmbH.

Benk, K., HaB, L. H., Johanning,

L., Rudolph, B., & Schweizer,

D. 2009. Portfoliooptimierung:
Korrelationen von Immobilien mit
anderen Markten und Assetklassen:
Effiziente Portfoliodiversifikation unter
Berucksichtigung von Downside-
Risiken [Portfolio Optimization:
Correlations of Properties and
Other Markets and Asset Classes:
Efficient Portfolio Diversification in
Consideration of Downside Risks].
In P. Junius (Ed.), Praxishandbuch
Immobilienmarktrisiken: 171-187.
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Hal, L. H., & Schweizer, D.

2009. Das Diversifikations- und
Downside Protection-Potenzial von
Rohstoffportfolios in Multi-Asset
Portfolios [The Diversification and
Downside Protection Potential

of Commodity Portfolios in Multi
Asset Portfolios]. In R. Eller

(Ed.), Risikomanagement in
Rohstoffmérkten: 407—-424.

Johanning, L. 2011. Risiko,
Risikomessung und Risikoregulierung
aus 6konomischer Sicht. [Risk, Risk
Measurement and Risk Regulation
from the Economic Perspective]. In
E. Kempf, K. Liderssen, & K. Volk
(Eds.), Okonomie versus Recht im
Finanzmarkt?: 205-215. Berlin: De
Gruyter.

Johanning, L. 2011. Bewertung der
erweiterten Informationspflichten aus
okonomischer Sicht. [Evaluation of the
Advanced Information Requirements
from the Economic Perspecitve]. In

H. Teuber (Ed.), Wertpapierrecht
2011: 215-242. Heidelberg: Finanz
Colloquium Heidelberg.

Johanning, L., Becker, M.,

Funke, C., & Stemme, M. 2011.
Managementgebihren und
Transaktionskosten im institutionellen
Asset Management. [Management Fees
and Transaction Costs in Instituional
Asset Management]. In G. Heinke, W.
Kramer, & B. Nirk (Eds.), Handbuch
Investmentfonds fiir institutionelle
Anleger: 857-883. Bad Soden:
Uhlenbruch-Verlag.

Johanning, L. 2009. Strategisches
Risikomanagement [Strategic Risk
Management]. In K. Schéafer, H.-P.
Burghof, L. Johanning, H. F. Wagner, S.
Rodt (Eds.), Risikomanagement und
kapitalmarktorientierte Finanzierung:
459-471.

Kaiser, D. G., Lauterbach, R., &
Schweizer, D. 2007. Total Loss Risk in
European Versus U.S.-based Venture
Capital Investments. In G. N. Gregoriou,
M. Kooli & R. Kraeussl (Eds.), Venture
Capital in Europe: 371-387. Oxford:
Elsevier Finance.

Muck, M., & Rudolf, M. 2008. Valua-
tion of Electricity Forwards in: Fabozzi,
Frank J./Fiss, Roland/Kaiser, Dieter
G. (Hrsg.): Handbook of Commodity
Investments: 596-613. Hoboken, New
Jersey: John Wiley & Sons.

Proelss, J., & Schweizer, D. 2008. Effi-
cient Frontier of Commodity Portfolios.
In F. Fabozzi, R. Fiss & D. G. Kaiser
(Eds.), The Handbook of Commodity
Investing: 454—-478. New Jersey: John
Wiley and Sons.

Rudolf, M. 2012. Alternative Konzepte
zur Rettung angeschlagener Banken.
[Alternative Concepts for Saving
Stricken Banks]. In M. Bolder, & M.
Wargers (Eds.), Modell Bad Bank:
Hintergrund - Konzept - Erfahrungen:
31-57. Wiesbaden: Gabler.

Rudolf, M. 2011. Ganzheitliche Asset
Allocation. [Holistic Asset Allocation]. In
M. Rudolf, & K. Baedorf (Eds.), Private
Banking (2nd ed.): 267-290. Frankfurt/
Main: Frankfurt School Verlag.

Rudolf, M. 2011. Anlagestrategien

von Stiftungen. [Asset Allocation of
Endowments]. In M. Rudolf, & K.
Baedorf (Eds.), Private Banking (2nd
ed.): 491-503. Frankfurt/Main: Frankfurt
School Verlag.



Rudolf, M. 2010. Basel Il to Solvency Il.
Worldfinance Wiley Internet Magazin,
3.

Rudolf, M., & Saunders, A. 2009.
Refinancing Real Estate Loans -
Lessons to be Learned from the
Subprime Crisis. In Schriftenreihe
des Verbandes Deutscher
Pfandbriefbanken, 38.

Rudolf, M. 2007. Kapitalmarkttheorie.
[Capital Market Theory]. In R.

Kéhler, H.-U. Kipper, A. Pfingsten
(Eds.), Handwérterbuch der
Betriebswirtschaft (6th ed.): 876-886.
Stuttgart: Schafer-Poeschel.
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Selected Case
Studies and Other
Publications

Andres, C. 2007. Corporate Govern-
ance in Germany. Payout Policy and
Disclosure Regulation, Berlin.

Benk K., Ha3, L. H., Johanning, L.,
Rudolph, B., & Schweizer, D. 2008.
Offene Immobilienfonds als wesent-
licher Baustein einer erfolgreichen
Asset Allocation [Open-ended Pro-
perty Funds as an Essential Buil-
ding Block in a Successful Asset
Allocation]. WHU — Otto Beisheim
School of Management and Institut fir
Kapitelmarktforschung und Finanzie-
rung der Ludwig-Maximilians-Universitat
Munchen.
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Innovation and
Entrepreneurship Group

The Innovation and Entrepreneurship Group unites the five
independent chairs of Technology and Innovation Management,
Entrepreneurship | and Il, Innovation and Organization, and
Business Information Science and Information Management.

The following academic members belong to the Innovation and
Entrepreneurship Group:

Professors:

Prof. Dr. Malte Brettel

Prof. Dr. Holger Ernst

Prof. Dr. Thomas Fischer
Prof. Dr. Christoph Hienerth

Assistant Professors:
= Dr. Anna Dubiel
= Dr. Sven-Volker Rehm

Affiliated Researchers:
m Prof. Dr. Dr. h. c. Klaus Brockhoff

The Innovation and Entrepreneurship Group is supported by
academic staff. The Biopharma Management Center (BMC) is
affiliated to the Innovation and Entrepreneurship Group.

The Innovation and Entrepreneurship Group participates

in a strategic partnership with the Center for Research in
Innovation & Technology at the Kellogg School of Management,
Northwestern University, Evanston, IL, USA.

The Innovation and Entrepreneurship Group conducts numer-
ous research projects financed by third parties, including com-
panies such as AstraZeneca, Siemens and Novo Nordisk.

Professor Holger Ernst is speaker of the Innovation and
Entrepreneurship Group.
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Prof. Dr. Malte Brettel

Chair of Entrepreneurship Il

Contact details

Tel.: +49 261 6509-265

E-mail: brettel@win.rwth-aachen.de
Web: www.whu.edu/tim

Short Biography Research Focus

Professor Malte Brettel holds the Chair of Entrepreneurship Il Entrepreneurial Management and Development
at WHU - Otto Beisheim School of Management. He studied

industrial and mechanical engineering at TU Darmstadt and Entrepreneurial Marketing

earned his PhD and his habilitation at WHU.
Entrepreneurial Finance
After his studies, Malte Brettel worked as a management
consultant for several years. In 1999 he founded the company  Entrepreneurial Innovation Management (esp. Effectuation)
JustBooks (today AbeBooks) where he served as a Managing
Director in DUsseldorf and London. After leaving his first com-
pany, he started more ventures and was able to gain more
business and entrepreneurial experience.

Since October 2003, Malte Brettel holds the Chair of Business
Administration for engineers and scientists at the RWTH
Aachen and heads the entrepreneurship center in Aachen.
Previously, he spent two years as acting director of the
Department of International Entrepreneurship at HHL, Leipzig.

Since 2011, Malte Brettel has returned to WHU in part time
and is responsible for the Chair for Entrepreneurship Il. His
areas of research interest include entrepreneurial manage-
ment and development, entrepreneurial marketing, entrepre-
neurial finance, and innovation management. He has pub-
lished several books as well as in many academic journals,
such as in the Strategic Management Journal, the Journal
of Product Innovation Management, the Journal of Business
Venturing, and Marketing Letters, and has presented his
research at leading international conferences.
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Dr. Anna Dubiel

Rdchling Assistant Professor of International Innovation
Management

Contact details

Tel.: +49 261 6509-244

Fax: +49 261 6509-249
E-mail: anna.dubiel@whu.edu
Web: www.whu.edu/tim

Short Biography Research Focus

Dr. Anna Dubiel has been Assistant Professor of International  International R&D Management
Innovation Management at WHU since January 2012. Her

professorship is funded by the Réchling Foundation. She International New Product Development
received her MSc degree in business administration from the
University of Erlangen-Nuremberg, Germany, and her PhD Reverse Innovation

degree from WHU. During her PhD studies she was visit-

ing researcher at the Carroll School of Management, Boston
College, USA, and was working on consulting projects for the
Corporate Technology Office of Siemens AG.

Dr. Dubiel’s main research interests lie in the field of interna-
tional innovation and R&D management. She has co-edited
a book about success factors of German and US-American
industrial R&D centers in emerging markets. She also con-
tributed to two edited volumes — one of them being the
“PDMA Handbook of New Product Development” 3rd edition
(in press, Eds. K. Kahn et al.). She has regularly presented
her research at leading international academic conferences.
Additionally, she has published two award-winning teaching
cases on best practice examples of innovations and R&D
facilities in emerging markets. Dr. Dubiel is currently co-guest
editor of the Journal of Product Innovation Management spe-
cial issue about innovations for and from emerging markets.
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Prof. Dr. Holger Ernst

Endowed Chair of Technology and
Innovation Managment (TIM)

Contact details

Tel.: +49 261 6509-241

Fax: +49 261 6509-249

E-mail: hernst@whu.edu
Web: www.whu.edu/tim

Short Biography Research Focus

Professor Holger Ernst holds the Chair of Technology and Strategy

Innovation Management (TIM) at WHU - Otto Beisheim

School of Management. He is a regular visiting professor at Technology and Innovation Management
the Kellogg School of Management, Northwestern University,

USA. He studied business administration at the University New Product Development

of Kiel, Germany and the University of lllinois at Urbana-

Champaign, USA. He received a degree in business adminis-  Intellectual Property Management
tration (1992), his PhD (1996) and the Habilitation (2001) from

the University of Kiel, Germany.

Between 2009 and 2011, Prof. Ernst was the chairman of
the technology, innovation and entrepreneurship division

of the Association of Professors of Business Administration
(Verband der Hochschullehrer fur Betriebswirtschaftslehre) in
Germany, Austria and Switzerland.

Prof. Ernst’s research interests lie in the fields of strat-

egy, innovation, new product development and Intellectual
Property Management. He has published in leading inter-
national journals such as Journal of Marketing, Journal of

the Academy of Marketing Science, Journal of Management
Studies, Journal of Product Innovation Management,

MIT Sloan Management Review, Organization Science,
Organization Studies, Research Policy, Strategic Management
Journal, Strategic Organization, and others. He has received
multiple best dissertation and best paper awards.

Prof. Ernst teaches regularly in multiple executive programs
and customized programs. He has received multiple best
teacher awards. Prof. Ernst advises and speaks to corpora-
tions worldwide in the areas of strategy, innovation, and IP
Management.
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Prof. Dr. Thomas Fischer

Chair of Business Information Science
and Information Management

Contact details

Tel.: +49 261 6509-360

Fax: +49 261 6509-369

E-mail: thomas.fischer@whu.edu
Web: www.whu.edu/wi

Short Biography Research Focus

Professor Thomas Fischer holds the Chair of Business Computer Aided Innovation/CSCW Research, especially
Information Science and Information Management at WHU Collaborative Innovation Management

- Otto Beisheim School of Management. He studied math-

ematics at the University of Stuttgart (Diplom-Mathematiker). Design and Coordination of Enterprise Networks (Virtually
He received his Dr. rer. pol. from the University of Frankfurt, Extended and Dynamically Networked Enterprises

followed by research and teaching activities for the University =~ Conceptions)
of Technology Darmstadt, the University of Miinster and the

University of Stuttgart, where he received his venia legendi Information Management and Knowledge Management in
(Dr. rer. pol., Habil. Ing.). Enterprises and Networks
Professor Fischer is a university professor of two univer- Supply Chain Management/E-Business

sity faculties, the Faculty of Mechanical Engineering at the
University of Stuttgart and the WHU - Otto Beisheim School
of Management. Until 2011 he was head of the Management
Research Department of the German Institutes for Textile and
Fibre Research Denkendorf (DITF).
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Chair of Entrepreneurship |

Prof. Dr. Christoph Hienerth

¥ Contact details
' Tel.: +49 261 6509-260
d Fax: +49 261 6509-269
‘ E-mail: christoph.hienerth@whu.edu
Web: www.whu.edu/unex

Short Biography

Professor Christoph Hienerth was appointed to the Chair of
Entrepreneurship and New Business Development at WHU
— Otto Beisheim School of Management in June 2012. He
holds a doctoral degree (PhD) from WU Vienna, where he
also completed his postdoctoral degree (Habilitation) as an
assistant professor at the Department for Entrepreneurship
and Innovation. From 2006 to 2012 he held a tenured posi-
tion as associate professor at Copenhagen Business School,
Department for Innovation and Organizational Economics.
Prof. Hienerth had various research visits and fellowships
at Massachusetts Institute of Technology (MIT), Harvard
Business School (HBS), McGill University, and George
Washington University.

His research has been published in leading international and
national refereed journals such as Research Policy, IEEE
Transactions on Engineering Management, Journal of Product
Innovation Management, Long Range Planning, Journal of
Organizational Design, Family Business Review, Zeitschrift fiir
Betriebswirtschaft (ZfB). His work, both in research as well as
in teaching has won several awards.

Prof. Hienerth has gained expertise in corporate entrepre-
neurship through several industry projects with international
companies such as Schindler, Deutsche Telekom, Palfinger,
Bayer, MAN, LEGO, Fuijitsu, Siemens VDO, SAS, Grundfos
and Coloplast. He has given keynotes and was scientific advi-
sor for governmental institutions in several countries such as
Sweden, Denmark, Finland, UK, Czech Republic.

Research Focus

Entrepreneurship in Open Innovation Settings
Identification and Development of Opportunities
Entrepreneurial Risk and Uncertainty
Corporate Entrepreneurship

Business Ecosystems and new Business Models



Information Management

Contact details
Tel.: +49 261 6509-364
Fax: +49 261 6509-369

ships/sven-volker-rehm

Short Biography

Dr. Sven-Volker Rehm is Assistant Professor of Business
Information Science and Information Management at WHU

- Otto Beisheim School of Management since 2007. His
research involves information and knowledge management
for networked enterprises and heterogeneous virtual teams.
He applies approaches from information systems research
and management cybernetics to the design of business
information systems and networked organizations. Since
more than ten years he has been involved with management
research within various European Community research pro-
jects. Recently, he acted as scientific-technical coordinator
of the AVALON project (FP6 NMP SME-IP). In this project,
various cross-sectorial innovation networks were created. The
companies learned to enhance their value creation through
new forms of cooperation, and by adoption of new materi-
als, processes, and technologies. In the SmartNets project
(smart-nets.eu) he is currently responsible for business trans-
formation of enterprises willing to improve their innovation
management and networking capabilities. He assisted the
European Commission as independent expert in the evalua-
tion of research project proposals on the issue of integration
of technologies for industrial applications (NMP theme). He
is a board member of the German Society for Economic and
Social Cybernetics. He holds a diploma in cybernetic engi-
neering and a doctorate in engineering in the area of man-
agement cybernetics from the University of Stuttgart.
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Dr. Sven-Volker Rehm

Assistant Professor of Business Information Science and

E-mail: sven-volker.rehm@whu.edu
Web: www.whu.edu/en/research/faculty/assistant-professor-

Research Focus

Information and Knowledge Management for Networked
Enterprises

Innovation Management in Enterprise Networks
Services Science

Computer-Supported Cooperative Work (CSCW)
Design Science

Qualitative Research

Management Cybernetics
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Affiliated Researchers

Prof. Dr. Dr. h. c. Klaus Brockhoff

Short Biography

Professor Klaus Brockhoff serves today as the vice-chairman
of the WHU Foundation as well as honorary professor of
business administration at WHU — Otto Beisheim School of
Management. He was the dean of the School from 1999 to
2004, after 28 years of having been a full professor of busi-
ness administration and marketing and technology manage-
ment at the University of Kiel. He has served and continues
to serve on the boards of companies and foundations. He
has contributed about 300 articles and 20 books to academia.
He has also served on the boards of academic associa-
tions. An honorary doctoral degree was conferred upon him
by the University of Berne (Switzerland). He was elected

to the German National Academy of Technology and the
Berlin-Brandenburg Academy of Sciences. He has received
prestigious awards such as the Max Planck Research Award.
Recently, he was named “Leader in Technology Management”
by PICMET.

Emeritus professor and Honorary Professor of business administration
at WHU — Otto Beisheim School of Management

Selected Publications

Brockhoff, K. 2012. Betriebswirtschaftslehre in
Wissenschaft und Geschichte. [Business Administration
as a Science and in History]. (3rd ed.). Wiesbaden: Gabler.

Brockhoff, K., & Koeberle-Schmid, A. 2012.
Gesellschafterausschuss als zentrales Gremium zur
Organisation der Familie. [The Owner's Committee in Family
Firms]. In A. Koeberle-Schmid, H. J. Fahrion, & P. Witt (Eds.),
Family Business Governance. Erfolgreiche Fiihrung von
Familienunternehmen (2nd ed.): 257-280, 393-395. Berlin.

Brockhoff, K. 2010. Marktorientierte Technikwissenschaft.
[Market Oriented Engineering Sciences]. In K. Kornwachs
(Ed.), Technologisches Wissen. Entstehung, Methoden,
Strukturen: 183-210. Berlin/Heidelberg.

Brockhoff, K., Koeberle-Schmid, A., & Witt, P. 2009.
Performanceimplikationen von Aufsichtsgremien in deutschen
Familienunternehmen. [Performance Implications of
Supervisory Organs in German Family Firms]. Zeitschrift fiir
Betriebswirtschaft, Erganzungsheft 2/2009: 83-111.

Brockhoff, K. 2008. Innovative Stiftungen. [Innovative
Foundations]. In R. Hittemann et al. (Eds.), Non Profit Law
Yearbook 2007: 21-45. KéIn/Munchen.
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Selected Publications

Selected International Refereed

Journal Articles

Brettel, M., Mauer, R., Engelen, A., &
Klpper, D. 2012. Corporate
Effectuation: Entrepreneurial Action and
its Impact on R&D Project
Performance. Journal of Business
Venturing, forthcoming.

Brettel, M., Engelen, A., Miiller, T, &
Schilke, O. 2011. Distribution

Channel Choice of New Entrepreneurial
Ventures. Entrepreneurship Theory
and Practice, 35(4), 683-708.

Brettel, M., Heinemann, F., Engelen, A.,
& Neubauer, S. 2011. Cross-Functional
Integration of R&D, Marketing

and Manufacturing in Radical and
Incremental Product Innovations and
its Effects on Project Effectiveness

and Efficiency. Journal of Product
Innovation Management, 28(2), 251-
269.

Breuer, R., Engelen, A., & Brettel, M.
2011. Incorporating Long-Term

Effects in Determining the Effectiveness
of Different Types of Online
Advertising. Marketing Letters, 22(4),
327-340.

Engelen, A., & Brettel, M. 2012. A
Coalitional Perspective on the

Role of the R&D Department within the
Organization. Journal of Product
Innovation Management, forthcoming.

Engelen, A., & Brettel, M. 2011.
Assessing Cross-Cultural Marketing
Theory and Research. Journal of
Business Research, 64(5), 516-523.

Ernst, H., & Omland, N. 2011. The
Patent Asset Index. A New Approach
to Benchmark Patent Portfolios. World
Patent Information, 33(1): 34-41.

Ernst, H., Hoyer, W. D., Krafft, M., &
Krieger, K. 2011. Customer Relationship
Management and Company
Performance. The Mediating Role of
New Product Performance. Journal of
the Academy of Marketing Science,
39(2): 290-306.

Ernst, H., Hoyer, W. D., & Ribsaamen,
C. 2010. Sales, Marketing and
Research-and-Development
Cooperation Across New Product
Development Stages. Implications for
Success. Journal of Marketing, 74(5):
80-92.

Ernst, H., Legler, S., & Lichtenthaler,
U. 2010. Determinants of Patent Value:
Insights From a Simulation Analysis.
Technoloigical Forecasting & Social
Change, 77(1): 1-19.

Gruber, M., Heinemann, F., Brettel, M.,
& Hungeling, S. 2010. Configurations
of Resources and Capabilities and
their Performance Implications: An
Exploratory Study on Technology
Ventures. Strategic Management
Journal, 31(12), 1337-1356.
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Hienerth, C., Keinz, P., & Lettl, C.
2011. Exploring the Nature and
Implementation Process of User-
Centric Business Models. Long Range
Planning, 44(5-6): 344-374.

Hienerth, C., & Lettl, C. 2011. Exploring
How Peer Communities Enable Lead
User Innovations to Become Standard
Equipment in the Industry: Community
Pull Effects. Journal of Product Inno-
vation Management, 28(1): 175-195.

Hoegl, M., Ernst, H., & Proserpio, L.
2007. How Teamwork Matters as Team
Member Dispersion Increases. Journal
of Product Innovation Management,
24: 156-165.

Keinz, P., Hienerth, C., & Lettl, C.
2012. Designing the Organization for
User-driven Innovation. Journal of
Organizational Design, forthcoming.
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Lettl, C., Hienerth, C., & Gemuenden,
H.G. 2008. Exploring How Lead Users
Develop Radical Innovation: Opportunity
Recognition and Exploitation in the

Field of Medical Equipment Technology.
IEEE Transactions on Engineering
Management, 55(2): 219-233.

Lichtenthaler, U., Ernst, H., & Conley, J.
G. 2011. How to Develop a Successful
Technology Licensing Program.

Six Practices Can Help Companies
Implement Licensing as Part of an
Open Innovation Strategy. MIT Sloan
Management Review, 52(2): 17-19.

Lichtenthaler, U., & Ernst, H. 2008.
Innovation Intermediaries: Why Internet
Market Places for Technology Have Not
Yet Met the Expectations. Creativity
and Innovation Management, 17(1):
14-25.

Serrano, V., & Fischer, T. 2007. Collabo-
rative Innovation in Ubiquitous Systems.
Journal of Intelligent Manufacturing,
18(5): 599-615.

Spann, M., Ernst, H., Skiera, B., & Soll,
H. 2009. Indentification of Lead Users
for Consumer Products via Virtual
Stock Markets. Journal of Product
Innovation Management, 26(3):
322-335.
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Selected German-language Refereed

Journal Articles

Brettel, M., Engelen, A., & Oswald, M.
2011. What Is the "Right" Market
Orientation for New Entrepreneurial
Ventures? A Five-Country Study.
Zeitschrift fiir Betriebswirtschafft, (6):
83-109.

Chwallek, C., Engelen, A., Oswald,
M., & Brettel, M. 2012. Die Wirkung
des Fihrungskréafteverhaltens des
Top-Managements auf die unterneh-
merische Orientierung - ein 5-Lander-
Vergleich. [The Effect of Leadership
Behavior of Top Management on the
Entrepreneurial Orientation - a Five-
Country Comparison]. Zeitschrift fiir
betriebswirtschaftliche Forschung,
forthcoming.

Doemoetoer, R., Franke, N., & Hienerth,
C. 2007. What a Difference a DV
Makes. The Impact of Conceptualizing
the Dependent Variable in Innovation
Success Factor Studies. Zeitschrift fiir
Betriebswirtschaft, (2): 23-46.

Engelen, A., Kemper, J., & Brettel, M.
2010. Die Wirkung von operativen
Marketing-Mix-Fahigkeiten auf den
Unternehmenserfolg - ein 4-Lander-
Vergleich. [The Effect of Operational
Marketing Mix of Skills to Business
Success - a 4-Country Comparison].
Zeitschrift fiir betriebswirtschaftliche
Forschung, 62: 709-742.

Engelen, A., & Brettel, M. 2009. Deter-
minanten und Effekte der
Marktorientierung - Eine Analyse nicht-
linearer Zusammenhange. [Determi-

Selected Practice-
oriented
Journal Articles

Siebdrat, F., Hogl, M., & Ernst, H. 2009.

How to Manage Virtual Teams. MIT
Sloan Management Review, 50(4):
63-68.

nants and Effects of Market Orientation
- A Non-linear Correlation Analysis]. Die
Betriebswirtschaft, 69(6): 717-739.

Ernst, H., & Kohn, S. 2007. Organisa-
tional Culture and Fuzzy Front End Per-
formance in New Product Development.
Zeitschrift fiir Betriebswirtschaft,
Special Issue 2: 123-140.

Rehm, S.-V. 2010. Governance von
Wertschépfungsgemeinschaften
[Governance of Value Ecosystems].
Zeitschrift Fiihrung + Organisation,
79(2): 98-104.

Rehm, S.-V,, Lau, A., &

Hirsch, M. eCollaboration zur
Entwicklung textiler Produkt- und
Dienstleistungsinnovationen.
IT-Unterstitzung der kollaborativen
Innovation in Unternehmensnetzwerken.
[E-collaboration for the Development

of Textile Product and Service
Innovations]. HMD: Praxis der
Wirtschaftsinformatik, 273(47): 46-56.
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Selected Case
Studies and Other
Publications

Dubiel, A. T., & Kukreja, A. 2010. Paris-
Pistegti. How the Dacia Logan is

Changing the Innovation Rules in the
Automotive Industry. Cranfield: ECCH.

Dubiel, A. T. 2009. How to Build and
Manage a Global R&D Centre. The
Case of GE in India. Cranfield: ECCH.

Hirsch, M., Lau, A., & Rehm, S.-V. 2009.
Implementing Collaborative Quality
Function Deployment in Innovation
Networks. 6th International Product
Lifecycle Management Conference
(PLMO09), Bath, United Kingdom.

Rehm, S.-V. 2009. Community
Governance — Management Concept
for Value Networks of Textile
Industry. 4th International Conference
on Economics and Management of
Networks (EMNet 2009). Sarajevo,
Bosnia-Hercegovina.

Rehm, S.-V. 2009. Architectural
Design for Service-Supported
Collaborative Work in Extended
Enterprises. 15th Americas Conference
on Information Systems (AMCIS 2009),
San Francisco, USA.
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Selected Books

Brettel, M. et al. 2008. Erfolgreiche
Unternehmerteams [Entrepreneurial
Teambuilding for Success], Wiesba-
den.

Brettel, M., Kauffmann, C., Kihn, C., &
Sobczak, C. 2008. Private Equity-Inve-
storen: Eine Einfiihrung [Private
Equity-Investors: An Introduction],
Stuttgart.

Ernst, H., Fischer, M., & Dubiel, A.

T. 2009. Industrielle Forschung

und Entwicklung in Emerging
Markets. Motive, Erfolgsfaktoren,
Best-Practice-Beispiele [Industrial
Research and Devlopment in
Emerging Markets. Motives, Success
Factors, and Examples of Best
Practices]. (1st ed.). Wiesbaden:
Gabler.

Grichnik, D., Brettel, M., Koropp, C.,

& Mauer, R. 2010. Entrepreneur-

ship — Unternehmerisches Denken,
Entscheiden und Handeln in inno-
vativen und technologieorientierten
Unternehmungen [Entrepreneurship

- Entrepreneurial Thinking and Acting
in Technology-Based-Ventures],
Stuttgart.

Rehm, S.-V. 2007. Architektur ver-
netzter Wertschépfungsgemeinschaf-
ten der Textilwirtschaft. [Architecture
of Networked Value Added Communi-
ties of Textile Industries]. Dissertation,
Universitat Stuttgart, Online Publication/
URL: http://elib.uni-stuttgart.de/opus/voll-
texte/2007/3197/.
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Selected Book Chapters/Refereed
Proceedings/Contributions to Handbooks

Arnautovic, E., Vallée, M., Mulvenna,
M., Baumgarten, M., Hadjiantonis, A.
M., Rehm, S.-V. et al. 2010. Towards
Self-Managing Systems Inspired by
Economic Organizations. In 2010
IEEE International Conference on
Systems, Man, and Cybernetics
(SMC): 888-895. IEEE Computer
Society, Istanbul, Turkey.

Fischer, T., & Rehm, S.-V. 2011.
Konzeption, Methodik und Technologie
kollaborativer Innovationsprozesse

in Wertschopfungsnetzwerken.
[Conception, Methodology and
Technology of Collaborative Innovation
Processes in Value Added Networks].
In M. Tilebein (Ed.), Innovation und
Information. Wissenschaftliche
Jahrestagung der Gesellschaft fiir
Wirtschafts- und Sozialkybernetik
2008: 253-264. Berlin: Duncker &
Humblot.

Lau, A., & Fischer, T. 2011. Cross-
Sectoral Innovation Networks for
Knowledge-intensive Products and
Services. In D. Spath, R. lig, & T.
Krause (Eds.), Innovation in Product
and Production. Stuttgart: Fraunhofer
Verlag.

Lau, A, Fischer, T., Rehm, S.-V.,

& Hirsch, M. 2009. Collaborative
Innovation in Smart Networks — A
Methods Perspective. In K. Thoben, K.
Pawar, B. Katzy & R. Bierwolf (Eds.),
Collaborative Innovation: Emerging
Technologies, Environments and
Communities (15th ed.). Leiden, The
Netherlands: International Conference
on Concurrent Enterprising (ICE2009).

Rehm, S.-V. 2012. Kann die Kyberne-
tik zum Entwurf von Designtheorien
beitragen? Ein Versuch im Kontext
der Information Science. [Can Cyber-
netics Contribute to Design Theory?
An Experiment in the Context of Infor-
mation Science]. In M. Tilebein (Ed.),
Wissenschaftliche Jahrestagung der
Gesellschaft fiir Wirtschafts- und
Sozialkybernetik 2011 in Stuttgart.
Berlin: Duncker & Humblot.

Rehm, S.-V. 2010. Network Topography
and Coordination Synthesis for
Dynamic Networking of Manufacturing
Enterprises. In R. Trappel (Ed.),
Cybernetics and Systems 2010

(20th ed.): 395—400. Vienna, Austria:
European Meeting on Cybernetics and
Systems Research.

Rehm, S.-V. 2010. Challenges of Engi-
neering Economic Behavior in Large-
Scale, Self-Organizing Infrastructures. In
Self-Adaptive and Self-Organizing Sys-
tems Workshop (SASOW), 2010 Fourth
IEEE International Conference on Self-
Adaptive and Self-Organizing Systems
(SASO): 50-54. IEEE Computer Society,
Budapest, Hungary.

Rehm, S.-V., Hirsch, M., & Lau, A.
2009. Design Constructs for Integration
of Collaborative ICT Applications in
Innovation Management. In E. Yu,

J. Eder & C. Rolland (Eds.), CEUR
Workshop Proceedings: 453.
Amsterdam, The Netherlands: Forum at
the CAISE 2009.

Serrano, V., & Fischer, T. 2007. Product
Lifecycle Management in the Ubiquitous
World. In Proceedings of 4th Interna-

tional Conference on Product Lifecy-
cle Management (PLM’07). Milan, ltaly.
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Marketing Group

The WHU Marketing Group unites the four independent aca-
demic chairs of Marketing and Commerce, Sales Management
and Business-to-Business Marketing, Services Marketing and
Market Research.

The Marketing Group covers different marketing fields that are
of scientific and managerial relevance for researchers, students
and managers. As an active member of the scientific marketing
community we aim at publications in highly ranked international
research journals.

The Marketing Group comprises the following academic
members:

Professors:

= Prof. Dr. Martin Fassnacht
= Prof. Dr. Walter Herzog

= Prof. Dr. Ove Jensen

= Prof. Dr. Tillmann Wagner

Assistant Professors:
= Dr. Tim Oliver Brexendorf

All chairs are supported by academic staff. The Center for
Market-Oriented Corporate Management (CMM) and the
Henkel Center for Consumer Goods (HCCG) are affiliated to
the Marketing Group.

Professor Martin Fassnacht is speaker of the Marketing Group.
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Marketing Group
From left to right: Dr. Tim Oliver Brexendorf, Prof. Dr. Ove Jensen, Prof. Dr. Martin Fassnacht, Prof. Dr. Tillmann Wagner, Prof.
Dr. Walter Herzog
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Contact details
Tel.: +49 261 6509-760
Fax: +49 261 6509-769

Web: www.whu.edu/hccg

Short Biography

Dr. Tim Oliver Brexendorf is Assistant Professor of Consumer
Goods Marketing at WHU — Otto Beisheim School of
Management, Vallendar, and Head of the Henkel Center for
Consumer Goods (HCCG).

Before joining WHU, he worked as a project manager in a
marketing consultancy spin-off of the University of St. Gallen,
Switzerland, and as a research assistant at the Competence
Center of Brand Management at the Institute of Marketing
and Retailing of the University St. Gallen (now Center for
Customer Insight). He obtained his doctoral degree from the
University St. Gallen. In his doctoral thesis, he examined the
impact of interpersonal communication in salesperson-cus-
tomer interactions on brand loyalty in collaboration with the
BMW Group. In research programs and consultancy projects
he worked among others for the following companies: BMW
Group, Nestlé, Rewe Group, Hotelplan, KPMG, Migros, and
Swisscom.

Prior to his academic career, he worked as a Dialog
Marketing Manager E-Commerce for a joint venture of the
retailers Otto Group and OBI, as well as a Junior Category
Manager ECR for OBI. Before that, he studied economics
at the Carl von Ossietzky University of Oldenburg, Germany
where he received his diploma degree.

Dr. Brexendorf’'s main research and teaching activities focus
on brand management and consumer goods marketing. He is
editor-in-chief of the Journal of Brand Management. He edited
a brand management book, has published several articles in
practitioner-oriented journals as well as double-blind reviewed
articles in academic journals such as Journal of Business
Research and Journal of Brand Management.

Dr. Tim Oliver Brexendorf

Assistant Professor of Consumer Goods Marketing
Henkel Center for Consumer Goods (HCCG)

E-mail: tim.brexendorf@whu.edu

Research Focus

Consumer Goods Marketing
Brand Management
Corporate Identity

Personal Selling

Manufacturer-Retailer Relationships
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Prof. Dr. Martin Fassnacht

Otto Beisheim Endowed Chair of Marketing and Commerce

Contact details

Tel.: +49 261 6509-441

Fax: +49 261 6509-449

E-mail: martin.fassnacht@whu.edu
Web: www.whu.edu/market

Short Biography Research Focus

Professor Martin Fassnacht is holder of the Otto Beisheim Price Management

Endowed Chair of Marketing and Commerce, the Speaker of

the Marketing Group, and the Scientific Director of the Center Retail Marketing

for Market-oriented Corporate Management (CMM) at WHU

— Otto Beisheim School of Management. Furthermore, he is Brand and Luxury Management

the Chairman of the Advisory Board of the Henkel Center for

Consumer Goods (HCCG), Scientific Member of the Board of Market-Oriented Corporate Management

Rundschau fiir den Lebensmittelhandel, Associate Member of
Meisterkreis — Deutsches Forum fir Luxus and Strategic Advisor
for Consumer Goods Manufacturers, Retailers and Service
Companies.

He has published in leading national and international journals,
e.g., Zeitschrift fiir Betriebswirtschaft, Journal of Marketing,
Journal of Service Research and Journal of Business-to-
Business Marketing, which has voted one of his articles the
Outstanding Article of the Year for 2003. The article “Quality

of Electronic Services: Conceptualization and Testing a
Hierarchical Model” has won the best paper award in the field of
services marketing at the 2005 Summer Marketing Educators’
Conference of the American Marketing Association (AMA). He
contributed both as author and co-author to several books and
working papers. The third completely revised and extended
edition of the textbook Preismanagement was published in
2008 together with Prof. Dr. Dres. h.c. Hermann Simon. For
Preismanagement the authors won the “Georg-Bergler-Prize for
Marketing” 2010, awarded by the journal absatzwirtschaft, the
German Marketing Association and the GfK-Nuremberg e.V.,
which is with 20,000 € the most highly endowed award for mar-
ket management-oriented books in Europe.

Professor Fassnacht was Academic Director of two executive
education programs for METRO Group at WHU (2003-2010),
Associate Dean of WHU (2007-2009) as well as Academic
Director of Marketing and Communications (2006-2009) and of
the Master of Science-Program at WHU (2006-2007).
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Chair of Market Research

Contact details
Tel.: +49 261 6509-770
Fax: +49 261 6509-779

Short Biography

Professor Walter Herzog holds the Chair of Market Research
at WHU - Otto Beisheim School of Management. He stud-
ied at the University of Mannheim, Germany from 1999 to
2004. In 2008, he received his PhD from the University of
St. Gallen, Switzerland, and he was a visiting scholar at the
University of Michigan from 2007 to 2008.

His research focuses on customer relationship and sales
management. Furthermore, Prof. Herzog conducts methodo-
logical research on measurement theory (e.g., covariance
structure models) and causal inference (e.g., Rubin’s Causal
Model). His research has been published in the Journal of
Marketing, Structural Equation Modeling, and the Journal of
Advertising Research. Furthermore, his research was present-
ed at international marketing and methods conferences (e.g.,
Association for Consumer Research Conference, International
Meeting of the Psychometric Society). In 2007, one of his
research projects won the best paper award in the sales

and relationship marketing track at the American Marketing
Association Winter Educator’s Conference. He received two
grants from the Swiss National Science Foundation and two
grants from the Research Fund at the University of St. Gallen
(Switzerland).

Prof. Herzog teaches methods courses such as “Market
Research Methods” (bachelor’s level), “Advanced Methods
of Market and Management Research” (master’s level), and
“Latent Variable Modeling” (doctoral level).

Prof. Dr. Walter Herzog

E-mail: walter.herzog@whu.edu
Web: www.whu.edu/marketresearch

Research Focus

Effectiveness of Customer Relationship Instruments
Sales Force Management

Measurement Theory and Latent Variable Modeling

Causal Inference and Rubin’s Causal Model
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Prof. Dr. Ove Jensen

Chair of Sales Management and Business-to-Business
Marketing

Contact details

Tel.: +49 261 6509-340

Fax: +49 261 6509-349
E-mail: ove.jensen@whu.edu
Web: www.whu.edu/vertrieb

Short Biography Research Focus

Professor Ove Jensen is the first former WHU student to have Price Management
returned to WHU as an academic chair. He holds the Chair of

Sales Management and Business-to-Business Marketing at Key Account Management

WHU - Otto Beisheim School of Management. He also studied
business administration at Emory University (Goizueta Business ~ Organization and Interfaces of Marketing and Sales
School) in Atlanta and at EDHEC in Nice, France. He obtained

his PhD and his habilitation degree from the University of Leadership and Control in Sales
Mannheim, Germany (supervisor: Professor Christian Homburg).
Before his academic career, he gathered several years of practi-  Industrial Service Management

cal experience as a consultant in the chemical industry, machin-
ery industry, and construction materials industry.

Prof. Jensen’s research revolves around marketing & sales
implementation. Specifically, his research interests encompass
topics such as price management, key account manage-

ment, organization and interfaces of marketing and sales,
leadership and control in sales, and industrial service manage-
ment. Methodologically, his research uses discovery-oriented
approaches (such as qualitative field studies), classificatory
approaches, and hypothesis-testing approaches (based on sur-
veys and meta-analyses).

He has published in such journals as the Journal of Marketing
and the Journal of the Academy of Marketing Science. He also
provides service to the academic community as a member of the
editorial board of the Journal of Business-to-Business Marketing
and the Journal of Personal Selling & Sales Management and as
an ad-hoc reviewer for such journals as the Journal of Marketing
and the Journal of International Business Studlies.

His research has won several awards, including the Jagdish N.
Sheth Award for the Best Paper of the Year 2000 in the Journal
of the Academy of Marketing Science and the best paper award
in the marketing strategy track of the 2006 American Marketing
Association’s Summer Educators’ Conference. Prof. Jensen has
received the WHU student’s overall best teacher award in 2008.
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Chair of Services Marketing

Contact details
Tel.: +49 261 6509-790
Fax: +49 261 6509-779

Short Biography

Professor Tillmann Wagner is Research Professor of
Marketing and holds the Chair of Services Marketing at WHU
- Otto Beisheim School of Management since September
2010. He was previously on the faculty of Texas Tech
University where he received the New Faculty Award.

Professor Wagner holds a doctoral degree in marketing from
the University of St. Gallen in Switzerland and has been a
visiting doctoral scholar at the University of Florida’s market-
ing department. His research interests lie in the areas of rela-
tionship marketing and corporate social responsibility (CSR).
Professor Wagner has published in the Journal of Marketing
as lead author. His work on the concept of corporate hypoc-
risy received the Best Published Paper Award by the Oxford
University Centre for Corporate Reputation, Said Business
School, University of Oxford.

Prof. Dr. Tillmann Wagner

E-mail: tillmann.wagner@whu.edu
Web: www.whu.edu/services

Research Focus
Services Marketing
Relationship Marketing

Corporate Social Responsibility (CSR)



Selected Publications

Selected International Refereed

Journal Articles

Brexendorf, T. O., & Kernstock, J.
2007. Corporate Behaviour vs Brand
Behaviour: Towards an Integrated
View? Journal of Brand Management,
15(1): 32—40.

Brexendorf, T. O., Mihlmeier, S.,
Tomczak, T., & Eisend, M. 2010.
The Impact of Sales Encounters on
Brand Loyalty. Journal of Business
Research, 63.

Fassnacht M., & Kose, |. 2007. Conse-
quences of Web-Based Service Quality:
Uncovering a Multi-Faceted Chain of
Effects. Journal of Interactive Marke-
ting, 21(3): 35-54.

Herzog, W., Boomsma, A., & Reinecke,
S. 2007. The Model-size Effect on
Traditional and Modified Tests of
Covariance Structures. Structural
Equation Modeling, 14(3): 361-390.

Herzog, W., & Boomsma, A. 2009.
Small-sample Robust Estimators of
Noncentrality-based and Incremental
Model Fit. Structural Equation
Modeling, 16(1): 1-27.

Homburg, C., & Jensen, O., & Krohmer,
H. 2008, Configurations of Marketing
and Sales: A Taxonomy. Journal of
Marketing, 72(2): 133-154.

Homburg, C., & Jensen, O. 2007. The

Thought Worlds of Marketing and Sales:

Which Differences Make a
Difference? Journal of Marketing,
71(3): 124-142.

Kernstock, J., & Brexendorf, T. O. 2009.

Implications of Habermas’s “Theory of
Communicative Action” for Corporate
Brand Management. Corporate
Communications: An International
Journal, 14(4): 389—-403.

Mantrala, M. K., Albers, S., Caldieraro,
F., Jensen, O., & et al. 2010. Sales
Force Modeling: State of Field and
Research Agenda. Marketing Letters,
21(3): 255-272.

Morhart, F. M., Henkel, S., &

Herzog, W. 2008. Collecting Hidden
Consumer Data Online: Research on
Homosexuals. Journal of Advertising
Research, 48(2): 247-254.
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Morhart, F. M., Herzog, W., & Tomczak,
T. 2009. Brand-specific Leadership:
Turning Employees Into Brand
Champions. Journal of Marketing,
73(5): 122—-142.

Moller, S., Fassnacht, M., & Klose,

S. 2008. Defensive Relationship
Marketing: Avoiding Decreasing Sales
from Customers in Consumer Goods
Mass Markets. Journal of Relationship
Marketing, 7(2): 197-215.

Moller, S., Fassnacht, M., & Ettinger,

A. 2010. Retaining Customers with
Shopping Convenience. Journal of
Relationship Marketing, 8(4): 313—-329.

Wagner, T., Lutz, R. J., & Weitz, B. A.
2009. Corporate Hypocrisy: Overcoming
the Threat of Inconsistent Corporate
Social Responsibility Perceptions,
Journal of Marketing, 73(6): 77-91.

Wagner, T., Henning-Thurau, T., &
Rudolph, T. 2009. Does Customer
Demotion Jeopardize Loyalty?, Journal
of Marketing, 73(3): 69-85.
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Selected German-language
Refereed Journal Articles

Fassnacht, M., & Mahadevan, J. 2012.
Differential Pricing Between New Custo-
mers and Loyal Customers: The Impact
of Favoring New Customers Over Loyal
Customers on the Perceived Price Fair-
ness of Loyal Customers. Die Betriebs-
wirtschaft, 72(2): 179-194.

Fassnacht, M., Stallkamp, C., Lampl,
L., & Rolfes, L. 2011. Betriebsformen
im Automobilhandel. Resultate

einer empirischen Untersuchung.
[Automotive Retail Formats. Results
of an Empirical Study.]. Zeitschrift fiir
Betriebswirtschaft, 81(11): 1181-
1203.

Fassnacht, M., & Mahadevan, J.

2010. Grundlagen der Preisfairness.

— Bestandsaufnahme und Ansatze flr
zukunftige Forschung. [Fundamentals
of Price Fairness - Review and Ave-
nues for Future Research]. Journal fiir
Betriebswirtschaft, 60: 295-326.

Fassnacht, M., & Miiller, C. 2009.
Maoglichkeiten der Differenzierung

von Handelsunternehmen: eine
empirische Studie im Textileinzelhandel
[Differentation from Other Retail
Companies: An Empirical Study in

the Retail Fashion Industry]. Die
Unternehmung, 63(2): 130-157.

Gotz, O., Jensen, O., & Krafft, M.

2011. Kundenmanagement [Customer
Management]. Zeitschrift fiir Betriebs-
wirtschaft, (2).

Schudey, A. P., Jensen, O., & Sachs,

S. 2012. 20 Jahre Rickanpassungsfor-
schung - eine Metaanalyse. [20 Years of
Research on Repatriate Adjustment - a
Meta-analysis]. Zeitschrift fiir Perso-
nalforschung, 26(1): 48-73.

Weber, J., & Jensen, O. 2009. Vertrieb-
scontrolling. [Sales Controlling]. Zeit-
schrift fiir Betriebswirtschaft, special
issue 2.

Selected
Practice-oriented
Journal Articles

Brexendorf, T. O., & Feige, S. 2009.
Markenmanagement von M&A [Brand
Management of M&A]. Anwaltsrevue

)

Brexendorf, T. O., & Feige, S. 2008.
Aus Mitarbeitenden Botschafter der
eigenen Marke machen [Making Brand
Ambassadors Out of Employees]. IO
New Management: 12—15.

Brexendorf, T. O., Mihlmeier, S., &
Tomczak, T. 2008. Markenflhrung

— das Verkaufsgesprach pragt die
Markeneinstellung des Kunden [Brand
Management — The Sales Encounter
Shapes Customers’ Brand Attitudes].
Marketing Review St. Gallen, 25 (3):
44-47.

Fassnacht, M. 2009. Preismanagement:
eine prozessorientierte Perspektive
[Price Management: A Process-oriented
Perspective]. Marketing Review St.
Gallen, 26 (5): 8-13.

Morhart, F. M., Herzog, W., & Tomczak,
T. 2011. Turning Employees Into Brand
Champions: Leadership Style Makes a
Difference. GfK Marketing Intelligence
Review, 3: 34-43.

Morhart, F. M., & Herzog, W. 2010. How
to Turn Your Employees Into Brand
Champions. Keller Center Research
Report, 3.



Selected Books

Brexendorf, T. O. 2010. Markenloyalitét
durch persénliche Kommunikation

— Eine dyadische Analyse von
Verkédufer-Kunden-Interaktionen am
Beispiel der Marke BMW [The Impact
of Interpersonal Communication on
Brand Loyalty — A Dyadic Analysis of
Salesperson-Customer Interaction].
Géttingen: Cuvillier Verlag.

Simon, H., & Fassnacht, M.
2009. Preismanagement [Price
Management]. Wiesbaden: Gabler.
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Selected Book Chapters/Refereed
Proceedings/Contributions to Handbooks

Brexendorf, T. O., Tomczak, T.,
Kernstock, J., Henkel, S., & Wentzel,
D. 2008. Der Einsatz von Instrumenten
zur Férderung von Brand Behavior.
[The Use of Instruments to Promote
Brand Behavior]. In T. Tomczak

(Ed.), Behavioral Branding: Wie
Mitarbeiterverhalten die Marke stérkt
[Behavioral Branding: How Employee
Behavior Strengthens the Brand]:
315-350. Wiesbaden: Gabler.

Fassnacht, M., & Mahadevan, J.
2010. The Impact of Favoring New
Customers Over Loyal Customers on
Loyal Customers’ Perceptions of Price
Fairness. In Proceedings of the AMA
Winter Educators’ Conference. New
Orleans, USA.

Fassnacht, M., & Mahadevan, J. 2010.
Antecendents and Consequences

of Loyal Customers’ Perceived Price
Fairness: An Empirical Investigation
within the Telecommunication Sector.
In Proceedings of the AMA Winter
Educators’ Conference.

Fassnacht, M., Mohr, H., & Brexendorf,
T. O. 2010. The Impact of a Luxury
Brand’s Pricing Process on its Dream
Value and Financial Performance.

In Proceedings of the AMA Winter
Educators' Conference.

Fassnacht, M., & Rumpf, K. 2010.
Parent Brand Evaluation after Price-
Based Brand Extensions: The Impact of
Brand Concept and Extension Direction.
In Proceedings of the 39th EMAC
Conference.

Fassnacht, M., Moller, S., & Ettinger,
A. 2009. Service Convenience and
Customer Satisfaction: Investigating
the Moderating Effect of Customer
Characteristics. In Proceedings of the
AMA Summer Marketing Educators’
Conference. Chicago, IL, USA.

Fassnacht, M., Moller, S., & Ettinger,
A. 2009. Consequences of Shopping
Convenience. In Proceedings of the
38th EMAC Conference.
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Fischer, P. M., Herzog, W., & Reinecke,
S. 2011. The Common Dimension
Bias in Sales Management
Evaluation: Experimental Evidence
and Remedies. American Marketing
Association Winter Conference, Austin,
TX.

Hattula, J., Herzog, W., Dahl, D. W., &
Reinecke, S. 2012. When Empathic
Managers Misunderstand Their
Customers: Evidence for a Self-
referential Bias. Marketing Science
Conference, Boston, MA.

Herzog, W. 2011. Perception-specific
Average Causal Effects: Implications
for Experimental Consumer
Research. Association for Consumer
Research Conference, St. Louis, MO.

Herzog, W., & Hammerschmidt, M.
2010. Mere Proactivity Effects of
Sales-related Service Offerings:
A Field Experiment. Association for
Consumer Research Conference,
Jacksonville, FL.

Homburg, C., Jensen, O., &

Richter, M. 2008. Sind Marken im
Industrieguterbereich relevant? [Are
Brands Relevant in an Industrial
Context?]. In H. H. Bauer, F. Huber, &
C.-M. Albrecht (Eds.), Erfolgsfaktoren
der Markenfiihrung: 399-413.
Minchen: Vahlen.

Homburg, C., & Jensen, O. 2007.
Internationale marktorientierte Unter-
nehmensflhrung [International Market-
oriented Management]. In M. Bruhn, M.
Kirchgeorg & J. Meier (Eds.), Markt-
orientierte Fiihrung im wirtschaftli-
chen und gesellschaftlichen Wandel
[Market-oriented Management Within
the Context of Economic and Social
Change]: 63-82. Wiesbaden: Gabler.

Homburg, C., & Jensen, O. 2007. Qua-
litative Untersuchung von Organisati-
onsstrukturen [Qualitative Analysis of
Organizational Structure]. In R. Buber

& H. Holzmliller (Eds.), Qualitative
Marktforschung: Konzepte, Metho-
den, Analysen [Qualitative Market
Research: Concepts, Methods, Ana-
lyses]. 1063—1080. Wiesbaden: Gabler.

Jensen, O. 2012. Kundenorientierte
Vergltungssysteme als Schliissel

zur Kundenzufriedenheit. [Customer-
oriented Incentive Systems as Key to
Customer Satisfaction]. In C. Homburg
(Ed.), Kundenzufriedenheit (8th ed.):
349 - 367. Wiesbaden: Gabler.

Jensen, O. 2011. Strategische Aspekte
des Preismanagements im Vertrieb.
[Strategic Pricing Issues in Sales].

In C. Homburg, & J. Wieseke (Eds.),
Handbuch Vertriebsmanagement.
123-139. Wiesbaden: Gabler.

Jensen, O., & Henrich, M. 2011. Grun-
dlegende preisstrategische Optionen
auf B2B-Markten. [Principal Strategic
Pricing Options in Business-to-business
Markets]. In C. Homburg, & D. Totzek
(Eds.), Preismanagement auf Busi-
ness-To-Business Markten: 73-104.
Wiesbaden: Gabler.



Jensen, O., & Meyer, R. 2011. Mit
Produktbegleitenden Dienstleistungen
Geld verdienen? [Making Money on
Value-Added Services?]. ZIRP-Pub-
likation Band 7, Zukunftsinitiative
Rheinland-Pfalz (7th ed.): 38-44. |dar-
Oberstein: Hilden.

Jensen, O. 2010. Key Account Manage-
ment (KAM) als Implementationsform
des Kundenbindungsmanagements.
[Key Account Management as an
Instrument of Customer Retention Man-
agement]. In M. Bruhn, & C. Homburg
(Eds.), Handbuch Kundenbindungs-
management (7th ed.): 571-596. Wies-
baden: Gabler.

Jensen, O. 2007. Clusteranalyse [Clu-
ster Analysis]. In A. Herrmann, C. Hom-
burg & M. Klarmann (Eds.), Handbuch
Marktforschung [Handbook of Market
Research] (3rd ed.): 335-372. Wiesba-
den: Gabler.

Jensen, O. 2007. Key-Account-Man-
agement als Implementationsform des
Kundenbindungsmanagements [Key
Account Management as an Instrument
of Customer Retention Management].
In M. Bruhn & C. Homburg (Eds.),
Handbuch Kundenbindungsmanage-
ment [Handbook of Customer Reten-
tion Management] (6th ed.): 579-604.
Wiesbaden: Gabler.

Morhart, F. M., Herzog, W., & Jene-
wein, W. P. 2012. Multilevel Effects
of Leadership Styles on Selling
Approaches and Customer Outco-
mes. American Marketing Association
Winter Conference, St. Petersburg, FL.

Morhart, F. M., Herzog, W., & Tomczak,
T. 2007. Driving Brand-building
Behaviors Among Employees:

The Role of Brand-specific
Transformational Leadership.
American Marketing Association Winter
Conference, San Diego, CA.

Schmidt, K., Herzog, W., &
Hammerschmidt, M. 2011. Comparing
Apples and Apples: Estimating

the Causal Effect of Survey
Participation on Customer Loyalty.
American Marketing Association Winter
Conference, Austin, TX.
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Strategy and Organization
Group

The Strategy and Organization Group unites seven independent
chairs. In the field of strategy, these are the chairs of Corporate
Strategy and Governance and of International Business and Supply
Management. In the field of organization, there are the chair of
Organization Theory, the chair of Organization Behavior, and the
chair of Leadership and Human Resource Management. In the field
of Family Businesses two chairs form the INTES Institute of Family
Businesses.

The group comprises the following academic members:

Professors:

= Prof. Dr. Thomas Hutzschenreuter
Prof. Dr. Peter-J. Jost

Prof. Dr. Lutz Kaufmann

Prof. Dr. Sabine Rau

Prof. Dr. Miriam Muthel

Assistant Professors

Dr. Carolin Decker

Dr. Matthias Ehrgott

Dr. Ingo Kleindienst

Dr. Felix Reimann

Dr. Anna Rohlfing-Bastian
Dr. Stefanie Schubert

Affiliated Researchers:
= Dr. Franz W. Kellermanns, PhD (University of Tennessee)

All chairs are supported by academic staff. The WHU Asia Center is
affiliated to the Strategy and Organization Group.

The research activities of the Strategy & Organization Group are
further supported by the associate members Prof. Dr. Dr. h. c. Klaus
Brockhoff and Prof. Dr. Jirgen Weigand.

Professor Thomas Hutzschenreuter is speaker of the Strategy and
Organization Group.
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Strategy and Organization Group

Back row from left to right: Prof. Dr. Lutz Kaufmann, Prof. Dr. Thomas Hutzschenreuter, Dr. Ingo Kleindienst, Dr. Matthias
Ehrgott, Dr. Felix Reimann

Front row from left to right: Prof. Dr. Miriam Muthel, Prof. Dr. Sabine Rau, Dr. Rohlfing-Bastian, Dr. Stefanie Schubert
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Contact details
Tel.: +49 261 6509-333
Fax: +49 261 6509-339

Web: www.whu.edu/fb

Short Biography

Dr. Carolin Decker has been an Assistant Professor of Family
Offices at WHU — Otto Beisheim School of Management since
January 2011.

She studied business education at Johannes Gutenberg-
University in Mainz. After that, she was a doctoral student

at the University of Leipzig, the University of Paderborn,

and Freie Universitat Berlin where she received her doctoral
degree in 2007. Before joining WHU, she was a postdoctoral
researcher at the Institute of Management at Freie Universitat
Berlin and a guest lecturer in knowledge management at
Berlin University for Professional Studies.

Dr. Decker’s research interests include the management

of inter-organisational relationships, corporate restructur-
ing, and family offices as institutions for the governance of
families and their enterprises. She has published in leading
management journals such as Academy of Management
Perspectives, Journal of Retailing, British Journal of
Management, Technological Forecasting and Social Change,
and Schmalenbach Business Review.

Dr. Carolin Decker

Assistant Professor of Family Offices

E-mail: carolin.decker@whu.edu

Research Focus
Family Offices

Management of Interorganizational Relationships (Alliances,
Franchising)

Corporate Restructuring
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Contact details
Tel.: +49 261 6509-323
Fax: +49 261 6509-329

Web: www.whu.edu

Short Biography

Dr. Matthias Ehrgott is Assistant Professor of International
Business & Supply Management at WHU - Otto Beisheim School
of Management since January 2010. He studied Business
Administration at WHU, Reims Management School (France), and
Stockholm School of Economics (Sweden). Dr. Ehrgott earned his
doctoral degree with a thesis entitled "Social and Environmental
Sustainability in Supplier Management - A Stakeholder Theory
Perspective on Antecedents and Outcomes".

For his research, Dr. Ehrgott received both the Outstanding
Doctoral Research Award of Emerald/EFMD and the Doctoral
Dissertation Award of the Council of Supply Chain Management
Professionals (CSCMP). In both competitions, Dr. Ehrgott's work
was elected as the global winner in the area of Logistics & Supply
Chain Management.

Dr. Ehrgott is member of the Editorial Review Boards of the
Journal of Operations Management and the Journal of Supply
Chain Management, and he serves as an ad hoc reviewer for
the International Journal of Physical Distribution and Logistics
Management and Management International Review. His
publications include, amongst others, articles in the Journal of
Business Ethics, Journal of International Management, Journal
of Purchasing and Supply Management, Wall Street Journal,
Harvard Business manager and io management. Further, Dr.
Ehrgott is the author and co-author of several teaching case stud-
ies on purchasing and internationalization strategies which all
appeared at the European Case Clearing House (ECCH.org).

Outside his academic career, Dr. Ehrgott worked for several years
as a consultant for Bain & Company, mainly in projects at lead-
ing international corporations in the consumer goods, machinery
& equipment, telecommunication, and high-tech industries. His
experience includes the development and implementation of pur-
chasing cost reduction programs, pricing strategies, and organiza-
tional transformation.

Strategy and Organization Group

Dr. Matthias Ehrgott

Assistant Professor of International Business & Supply

E-mail: matthias.ehrgott@whu.edu

Research Focus

Global Sourcing

Social and Environmental Sustainability
International Business

Behavioral Supply Management

Strategy Execution
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Contact details

Tel.: +49 261 6509-200
Fax: +49 261 6509-209
E-mail: th@whu.edu
Web: www.whu.edu/ue

Short Biography

Professor Thomas Hutzschenreuter holds the Chair of
Corporate Strategy and Governance at WHU - Otto Beisheim
School of Management. He studied business administration at
Giessen University. He received his first and second doctoral
degrees (Habilitation) from the Leipzig Graduate School of
Management (HHL). He was visiting scholar at the University
of lllinois at Urbana-Champaign, Assistant Professor of
Strategy and Entrepreneurship at HHL, Assistant Professor
of International Management at Boston University, Guest
Professor at Duke University, Fuqua School of Business, and
is Guest Professor at Bucerius Law School, Hamburg.

Among other activities, he is Director of Reseach, Academic
Director of the WHU Doctoral Program as well as Head of
the Doctoral Committee at WHU. He serves as Speaker of
the Strategy and Organization Group at WHU. Furthermore,
he is board member of the Offshoring Research Network
(an initiative of Duke University, Rotterdam Business School,
Copenhagen Business School, Manchester Business School,
IESE, and WHU). Professor Hutzschenreuter is a mem-

ber of the editorial boards of Global Strategy Journal, of
Management International Review, European Management
Journal, and Departmental Editor Management of Business
Research.

He has published eight books, and his research had

been accepted or published by journals such as Strategic
Management Journal, Journal of International Business
Studies, Journal of Management, Journal of Management
Studies, Strategic Organization, European Management
Journal, Management International Review, and International
Business Review.

Prof. Dr. Thomas Hutzschenreuter

Chair of Corporate Strategy and Governance

Research Focus
(International) Growth Strategies and Portfolio Changes

Strategy Processes, Strategic Change, and Top Management
Change

Global Configuration Strategies

Timing of Strategy



Contact details

Tel.: +49 261 6509-300
Fax: +49 261 6509-309
E-mail: pjjost@whu.edu
Web: www.whu.edu/orga

Short Biography

Professor Peter-J. Jost holds the Chair of Organization
Theory at WHU - Otto Beisheim School of Management. He
studied mathematics and computer science at the University
of Bonn. After his diploma he joined the European Doctoral
Program in Economics at the London School of Economics
and the University of Bonn, where he obtained his Dr. rer. pol.
in 1988. Between 1989 and 1992, Professor Jost worked as a
management consultant in Disseldorf. In 1995 he earned his
Habilitation degree at the University of Basel. Since then he
has been Professor for Organization Theory at WHU. From
2001 to 2011 he has also been a visiting Professor at the
University of Bolzano, Italy.

Professor Jost is a member of the American Economic
Association, the European Economic Association, the
Econometric Society, the Royal Economic Society, the
Schmalenbach Gesellschaft fiir Betriebswirtschaft, the Erich-
Gutenberg Working Group, the Association of University
Professors and the Verein fir Sozialpolitik (Ausschuf}
Unternehmenstheorie und -politik, Bildungsékonomischer
Ausschul3, Industriedkonomischer Ausschul}). Professor
Jost is the founder and chairman of the German Economic
Association of Business Administration, GEABA e.V.

Chair of Organization Theory
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Prof. Dr. Peter-J. Jost

Research Focus
Managerial Economics
Theory of the Firm
Labor Economics
Industrial Organization

Law & Economics



98 Strategy and Organization Group

Prof. Dr. Lutz Kaufmann

Chair of International Business & Supply Management

Contact details

Tel.: +49 261 6509-320
Fax: +49 261 6509-329
E-mail: kaufmann@whu.edu
Web: www.whu.edu/intman

Short Biography Research Focus
Professor Lutz Kaufmann holds the Chair of International International Business
Business & Supply Management at WHU — Otto Beisheim

School of Management. He is the Academic Director of the Strategy Execution
WHU Executive Education Programs and of the WHU Asia

Center. He was a visiting professor at WHU’s partner univer- Global Sourcing

sity, CEIBS (China Europe International Business School), in
Shanghai, China, and is an Associate Fellow of Said Business Behavioral Supply Management
School of Oxford University, U.K.
Sustainability
He is European Editor of the Journal of Supply Chain
Management. He also frequently serves as a reviewer
for various international journals. His work has appeared
in, for example, the Journal of Operations Management,
Management International Review, Journal of World
Business, Journal of International Marketing, Journal
of International Management, Journal of Supply Chain
Management, Journal of Business Logistics, and the Journal
of Purchasing & Supply Management.

He has also published more than a dozen management
books on strategy and on supply management. The first edi-
tion of the China Champions climbed to no. 7 on the book list
of Financial Times Germany in early 2006.

He holds an MBA from Kansas State University, Manhattan,
Kansas, as a Fulbright scholar (1990), and studied business
administration at the University of Giessen in Germany (Dipl.-
Kfm. 1989), where he also later received his PhD (1993) and
tenure (2001).



Contact details
Tel.: +49 261 6509-204
Fax: +49 261 6509-209

Web: www.whu.edu/ue

Short Biography

Dr. Ingo Kleindienst is Assisstant Professor of Strategy
Processes at WHU — Otto Beisheim School of Management.
He studied industrial engineering and management (electri-
cal engineering) at the Technical University of Kaiserslautern
and Michigan State University (USA). After graduating, he
worked for 2 2 years as a management consultant. In 2005
he joined the Chair of Corporate Strategy and Governance at
WHU, where he completed his PhD in 2007 with the thesis
“The Dynamics of Managerial Discretion.” In 2011 he joined
the Department of Strategic Management and Globalization at
Copenhagen Business School as a visiting scholar.

His research focus is on corporate strategy and international
business, with an emphasis on CEO succession, managerial
cognition, strategic change, internationalization processes,
multinationality and performance, and mergers and acqui-
sitions. His work has been published in journals such as
Journal of Management, Review of Managerial Science, or
Multinational Business Review. In 2009 he and his co-authors
were awarded the Haynes Prize for the Most Promising
Scholars by the Academy of International Business and the
Eldridge Haynes Memorial Trust. Furthermore, he was award-
ed the Business Policy & Strategy Division Best Reviewer
Award (AOM, 2010) and the International Management
Division Best Reviewer Award (AOM, 2011).
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Dr. Ingo Kleindienst

Assistant Professor of Strategy Processes

E-mail: ingo.kleindienst@whu.edu

Research Focus
Internationalization
CEO Succession
Managerial Cognition
Strategic Change
M&A

Strategic Process
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Contact details
Tel.: +49 261 6509-310
Fax: +49 261 6509-319

Short Biography

Professor Miriam Muethel holds the Chair of Organizational
Behavior at WHU - Otto Beisheim School of Management.
She received her undergraduate degree in Information
Management from the Leibniz-Akademie Hannover,
Germany. She went on to earn both her master’s in Business
Administration and her PhD at the University of Lueneburg,
Germany. Before joining WHU, Dr. Muethel worked for over
two years as a business consultant at Volkswagen in the area
of international project management. Since 2011, she is a
member of the Global Economic Fellow Program, where she
contributes in the area of ethics.

She has published in the Journal of International Business
Studies, the Journal of International Management, the Journal
of World Business (in press), Human Resource Management
Journal (in press), Entrepreneurship Theory and Practice,

(in press), Management International Review (in press),
Journal of International Management, Advances in Strategic
Management (in press), MIT Sloan Management Review (in
press), R&D Management (in press) and in the Academy of
Management Proceedings in 2007 and 2009. Also in 2009,
she was nominated finalist at the Academy of Management
Best Paper Award (Technology and Innovation Management
Division). Since 2011, Prof. Muethel also serves as member
of the editorial review board of the Journal of World Business.

For her work on shared leadership in dispersed innovation
teams (together with Prof. H6gl), she received substantial
project funding by the European Union. Also, her current
work on Sino-German collaboration (together with Prof. Hogl,
Prof. Leung, and Dr. Lu) is substantially funded by the Sino-
German Center for Research Promotion (sponsored by DFG).

Prof. Dr. Miriam Muthel

Chair of Organizational Behavior

E-mail: miriam.muethel@whu.edu
Web: www.whu.edu/orgbeh

Research Focus
Shared Leadership in Dispersed Innovation Teams
Trust Repair and Distrust in Sino-German Collaboration

Corporate Ethics and Corporate Social Responsibility in
Global Business



Contact details
Tel.: +49 261 6509-780
Fax: +49 261 6509-339

Web: www.whu.edu

Short Biography

Professor Sabine Rau holds the INTES Endowed Chair

of Family Businesses at WHU - Otto Beisheim School of
Management since 2010. She studied management and
psychology at the Universities of Mlnster and Munich. She
received her doctoral degree from the University of Bayreuth
in 1990. She founded her own business before joining her
family’s business, and then restarted her academic career as
a Research Fellow at INSEAD in 2001. In 2003, Professor
Rau took over the presidency of the international family busi-
ness researchers, ifera (www.ifera.org) which she led until
2007.

Professor Rau has published in various journals such as
Family Business Review; Journal of Business Research,
Entrepreneurship, Theory & Practice, Small Business
Economics, Entrepreneurship and Regional Development,
and others. She wrote one of the first textbooks on fam-
ily business, which is now in its 3'd edition. She serves

on the board of several academic journals and of the
Entrepreneurship Division of the Academy International
Member Committee.

E-mail: sabine.rau@whu.edu
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Prof. Dr. Sabine Rau (Klein)

INTES Institute of Family Businesses
INTES Endowed Chair of Family Businesses

Research Focus
Institutions in Contemporary Society
Governance of Family Firms

Family Dynamics and its Influence onto Family Firms
Succession

Family Influence and Competitive Advantage
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Contact details
Tel.: +49 261 6509-322
Fax: +49 261 6509-329

Web: www.whu.edu

Short Biography

Dr. Felix Reimann is Assistant Professor of International
Business and has been a faculty member with WHU — Otto
Beisheim School of Management since January 2010.

He studied Business Administration at WHU, University of
Washington (USA), and Reims Management School (France).
Dr. Reimann earned his doctoral degree summa cum laude at
the Chair of International Business and Supply Management
at WHU, where he also worked as a research associ-

ate from 2007 to 2008. His dissertation thesis was entitled
“Sustainable Management in Emerging Economy Contexts —
An Investigation of Motivations and Payoffs.”

Dr. Reimann’s publications include, amongst others, articles in
the Journal of International Management, Journal of Business
Ethics, Journal of Purchasing and Supply Management, Wall
Street Journal, Harvard Business manager, and io manage-
ment. Dr. Reimann is a member of the Editorial Review Board
of the Journal of Supply Chain Management and serves as a
reviewer for the Journal of International Management. Further,
he is the author and co-author of several teaching case
studies on international strategies which all appeared at the
European Case Clearing House (ECCH.org).

Both before and after his doctoral studies, Dr. Reimann
worked several years as a consultant at McKinsey &
Company, mainly in the high-tech and telecommunications
sectors. The regional focus of his work was in Asia and
Europe.

Dr. Felix Reimann

Assistant Professor of International Business

E-mail: felix.reimann@whu.edu

Research Focus

Strategy Execution

Social and Environmental Sustainability
International Business

Global Sourcing

Behavioral Supply Management
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Contact details
Tel.: +49 261 6509-302
Fax: +49 261 6509-309

Web: www.whu.edu/orga

Short Biography

Dr. Anna Rohlfing-Bastian has been Assistant Professor of
Organization Economics and Management at WHU — Otto
Beisheim School of Management since November 2011.

She studied International Business Administration at the
University of Tuebingen and Bocconi University in Milan. In
2010, she obtained her Dr. rer. pol. from the University of
Mannheim, where she worked as a Research Assistant at
the Chair for Management Accounting of Prof. Dr. Christian
Hofmann. In her doctoral thesis entitled “Essays on Incentive
Contracts and Organizational Design in Franchising”, she
examined the interdependencies between incentive systems
and the organizational structure of firms. She spent six
months as a Visiting Scholar at Stanford University, Graduate
School of Business, California, in 2011.

In her research, Dr. Rohlfing-Bastian integrates Management
Accounting and Organization Theory with a special focus

on incentive systems, management compensation, and

the assignment of tasks in firms. She is a member of the
American and European Accounting Associations and

was granted scholarships from the German National Merit
Foundation, the German Research Foundation, and the
Julius-Paul-Stiegler Foundation.

Strategy and Organization Group 103

Dr. Anna Rohlfing-Bastian

Assistant Professor of Organization Economics and

E-mail: anna.rohlfing@whu.edu

Research Focus
Organizational Economics
Management Accounting

Franchising
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Management

Contact details
Tel.: +49 261 6509-303
Fax: +49 261 6509-209

Web: www.whu.edu

Short Biography

Dr. Stefanie Schubert is Assistant Professor for Organization
Theory and Management at WHU - Otto Beisheim School

of Management. She studied economics at Heidelberg
University. After graduating in economics, she was lecturer
for economics at the University of Cooperative Education

in Mannheim (2003). From 2003 to 2008, she worked

as a research and teaching assistant at the University of
Duisburg-Essen and as a visiting researcher at the research
department “Labour Markets, Human Resources and Social
Policy” of the Centre of European Economic Research in
Mannheim. She completed her PhD in April 2009 with a
thesis titled “Analysis of the German Social Security System
Using Applied General Equilibrium Models.” From May 2008
to July 2009, she was a research assistant at the Chair of
Organization Theory at WHU in Vallendar. Since August 2009,
she has been Assistant Professor of Organization Theory and
Management at WHU. Her research focus is in the area of
organization theory, particularly the application of game theo-
retic models for analyzing the strategic behavior of firms.

Dr. Stefanie Schubert

Assistant Professor for Organization Theory and

E-mail: stefanie-schubert@whu.edu

Research Focus
Organization Theory

Game Theory Models



Affiliated Researchers

University of Tennessee

Short Biography

Professor Franz W. Kellermanns is Associate Professor of
Management in the College of Business at the University

of Tennessee. He holds a joint appointment with the INTES
Institute of Family Business at WHU — Otto Beisheim School
of Management (Germany). He received his PhD from the
University of Connecticut. His research interests include strat-
egy process and entrepreneurship with a focus on family busi-
ness research. He is an Associate Editor of Family Business
Review and has published in journals such as the Journal

of Management, Journal of Management Studies, Journal

of Organizational Behavior, Journal of Business Venturing,
Entrepreneurship Theory and Practice, Family Business
Review, etc.
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Prof. Franz Kellermanns, PhD

Selected Publications

Gedajlovic, E., Carney, M., Chrisman, J. J., & Kellermanns, F.
W. 2012. The Adolescence of Family Firm Research: Taking
Stock and Planning for the Future. Journal of Management,
forthcoming.

Kellermanns, F. W., Eddleston, K., Sarathy, R., & Murphy,
F. 2012. Innovativeness in Family Firms: A Family Influence
Perspective. Small Business Economics Journal, 38(1):
1-11.

Mazzola, P., Sciascia, S., & Kellermanns, F. W. 2012.

A Note on the Non-linear Effects of Family Ownership
and Involvement on Performance. Journal of Business
Research, forthcoming.

Mazzola, P., & Kellermanns F. W. 2010/2011. Handbook of
Research on Strategy Process. Cheltenham, UK: Edward
Elgar Publishing.

Wright, M., & Kellermanns, F. W. 2011. What Can Family Firm
Research Learn from Management and Entrepreneurship?
Journal of Family Business Strategy, 2(4): 187-198.
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Selected Publications

Selected International Refereed

Journal Articles

Arntz, M., Boeters, S., Gurtzgen, N., &
Schubert, S. 2008. Analysing Welfare
Reform in a Microsimulation-AGE
Model: The Value of Disaggregation.
Economic Modeling, 25(3): 422—-439.

Bond, M.-H., & Mithel, M. Doing Better
Research on Organizational Behavior in
Chinese Cultural Settings: Suggestions
from the Notebooks of Two Fellow-
travelers. Management Organizational
Review, in press.

Chlosta, S., Patzelt, H., Klein, S. B.,
& Dormann, C. 2010. Parental Role
Models and the Decision to Become
Self-employed: The Moderating Effect
of Personality. Small Business
Economics. 38(1): 121-138.

Decker, C., & Mellewigt, T. 2012.
Business Exit and Strategic Change:
Sticking to the Knitting or Striking a
New Strategic Path? British Journal of
Management. 23(2): 165-178.

Decker, C., Welpe, I. M., & Ankenbrand,
B. H. 2011. How to Motivate People

to Put their Money Where their Mouth
is. What Makes Employees Participate
in Electronic Prediction Markets?
Technological Forecasting and
Social Change. 78(6): 1002-1015.

Decker, C., & Mellewigt, T. 2007.
Thirty Years after Michael E. Porter:
What do we Know About Business
Exit? Academy of Management
Perspectives. 21(2): 41-55.

Ehrgott, M., Reimann, F., Kaufmann,
L., & Carter, C. R. 2011. Social
Sustainability in Selecting Emerging
Economy Suppliers. Journal of
Business Ethics. 98(1): 99-119.

Hutzschenreuter, T., & Horstkotte,

J. 2012. Performance Effects of Top
Management Team Demographic
Faultlines in the Process of Product
Diversification. Strategic Management
Journal, forthcoming.

Hutzschenreuter, T., & Horstkotte,

J. 2012. Managerial Services and
Complexity in a Firm’s Expansion
Process: An Empirical Study of the
Impact on the Growth of the Firm.
European Management Journal, forth-
coming.

Hutzschenreuter, T., Horstkotte, J. 2012.
Performance Effects of International
Expansion Processes: The Moderating
Role of Top Management Team
Experiences. International Business
Review, forthcoming.

Hutzschenreuter, T., Kleindienst, .,
Greger, C. 2012. How New Leaders
Affect Strategic Change Following a
Succession Event: a Critical Review
of the Literature. The Leadership
Quarterly, forthcoming.

Hutzschenreuter, T., Lewin, A. Y., &
Dresel, S. 2011. Governance Mode
Choices for Offshoring of Support
Activities: A Comparison of US and
German Firms. International Business
Review, 20(3): 291-313.

Hutzschenreuter, T., Lewin, A., & Dresel,
S. 2011. Time to Success in Offshoring
Business Processes. A Multi Level
Analysis. Management International
Review, 51(1): 65-92.

Hutzschenreuter, T., Lewin, A. Y., &
Ressler, W. 2011. The Growth of White-
Collar Offshoring. Germany and the

US from 1980 to 2006. European
Management Journal, 29(4): 245-259.

Hutzschenreuter, T., Voll, J. C., &
Verbeke, A. 2011. The Impact of Added
Cultural Distance and Cultural Diversity
on International Expansion Patterns.

A Penrosean Perspective. Journal of
Management Studies, 48(2): 305-329.

Hutzschenreuter, T., & Grone, F.

2009. Changing Vertical Integration
Strategies under Foreign Competition
Pressure: The Case of US and German
Multinationals. Journal of Management
Studies, 46(2): 269-307.

Hutzschenreuter, T., & Grone, F.

2009. Product and Geographic Scope
Changes of Multinational Enterprises in
Response to International Competition.
Journal of International Business
Studies, 40(7): 1149-1170.



Hutzschenreuter, T., & Guenther, F.
2008. Performance Effects of Firms’
Expansion Paths within and Across
Industries and Nations. Strategic
Organization, 6(1): 47-81.

Hutzschenreuter, T., & Israel, S. 2009.
A Review of Empirical Research

on Dynamic Competitive Strategy.
International Journal of Management
Reviews, 11(4): 421-461.

Hutzschenreuter, T., Pedersen, T., &
Volberda, H. 2007. The Role of Path
Dependency and Managerial Inten-
tionality: A Perspective on International
Business Research. Journal of Inter-
national Business Studies, 38(7):
1055-1068.

Hutzschenreuter, T., & Voll, J. 2008,
Performance Effects of “Added Cultural
Distance” in the Path of Internatio-

nal Expansion: The Case of German
Mulitnational Enterprises. Journal of

International Business Studies, 39(1):

53-70.

Jaskiewicz, P., & Klein, S. B. 2007. The
Impact of Goal Alignment on Beard
Composition and Board Size in Family
Businesses. Journal of Business
Research, 60: 1080-1087.

Jost, P.-J. 2011. Joint Ventures in
Patent Contests with Spillovers and the
Role of Strategic Budgeting. Journal
of Economics and Business, 63(6):
605-637.

Jost, P.-J., & Lammers, F. 2010.
Organization of Project Evaluation
and Implementation under Moral
Hazard. Journal of Institutional and
Theoretical Economics, 166(2):
212-238.

Jost, P.-J., & Wolff, F. S. 2010. Stock
Options Under Non-expected Utility
Theory. Problems and Perspectives
in Management, 1(8): 182-196.

Jost, P.-J., & Lammers, F. 2009. The
Organization of Project Evaluation
Under Competition. Review of
Managerial Science, 3: 141-155.

Jost, P.-J., & Krakel, M. 2008. Human
Capital Investments in Asymmetric
Corporate Tournaments. Journal of
Economics and Business, 60: 312—
331.

Jost, P.-J., & van der Velden, C.

2008. Organizational Design of R&D
after Mergers and the Role of Budget
Responsibility. Journal of Economics
and Business, 60(5): 469-484.

Kaufmann, L., Kreft, S., Ehrgott, M.,
& Reimann, F. 2012. The Effect of the
Buyer’s National Task Environment.
Journal of Purchasing & Supply
Management, forthcoming.
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Kaufmann, L. 2011. Findings Sweet
and Sour. Journal of Supply Chain
Management, 47(4): 17-18.

Kaufmann, L., & Denk, N. 2011. How
to Demonstrate Rigor When Presenting
Grounded Theory Research in the
Supply Chain Management Literature.
Journal of Supply Chain Manage-
ment, 47(4): 64-72.

Kaufmann, L., Carter, C. R., & Buhr-
mann, C. 2010. Debiasing the Supplier
Selection Decision. A Taxanomy and
Conceptualization. International Jour-
nal of Physical Distribution & Logi-
stics Management, 40(10): 792-821.

Kaufmann, L., Carter, C. R., & Michel,
A. 2007. Behavioral Supply Manage-
ment: A Taxonomy of Judgement and
Decision-Making Biases. International
Journal of Physical Distribution &
Logistics Management, 37(8): 631—
669.

Kaufmann, L., & Carter, C.R. 2007. The
Impact of Electronic Reverse Auctions
on Supplier Performance: The Media-
ting Role of Relationship Variables.

The Journal of Supply Chain Man-
agement, 43(1): 16-26.

Kaufmann, L., & Korte, P. 2010.
Responses of Advanced Country
MNEs to Low-cost Country Imports in
Their Home Markets. Management
International Review, 50(2): 241-262.
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Kaufmann, L., Michel, A., & Carter, C.

R. 2009. Debiasing Strategies in Supply
Management Decision-Making. Journal
of Business Logistics, 30(1): 85-106.

Klein, S. B. 2007. Family Influence

on Value Creation: A Resource-based
Analysis of the Value Creation Process
in Family Firms. International Journal
for Entrepreneurship and Small
Business, 4(2): 110-121.

Klein, S. B. 2008. Commentary and
Extension: Moderating the Outcome of
Identity Confirmation in Family Firms.
Entrepreneurship Theory & Practice,
32(6): 1083-1088.

Klein, S. B., & Bell, F.-A. 2007. Non-
family Executives in Family Businesses:
A Literature Review. Electronic. Journal
of Family Business Studies, 1(1):
19-37.

Klein, S. B., & Kellermanns, F. W.
2008. Editor’s Note: Understanding the
Noneconomic-motivated Behavior in
Family Firms: An Introduction. Family
Business Review, 21(2): 121-125.

Kleindienst, I., Hutzschenreuter, T.,

& Schmitt, M. 2012. Path-Related
Empirical Research on M&A-Outcome:
Review and Research Agenda. Review
of Managerial Science, forthcoming.
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Kleindienst, |., Hutzschenreuter, T., &
von Bieberstein, B. 2011. When More
can be Less: The Perceived Value

of Additional FDI in the Same Host
Country. The Multinational Business
Review, 19(4): 332-356.

Lichtenthaler, U., & Mithel, M. Are
Family Firms More Innovative?

A Capability-based Analysis.
Entrepreneurship Theory and
Practice, in press.

Maloni, M., Carter, C. R., & Kaufmann,
L. 2012. Author Affiliation in Supply
Chain Management and Logistics
Journals. International Journal of
Physical Distribution & Logistics
Management, 42(1): 83-100.

Mellewigt, T., Ehrmann, T., & Decker,

C. 2011. How Does the Franchisor's
Choice of Different Control Mechanisms
Affect Franchisees' and Employee-
Managers' Satisfaction? Journal of
Retailing, 87(3): 320-331.

Muthel, M., & Hogl, M. The Influence
of Social Institutions on Managers’
Concept of Trust: Implications for Trust-
Building in Sino-German Relationships.
Journal of World Business, in press.

Muthel, M., Gehrlein, S., & Hogl, M.
Socio-demographic Factors and Shared
Leadership Behaviors in Dispersed
Teams - Implications for Human
Resource Management. Human
Resource Management Journal, in
press.

Muthel, M., Parboteeah, P., & Hogl,

M. Cross-National Differences in
Managers’ Creativity Promoting Values.
Management International Review, in
press.

Muthel, M., Siebdrat, F., & Hogl, M.
2012. When Do we Really Need
Interpersonal Trust in Globally
Dispersed New Product Development
Teams? R&D Management.

Muthel, M., & Hogl, M. 2011. Shared
Leadership Functions in Geographically
Dispersed Project Teams. Advances in
Strategic Management, 28: 291-323.

Muthel, M., Hégl, M., & Parboteeah, P.
K. 2011. National Business Ideology
and Employees’ Prosocial Values.
Journal of International Business
Studies, 42(2): 183-201.

Muthel, M., & Hogl, M. 2010. Cultural
and Societal Influences on Shared
Leadership in Globally Dispersed
Teams. Journal of International
Management, 16(3): 234-246.



Niedermeyer, C., Jaskiewicz, P., & Klein,
S. B. 2010. Can’t Get No Satisfaction?
Evaluating the Sale of the Family
Business from the Family’s Perspective
and Deriving Implications for New
Venture Activities. Entrepreneurship &
Regional Development.

Pieper, T., & Klein, S. B. 2007. The
Bulleye: A Systems Approach to
Modelling Family Firms. Family
Business Review, 4: 301-319.

Pieper, T., Klein, S. B., & Jaskiewicz, P.
2008. The Impact of Goal Alignment on
Corporate Governance — Evidence from
Family Influenced Business. Journal of
Small Business Management, 46(3):
372-394.

Reimann, F., Ehrgott, M., Kaufmann, L.,
& Carter, C. 2012. Local Stakeholders
and Local Legitimacy: MNEs' Social
Strategies in Emerging Economies.
Journal of International Management,
18(1): 1-17.

Schubert, S., & Schnabel, R. 2009.

Curing Germany’s Health Care System
by Mandatory Health Premia? Journal
of Health Economics, 28(5): 911-923.
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Selected German-language
Refereed Journal Articles

Hutzschenreuter, T., Metten, M., &
Weigand, J. 2012. Wie unabhéan-

gig sind deutsche Aufsichtsrate?

Eine empirische Analyse von 527
DAX-Aufsichtsratsmitgliedern. [How
Independent are German Supervisory
Boards? An Empirical Analysis of

527 Supervisory Board Members of
German Stock Index.] Zeitschrift fiir
Betriebswirtschaft, forthcoming.

Hutzschenreuter, T. 2008. Zum Einfluss
der Wachstumsdiskontinuitat auf die
Unternehmensperformance [The
Influence of Growth Discontinuity on
Business Performance]. Zeitschrift fiir
Betriebswirtschaft, 78(7/8): 735-751.

Hutzschenreuter, T., & Voll, J. 2007.
Internationalisierungspfad und Unter-
nehmenserfolg — Implikationen kulturel-
ler Distanz in der Internationalisierung
[Internationalization Path and Corporate
Performance — Implications of Cultural
Distance in Internationalization]. Zeit-
schrift fiir betriebswirtschaftliche
Forschung, 59(11): 814—-846.

Jost, P.-J., & Krakel, M. 2007. Preemp-
tion in Rank-order Tournaments. Zeit-
schrift fiir Betriebswirtschaft, 77(12):
1293-1314.

Klein, S. B. 2008. Corporate
Governance in Familienunternehmen
[Corporate Governance in Family
Firms]. Zeitschrift fiir KMU und
Entrepreneurship, 56: 18-35.

Klein, S. B. 2009. Komplexitatstheorem
der Corporate Governance in
Familienunternehmen [Complexity
Theorem of Corporate Governance

in Family Firms]. Zeitschrift fiir
Betriebswirtschaft, Special Issue, 2:
63-82.

Mellewigt, T., Decker, C., & Eckhard,
B. 2012. What Drives Contract Design
in Strategic Alliances? Taking Stock
and How to Proceed. Zeitschrift fiir
Betriebswirtschaft, forthcoming.

Mellewigt, T., & Decker, C. 2009. Wis-
sensmanagement: Eine Sammelrezen-
sion. [Knowledge Management: A
Review]. Die Betriebswirtschaft, 69(5):
615-633.

Muethel, M., & Hoegl, M. 2007. Initial
Distrust — On the Role of Perceived
Dishonesty in International Innovation
Teams. Zeitschrift fiir Betriebwirt-
schaft, Special 4: 103—-124.

Ronhlfing, A., & Sturm, P. 2011.
Contractual Relations and
Organizational Structure in Franchising
— Empirical Evidence from Germany.
Zeitschrift fiir Betriebswirtschafft,
81(4): 393-421.

Weller, 1., Mellewigt, T., & Decker, C.
2008. De-diversification in Germany:
Some Critical Remarks on Nicolai/
Thomas (2006). Schmalenbach
Business Review, 60: 205-210.
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Selected Practice-
oriented
Journal Articles

Ehrgott, M., Reimann, F., Kaufmann,
L., Wichmann, B., & Eichblatt, J.
2012. Nachhaltigkeit in der Lieferkette
verankern [Managing Supply Chain
Sustainability]. io management, (1):
48-52.

Ehrgott, M., Saw, A., Kaufmann, L,

& Reimann, F. 2011. Die Kunst des
Entscheidens [The Art of Decision
Making]. io management, (4): 42-45.

Kaufmann, L. 2009. Einkauf sti3-sauer

[Supply Management Sweet-and-Sour].

Harvard Business Manager, 7: 100—
101.

Kaufmann, L., Ehrgott, M., & Reimann,

F. 2008. Profit und Verantwortung — Wie
sich sozial und 6kologisch nachhaltiges

Wirtschaften in Schwellenlandern
auszahlt [Profit and Responsibility —
How Socially and Environmentally
Sustainable Businesses in Emerging
Markets Pay Off]. CFO aktuell —

Zeitschrift fiir Finance & Controlling,

2(2): 68-70.

Kaufmann, L., Ehrgott, M., & Reimann,
F. 2008. Der Nutzen anstandigen
Wirtschaftens [The Benefits of Fair
Economic Activity]. Havard Business
Manager, Jan.08: 6-11.
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Kaufmann, L., Reimann, F., Ehrgott, M.,
& Rauer, J. 2009. Sustainable Success.
The Wall Street Journal, June 22: R6.

Lichtenthaler, U., Hoégl, M., & Miithel,
M. 2011. Is Your Company Ready
for Open Innovation? MIT Sloan
Management Review, 53(1): 45-48.

Rohlfing, A. 2011. Anreizsysteme

im Franchising [Incentive Systems

in Franchising]. Zeitschrift fiir
Controlling und Management, Special
Issue 3(2011): 41-45.

Selected Case
Studies and Other
Publications

Decker, C., Bresser, R. K. F., &
Mellewigt, T. 2010. CEO Turnover
and Succession as Antecedents of
Business Exit. Annual Conference
of the Strategic Management Society:
Rom.

Decker, C., & Bresser, R. K. F. 2010.
Strategic or Status Quo-Preserving
Business Exit: (How) Do CEO
Turnover and Succession Matter?
Academy of Management Annual
Meeting: Montréal.

Mellewigt, T., Ehrmann, T., & Decker,
C. 2010. How Do Different Types of
Control Impact Franchisees’ and
Employee-Managers’ Satisfaction?
Academy of Management Annual
Meeting: Montréal.

Mellewigt, T., & Decker, C. 2007.
Ansétze zur Messung des
Organisationserfolgs. Approaches for
the Measurement of Organizational
Performance]. Controlling, 8/9: 433-
439.



Selected Books

Ehrgott, M. 2009. Social and
Environmental Sustainability in
Supplier Management, (1st ed.),
European Management Publications.

Jost, P.-J. 2011. The Economics of
Organization and Coordination,
Cheltenham: Elgar.

Jost, P.-J. 2009. Organisation und
Koordination. Eine 6konomis-

che Einfiihrung [Organization

and Motivation: An Economic
Introduction], (2nd ed.), Wiesbaden:
Gabler.

Jost, P.-J. 2008. Organisation und
Motivation. Eine 6konomisch-
psychologische Einfiihrung
[Organization and Motivation:

An Economic-Psychological
Introduction], (2nd ed.), Wiesbaden:
Gabler.

Jost, P.-J., & Weitzel , U. 2007.
Strategic Conflict Management.
Edward Elgar, Cheltenham.

Reimann, F. 2009. Sustainable
Management in Emerging Economy
Contexts — An Investigation of
Motivations and Payoffs. (1st ed.),
European Management Publications.
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Selected Book Chapters/
Refereed Proceedings/
Contributions to Handbooks

Claus, M., & Schubert, S. 2009.
Microsimulation Meets General
Equilibrium — A New Tool for Applied
Policy Analysis. In A. Zaidi, A. Harding
& P. Williamson (Eds.), New Frontiers
in Microsimulation Modelling:
557-580. Surrey: Ashgate.

Franz, W., Glrtzgen, N., Schubert,
S., & Claus, M. 2007. Reformen

im Niedriglohnsektor — eine integ-
rierte CGE-Mikrosimulationsstudie
der Arbeitsangebots- und
Beschéftigungseffekte [Employment
Effects of the German Welfare Reform
— An Integrated CGE-Microsimulation
Approach]. In W. Franz, H. J. Ramser
& M. Stadler (Eds.), Arbeitsvertrdge
[Employment Contracts]: 73—102.
Tubingen: Mohr.

Hutzschenreuter, T., Kleindienst, I., &
Han, U.-S. 2010. Exploring the Role of
Managerial Intentionality in International
Business. In T. Devinney, T. Pedersen,
& L. Tihanyi (Eds.), Advances in
International Management, 23: 113-
136. Bingley: Emerald.

Jost, P.-J. 2007. Institutionendkonomik
[Institutional Economics]. In R. Kéhler,
H.-U. Kupper & A. Pfingsten (Eds.),
Handwérterbuch der Betriebswirt-
schaft (6. ed.): 781-790. Stuttgart:
Schaffer-Poeschel.

Jost, P.-J. 2008. Strategische
Anreizgestaltung. In |. Spiecker
gen. Déhmann & P. Collin (Eds.),
Generierung und Transfer staatli-
chen Wissens im System des
Verwaltungsrechts [Generating
and Transfering of Governmental
Knowledge in the System of
Administrative Law]: 331-346.

Jost, P.-J. 2008. Eine 6konomische
Theorie der Mitarbeiterfiihrung [An
Economic Theory of Leadership]. In

W. Franz, H.J. Ramser & M. Stadler
(Eds.), Arbeitsvertrdge [Employment
Contracts]: 73—102.

Kleindienst, I., & Hutzschenreuter,

T. 2010. Shifting Focus from the
Determinants to the Origin: The
Foundation of a Dynamic View of
Managerial Discretion. In F. W.
Kellermanns, P. Mazzola, & E. Elgar
(Eds.), Handbook of Research on
Strategy Process: 22-42. Northampton:
Elgar.

Mellewigt, T., & Decker, C. 2011.
Balanced Scorecard. In K. Kurbel,
J. Becker, N. Gronau, E. Sinz, &
L. Suhl (Eds.), Enzyklopédie der
Wirtschaftsinformatik (5th ed.).
Munchen: Oldenbourg.

Mellewigt, T., & Decker, C. 2011.
Wissensintensitat. [Knowledge
Intensity]. In K. Kurbel, J. Becker,
N. Gronau, E. Sinz, & L. Suhl
(Eds.), Enzyklopédie der
Wirtschaftsinformatik (5th ed.).
Munchen: Oldenbourg.
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Supply Chain Management
Group

The Supply Chain Management Group unites three chairs,
Production Management, Logistics and Services Management,
and Logistics Management. The latter two chairs, both spon-
sored by the Kiihne Foundation, form the Kiihne Institute of
Logistics Management headed by Professors Spinler and
Wallenburg.

The chair of International Management and Supply
Management has the status of an affiliated faculty member.

The Supply Chain Management Group comprises the following
academic members:

Professors:

= Prof. Dr. Arnd Huchzermeier

= Prof. Dr. Stefan Spinler

= Prof. Dr. Carl Marcus Wallenburg

All chairs are supported by academic staff. The Center for
Collaborative Commerce is affiliated to the Supply Chain
Management Group.

Professor Stefan Spinler is the speaker of the Supply Chain
Management Group.




Supply Chain Management Group
From left to right: Prof. Dr. Arnd Huchzermeier, Prof. Dr. Stefan Spinler, Prof. Dr. Carl Marcus Wallenburg




114 Supply Chain Management Group

Contact details

Tel.: +49 261 6509-380
Fax: +49 261 6509-389
E-mail: ah@whu.edu
Web: www.whu.edu/prod

Short Biography

Professor Arnd Huchzermeier holds the Chair of Production
Management and directs the Center for Collaborative
Commerce supporting the fast moving consumer goods
industry. He received his Dipl.-Wirtsch-.Ing. from Karlsruhe
Institute of Technology and his PhD from the Wharton School.
He has frequently taught at the University of Chicago

and the Wharton School. His research interests include
production and service operations management with a

strong focus on management quality for industrial excellence,
global supply chain and risk management and the

evaluation of real options. Since 1997, he has organized

the annual industry competition and management symposium
“Beste Fabrik / Industrial Excellence Award” jointly with
INSEAD and Wirtschaftswoche.

He has published in leading international academic journals,
e.g., Columbia Journal of World Business, European

Journal of Operational Research, European Management
Journal, Harvard Business Manager, Harvard Business
Review, Interfaces, Management Science, Manufacturing &
Service Operations Management, Naval Research Logistics,
Marketing Science, Operations Research, OR Spectrum, and
Zeitschrift fiir Betriebswirtschaft. His research on the euro
introduction was featured on the front pages of Financial
Times and the Wall Street Journal Europe. He is co-author
of three books on management-quality and industrial excel-
lence. Among other positions he serves as Associate Editor of
Production and Operations Management.

Professor Huchzermeier has won the 2003 ISMS Practice
Prize from the Marketing Science Institute, the 2003
Management Science Strategic Innovation Prize from EURO
and the 2002 Franz Edelman Finalist Award from INFORMS.
In 2009 he won the ECCH Case Award in the category
"Production and Operations Management". Former students
teach at, among others, Erasmus, INSEAD, and WHU.

Prof. Dr. Arnd Huchzermeier

Chair of Production Management

Research Focus

Management-Quality and Industrial Excellence

Future Supply Chains in the Consumer Goods Industry
Global Supply Chain and Risk Management

Real Options

Sustainability
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Prof. Dr. Stefan Spinler

Kihne Foundation Endowed Chair of Logistics Management
Kihne Institute of Logistics Management

Contact details

Tel.: +49 261 6509-430

Fax: +49 261 6509-439

E-mail: stefan.spinler@whu.edu
Web: www.whu.edu

Short Biography Research Focus

Professor Stefan Spinler holds the Kiihne Foundation Endowed  Supply Chain Risk Management

Chair of Logistics Management at WHU - Otto Beisheim School

of Management. He received a master’s degree in electrical Contract Logistics Platforms

engineering from Friedrich-Alexander University in Erlangen,

with research stays at University College London and Bell Labs  Contracting in Capital Intensive Industries
(USA). In 1997, he was awarded the diploma in electrical engi-

neering. Subsequently, he joined Infineon Technologies with Sustainable Transport and Logistics
responsibilities in process integration, quality, and supply chain

management.

From October 1999 to August 2002, Prof. Spinler was a doc-
toral student in the department of Production Management and
taught at WHU and Leipzig Graduate School of Management
(HHL). His research on options on capacity has been pre-
sented at international conferences and leading US business
schools. Moreover, his research was awarded a number

of prizes, most notably the Management Science Strategic
Innovation Award (from EURO) as well as the GOR disserta-
tion award.

Upon the completion of his doctoral studies, Prof. Spinler spent
a year as a lecturer at the Wharton School, where he taught
classes in the MBA and PhD programs and developed a real
options class for executives. He continues teaching as a guest
professor this latter class in Wharton’s Executive Masters of
Technology Management. He has been invited to teach the real
options class at MIT as a guest professor in their Leaders for
Manufacturing Program. He was awarded the best guest lec-
turer award twice at HHL. His postdoctoral degree (Habilitation)
covered aspects of market-based supply chain coordination
and was completed in September 2008. In January 2009, Prof.
Spinler was appointed to the Chair of Logistics Management at
WHU, which is sponsored by the Kiihne Foundation.

Professor Spinler has published in leading international jour-
nals such as European Journal of Operational Research,
Interfaces, and OR Spectrum.
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Prof. Dr. Carl Marcus Wallenburg

Kihne Foundation Endowed Chair of Logistics and Services
Management
Kihne Institute of Logistics Management

Contact details

Tel.: +49 261 6509-411

Fax: +49 261 6509-419
E-mail: wallenburg@whu.edu
Web: www.whu.edu/lsm

Short Biography Research Focus

Professor Carl Marcus Wallenburg holds the Chair of Logistics ~Logistics Service Providers
and Services Management and is Director of the Kiihne
Institute of Logistics Management at WHU - Otto Beisheim Logistics Outsourcing
School of Management.
Relationship Management
He studied industrial engineering and management at the
University of Karlsruhe and received both his doctoral and Logistics and Supply Chain Controlling
postdoctoral degree (Habilitation) from WHU. Before re-joining
WHU, Prof. Wallenburg was chaired Professor of Logistics at ~ Risk Management
Berlin Institute of Technology.

He is the European Editor of the Journal of Business
Logistics, and serves as reviewer for various conferences and
journals and is on the advisory board of different European
Conferences.

Professor Wallenburg is a frequent speaker at conferences
and company meetings and has published six books, more
than ten management studies, including CSCMP’s Global
Perspectives on Germany and one Boston Consulting Group
Focus Report, and over 70 articles. His work has appeared in
European Journal of Marketing, Journal of Business Logistics,
Journal of Service Management, Journal of Supply Chain
Management, International Journal of Logistics Management,
International Journal of Physical Distribution and Logistics
Management, Logistics Research, Transportation Journal, etc.
Professor Wallenburg received the German Logistics
Research Award 2004, the Best Reviewer Award of Journal
of Supply Chain Management 2008, and two Emerald
Outstanding Paper Awards 2011.



Selected Publications

Selected International Refereed

Journal Articles

Breiter, A., & Huchzermeier, A. 2010.
The New Logic of Truly Efficient Retail
Promotions. International Commerce
Review, 1(9): 37-48.

Busse, C., & Wallenburg, C. M. 2011.
Innovation Management of Logistics
Service Providers: Foundations, Review
and Research Agenda. International
Journal of Physical Distribution and
Logistics Management, 41(2): 187-
218.

Cahill, D. L., Goldsby, T. J., Knemeyer,
A. M., & Wallenburg, C. M. 2010. Cus-
tomer Loyalty in Logistics Outsourcing
Relationships: An Examination of the
Moderating Effects of Conflict Frequen-
cy. Journal of Business Logistics,
31(2): 253-277.

Chevalier-Roignant, B., Flath, C.,
Huchzermeier, A., & Trigeorgis, L. 2011.
Strategic Investment Under Uncertainty:
A Synthesis. European Journal of
Operational Research, 215(3): 639-
650.

Deepen, J., Goldsby, T. J., Knemeyer,
A. M., & Wallenburg, C. M. 2008.
Beyond Expectations — Antecedents
and Measurement of Logistics Out-
sourcing Performance. Journal of
Business Logistics, 29(2): 75-105.

Jones, D. T., Huchzermeier, A., & Mitch-
ell, A. 2011. International Commerce
Review. Springer Verlag, 10(1).

Jones, D. T.,, Huchzermeier, A., & Mitch-
ell, A. 2011. Creating Shared Value with
Consumers. International Commerce
Review, 10(1): 2-3.

Loch, C. H., Sting, F., Stempfhuber, D.,
& Huchzermeier, A. 2012. Das Prinzip
der roten Karte. [The Red Card Prin-
ciple]. Harvard Business Manager,
1/2012: 44-51.

Lukassen, P., & Wallenburg, C. M.
2010. Pricing Third-Party Logistics
Services: Integrating Insights from the
Logistics and Industrial Services Litera-
ture. Transportation Journal, 49(2):
24-43.

Schmoltzi, C., & Wallenburg, C. M.
2012. Governance in Horizontal Coop-
erations of Logistics Service Providers:
Performance Effects and the Moderat-
ing Role of Cooperation Complexity.
Journal of Supply Chain Manage-
ment, 48(2): 53-74.

Schmoltzi, C., & Wallenburg, C. M.
2011. Architecture of Horizontal Coop-
erations Between Logistics Service
Providers: An Empirical Exploration of
Cooperation Motives, Types, and Per-
formance. International Journal of
Physical Distribution and Logistics
Management, 41(6): 552-576.
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Steinicke, S., Wallenburg, C. M., &
Schmoltzi, C. 2012. Governing for
Innovation in Horizontal Service Coop-
erations. Journal of Service Manage-
ment, 23(2): 279-302.

Sting, F., & Huchzermeier, A. 2012.
Dual Sourcing: Responsive Hedging
against Correlated Supply and Demand
Uncertainty. Naval Research Logis-
tics, 59(1): 69-89.

Sting, F., & Huchzermeier, A. 2010.
Ensuring Responsive Capacity: How
to Contract with Backup Suppliers,
European Journal of Operational
Research, 207(2): 725-735.

Wallenburg, C. M., & Lukassen, P.
2011. Proactive Improvement of Logis-
tics Service Providers as Driver of Cus-
tomer Loyalty. European Journal of
Marketing, 45(3): 438-454.

Wallenburg, C. M., & Raue, S. 2011.
Conflict and its Governance in Horizon-
tal Cooperations of Logistics Service
Providers. International Journal of
Physical Distribution and Logistics
Management, 41(4): 385-400.

Wallenburg, C. M., Cahill, D. L., Kne-
meyer, A. M., & Goldsby, T. J. 2011.
Commitment and Trust as Drivers of
Loyalty in Logistics Outsourcing Rela-
tionships: Cultural Differences between
the USA and Germany. Journal of
Business Logistics, 32(1): 83-98.
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Wallenburg, C. M., Cahill, D. L.,
Goldsby, T. J., & Knemeyer, A. M. 2010.
Logistics Outsourcing Performance

and Loyalty Behavior: Comparisons
Between Germany and the United
States. International Journal of Physi-
cal Distribution and Logistics Man-
agement, 40(7): 579-602.

Wallenburg, C. M., Cahill, D. L.,
Goldsby, T. J., & Knemeyer, A. M.
2010. Developing a Scale for Proactive
Improvement within Logistics Outsourc-
ing Relationships. International Jour-
nal of Logistics Management, 21(1):
5-21.

Wallenburg, C. M. 2009. Innovation
within Logistics Outsourcing Relation-
ships: Proactive Improvement of Logis-
tics Service Providers as a Driver of
Customer Loyalty. Journal of Supply
Chain Management, 45(2): 75-93.
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Selected German
Refereed Journal
Articles

Wallenburg, C. M. 2008. Der
differenzierte Einfluss unter-
schiedlicher Performance-Level

auf die Kundenbindung bei
Logistikdienstleistungen. [The Effect
of Different Performance-Levels

on Customer Loyalty Regarding
Logistics Services]. Zeitschrift fiir
Betriebswirtschaft, 78(Special Issue
4): 55-82.

Selected Books

Loch, C. H., Chick, S., & Huchzermeier,
A. 2008. Management Quality and
Competitiveness: Lessons from

the Industrial Excellence Award,
Heidelberg: Springer.

Loch, C. H., Chick, S., & Huchzermeier,
A. 2009. Management-Qualitdt und
Wettbewerbsfahigkeit: Was Manager
vom Industrial Excellence Award
lernen kénnen [Management Quality
and Competitiveness: Lessons from
the Industrial Excellence Award],
Heidelberg: Springer.

Weber, J., & Wallenburg, C. M.

2010. Logistik- und Supply Chain
Controlling [Logistics and Supply
Chain Controlling], (6th ed.), Stuttgart:
Schaeffer-Poeschel.



Selected Book Chapters/Refereed
Proceedings/Contributions to Handbooks

Breiter, A., Hegemanns, T., Hellingrath,
B., & Spinler, S. 2009. Coordination

in Supply Chain Management —
Review and Identification of Directions
for Future Research. In Voss,

Pahl, Schwarze (Eds.), Logistik
Management: 1-35.

Chevalier-Roignant, B., Huchzermeier,
A. 2012. Capacity-adjustment Decisions
and Hysteresis. In U. Hommel, M.
Fabich, E. Schellenberg, & L. Firnkorn
(Eds.), The Strategic CFO: 211-226.
Berlin: Springer.

Chick, S. E., Huchzermeier, A., & Loch,
C. H. 2010. Management Quality and
Operational Excellence. In R. Jones, &
F. Jenkins (Eds.), Managing Money,
Measurement and Marketing in the
Allied Health Professions: 153-166.

Huchzermeier, A., Gellermann, N., &
Schmitz, L.-K. 2010. Confrontation or
Collaboration - Vertical Supply Chain
Relations in the FMCG Industry.
Tagungsband des 27. Deutschen
Logistik Kongresses: 257-276.

Huchzermeier, A., & lyer, A. V.

2010. Supply Chain Management

in a Promotional Environment.
Operations, Promotion, and Marketing
Communications. In M. Krafft & M. K.
Mantrala (Eds.), Retailing in the 21st
Century: Current and Future Trends,
(2nd edition): 373-392.

Spinler, S., & Huchzermeier, A. 2007.
The Supply Chain of the Future in the
Consumer Goods Industry [Die Supply
Chain der Zukunft in der Konsumguter-
industrie]. In H. Corsten & H. Missbauer
(Eds.), Produktions- und Logistikma-
nagement, 505-516. Munchen: Vahlen.
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Selected
Practice-oriented
Journal Articles

Spinler, S. 2010. Die Auswirkungen der
gegenwartigen Krise auf die Logistik
[The Effects of the Present Crisis on
Logistics]. Zeitschrift fiir Controlling
und Management, 01/2010: 39-40.

Franklin, R., & Spinler, S. 2011. Shared
— Warehouses: Sharing Risks and
Increasing Eco-efficiency. International
Commerce Review, 10(1): 22-32.

Selected Case
Studies and Other
Publications

Huchzermeier, A., Flath, C., & Schrdder,
D. I. 2011. Making Six Packs Green.
Teaching Note.

Huchzermeier, A., Flath, C., & Schréder,
D. I. 2011. Making Six Packs Green.
Case Study.
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Centers

Centers are a key component of practical research activities
at WHU — Otto Beisheim School of Management. They serve
in particular to facilitate greater depth of research in specific
areas and enable close integration of theory and practice. This
integration is multifaceted:

The Centers generally include advisory boards incorporating
both established companies and business personalities.

The research conducted by the Centers has a strong empirical
focus. This includes intensive case studies as well as numer-
ous survey-backed analyses.

The Centers organize various practice-oriented conferences
and conventions.

The findings from such research and practical cooperation ven-
tures are reported in scientific journals, in the form of disserta-

tions, and via comprehensive promotional activities in practice-
oriented publications.

The Centers are financed for the most part by external funds.
The ability to secure such funds ensures the efficacy and effi-
ciency of the Centers’ work and is another reflection of the suc-
cessful union of theory and practice.

The following Centers are currently in place at
WHU - Otto Beisheim School of Management:
Asia Center

Biopharma Management Center

Center for Collaborative Commerce

Center for Controlling and Management
Center for European Studies

Center for Market-Oriented Corporate Management
Center for Private Banking

Center for Responsible Leadership

Henkel Center for Consumer Goods
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Asia Center

Contact

Prof. Dr. Lutz Kaufmann
Tel.: +49 261 6509-320
E-mail: kaufmann@whu.edu
Web: www.whu.edu

Mission

To conduct leading international business research along

the Asia-Europe axis and to make research findings available
for the academic community, practitioners and students.

Objectives

To become a thought-leading institution and focal point in
Europe for research on internationalization towards Asia,
internationalization of emerging firms from Asia and Asia
as a global supply market.

Our prime focus is world-class academic research, with the
aim of contributing to the global scientific debate on Asia-
related business topics. We also thrive to transfer research
findings into management practice through high-impact
practitioner publications, Executive Education programs,
and conferences, and to base our teaching solidly on the
most current scientific findings.

Implementation

Professor Lutz Kaufmann is the Director of the WHU Asia
Center, Assistant Professor Felix Reimann and Assistant
Professor Matthias Ehrgott coordinate the research activities.

Felix Reimann’s work focuses on Asia-related International
Business topics. Matthias Ehrgott focuses on Asia

as a global supply market. The research of several doctoral
students ties in with these streams; current projects

include the internationalization of firms from China and India
and social and environmental sustainability in emerging Asian
countries.



Biopharma Management
Center

Contact

Prof. Dr. Holger Ernst
Tel.: +49 261 6509-241
E-mail: hernst@whu.edu
Web: www.whu.edu

Mission: A Think-Tank for the Industry

Biopharma Management Center (BMC) has set out with the
long-term vision to become a leading provider of management
research, education and networking for the European phar-
maceutical, biotechnology and medical devices industries.

BMC conducts conceptual and/or empirical research which
has the potential to get published in internationally-leading
journals and has relevant managerial implications.

Mission: Management development for graduates and execu-
tives

Based on its cutting-edge research insights as well as its
industry network, BMC is ideally suited to support graduates
and executives in developing world-class skills for the man-
agement of biopharmaceutical and medical device companies.

Research Areas of BMC

 Strategic alliances and mergers & acquisitions

* Entrepreneurship and technology transfer

» Competitive and technological strategies

* Intellectual property management

» Organizational excellence and new business models
» Sales force management
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Completed Research Projects

» Strategic alliances in the biotechnology industry (Philipp
Bubenzer, WHU / Maxim Sytch, Kellogg)

* Knowledge landscapes in biotechnology: Assessment of
international biotechnology patenting activities (Philipp
Bubenzer, WHU / Holger Ernst, WHU / Nils Omland, WHU)

» IP management and company performance in the biotech-
nology industry (Nils Omland, WHU / Holger Ernst, WHU)

» Success of R&D alliances in the biopharmaceutical industry
(Holger Ernst, WHU / Carsten Vogt, WHU / Ulrich
Lichtenthaler, Mannheim University)

* Licensing strategies in the biotechnology industry (Holger
Kollmer, BCG / Michael Dowling, University of Regensburg /
Holger Ernst, WHU)

» Co-operations in the biotechnology industry (Markus Solf,
WHU / Klaus Brockhoff, WHU / Holger Ernst, WHU)

On-Going Research Projects

 Strategic IP-Management and competitive advantage in the
biotechnology industry (Holger Ernst, WHU / James Conley,
Kellogg / Peter Bican, WHU)

 Strategic renewal and changing business models in the
pharmaceutical industry (Holger Ernst, WHU)

* Identity and innovation performance in the pharmaceutical
industry (Philipp Bubenzer, HEG Fribourg / Holger Ernst,
WHU)

» Antecedents of sales force performance in the pharmaceuti
cal industry (Philipp Bubenzer, HEG Fribourg / Holger Ernst,
WHU)
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Center for Collaborative
Commerce

Contact

Prof. Dr. Arnd Huchzermeier
Tel.: +49 261 6509-380
E-mail: ah@whu.edu

Web: www.whu.edu/ccc

Center for Collaborative Commerce

Since March 2012, the Center for Collaborative Commerce
(CCC) supports the activities of the Academic Partnership of
ECR Germany. In 2002, GS1 Germany founded the Academic
Partnership of ECR Germany. Its aim is to even stronger
anchor interorganizational strategies, methods and instru-
ments of the ECR concept into academia and economics as
well as to quickly introduce new insights into business prac-
tice.

The main activities of the Center include:

Support of the annual conference of the Academic
Partnership

Granting of research funds for the Research Pool
Awarding of the prize in the category "Best Cooperation" of
the EHI Science Award



Center for Controlling and
Management

Contact

Prof. Dr. Dr. h. c. Jurgen Weber
Tel.: +49 261 6509-470

E-mail: jweber@whu.edu

Web: www.whu.edu/controlling

Center for Controlling and Management

The Center for Controlling and Management (CCM) was
founded in 2000 and provides a platform for a systematic,
cooperative and intensive dialog between the heads of cor-
porate controlling in large German companies away from the
daily business routine. Ten of the twelve partner companies
are listed in the DAX30. The CCM carries out benchmarking
in selected areas of the CCM companies.

The following topics have been dealt with in the last five years:

» Central and Divisional Controlling (2006/2007)

» Budgeting (2007/2008)

» Controlling und Human Resources (2008/2009)

» Sustainability Controlling / Carbon Accounting (2009/2011)
» Controlling & IT (2011/2012)

Centers 125

In addition to these main projects, topics that were of specific

interest at the time have also been examined:

» Risk Management & Controlling (2007)

» Goal Definition and Budget Reconciliation in Strategic
Business Units (2007)

»  Working Capital Management (2008)

» Controlling & Human Resources (2008)

» Controlling in the Financial Crisis (2009/2010)

» Brand Controlling (2010)

» Future Topics of Controlling (2011)

A further cornerstone of the cooperation between IMC and the
member companies is personnel qualification, which in keep-

ing with CCM objectives enables a comprehensive transfer of
knowledge to the controlling departments.

Work activities at the CCM have resulted in 19 dissertations.
Dr. M. Meyer and Dr. P. Nevries completed their habilitation
during their time as Director of CCM. Prof. Meyer now teach-
es at Hamburg University of Technology and Prof. Nevries at
the Witten/Herdecke University.
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Center for EUropean Studies

Contact

Prof. Dr. Michael Frenkel

Tel.: +49 261 6509-280

E-mail: michael.frenkel@whu.edu
Web: www.whu.edu

The Center for EUropean Studies (CEUS) at WHU was
founded in 2004 by the initiative of Professor Michael Frenkel,
Head of the Chair of Macroeconomics and International
Economics. It was established with the aim to expand the
academic activity in the field of European integration.

The Center for EUropean Studies conducts research and
offers educational programs on European economic topics.
For its annual workshops, the Center invites researchers from
universities, international organizations and financial institu-
tions.

Over the past years, the annual workshops of the CEUS cov-
ered the following topics:

2012:  Challenges to Stability in the Euro Area

2011:  Monetary and Fiscal Policy Challenges in the Euro
Area

2010:  Twenty Years of Economic Reforms in Central and
Eastern Europe

2009:  Ten Years of European Monetary Union

2007:  Financial Market Integration in Europe

Every year, the CEUS also organizes several summer cours-
es for MBA and for Bachelor students from overseas on the
changing business environment in Europe.



Center for Market-Oriented
Corporate Management

Contact

Prof. Dr. Martin Fassnacht

Tel.: +49 261 6509-441

E-mail: martin.fassnacht@whu.edu
Web: www.whu.edu/market

The Center for Market-Oriented Corporate Management
(CMM) was established on 1/1/1997 with the objective to
enhance the exchange between science and management
regarding market-oriented issues. Prof. Dr. Martin Fassnacht
is academic director of the CMM and responsible for the stra-
tegic alignment of the center. He is supported by his research
assistant Ms. Eva Koettschau. Prof. Dr. Dres. h.c. Hermann
Simon is Chairman of the advisory board, which consists of
well-known scholars and top corporate representatives.

Members of the Advisory Board

* Rainer Anskinewitsch, SymphonyIRI Group GmbH

« Harald W. Eisenéacher, Sabre Travel Network

* Dr. Kjell Gruner, Dr. Ing. h.c. F. Porsche AG

* Dr. Rembert Horstmann , Inoxum-Group (ThyssenKrupp)

» Prof. Dr. Dr. h.c. Wayne D. Hoyer, University of Texas at
Austin

* Hemjo Klein, Live Holding AG and TELEFUNKEN
HOLDING AG

» Prof. Dr. Rajiv Lal, Harvard Business School

* Hermann-Josef Lamberti, Deutsche Bank AG

* Andreas Land, Griesson — de Beukelaer GmbH & Co. KG

e Bernhard Minz, miinz GmbH

* Roland Neuwald, real,- SB Warenhaus GmbH, Member of
the Metro Group

» Andreas Nickenig, Wawi-Schokolade AG

* Dr. Heiner Olbrich, Miele & Cie. KG

» Frank Rosenberger, Vodafone D2 GmbH

» Ulrich Selzer, Toyota Deutschland GmbH

The CMM performs following activities in order to guarantee
and enhance an exchange between science and manage-
ment:
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Annual Board Meeting

In this meeting, current and future research projects are
presented and discussed. This procedure assures that the
research projects are both of academic and managerial rel-
evance.

Publications

The academic and the management-oriented results of the
research projects are published as working papers within the
CMM series.

Projects in Cooperation with Members of the CMM

All members of the advisory board support the research pro-
jects at the Otto Beisheim Endowed Chair with their expertise
in terms of interviews or data to ensure that the research
questions are not only of academic but also of manage-

rial relevance. Currently the research project of Dipl.-Kffr.
Sabine El Husseini is based on market research data from
SymphonylIRI.

WHU-Campus for Marketing

To enhance the exchange between science and manage-
ment the marketing conference “WHU-Campus for Marketing*
was established by the CMM and takes place [every year in
September] since 2010. Top-class speakers discuss current
marketing issues and create a dialogue with the participants.
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Center for Private Banking

Contact

Prof. Dr. Markus Rudolf

Tel.: +49 261 6509-421

E-mail: markus.rudolf@whu.edu
Web: www.whu.edu/cpb

Dr. Katrin Baedorf

Tel.: +49 261 6509-392

E-mail: katrin.baedorf@whu.edu
Web: www.whu.edu/cpb

With the growing wealth of private households, private
banking in general and Private Wealth Management in
particular gain further importance. Companies fight for the
market, and innovation and quality of the products and the
advisory are essential to win and sustain market shares.

Up to now Germany has lacked an independent scientific
view of private banking and its sub areas like Asset
Management, Financial Planning, Customer Relationship
Management or even Estate Planning. WHU — Otto Beisheim
School of Management has closed this gap by founding the
Center of Private Banking with the support of the industry.
The center aims at backing this special bank service with the
help of scientific research and at improving service quality of
banks combined with customer satisfaction and customer loy-
alty, that in the end lead to an increased profitability.

WHU and the sponsors of the Center for Private Banking
jointly define research projects that allow to solve profound
problems which cannot be considered by practitioners dur-
ing everyday work just considering the time expendable. The
concept of scientific backing supports the decision to transfer
these tasks to WHU.

The partners of the Center of Private Banking expect to better
understand the clients, gain insights new products and unbi-
ased criteria for evaluation and as a consequence to find

new inspirations for their scope of business.

The Center of Private Banking is affiliated with the Endowed
Chair of Finance of the WHU — Otto Beisheim School of
Management which is led by Prof. Dr. Markus Rudolf. The
center focuses on the three aspects research, teaching/train-
ing and dialogue.

The research aims at systematizing wealth management
including quality criteria and certification as well as looking
at asset management. The members of the Center may train
their employees in a tailor-made company program or in an
open training program with a final certificate. Additionally the
Center may sharpen WHU's profile in the field of private
banking and institutionalize contacts to the Private Banking
practice especially in Germany, Switzerland, Liechtenstein,
Austria and Luxembourg.

Results of the research and cooperation are among others
a private banking textbook, the assignment of meanwhile six
topics as doctoral theses, a series of publications and the
possibility to get students interested in private banking in the
context of a midterm or final thesis.
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Center for Responsible Leadership

Contact

Prof. Dr. Jirgen Weigand
Tel.: +49 261 6509-279
E-mail: jweigand@whu.edu
Web: www.whu.edu

Prof. Dr. Miriam Muthel

Tel.: +49 261 6509-310

E-mail: miriam.muethel@whu.edu
Web: www.whu.edu

On September 28th, 2011, the Center for Responsible
Leadership was founded at WHU. Its launch creates a
center of excellence at the business school bringing
together all of WHU’s activities in research and teaching
in the fields of ethics and good governance.

The Center for Responsible Leadership’s activities will relate
primarily to four areas: teaching in WHU’s core programs;
teaching in customized corporate programs; joint projects with
companies, NGOs, and politics; and the communication of
WHU’s management philosophy.

The center aims at the integration of the three components
“the will to lead”, “the skill to lead” and “the integrity to lead”.
Leaders must understand their own values (what’s important
to them) and their role in other people’s lives (what’s impor-
tant to others) in order to lead with integrity.

The center operates largely at the intersection of leadership,
business ethics, and corporate social responsibility. The
objective of the center is to combine the theory and practice
of responsible leadership. The center is, therefore, research-
based as well as practice-oriented and provides a platform for
interaction between companies and scientists according to
topics of leadership, business ethics and entrepreneurship
with awareness for social responsibility.
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Henkel Center for
Consumer Goods

Contact

Dr. Tim Oliver Brexendorf

Tel.: +49 261 6509-760

E-mail: tim.brexendorf@whu.edu
Web: www.whu.edu/hccg

Demand in FMCG markets is likely to be constrained for
several years to come. In addition, consumers are becoming
more selective about where they spend their money, and will
continue to seek out better products and greater convenience
at an even more attractive price. Satisfying these expectations
will be a huge challenge for consumer goods companies.
Furthermore, these companies are under intense pressure to
achieve operational excellence in order to ensure competitive-
ness and profitable growth.

Meeting these demands, the Henkel Center for Consumer
Goods (HCCG) was founded in February 2010 at WHU —
Otto Beisheim School of Management. The HCCG is the first
cross-functional research center for the study of consumer
goods. The objective of the center is to contribute to the
research of consumer goods in different areas, especially
marketing, management accouting & control, and purchasing,
and to encourage an intensive collaboration with business.

The HCCG is headed by Dr. Tim Oliver Brexendorf, Assistant
Professor of Consumer Goods Marketing.

The HCCG is supported by an Advisory Board which is com-
posed of leading representatives of the donor Henkel AG &
Co. KGaA, Dusseldorf and professors of WHU. Chairman

of the Advisory Board is Prof. Dr. Martin Fassnacht, Holder
of the Otto Beisheim Endowed Chair of Marketing and
Commerce. During the Advisory Board meetings, current and
future research projects are presented and discussed. This
ensures that the research projects conducted at the HCCG
are of relevance for management and science.
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WHU at a Glance

Research and Education with a Vision

WHU - Otto Beisheim School of Management based in
Vallendar and Dusseldorf is one of the leading internationally-
oriented private business schools which continually tops

both national and international rankings. The Chamber

of Commerce and Industry in Koblenz launched the
“Wissenschaftliche Hochschule flir Unternehmensfiihrung”

in 1984. In 1993, WHU added the name Otto Beisheim, one
of its most important supporters and also the founder of the
METRO-Group.

Today WHU is one of the most renowned educational estab-
lishments for management in Germany. WHU is the only
private business school nationwide which is a member of the
German Research Association (DFG). WHU has also been
accredited by the Association to Advance Collegiate Schools
of Business (AACSB), the European Quality Improvement
System (EQUIS) and the Foundation for International
Business Administration Accreditation (FIBAA). These awards
are only made to business schools which offer outstanding
conditions for teaching and research, and are also testament
to the high level of internationality of all the courses at WHU.

Alongside the Bachelor of Science Program and the consecu-
tive Master of Science Program, WHU also offers the Master
of Law and Business — Joachim Herz Program (MLB, together
with the Bucerius Law School in Hamburg), a full-time and a
part-time Master of Business Administration (MBA) and the
part-time Kellogg-WHU Executive MBA in cooperation with
the renowned Kellogg School of Management. WHU also
offers non-degree programs such as customized professional
training programs for enterprises and educational modules for
international universities. In addition, suitably qualified gradu-
ates may work towards their doctoral qualification (Dr. rer.
pol.) or Habilitation (Dr. rer. pol. habil.) at WHU.

WHU'’s success is reflected in the excellent student evalu-
ations which it receives in numerous rankings. Moreover,
executives of large enterprises regularly give WHU top marks.
This is primarily a result of the strict selection procedure, one
which students will continue to face in the future. In addition,
WHU places a great deal of emphasis on the comprehensive
development of individual personalities, and almost all pro-
grams there are mandatory courses in conflict and human
resources management. Last but not least, the optional
“Studium Generale,” which is open to all subject specializa-
tions, broadens students’ horizons with seminars in philoso-
phy, ethics, history, oratory and music.

WHU provides ideal conditions for study. Small class sizes
facilitate more intensive interaction between lecturers and
learners. Close contacts to leading enterprises ensure that all
the programs have a high degree of practical relevance.

A further advantage is that WHU students gain valuable expe-
rience abroad. The stay abroad at one of the over 185 partner
universities in every continent is an inherent part of the bach-
elor and master programs. After having prepared themselves
for their stay abroad in intensive courses in languages and
cultural awareness, our students then study at one of the
aforementioned universities. In addition to their studies, they
also complete internships and visit enterprises abroad.



.

13
Y

WHU at

a Glance

|
-

l,!x'n— 1
| |

Our Mission Statement:

WHU - Otto Beisheim School of Management is committed to
excellence in management education concerning both learning
and knowledge creation. Our commitment to learning involves
the development of first-rate graduates and the provision of a
life-long learning environment for managers. Our commitment to
knowledge creation aims to produce high-quality research output
and other intellectual contributions. We pursue our mission in
particular by:

= emphasizing the global dimension of business;

= combining academic rigor with practical relevance;

® encouraging responsible leadership and teamwork;

= creating a stimulating intellectual and international environ-
ment;

= attracting and developing high-quality researchers;

= supporting an entrepreneurial culture;

= providing service to the community.

The dual commitment of our mission to learning and knowledge
creation fosters career development and benefits companies and
the society at large.
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WHU - Otto Beisheim
School of Management

Burgplatz 2

56179 Vallendar
Germany

Tel. +49 261 6509-0
Fax +49 261 6509-509
E-mail: whu@whu.edu
www.whu.edu




