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WHU ‐ OƩo Beisheim School of Management offers top‐level 
academic programs in business administraƟon (MSc, BSc), a 
full Ɵme, a part Ɵme and an ExecuƟve MBA, the Bucerius/
WHU Master of Law and Business‐Joachim Herz program, 
company programs and the possibility to persue a doctoral 
degree and the German „HabilitaƟon“.  

WHU stands for excellence in management educaƟon. The 
results are expressed with the excellent naƟonal and 
internaƟonal rankings. In 2010, the Kellogg‐WHU‐EMBA 
program was once again rated the best German program in 
the Financial Times EMBA Ranking. InternaƟonally, WHU is 
now ranked 14th. WHU ExecuƟve EducaƟon and Saïd 
Business School of Oxford University won the Excellence in 
PracƟce Award 2010 of the EFMD (European FoundaƟon for 
Management Development) for the best customized 
execuƟve program in Europe. This was the first such award 
for a German business school. Further informaƟon on the 
WHU execuƟve educaƟon programs is available at  
www.whu.edu/en/transfer/execuƟve‐educaƟon/. 
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Preface 

Dear Readers, 

Today, you hold in your hands the first joint annual report of the Chair of InternaƟonal Business & 

Supply Management, the Assistant Professorship for InternaƟonal Business, and the Assistant 

Professorship for InternaƟonal Business & Supply Management. 

We look back on a very evenƞul and successful academic year 2010/2011. Our intensive, fruiƞul, 

and producƟve collaboraƟon allowed us to launch and engage in a rich porƞolio of research, 

teaching, and execuƟve educaƟon acƟviƟes. 

ParƟcularly good news that we are especially proud of is that the Journal of Supply Chain Man‐

agement received its first impact factor from Thomson Reuters ISI and entered this globally re‐

nowned and all‐important ranking as the second‐highest graded outlet among 144 management 

journals. 

Our research on antecedents and outcomes of firms’ Corporate Social Responsibility efforts ap‐

peared in further presƟgious outlets such as the Journal of  InternaƟonal Management and the 

Journal of Business Ethics, listed by the Financial Times as one of the world’s 45 leading scienƟfic 

journals in business research. Our research stream on Behavioral Supply Management yielded a 

new arƟcle in the InternaƟonal Journal of DistribuƟon and LogisƟcs Management. Also, our young 

project on the InternaƟonalizaƟon of Emerging Market firms has already been successful in its 

early stages with a paper accepted for publicaƟon in the Journal of Supply Chain Management 

and further contribuƟons currently being in different revision processes.  

With the start of three new doctoral students at the Chair of InternaƟonal Business & Supply 

Management, we also launched two new exciƟng research streams in cooperaƟon with WHU’s 

Henkel Center for Consumer Goods and Henkel AG & Co. KGaA as a corporate partner.  

Together, we were acƟve in all of WHU’s pre‐ and post‐experience programs with our teaching 

acƟviƟes. For the first Ɵme, two of us, MaƩhias EhrgoƩ and Felix Reimann, took our full‐Ɵme 

MBA class to Shanghai and Beijing as part of their internaƟonal module China. Also for the first 

Ɵme, we offered classes on Advanced InternaƟonal Supply Management and Advanced Interna‐

Ɵonal Business in our Master of Science program. We are very proud that, as a result of the out‐

standing work of the enƟre WHU faculty and program management, this program was rated as 

the best M.Sc. curriculum in Germany and as the sixth‐best such curriculum worldwide by the Fi‐

nancial Times masters ranking. Another first were our classes on Strategic Sourcing and Acceler‐

ated Skill Development in WHU’s new Düsseldorf‐based Part‐Time MBA program. Like many of 

our WHU faculty colleagues, we greatly appreciated welcoming a number of exciƟng corporate 

and academic guest speakers on campus and in our lectures. In parƟcular, we would like to thank 

Bertrand Conquéret (Henkel), Robert Bossuyt (Henkel), Jürgen Scherer (Cognis), Florian Clemens 

(EffecƟve Brands), Lydia Bals (Bayer Business Services), Roland Parg (Bayer Business Services), 

BriƩa Gammelgaard (Copenhagen Business School), and Christoph Bode (ETH Zurich) amongst 

others.  
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Preface 

 

We are excited that the award winning management development program jointly designed by 

WHU’s ExecuƟve EducaƟon team, Saїd Business School of Oxford University, and MAN SE now 

went into its third year. Last year, this program was awarded the “EFMD Excellence in PracƟce 

Award in ExecuƟve EducaƟon” that, for the first Ɵme ever, was given to a German business 

school. 

We are also excited about the great recogniƟon that this year’s Campus for Strategy received in 

the corporate and academic world. On April 13 and 14, we welcomed around 100 managers and 

other guests who discussed quesƟon and challenges of decision making strategies with high‐

caliber execuƟves like Herbert Henzler (Credit Suisse / McKinsey & Company), Imeyen Ebong 

(Bain & Company), GSG9 Special Forces General and Commander Ulrich K. Wegener, and Michael 

Rademacher (ThyssenKrupp). 

Last but not least, we would like to thank once more our key corporate partners, in parƟcular 

those with whom we conƟnued to work most closely during the reporƟng period, namely MAN, 

ThyssenKrupp, Henkel, Merck, Merz, Inverto, 3M, and Volkswagen.  

We look forward to conƟnuing our joint successful way and the exciƟng research projects in the 

year to come. 

On the following pages, we are happy to share with you deeper insights into our manifold acƟvi‐

Ɵes during the last year and hope you enjoy the reading. 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

Assistant Professor 

Felix Reimann 

Professor 

Lutz Kaufmann 

Assistant Professor 

MaƩhias EhrgoƩ 
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Ongoing Ph.D. Projects (First Supervisor Role by Professor Lutz Kaufmann) 

 

Research 

Name  Working  Title  Second Supervisor 

Claudia Wagner IntuiƟon in Supplier SelecƟons tbd. 

Philipp  

Zimmermann 

Momentum in a Procurement Context ‐ 

Antecedents and Moderators of  

Demand Management Efforts 

Professor Jürgen Weigand 

Gavin Meschnig 

Strategic Decision‐Making in Cross‐ 

FuncƟonal Teams ‐ A Behavioral  

PerspecƟve of Supplier SelecƟon  

Decisions 

Professor Jürgen Weber  

Barbara  Wichmann 

Determinants of Cross‐FuncƟonal  

Commitment for Environmental  

Projects within a Social Network  

Context 

Professor Carl Marcus  

Wallenburg 

Sonja  

Vorwerk‐Handing 

Middle Managers‘ Preference for the  

Status Quo 

Assistant Professor 

Felix Reimann 

Aischa Astou Saw 
Downward Influence Behavior in a  

Social Exchange Context 
Professor Jürgen Weigand 

Jan‐Frederik Rösch 

InternaƟonalizaƟon of Chinese Brands ‐ 

MiƟgaƟon of Brand Challenges through 

Brand Management  

Professor Ove Jensen  

Andreas Kissling 

The Impact of Expatriate Cross‐Cultural 

AdaptaƟon on Job SaƟsfacƟon of their 

LaƟn American Direct Reports 

Professor  Jürgen Weber  

Harez Nursai 
Einfluss der Unternehmensgröße auf die 

InternaƟonalisierung 
Professor Jürgen Weigand  

Jonathan Hao Chen  

InternaƟonalizaƟon of Chinese Firms ‐ 

The Role of "Guanxi" for Chinese Out‐

ward InternaƟonalizaƟon 

Professor Jürgen Weigand  

Sascha Stürze 
Cross‐border SubcontracƟng RelaƟons in 

Knowledge‐Intensive Business Services 

Professor Thomas  

Hutzschenreuter  

ChrisƟan Wagener Service TransiƟon Strategies Professor MarƟn Fassnacht  
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Research 

Name   Working Title  First Supervisor 

Eike‐Lorenz  

Bubbel‐Ramdohr 

Strategic Leadership Dynamics: An  

ExaminaƟon of the Impact of Leadership 

‐ Structures on InnovaƟon CapabiliƟes 

Professor Jürgen Weigand 

Tim Droste 
CompeƟƟve Advantage through  

Strategic Renewal 
Professor Jürgen Weigand 

Urs Bramsemann 

Nutzung psychologischer Erkenntnisse 

zur handlungstheoreƟschen Fundierung 

betriebswirtschaŌlicher Forschung 

Professor Jürgen Weber  

Gunnar Froh 
Behavioral Mechanism Design for  

Advance Booking 
Professor Arnd Huchzermeier 

Un‐Seok Han 

Die Bedeutung der Managerial IntenƟ‐

onality im Rahmen des InternaƟona‐

lisierungsprozesses  

Professor Thomas  

Hutzschenreuter  

Ines Christoph 

Managerial AccouƟng in South Korea ‐  

A ComparaƟve Analysis to German  

Controllership 

Professor Jürgen Weber 

Anna Teresa  

Dubiel 

Successful New Product Development 

for InternaƟonal Markets 
Professor Holger Ernst  

Jessica Alejandrina  

Quiroz Mory  

Cross‐Border LogisƟcs Control Mecha‐

nisms in Emerging Markets ‐ An Empiri‐

cal Study of German CorporaƟons Ope‐

raƟng in LaƟn America  

Professor Jürgen Weber  

Wolfgang  

Weichenrieder 

Der Trade‐Off zwischen Lokalisierung 

und globaler Effizienz  
Professor Peter‐J. Jost  

Andreas Bahke  

Outsourcing komplexer Dienstleistun‐

gen ‐ Eine Betrachtung der Problemfel‐

der und ihrer Ursachen bei der Im‐

plemenƟerung von KontraktlogisƟk‐

dienstleistungen  

Professor Jürgen Weber  

Visar Krasniqi 

Unternehmenswertsteigerungen durch 

Restrukturierungsmaßnahmen mit Fo‐

kus auf strategische Divests bei deut‐

schen Unternehmen weltweit 

Professor Jürgen Weigand 

Ongoing Ph.D. Projects (Second Supervisor Role by Professor Lutz Kaufmann) 
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Research 

Name   Working Title  First Supervisor 

Elmar Wyszomirski 

Management Control Systems, their 

Design CharacterisƟcs and Impact on 

Managerial Decisions and Extra‐Role 

Performance ‐ Empirical Evidence 

from China and Germany  

Professor Utz Schäffer  

Eva Schuckmann  Shopping Enjoyment Professor MarƟn Fassnacht  

Lena Schneider 

ImplemenƟng Sustainable Sourcing: 

Concept, Usage, and Internal Align‐

ment with Corporate and  

FuncƟonal Sustainability Efforts 

Professor Carl Marcus  

Wallenburg 

ChrisƟan Rau 

Determinanten des Lieferanten‐

wechsels bei GeschäŌskunden:  

eine empirische Untersuchung 

Professor Stephan Wagner  

Heiko Icks 

Controllership im LogisƟkbereich: 

Fallstudien zu Aufgaben und Organi‐

saƟon 

Professor Jürgen Weber  

Anna Doreen 

Diehl 
Supply Chain Risk Management Professor Stefan Spinler 

Ongoing Ph.D. Projects (Second Supervisor Role by Professor Lutz Kaufmann) 
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Completed DissertaƟons 

First Supervisor Role by Professor Lutz Kaufmann 
 

Behavioral Supply Management ‐ A Decision Theory‐based InvesƟgaƟon of Decision Process 

DecomposiƟon in the United States and China 

Ph.D. Student: Dominik Riedl 

Second Supervisor: Professor Utz Schäffer 

InternaƟonalizaƟon of Emerging Market Firms ‐ Grounded Theory‐based Evidence of RelaƟo‐

nal AmbidexteriƟes 

Ph.D. Student: Nikola Denk 

Second Supervisor: Professor MarƟn Högl 

AƩainment Discrepancy Effects in CumulaƟve Prospect Theory: ImplicaƟons and LimitaƟons 

for Strategic Management Research 

Ph.D. Student: Philipp Rossner 

Second Supervisor: Professor Peter‐J. Jost 

Buyer‐Supplier RelaƟonships in Service Procurement ‐ The Impact of RelaƟonship Quality on 

Service Performance 

Ph.D. Student: Lukas Schönberger 

Second Supervisor: Professor Jürgen Weber 

 

Second Supervisor Role by Professor Lutz Kaufmann 
 

RaƟonalität von Make‐or‐buy‐Entscheidungen in der ProdukƟon 

Ph.D. Student: Christof Irle 

First Supervisor: Professor Jürgen Weber 

Leitungsstrukturen von Gründungs‐ und Wachstumsunternehmen ‐ Analyse der Veränderun‐

gen im Zeitverlauf 

Ph.D. Student: Markus Kurch 

First Supervisor: Professor Peter WiƩ 

Die Erbringung von unterstützenden FunkƟonen durch deutsche Unternehmen ‐ eine fall‐

studienbasierte Analyse 

Ph.D. Student: Alexander Strathmann 

First Supervisor: Professor Thomas Hutzschenreuter 

 

 

 

Research 
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PublicaƟons     

ArƟcles in Academic Journals 
 

 Lutz Kaufmann, Craig R. Carter, ChrisƟan Buhrmann: 

Debiasing the Supplier SelecƟon Decision: A Taxanomy and ConceptualizaƟon 

In: InternaƟonal Journal of Physical DistribuƟon & LogisƟcs Management, 40 (10): 792‐821 

 MaƩhias EhrgoƩ, Felix Reimann, Lutz Kaufmann, Craig R. Carter: 

Social Sustainability in SelecƟng Emerging Economy Suppliers 

In: Journal of Business Ethics, 98 (1): 99‐119 

 Felix Reimann, MaƩhias EhrgoƩ, Lutz Kaufmann, Craig R. Carter: 

Local Stakeholders and Local LegiƟmacy: MNEs’ Social Strategies in Emerging Economies 

In: Journal of InternaƟonal Management (JIM): in press 

 

ArƟcles in PracƟƟoner Journals 

 MaƩhias EhrgoƩ, Aischa Astou Saw, Lutz Kaufmann, Felix Reimann: 

The Art of Decision Making 

In:  io management, (4): 42‐45 

 

Conference Papers 

 Felix Reimann:  

Developing and Teaching Case Studies in CooperaƟon with Companies, Annual Conference 

of the German Academic AssociaƟon for Business Research (VHB), Graz, November 2010  

 MaƩhias EhrgoƩ: 

Social and Environmental Sustainability in Supplier Management ‐ MoƟvaƟons and Payoffs, 

Daimler Sustainability Dialogue, StuƩgart, November 2010 

 Lutz Kaufmann, MaƩhias EhrgoƩ:  

Procedural RaƟonality in Supplier SelecƟon Decisions: The Effect of the NaƟonal Task 

Environment, 20th Annual IPSERA Conference, Maastricht, April 2011 

 MaƩhias EhrgoƩ: 

AnalyƟcs vs. IntuiƟon: WHU’s Research Stream on Supply Management Decision Making  

& Sustainable Sourcing ‐ WHU Research Agenda, Second Academic Forum Volkswagen AG, 

Wolfsburg, August 2011 

Research 
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Research 

 
 

CO‐EDITORS‐IN‐CHIEF 
Craig Carter, Arizona State University 

Lisa Ellram, Miami University 
EUROPEAN EDITOR       ASIAN CO‐EDITORS 

Lutz Kaufmann, WHU – Otto Beisheim School of Management Thomas Callarman, China Europe International Business School 
Xiande Zhao, Chinese University of Hong Kong 

  

ADVISORY BOARD 
Jay Barney, The Ohio State University Donald Dobler, Editor Emeritus Hau Lee, Stanford University 
Frederick Beier, University of Minnesota Harold Fearon, Founding Editor Emeritus Michiel Leenders, University of Western Ontario
Corey Billington, IMD Robert Handfield, North Carolina State University Jack Meredith, Wake Forest University 
Phillip Carter, CAPS Research; Editor Emeritus Jan Heide, University of Wisconsin‐Madison Yossi Sheffi, Massachusetts Institute of Tech
Joseph Cavinato, Thunderbird School of Global  
  Mgmt 

Michael Hitt, Texas A&M University Arian van Weele, Eindhoven University of Tech
Shelby Hunt, Texas Tech University Alvin Williams, Editor Emeritus 

Martin Christopher, Cranfield University Richard Lamming, University of Exeter Bus. School Oliver Williamson, University of California, Berkeley
  

ASSOCIATE EDITORS 
Elliot Bendoly, Emory University G. Tomas Hult, Michigan State University Elliot Rabinovich, Arizona State University
Stephen Borgatti, University of Kentucky Jayanth Jayaram, University of South Carolina Gary Ragatz, Michigan State University
Roger Calantone, Michigan State University Vaidyanathan Jayaraman, University of Miami Aric Rindfleisch, University of Wisconsin
Amelia Carr, Bowling Green State University George John, University of Minnesota Lloyd Rinehart, University of Tennessee
Joseph Carter, Arizona State University P. Fraser Johnson, University of Western Ontario Dale Rogers, Rutgers University 
Thomas Choi, Arizona State Univ./Yonsei Univ. Vijay Kannan, Utah State University Aleda Roth, Clemson University 
Martha Cooper, The Ohio State University David Ketchen, Auburn University M. Johnny Rungtusanatham, University of
Paul Cousins, University of Manchester Robert Klassen, University of Western Ontario  Minnesota 
Patricia Daugherty, The University of Oklahoma Xenophon Koufteros, Texas A&M University Scott Sampson, Brigham Young University
David Dilts, Oregon Health and Science University Daniel Krause, University of Victoria Joseph Sarkis, Clark University 
Kevin Dooley, Arizona State University Jeffrey Liker, University of Michigan Stanley Slater, Colorado State University
Philip Evers, University of Maryland Arnold Maltz, Arizona State University Linda Sprague, China Europe Int’l Business School
Stanley Fawcett, Brigham Young University Steven Melnyk, Michigan State University Martin Spring, Lancaster University 
Barbara Flynn, Indiana University Frank Montabon, Iowa State University Alan Stenger, The Pennsylvania State University
Britta Gammelgaard, Copenhagen Business School Robert Novack, The Pennsylvania State University Shawnee Vickery, Michigan State University
Thomas Gattiker, Boise State University Mark Pagell, York University Stephan Wagner, Swiss Federal Institute of Tech.,
Larry Giunipero, Florida State University Kenneth Petersen, Colorado State University Zurich
Janet Hartley, Bowling Green State University Madeleine Pullman, Portland State University

 

The picture shows (from leŌ to right): 
Professor Craig R. Carter, Co‐Editor‐in‐Chief, Professor Lutz Kaufmann, European Editor, Professor Oliver Williamson, 
Advisory Board (Nobel Prize Winner 2009), Professor Lisa Ellram, Co‐Editor‐in‐Chief 
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Research 

Rank  Journal Title  ISSN  

JCR Data Eigenfactor™ Metrics™ 

Total 

Cites 

Impact 

Factor 

5‐Year 

Impact 

Factor 

Immediacy 

Index 
ArƟcles 

Cited 

Halflife 

Eigenfactor™ 

Score 

ArƟcle 

Influence™ 

Score 

1 
ACADEMY OF  

MANAGEMENT REVIEW 
0363‐7425 15782 6.720 11.657 0.926 27 >10.0 0.02181 5.205 

2 
JOURNAL OF SUPPLY 

CHAIN MANAGEMENT 
1523‐2409 886 5.853  11.706 1.333 24 6.1 0.00129 1.958 

3 
ACADEMY OF  

MANAGEMENT ANNALS 
1941‐6067 206 5.440 5.342 0.231 13 2.6 0.00223 3.028 

4 
ACADEMY OF MANAGE‐

MENT JOURNAL 
0001‐4273 17239 5.250 10.779 0.603 63 >10.0 0.03125 5.406 

5 
JOURNAL OF OPERATI‐

ONS MANAGEMENT 
0272‐6963 4040 5.093 6.029 0.459 37 7.7 0.00786 1.661 

6 MIS QUARTERLY 0276‐7783 7419 5.041 9.821 0.737 38 9.8 0.00926 2.760 

7 
RESEARCH IN ORGA‐

NIZATIONAL BEHAVIOUR 
0191‐3085 2179 4.833 5.167 0.125 8 >10.0 0.00203 2.906 

8 
ORGANIZATIONAL  

RESEARCH METHODS 
1094‐4281 1737 4.423 5.350 0.297 37 6.6 0.00744 2.681 

9 
JOURNAL OF INTERNATI‐

ONAL BUSINESS STUDIES 
0047‐2506 6307 4.184 5.539 0.728 81 >10.0 0.00909 1.512 

10 
JOURNAL OF  

BUSINESS LOGISTICS 
0735‐3766 1798 3.905  0.462 13 9.9 0.00140  

11 
JOURNAL OF  

MANAGEMENT STUDIES 
0022‐2380 4457 3.817 4.684 1.333 60 7.8 0.00929 1.530 

12 ORGANIZATION SCIENCE 1047‐7039 9120 3.800 5.838 0.394 71 >10.0 0.01512 2.942 

13 
JOURNAL OF  

MANAGEMENT 
0149‐2063 7184 3.758 6.210 1.018 56 >10.0 0.01106 2.665 

14 
ADMINISTRATIVE  

SCIENCE QUARTERLY 
0001‐8392 11539 3.684 7.539 0.083 12 >10.0 0.00879 5.093 

15 
STRATEGIC MANAGE‐

MENT JOURNAL 
0143‐2095 15626 3.583 6.818 0.500 74 >10.0 0.01928 2.957 

The Journal of Supply Chain Management received its first impact factor from Thomson Reuters 

ISI. The 2010 Impact Factor, calculated based on citaƟons of arƟcles published in 2008 and 2009, 

is 5.853, placing JSCM 2nd among 144 management journals encompassed within Thomson Reu‐

ters’s Social Sciences CitaƟon Index (see the below table).  

The inclusion in the Social Sciences CitaƟon Index is an important, tangible indicator of the  

Journal’s high quality and its ascendancy to the status of a premier journal.  

2010 ISI Impact Factor places the Journal of Supply Chain Management  

Second among 144 Management Journals 
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Courses 

Bachelor of Science Program 

Title  Term  Instructor 
Share of  

InternaƟonal 
Students 

Strategic Sourcing ‐  
Development of Field‐
based Cases 

Spring Term 2011 
Ass. Prof. MaƩhias EhrgoƩ  
Ass. Prof. Felix Reimann 

5 % 

Global Supply Management Fall Term 2010  Professor Lutz Kaufmann  25 % 

Global Supply Management Spring Term 2011 Professor Lutz Kaufmann 19 % 

Teaching 

Master of Science Program 
 

Title  Term  Instructor 
Share of  

InternaƟonal 
Students 

Advanced Supply  
Management 

Spring Term 2011 Ass. Prof. MaƩhias EhrgoƩ  33 % 

Advanced InternaƟonal 
Strategy 

Spring Term 2011 Ass. Prof. Felix Reimann 21 % 

Full Time MBA Program 

Title  Term  Instructor 
Share of  

InternaƟonal 
Students 

InternaƟonal Business  

Strategies 
Fall Term 2010  Professor Lutz Kaufmann 48 % 

Strategic Sourcing  Spring Term 2011  Professor Lutz Kaufmann  48 % 

InternaƟonal Module China  Spring Term 2011  
Ass. Prof. MaƩhias EhrgoƩ 

Ass. Prof. Felix Reimann 
43 % 

Accelerated Skill  

Development 
Spring Term 2011 

Ass. Prof. MaƩhias EhrgoƩ 

Ass. Prof. Felix Reimann 
43 % 
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Kellogg‐WHU ExecuƟve MBA Program 

Title  Term  Instructor 
Share of  

InternaƟonal 
Students 

Strategic Sourcing & LogisƟcs  Spring Term 2011 
Professor Lutz Kaufmann  
(together with Professor  
Stefan Spinler, WHU) 

62 % 

Strategic ImplementaƟon  
in Times of OrganizaƟonal 
Change  

Spring Term 2011 Professor Lutz Kaufmann  62 % 

Ph.D. Program 
 

Title  Term  Instructor 
Share of  

InternaƟonal 
Students 

Case Study Research 

 

Spring Term 2011 
 

Professor Lutz Kaufmann  
(together with Professor 
BriƩa Gammelgaard, Copen‐
hagen Business School) 

__ 

Part Time MBA Program 

Title  Term  Instructor 
Share of  

InternaƟonal 
Students 

Strategic Sourcing  Spring Term 2011  Professor Lutz Kaufmann  37 % 

Accelerated Skill  
Development 

Fall Term 2010 
Ass. Prof. MaƩhias EhrgoƩ 
Ass. Prof. Felix Reimann 

43 % 

Courses 

Teaching 
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Teaching 

Guest Speakers 

Name              FuncƟon/InsƟtuƟon 

 Bertrand Conquéret      Corporate Senior Vice President Global Purchasing 
       Henkel AG & Co. KGaA 

Name              FuncƟon/InsƟtuƟon 

 Dr. Christoph Bode     Senior Researcher     
       ETH Eidgenössische Technische Hochschule Zurich 

 Florian Clemens       Global Brand MarkeƟng Manager 
       Danone GmbH 

 Bertrand Conquéret    Corporate Senior Vice President Global Purchasing 
       Henkel AG & Co. KGaA 

 

Name              FuncƟon/InsƟtuƟon 

 Dr. Lydia Bals         Project Manager 
              Bayer Business Services AG 

 Dr. ChrisƟan Buhrmann    Manager 
       Bosch Rexroth AG 

 Johan Cauwenbergh      Minister Councellor/Head of EU OperaƟons 
              European Union 

 Linda Cao          Deputy General Manager MarkeƟng & Sales Div. 
              Shanghai Wingsbook Co. 

 Charles J. P. Chen      Associate Dean 
              CEIBS 

 Geun Hee Cho        Public RelaƟon SecƟon 
              Beijing Hyundai Motor Co. 

 Fernando Cutando        Membership & Sponsorship Manager 
              European Union Chamber of Commerce in China 

 Ludwig Fella         Senior RelaƟonship Manager/Director 
              Commerzbank AG 

 Professor Wang Gao    Professor of MarkeƟng 
       CEIBS 

 Professor David Gosset     Director of the Academic Sinica Europeae 
       CEIBS 

 

in the MSc Program  

in the BSc Program 

in the Full Time MBA Program 
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Teaching 

Guest Speakers 

Name              FuncƟon/InsƟtuƟon 

 Walter Inkemann        Head of Ameco AviaƟon College 
              Ameco Beijing 

 Minrui Ji      Project Manager 
       Inverto Shanghai 

 Professor Wang Jianmao   Professor of Economics 
       CEIBS 

 Alexandra Lehmann      Project Officer Development & Co‐operaƟon 
              European Union 

 Olivia Liu          NaƟonal Account Director Sales Dept. 
              Shanghai Wingsbook Co. 

 Dr. Roland Parg     Principal 
       Bayer Business Services AG 

 Xavier Lluis Sans Powell      Business Manager 
              European Union Chamber of Commerce in China 

 Sven Schoedel        Senior Project Manager 
              Commerzbank AG 

 Dr. Wen X. Yuan        Vice President 
              Beijing Hyundai Motor Co. 

 Li Yueqing          General Manager 
              Shanghai Wingsbook Co. 

 Wing Zhou         Head of MarkeƟng 
              Shanghai Shenyuan PrinƟng Co. 

 Robert Bossuyt    Corporate Vice President Global Purchasing 

       Henkel AG & Co. KGaA 

 Dr. Jürgen Scherer     Corporate Key Account Manager 
       Cognis 

     

Name              FuncƟon/InsƟtuƟon 
 

 Professor BriƩa Gammelgaard   Professor of LogisƟcs and Supply Chain  

       Management  

       Copenhagen Business School 

 

 

 

in the Full Time MBA Program (cont.) 

in the Ph.D. Program 
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Teaching 

Guest Speakers 

 

 

 

 
Guest lecture on Dr. Buhrmann’s work with Bosch Rexroth in China. The presentaƟon was part of 
the lecture series on “InternaƟonal Business Strategies” in the MBA Program.  

Guest lecture on “Global MarkeƟng Strategy, Structure, Capability” held as part of the lecture 
series “Advanced InternaƟonal Strategy” in the MSc Program. 

Dr. ChrisƟan Buhrmann 
Project Manager  
Bosch Rexroth AG 

13 December 2010 

Florian Clemens 
Global Brand MarkeƟng Manager 

Danone GmbH 

19 January 2011  
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Teaching 

Guest Speakers 

 

 

 

Bertrand Conquéret 
Corporate Senior Vice President  

Global Purchasing  
Henkel AG & Co. KGaA  

Guest lecture as part of the classes on „Advanced Supply Management/Advanced InternaƟonal 
Strategy/Global Supply Management” in the MSc Program. Mr. Conquéret talked about innova‐
Ɵon in Henkel’s global purchasing funcƟon as well as in the management of internaƟonal supplier 
relaƟonships. 

31 January 2011 

Dr. Christoph Bode 
Senior Researcher of LogisƟcs Management  

ETH Zurich  

24 January 2011 

Dr. Bode gave a guest lecture on Supply Risk Management as part of the classes on „Advanced 
Supply Management” in the MSc Program.  
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Teaching 

Guest Speakers 

The team of the Henkel Center for Consumer Goods (HCCG) and the parƟcipants of WHU’s Part 
Time MBA Program welcomed Robert Bossuyt for a guest lecture on “Strategic Sourcing”. As a 
member of Henkel’s global purchasing leadership team, Robert Bossuyt manages the company’s 
worldwide acƟviƟes in sourcing packaging materials. 

25 June 2011 

Robert Bossuyt 
Corporate Vice President  

Global Purchasing 
Henkel AG & Co. KGaA  

“CompeƟƟve bridge building” workshop as part of the guest lecture on “Strategic Sourcing” in the 
Part Time MBA Program. In this simulaƟon of real life customer‐supplier negoƟaƟons, the parƟci‐
pants of the Part Time MBA Program had the chance to implement their knowledge of the previ‐
ous lessons. 

Dr. Jürgen Scherer 
 Vice President Corporate Key Account Management  

Cognis Germany 

25 June 2011 
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Teaching 

WHU MBA class visits Henkel APAC headquarters 

On March 3, 2011, WHU’s current Full Time MBA Class visited Henkel’s APAC headquarters in 
Shanghai, accompanied by their professors MaƩhias EhrgoƩ and Felix Reimann. Henkel wel‐
comed the WHU class with a rich and diverse program: In the morning, the students were invited 
to join the jury for the final presentaƟons of Henkel’s regional APAC InnovaƟon Challenge. Fur‐
ther, a number of Henkel managers from different areas and funcƟons used a panel discussion 
and lunch round‐tables to discuss the company’s Asia business with the student group. To start 
the discussion, students presented their perspecƟves on the opportuniƟes and challenges Henkel 
faces in Asia and parƟcularly in China. In this, they placed special emphasis on the specific impli‐
caƟons for Henkel’s purchasing, markeƟng, finance, and HR funcƟons. Following the presenta‐
Ɵons, a rich and open exchange of ideas between the WHU and Henkel teams emerged that 
many parƟcipants saw as the highlight of the day. The visit was part of the students’ two weeks 
long “InternaƟonal Module China” during which they deepened their knowledge about business 
opportuniƟes and management challenges in the booming Asian market environment. Beyond 
parƟcipaƟng in tailor‐made lectures by China experts at WHU’s partner university China Europe 
InternaƟonal Business School (CEIBS), the group also experienced a rich porƞolio of visits to sub‐
sidiaries of global MNEs operaƟng in China as well as to local companies. 

 

 

 

WHU Full Time MBA Class with 

their  professors MaƩhias  Ehr‐

goƩ and Felix Reimann at Hen‐

kel  and  lenovo  Asia‐Pacific 

headquarters 
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Teaching 

WHU MBA Class of 2012 at Henkel Purchasing 

 

On 25 May 2011, WHU’s MBA class of 2012 visited Henkel’s Düsseldorf headquarters under the 
supervision of their professors Lutz Kaufmann and MaƩhias EhrgoƩ. The visit took place as part 
of the MBA lecture “Strategic Sourcing”. Bertrand Conquéret, Head of Global Purchasing at Hen‐
kel, welcomed the group together with his enƟre purchasing leadership team. Designed as a 
“Purchasing live” experience, the event schedule provided the students with rich opportuniƟes to 
discuss issues and strategic challenges of a global supply funcƟon. The morning program was 
moderated by Dr. Tilo Weiss, Head of Purchasing, Henkel Asia Pacific. Part of the company visit 
was a presentaƟon by Adrián Garcia (WHU full Ɵme MBA class of 2011) who currently develops 
his thesis with Henkel on the topic of “Corporate Social Responsibility in Supply Management“. 
The event closed with a guided factory tour as well as a presentaƟon of entry and career oppor‐
tuniƟes at Henkel Purchasing.  

 

  Welcome by Bertrand Conquéret 

Discussions with Bertrand Conquéret 

MeeƟng with Henkel Purchasing Management Team 
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Theses 

 
BSc Program  

Supervisor Role by Professor Lutz Kaufmann 
Juliane EichblaƩ: Measuring Social and Environmental Supplier Performance ‐ Development 

of a QuanƟtaƟve KPI Cockpit 
Victoria Markewitz: Relevance and ImplicaƟons of Rare Earth Materials and MiƟgaƟon Strategies 

Marianna Pruchnitzkaja: Risk MiƟgaƟon Strategies for the Industrial Raw Material Market  

Alexander Hoffmann: PaperSmart ‐ Looking for Growth 

Michael Wendt: PaperSmart ‐ Procuring Paper, Smart 

Markus Erken: IntraorganizaƟonal Influence TacƟcs 
 

Supervisor Role by Assistant Professors MaƩhias EhrgoƩ and Felix Reimann 
Olga Bart: IntuiƟve ExperƟse in Supply Management Decision Making 

Mario Schneider: Total Cost of Ownership Models 
Tilmann Volk: The Role of Middle Managers in Driving Change Projects ‐ A Commitment to the 

Status Quo PerspecƟve 

Oliver Wolf: Make‐or‐Buy Decision Making in Services ‐ The Example of Bayer AG 
 

MSc Program 
Supervisor Role by Assistant Professors MaƩhias EhrgoƩ and Felix Reimann 
Heiko Dassau: Supply Management Decision Making 

Kilian Dinkelaker: Raw Material Sourcing 

Markus Noack: IntegraƟng Sustainability into the Corporate Strategy 
 

Full Time MBA Program 
Supervisor Role by Professor Lutz Kaufmann 

Kathryn Farrow: In Pursuit of Best PracƟce ‐ Seƫng Standards in R&D Procurement 
 

Supervisor Role by Assistant Professors MaƩhias EhrgoƩ and Felix Reimann 
Adrián Garcia: The RelaƟonship between Supplier Environmental Sustainability and Supplier 

OperaƟonal Performance ‐ Literature Review and Empirical Analysis 

Simone Schwille: Analysis of the Chinese AutomoƟve Market for e‐Mobility and Development 
of a Corresponding Product‐Market Strategy for ConƟnental 

 

EMBA Program 
Supervisor Role by Professor Lutz Kaufmann 
Dr. Jürgen Schumacher: ExecuƟng Strategy ‐ Defining and ExecuƟng Line of Business Strategy 

by Breaking Down the Corporate Strategy 
Thomas Tellert: IT SoluƟons and Services for the European TelecommunicaƟons, Media and 

Technology Market 

Jimmy Ee: ImplementaƟon of a Global Delivery Strategy for ecenta AG 
 

Cases 
Supervisor Role by Professor Lutz Kaufmann 
Volvo’s and Mack’s Australia IntegraƟon ‐ The Best of Two Worlds, ECCH, Ref.‐No. 310‐252‐1 

Teaching 
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Tailoring with Passion  
 

WHU Executive Education offers its customers truly customized executive programs. Through in‐

tense interviews with board members and human resource departments, the Executive Educa‐

tion team carefully tailors the contents and methodologies of the programs to the specific needs 

of the company. Once the general path is set, continuous and open feedback ensures that all 

stakeholders fine tune the program until it matches the demands of the client perfectly. 

This unique and demanding process has supported our clients such as Metro, MAN, 3M and 

Deutsche Börse and was rewarded with the 

“Excellence in Practice Award 2010” for a cus‐

tomized MAN General Management Program in 

collaboration with the Saïd Business School. The 

distinguished MAN General Management Pro‐

gram has already hosted its ninth session. 

Throughout April and June, WHU Executive Edu‐

cation had the pleasure to host the Deutsche 

Börse program. In three intense modules the 

themes, Change Manage‐ment, Leadership and 

Innovation, were discussed and related to the 

day‐to‐day experiences of the participants.  

3M and WHU Executive Education will start the 

third round of the “Key Account Leadership De‐

velopment Program” (KALDP) in September 

2011. In ten modules over two days each, 26 

Key Account Managers from 3M Germany will 

gain insight into relevant topics. Combined with 

customized “hands on” projects which directly 

relate with their day‐to‐day business, this program will provide a unique learning experience. 

Executive Education was also very glad to welcome 32 EMBA students of the Melbourne Business 

School at our campus. With focus on Transition Economics East/West Europe, European Econom‐

ics, Competitive Strategy in European Markets and Innovation Strategies of European Companies, 

they faced a challenging, but fascinating deep insight into the European economic systems. 

 

 

 

 

ExecuƟve EducaƟon & Business Engagement 
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Campus for Strategy 
 

 Successful Strategy Conference 2011 

“It is the individual, who counts!” 

On April 13 and 14, 2011, WHU ‐ OƩo Beisheim 

School of Management hosted the 4th Campus for 

Strategy.  

Also this year, the annual conference was organized by 

an ambiƟous group of WHU students supported by the school’s 

InternaƟonal Business & Supply Management team around Lutz 

Kaufmann, Felix Reimann, and MaƩhias EhrgoƩ. Managers, aca‐

demics, and students jointly discussed approaches on how compa‐

nies can out‐perform compeƟƟon by making decisions beƩer and 

faster. A parƟcular focus was on the quesƟon of how intuiƟve and 

raƟonal decision making should co‐

exist.   
 

Professor Lutz Kaufmann opened the con‐

ference with a quote from Max Grundig 

“It’s me, who thinks. My gut decides.” In 

this, he raised the quesƟon of whether in‐

tuiƟve decision making yields beƩer out‐

comes than purely raƟonal decision pro‐

cesses. A logical quesƟon, thus, is whether 

the noƟon of a purely raƟonal “homo oeco‐

nomicus” remains a theoreƟcal concept only.  

Kaufmann emphasized, however, that relying exclusively on intuiƟon entails the risk of taking 

wrong routes. “AnalyƟcs certainly is not a universal remedy but a necessary pre‐requisite for 

managerial decision making.” 

Professor Herbert Henzler, Senior Advisor at Credit Suisse and for‐

mer head of McKinsey Europe, Ɵed in with this tenet, but pointed 

to the danger of “paralysis through analysis”.  

Roland O. Rechtsteiner, Partner at Oliver Wyman, emphasized that 

intuitive decision making always needs supporting tools. Only a well‐

balanced use of intuiƟon and analyƟcal tools allows managing un‐

certainty and can even turn it into opportuniƟes for compeƟƟve 

advantages.  

 

 

 

 

ExecuƟve EducaƟon & Business Engagement 

Prof. Herbert Henzler 
Ulrich K. Wegener 

Dr. Imeyen Ebong 
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ExecuƟve EducaƟon & Business Engagement 

A further highlight of the conference was marked by 

the appearance of Ulrich K. Wegener, former General 

and Commander of the German Special Forces Unit 

GSG 9. Wegener’s remarks centered on decision mak‐

ing and people leadership in situaƟons of extreme ten‐

sion and pressure, both in military and civilian manage‐

ment contexts. The focus of all leadership, Wegener 

emphasized, should be the individual person, allowing 

for trusƞul interacƟon, even in the face of severe chal‐

lenges. This implied that the responsibility of opera‐

Ɵonal leadership should be “at the front line, on the 

ground”. According to Wegener, this criƟcal principle of 

military leadership equally holds true in daily corporate 

work. Targets need to be set by top management, but 

middle managers with full transparency on operaƟonal 

issues and developments need the authority to quickly 

adapt the course of 

acƟon within the guidelines given. An indispensible pre‐

requisite is complete trust between top and middle manage‐

ment. From Wegener’s experience, a good way for building 

such trust is conducƟng role plays and “war games”, in which 

both sides can demonstrate their abiliƟes in Ɵmes of crisis. 

Trust also marked the cornerstone of the talk by Dr. Imeyen 

Ebong, Partner at the internaƟonal consulƟng firm Bain & 

Company. Ebong explained that trust represents the basis for 

effecƟve corporate decision making. In that it gives lower lev‐

els in the organizaƟon the confi‐

dence required to act quickly and sternly in the fast‐paced environ‐

ment of today’s markets. According to a study by Bain & Company, 

firms that have implemented faster and more effecƟve decision pro‐

cesses clearly outperform their compeƟtors in the market place. Fur‐

ther, employee saƟsfacƟon across all levels is higher in such organi‐

zaƟons. 

In addiƟon to these keynote speeches, parƟcipants intensely dis‐

cussed decision making approaches and strategies in workshops and 

panel discussions. A re‐occurring topic in the discussions was the 

quesƟon of which specific approaches allow for an effecƟve combi‐

naƟon of both analyƟcal and intuiƟve approaches in decision making.  

The conference marked a new record of aƩendance for the Campus 

for Strategy series, reflecƟng the aƩracƟveness of the program and 

the high caliber of the speakers.  

Lukas Bohl, WHU student 
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ExecuƟve EducaƟon & Business Engagement 

Save the Date 2012 

Our next conference bearing the new Ɵtle “Campus  for Strategy & Leadership” will take place 

on March  27,  2012. The conference offers a varied program ranging from speeches, panel  

discussions to networking sessions in order to debate the quesƟon on how to synchronize strat‐

egies and leadership. Next year’s campus will focus on the topic “UƟlizing volaƟlity ‐ flexible 

strategies, agile organizaƟons”. Top managers/execuƟves as well as pracƟƟoners, consultants, 

and academics are invited to share their experiences, opinions, and ideas on this subject. 

Further informaƟon is available at www.campusforstrategy.com. 

Program Campus for Strategy 2011 
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ExecuƟve EducaƟon & Business Engagement 

Strategist of the Year 2010  
 
 

On September 30, 2010 the „Strategist of the Year“ 

award was conferred for the seventh Ɵme in Frank‐

furt. The business prize was awarded by Financial 

Times Deutschland, WHU, and the strategy consul‐

Ɵng firm Bain & Company.  

The award is presented in three size categories, 

which are based on business turnover. The winners 

of 2010‘s "Strategist of the Year“ award were Eck‐

hard  Heidloff (Wincor Nixdorf AG), Albrecht Horn‐

bach (Hornbach Holding AG) and Dr. Ben J. Lipps (Fresenius Medical Care AG). 

The award recognizes CEOs whose companies have implemented a long‐term, consistent, pro‐

gressive, and sustainable strategy and thereby outperformed their compeƟtors in the market‐

place. Economic success is measured by an above‐average increase in sales, employment, profi‐

tability, and capital market performance. 

 

Laudatory speech for Dr. Ben J. Lipps, Fresenius Medical Care AG, by Professor Dr. Lutz Kauf‐

mann  

Dr. Lipps, Ladies and Gentlemen,  

we all know that our kidneys are basically the washing machines for our blood. If you are a pa‐

Ɵent with kidney failure, however, you need dialysis machines for filtering your blood. Now, that 

was all I knew when I started to prepare this laudatory speech, but that is not enough for us to be 

able to fully appreciate the achievements of our winner tonight. 

So, please let me shortly take you back to the sixƟes, when Dr. Lipps started his career. Imagine 

you are average Joe or Jane, you live in SeaƩle, and you are diagnosed with kidney failure. You 

learn that paƟents are receiving hemodialysis experimentally. You hear further, that it is a very 

stressful procedure, typically lasƟng six to ten hours at a Ɵme, for three Ɵmes a week. And aŌer 

each treatment, you feel horrible and very, very Ɵred. You develop nausea, peripheral neuropa‐

thy, and hyperkalemia – in other words, neither your nerves nor your muscles are doing what 

they are supposed to do. Above all, your life expectancy is now measured in months not years ‐ if 

you get treated at all. In 1967, only about 800 dialysis paƟents can be treated in about 100 cen‐

ters in the U.S. As demand greatly exceeds the capacity of the available dialysis machines, doc‐

tors in SeaƩle have established a commiƩee that decides who shall live and who shall die within 

weeks.  

For more than the last four decades, Dr. Ben Lipps did nothing less than dedicate his professional 

life to improving exactly this situaƟon.  

Ben received a Ph.D. in Chemical Engineering from MIT in 1966. Already his Ph.D. thesis centered 

on the design of arƟficial kidneys. He then led the research team that created the hollow fiber ar‐ 
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"Strategist of the Year 2010“, Dr. Ben J. Lipps, Fresenius Medical Care AG,  
and Professor Dr. Lutz Kaufmann 

ExecuƟve EducaƟon & Business Engagement 

Strategist of the Year 2010 
 

Ɵficial kidney used on August 1, 1967 for the first human hemodialysis. Almost all dialyzers in use 

today are based on the invenƟon of Ben Lipps and his team. The project that originated from his 

Ph.D. thesis was truly revoluƟonary and changed millions of lives ever since. 

Today, about 2 million paƟents with terminal kidney failure depend on dialysis. Their life expec‐

tancy has gone up sharply: Even in the 80s, only about 7% lived for more than 4 years, now 50% 

live longer than 10 and 25% even longer than 20 years. You can even enjoy vacaƟon and go on a 

cruise ship or walk along the beauƟful beaches on Fuerteventura where you may receive the nec‐

essary life‐saving treatment with the arƟficial kidney in a local clinic through one of FMC’s ser‐

vices called Holiday Dialysis InternaƟonal. What a change. 

But Ben Lipps not only possessed the resourceful spirit of the true inventor. He was also the key 

figure in commercializing the dialyzer. It is no wonder that he sƟll conƟnues to press for simulta‐

neously developing the technology and lowering its costs. 

Dr. Lipps was CEO of Fresenius USA unƟl 1996. Ben made it his business to personally know eve‐

ryone who was anyone in the dialysis world and to know what they thought and what they want‐

ed in terms of equipment. In 1996, he led the complex local negoƟaƟons for the acquisiƟon of 

the much larger NaƟonal Medical Care and managed the successful post merger integraƟon. 

Since 1999, he has guided FMC as the Chairman and CEO. And he has posiƟoned FMC very well as 

the leading provider in a comprehensive healthcare system for dialysis paƟents worldwide. Cur‐

rent and former members of his teams describe him as very humble, fair and always polite. 

Dr. Lipps:  

 has for more than forty years pursued the very worthwhile mission of improving the lives of 

kidney paƟents,  

 tonight he wins this presƟgious award for the second Ɵme in a row. 

And this is so well‐deserved! 

Ladies and Gentlemen, please join me in congratulaƟng Dr. Ben Lipps. 
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Working Group „Corporate Planning“ of the Schmalenbach AssociaƟon for 
Business  AdministraƟon 
 

The Schmalenbach AssociaƟon for Business AdministraƟon (SG) 

is the oldest associaƟon concerned with business administraƟon 

in Germany. The SG counts both representaƟves from business 

research and top execuƟve managers among its members. The 

dialogue between science and business pracƟce and valuable 

cross‐ferƟlizaƟon represent the main goals of the associaƟon. 

Professor Lutz Kaufmann heads SG's working group "Integrated 

Corporate Planning" (AK‐IUP) together with Dr. Michael 

Rademacher, CFO of ThyssenKrupp Nirosta GmbH. 

The working group's 2010 fall meeƟng took place on October 27/28 upon invitaƟon of Dr. Holger 

Rath, IBM Germany, in Ehningen. Members of the working group presented their perspecƟve on 

how corporate planning needs to evolve in response to the recent crises and market turbulence. 

In parƟcular, the discussion centered on tools for scenario and corridor planning as well as new 

approaches for risk management and corporate communicaƟon (internal and external) in the 

case of unexpected events.  

The 2011 spring meeƟng took place on April 13 upon invitaƟon of Prof. Kaufmann, Vallendar. 

Again, the overarching quesƟon was how firms, and corporate planning in parƟcular, can react to 

the dramaƟc recent increase in market volaƟlity. Members of the working group presented new 

approaches for improved risk tracking and reporƟng (“risk cockpit”), techniques to beƩer 

represent probability distribuƟons in planning processes, and reputaƟon management in Ɵmes 

when a firm is under pressure from various stakeholders. AŌer the meeƟng, all members were 

invited to join the WHU Campus for Strategy, the annual strategy conference at WHU. 

In November 2011, the fall meeƟng of the working group will take place upon invitaƟon of 

LuŌhansa AG in Seeheim. 

 

The following companies are represented in the working group: 

BASF AG, Bayer AG, Bilfinger Berger AG, BMW AG, BP Europe SE, B. Braun AG, Daimler AG, DB 

Mobility LogisƟcs AG, Deutsche LuŌhansa AG, Deutsche Telekom AG, Deutscher Ring Lebens‐ und 

Sachversicherungs AG, E.ON AG, FTE Verwaltungs GmbH, Haniel & Cie. GmbH, JenopƟk AG, Merz 

GmbH  &  Co.  KGaA,  Robert  Bosch  GmbH,  RWE  IT,  Siemens  AG,  Sinosol  AG,  Steria Mummert 

ConsulƟng  AG,  ThyssenKrupp  Nirosta  GmbH,  TRUMPF  GmbH  +  Co.KG,  Vodafone,  Zwiesel 

Kristallglas AG. 
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Professor Lutz Kaufmann 

 European Editor of the Journal of Supply Chain Management 

 Associate Fellow of the Saïd Business School at the University of Oxford 

 Member of the Board, Center for Leadership, Kansas State University, ManhaƩan, KS, USA 

 Member of the Awarding CommiƩee for the Hochschulpreis für MaterialwirtschaŌ, Einkauf 

und LogisƟk of BME e. V. (Bachelor/Diploma/Master‐Theses) 

 Member of the Ph.D. CommiƩee of WHU ‐ OƩo Beisheim School of Management 

 Academic Director of the working group "Corporate Panning" of the Schmalenbach Associa‐

Ɵon for Business AdministraƟon  

 Interviewpartner for the evaluaƟon teams of FIBAA and AACSB 

 Case and teaching note publicaƟons at the European Case Clearing House (ECCH):  

2,624 copies downloaded (WHU total: 3,649) 

 Reviewer for various double‐blind reviewed scholarly journals in the fields of internaƟonal 

business and supply management (e.g., MIR ‐ Management InternaƟonal Review, Journal of 

OperaƟons Management,  InternaƟonal Journal of Physical DistribuƟon and LogisƟcs Man‐

agement, European Management Journal) 

 Daniela and Jürgen Westphal‐FoundaƟon: Professor Lutz Kaufmann is WHU‘s mentor for 

the Daniela and Jürgen Westphal‐FoundaƟon which supports students from private univer‐

siƟes financially during their semester abroad. 

 

Assistant Professor MaƩhias EhrgoƩ 

 Reviewer for various double‐blind reviewed scholarly journals in the fields of InternaƟonal 

Business and Supply Management (e.g., Journal  of  Supply  Chain  Management,  MIR  ‐

Management InternaƟonal Review, Journal of OperaƟons Management, InternaƟonal Jour‐

nal of Physical DistribuƟon and LogisƟcs Management) 

 Member of the Academy of InternaƟonal Business, Academy of Management, Strategic 

Management Society, German Academic AssociaƟon for Business Research  (VHB), InsƟtute 

for Supply Management  

 

Assistant Professor Felix Reimann 

 Member of the Academy of InternaƟonal Business, Academy of Management, Strategic 

Management Society, German Academic AssociaƟon for Business Research  (VHB), InsƟtute 

for Supply Management and working group „Corporate Planning“ of the Schmalenbach 

AssociaƟon for Business AdministraƟon   

 

Community Outreach  
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Research 

Ongoing Ph.D. Projects (First Supervisor Role by Professor Lutz Kaufmann) 

 

 
 

 

 

 

 

 

 

 

 

From leŌ to right: 

Ass. Prof. Felix Reimann, WHU 

Prof. MarƟn Hemmert,  
Korea University, Seoul 

Prof. Lutz Kaufmann, WHU 

 
Asia Center 

Name   Working  Title  Second Supervisor 

Jan‐Frederik Rösch 

InternaƟonalizaƟon of Chinese Brands ‐ 

MiƟgaƟon of Brand Challenges through 

Brand Management  

Professor Ove Jensen  

Jonathan Hao Chen  

InternaƟonalizaƟon of Chinese Firms ‐ 

The Role of "Guanxi" for Chinese Out‐

ward InternaƟonalizaƟon 

Professor Jürgen Weigand  

Name   Working Title  First Supervisor 

Elmar Wyszomirski 

Management Control Systems, their De‐

sign CharacterisƟcs and Impact on Ma‐

nagerial Decisions and Extra‐Role Perfor‐

mance ‐ Empirical Evidence from China 

and Germany  

Professor Utz Schäffer  

Asia‐Europe Research Dialogue with Professor MarƟn Hemmert, Korea University, Seoul 

Professor MarƟn Hemmert from Korea University in Seoul met with Professor Lutz Kaufmann 

and Assistant Professor Felix Reimann to discuss perspecƟves on research topics and methods. 

The goal was to explore potenƟal avenues for joint research to incorporate both Asian and Euro‐

pean viewpoints and data. Professor Hemmert extended an invitaƟon for a return visit to Korea, 

and the dialogue is to be conƟnued over the coming year. 

Ongoing Ph.D. Projects (First Supervisor Role by Professor Lutz Kaufmann) 
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ArƟcles in Academic Journals 
 

 MaƩhias EhrgoƩ, Felix Reimann, Lutz Kaufmann, Craig R. Carter: 
Social Sustainability in SelecƟng Emerging Economy Suppliers 
In: Journal of Business Ethics, 98 (1): 99‐119 

 Felix Reimann, MaƩhias EhrgoƩ, Lutz Kaufmann, Craig R. Carter: 
Local Stakeholders and Local  LegiƟmacy: MNEs’ Social Strategies in Emerging Economies 
In: Journal of InternaƟonal Management (JIM): in press 

 

 

Conference Papers 

 MaƩhias EhrgoƩ: 
Social and Environmental Sustainability in Supplier Management ‐ MoƟvaƟons and Payoffs, 
Daimler Sustainability Dialogue, StuƩgart, November 2010 

 Lutz Kaufmann, MaƩhias EhrgoƩ:  
Procedural RaƟonality in Supplier SelecƟon Decisions: The Effect of the NaƟonal Task 
Environment, 20th Annual IPSERA Conference, Maastricht, April 2011 

 MaƩhias EhrgoƩ: 
AnalyƟcs vs. IntuiƟon: WHU’s Research Stream on Supply Management Decision Making  
& Sustainable Sourcing ‐ WHU Research Agenda, Second Academic Forum Volkswagen AG, 
Wolfsburg, August 2011 

 

Completed DissertaƟons 

First Supervisor Role by Professor Lutz Kaufmann 

Behavioral Supply Management ‐ A Decision Theory‐based InvesƟgaƟon of Decision Process 
DecomposiƟon in the United States and China 
Ph.D. Student: Dominik Riedl 
Second Supervisor: Professor Utz Schäffer 

InternaƟonalizaƟon of Emerging Market Firms ‐ Grounded Theory‐based Evidence of 
RelaƟonal AmbidexteriƟes 
Ph.D. Student: Nikola Denk 
Second Supervisor: Professor MarƟn Högl 

Asia Center 

Research 
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Teaching 

Bachelor of Science Program 

Title  Term  Instructor 
Share of Inter‐

naƟonal Students 

Global Supply Management Fall Term 2010  Professor Lutz Kaufmann  25 % 

Global Supply Management Spring Term 2011 Professor Lutz Kaufmann 19 % 

Asia Center 

Master of Science Program 

Title  Term  Instructor 
Share of Inter‐

naƟonal Students 

Advanced Supply  
Management 

Spring Term 2011 Ass. Prof. MaƩhias EhrgoƩ  33 % 

Advanced InternaƟonal  
Strategy 

Spring Term 2011 Ass. Prof. Felix Reimann 21 % 

Courses 

Full Time MBA Program 

Title  Term  Instructor 
Share of Inter‐

naƟonal Students 

InternaƟonal Business  

Strategies 
Fall Term 2010  Professor Lutz Kaufmann 48 % 

Strategic Sourcing  Spring Term 2011  Professor Lutz Kaufmann  48 % 

InternaƟonal Module China  Spring Term 2011  
Ass. Prof. MaƩhias EhrgoƩ 

Ass. Prof. Felix Reimann 
43 % 

Part Time MBA Program 

Title  Term  Instructor 
Share of Inter‐

naƟonal Students 

Strategic Sourcing  Spring Term 2011  Professor Lutz Kaufmann  37 % 

Simone Schwille: Analysis of the Chinese AutomoƟve Market for e‐Mobility and Development 

of a Corresponding Product‐Market Strategy for ConƟnental 

Theses 

Supervisor Role by Assistant Professor Felix Reimann 
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Asia Center 

Teaching 

Name              FuncƟon/InsƟtuƟon 

 Bertrand Conquéret      Corporate Senior Vice President Global Purchasing 
       Henkel AG & Co. KGaA 

Name              FuncƟon/InsƟtuƟon 

 Dr. Christoph Bode     Senior Researcher     
       ETH Eidgenössische Technische Hochschule Zurich 

 Florian Clemens       Global Brand MarkeƟng Manager 
       Danone GmbH 

 Bertrand Conquéret    Corporate Senior Vice President Global Purchasing 
       Henkel AG & Co. KGaA 

 

Name              FuncƟon/InsƟtuƟon 

 Dr. Lydia Bals         Project Manager 
              Bayer Business Services AG 

 Dr. ChrisƟan Buhrmann    Manager 
       Bosch Rexroth AG 

 Johan Cauwenbergh      Minister Councellor/Head of EU OperaƟons 
              European Union 

 Linda Cao          Deputy General Manager MarkeƟng & Sales Div. 
              Shanghai Wingsbook Co. 

 Charles J. P. Chen      Associate Dean 
              CEIBS 

 Geun Hee Cho        Public RelaƟon SecƟon 
              Beijing Hyundai Motor Co. 

 Fernando Cutando        Membership & Sponsorship Manager 
              European Union Chamber of Commerce in China 

 Ludwig Fella         Senior RelaƟonship Manager/Director 
              Commerzbank AG 

 Professor Wang Gao    Professor of MarkeƟng 
       CEIBS 

 

  

in the MSc Program  

in the BSc Program 

in the Full Time MBA Program 

Guest Speakers 
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Asia Center 

Teaching 

Name              FuncƟon/InsƟtuƟon 

 Professor David Gosset     Director of the Academic Sinica Europeae 
       CEIBS 

 Walter Inkemann        Head of Ameco AviaƟon College 
              Ameco Beijing 

 Minrui Ji      Project Manager 
       Inverto Shanghai 

 Professor Wang Jianmao   Professor of Economics 
       CEIBS 

 Alexandra Lehmann      Project Officer Development & Co‐operaƟon 
              European Union 

 Olivia Liu          NaƟonal Account Director Sales Dept. 
              Shanghai Wingsbook Co. 

 Dr. Roland Parg     Principal 
       Bayer Business Services AG 

 Xavier Lluis Sans Powell      Business Manager 
              European Union Chamber of Commerce in China 

 Sven Schoedel        Senior Project Manager 
              Commerzbank AG 

 Dr. Wen X. Yuan        Vice President 
              Beijing Hyundai Motor Co. 

 Li Yueqing          General Manager 
              Shanghai Wingsbook Co. 

 Wing Zhou         Head of MarkeƟng 
              Shanghai Shenyuan PrinƟng Co. 

 Robert Bossuyt    Corporate Vice President Global Purchasing 

       Henkel AG & Co. KGaA 

 Dr. Jürgen Scherer     Corporate Key Account Manager 
       Cognis 

     

 

 

           

 

 

in the Full Time MBA Program (cont.) 

Guest Speakers 
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Asia Center 

Teaching 

 

 

 

 

Dr. ChrisƟan Buhrmann 
Project Manager  
Bosch Rexroth AG 

13 December 2010 ‐ Guest lecture on Dr. Buhrmann’s 
work with Bosch Rexroth in China. The presentaƟon 
was part of the lecture series on “InternaƟonal Busi‐
ness Strategies” in the MBA Program.  

Florian Clemens 
Global Brand MarkeƟng Manager 

Danone GmbH 

19 January 2011 ‐ Guest lecture on “Global MarkeƟng 
Strategy, Structure, Capability” held as part of the lecture 
series “Advanced InternaƟonal Strategy” in the MSc Pro‐
gram. 

Guest Speakers 

24 January 2011 ‐ Dr. Bode gave a guest lecture on Supply Risk 
Management as part of the classes on „Advanced Supply Man‐
agement” in the MSc Program.  

Dr. Christoph Bode 
Senior Researcher of LogisƟcs Management  
ETH Zurich  
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Asia Center 

Teaching 

 

 

 

Bertrand Conquéret 
Corporate Senior Vice President Global Purchasing  

Henkel AG & Co. KGaA  

31 January 2011 ‐ Guest lecture as part of the 
classes on „Advanced Supply Management/
Advanced InternaƟonal Strategy/Global Supply 
Management” in the MSc Program. Mr. Con‐
quéret talked about innovaƟon in Henkel’s glob‐
al purchasing funcƟon as well as in the manage‐
ment of internaƟonal supplier relaƟonships. 

25 June 2011 ‐ The team of the Henkel Center for Consumer Goods (HCCG) and the parƟcipants 
of WHU’s Part Time MBA Program welcomed Robert Bossuyt for a guest lecture on “Strategic 
Sourcing”. As a member of Henkel’s global purchasing leadership team, Robert Bossuyt manages 
the company’s worldwide acƟviƟes in sourcing packaging materials. 

Robert Bossuyt 
Corporate Vice President Global Purchasing 

Henkel AG & Co. KGaA  

25 June 2011 ‐ “CompeƟƟve bridge building” 
workshop as part of the guest lecture on 
“Strategic Sourcing” in the Part Time MBA Pro‐
gram. In this simulaƟon of real life customer‐
supplier negoƟaƟons, the parƟcipants of the 
Part Time MBA Program had the chance to im‐
plement their knowledge of the previous les‐
sons. 

Dr. Jürgen Scherer 
 Vice President Corporate Key Account Management  

Cognis Germany 

Guest Speakers 
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Asia Center 

On March 3, 2011, WHU’s current full Ɵme MBA Class visited Henkel’s APAC headquarters in 
Shanghai, accompanied by their professors MaƩhias EhrgoƩ and Felix Reimann. Henkel wel‐
comed the WHU class with a rich and diverse program: In the morning, the students were invited 
to join the jury for the final presentaƟons of Henkel’s regional APAC InnovaƟon Challenge. Fur‐
ther, a number of Henkel managers from different areas and funcƟons used a panel discussion 
and lunch round‐tables to discuss the company’s Asia business with the student group. To start 
the discussion, students presented their perspecƟves on the opportuniƟes and challenges Henkel 
faces in Asia and parƟcularly in China. In this, they placed special emphasis on the specific impli‐
caƟons for Henkel’s purchasing, markeƟng, finance, and HR funcƟons. Following the presenta‐
Ɵons, a rich and open exchange of ideas between the WHU and Henkel teams emerged that 
many parƟcipants saw as the highlight of the day. The visit was part of the students’ two weeks 
long “InternaƟonal Module China” during which they deepened their knowledge about business 
opportuniƟes and management challenges in the booming Asian market environment. Beyond 
parƟcipaƟng in tailor‐made lectures by China experts at WHU’s partner university China Europe 
InternaƟonal Business School (CEIBS), the group also experienced a rich porƞolio of visits to sub‐
sidiaries of global MNEs operaƟng in China as well as to local companies. 

 

 

 

Teaching 

WHU MBA class visits Henkel APAC headquarters 

WHU Full Time MBA Class with 

their  professors MaƩhias  Ehr‐

goƩ and Felix Reimann at Hen‐

kel  and  lenovo  Asia‐Pacific 

headquarters 
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Asia Center 

Teaching 

 

On 25 May 2011, WHU’s MBA class of 2012 visited Henkel’s Düsseldorf headquarters under the 
supervision of their professors Lutz Kaufmann and MaƩhias EhrgoƩ. The visit took place as part 
of the MBA lecture “Strategic Sourcing”. Bertrand Conquéret, Head of Global Purchasing at Hen‐
kel, welcomed the group together with his enƟre purchasing leadership team. Designed as a 
“Purchasing live” experience, the event schedule provided the students with rich opportuniƟes to 
discuss issues and strategic challenges of a global supply funcƟon. The morning program was 
moderated by Dr. Tilo Weiss, Head of Purchasing, Henkel Asia Pacific. Part of the company visit 
was a presentaƟon by Adrián Garcia (WHU full Ɵme MBA class of 2011) who currently develops 
his thesis with Henkel on the topic of “Corporate Social Responsibility in Supply Management“. 
The event closed with a guided factory tour as well as a presentaƟon of entry and career oppor‐
tuniƟes at Henkel Purchasing.  

 

 
Welcome by Bertrand Conquéret 

Discussions with Bertrand Conquéret 

MeeƟng with Henkel Purchasing Management Team 

WHU MBA Class of 2012 at Henkel Purchasing 
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Team 

 

 

 

 
 
 

Felix Reimann (felix.reimann@whu.edu) 
 

Felix Reimann is Assistant Professor of InternaƟonal Business and has  
been a faculty member with WHU since January 2010. Dr. Reimann‘s pub‐
licaƟons include, amongst others, arƟcles in the Journal of InternaƟonal 
Management, Journal of Business Ethics, Wall Street Journal, and Harvard 
Business Manager. Further, Dr. Reimann is author of several teaching case 
studies on internaƟonalizaƟon strategies which all appeared at the Euro‐
pean Case Clearing House (ECCH). Both before and aŌer his doctoral stud‐
ies, Dr. Reimann worked for a total of three years as a consultant at 
McKinsey & Company, mainly in the high‐tech and telecommunicaƟons 

sectors. The regional focus of his work was in Asia and Europe. 

Head of the Chair 

Assistant Professors associated to the Chair 

 MaƩhias EhrgoƩ (maƩhias.ehrgoƩ@whu.edu) 

 MaƩhias EhrgoƩ is Assistant Professor of InternaƟonal Business & Supply 
 Management and has been a faculty member with WHU since January 
 2010. Dr. EhrgoƩ’s publicaƟons include, amongst others, arƟcles in the 
 Journal of InternaƟonal Management, Journal of Business Ethics, Wall 
 Street Journal, and Harvard Business manager. Further, Dr. EhrgoƩ is the 
 author and co‐author of several teaching case studies, especially on inter
 naƟonalizaƟon and market strategies as well as global value chain opƟ‐ 
 mizaƟon which all appeared at the European Case Clearing House (ECCH). 
 He also has several years of experience in training presentaƟon skills and 

problem solving techniques. Dr. EhrgoƩ has 3+ years of industry experience as a consultant at 
Bain & Company Germany Inc., mainly in the consumer goods, machinery & equipment, telecom‐
municaƟon, and high‐tech sectors, and with a regional focus in Europe and Asia.  

For the detailed CVs see www.whu.edu/en/research/faculty/strategy‐and‐organizaƟon‐group/
internaƟonal‐business‐supply‐management/team/. 
 

 

Professor Lutz Kaufmann (kaufmann@whu.edu) 

Lutz Kaufmann holds the chair of InternaƟonal Business & Supply Man‐
agement at WHU. He heads the WHU Asia Center and serves as academic 
director of WHU‘s ExecuƟve EducaƟon and WHU‘s Campus for Strategy 
conference. He is also Associate Fellow in ExecuƟve EducaƟon of the Saïd 
Business School at the University of Oxford. 

In July 2011, he and his team celebrated his 10‐year anniversary as a  
faculty member of WHU.  
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Team 
 

 

 

 

 

 

 

Nikola Denk 

nikola.denk@whu.edu 

Research Associates and Ph.D. Students 

ChrisƟan Wagener 

chrisƟan.wagener@whu.edu 

Jan‐Frederik Rösch 

jan‐frederik.roesch@whu.edu 

Gavin Meschnig 

gavin.meschnig@whu.edu 

Claudia Wagner 

claudia.wagner@whu.edu 

Barbara Wichmann 

barbara.wichmann@whu.edu 

Astou Saw 

astou.saw@whu.edu 

Chair Secretary 

Renate Schirra 

renate.schirra@whu.edu 



 

 

The Chair‘s Hall of Fame 

Dr. Christopher Ridder Dr. Sönke Rössing 

Dr. Fabian Hedderich 

Dr. Daniel Schmidt 

Dr. MaƩhias Koch 

Dr. Claus Thiel 

Dr. Dirk Panhans 

Dr. MaƩhias EhrgoƩ 

Dr. Dirk Breitschwerdt 

Dr. Yvonne Schneider 

Dr. Marco Barth  Dr. Thomas Germer 

Dr. Alexander Becker 

Dr. Elmar Gans 

Dr. Andreas Jentzsch 

Dr. Peter Körte 

Dr. SebasƟan KreŌ 

Dr. Alex Michel 

Dr. ChrisƟan Buhrmann 

43 

Dr. Holger Materlik 

Dr. Felix Reimann 

Dr. Dominik Riedl  Dr. Nikola Denk  Dr. Philipp Rossner 



 

 

 

Chair of InternaƟonal Business & Supply Management 
Assistant Professorship for InternaƟonal Business 

Assistant Professorship for InternaƟonal Business & Supply Management 
WHU Asia Center 

WHU ‐ OƩo Beisheim School of Management 
Burgplatz 2, D‐56179 Vallendar 

Phone: +49 (0)261 6509‐320, Fax: +49 (0)261 6509‐329 
www.whu.edu/intman 

www.campusforstrategy.com 


